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N. Y. Agency Sues 
Former Employes, 
Clients, Rival 


New York, Jan. 4—Damages 


totaling more than $800,000 are 


sought in a suit filed last week in 
the supreme court of New York 
County by H. L. Mihic & Co. 
against a group of about a dozen 
defendants involved, according to 
the agency, in alienation of clients. 

In a series of five complaints 
the agency alleges that several 
former employes entered into “a 
conspiracy to destroy the plain- 
tiff’s business,” and _ specifically 
to cause the loss of 16 accounts 
including H. C. Bohack & Co., 
General Fire & Casualty Co., 
Lawyer’s Title Insurance Corp. 
and F. B. Cooper Co., food im- 
porter. 

Named also as having with- 
drawn the Bohack account after 
having pledged that it would re- 
main with the Mihic organization 
despite the resignations of key 
personnel, are three officers of the 
food chain: Henry Schmidt, pres- 
ident and director; Edgar H. 
Stone, employe and director, and 
Fred J. Haberle, officer or em- 
ploye. 


= The Bohack organization itself 
is named as defendant in two 
complaints; it is alleged to have 
cancelled its contract in less than 
30 days, in violation of a 90-day 
contract clause, and to have 
caused the Mihic agency to “en- 
(Continued on Page 101) 


Fred B. Manchee, exec. v.p. 


ARF Controversy Ends on Poetic Note 


The latest (and most delightful) development in the 
controversy which has enveloped ADVERTISING AGE and 
the Advertising Research Foundation as a result of the 
manner in which ARF’s report of radio-tv audience re- 
search was released, is the following poetic letter from 


& Osborn, and chairman of the ARF, to S. R. Bernstein, 
AA’s editor. In this particular area, AA is delighted to 
give Mr. Manchee the last word. 


Please, Mr. Bernstein, let us cease 
The war of words re our release. 
On Column 2, we’re skinned alive, 
Then drawn and quartered (Column 5). 
We hate like heck to have the blame, 
When censorship is NOT our game. 
So, bruised and wiser, we retire, 
From the heat of front page fire. 
And leave, instead of a retort, 
Our lonely ARF report. 
If only IT could get the space 
We’ve taken for our blushing face, 
We'd both be happier—you and we 
And have more time to hear and see 
(Content, when settled back to view, 
That by the standards twenty-two 
The ARF report proposes, 
Someone somewhere counts OUR noses.) 


of Batten, Barton, Durstine 


Get Closer to Your Sales Staffs, 
Cleaves Tells Canadian Marketers 


Toronto, Jan. 7—The critical 
point in most sales organizations 
is the area of middle sales man- 
agement—the supervisor is likely 
to be the most critical man in the 
sales team. 

That’s what Herbert M. Cleaves, 
general manager, General Food 


Boom in Filters and Kings Helps 
Ease Drop in Regular Cigaret Sales 


‘Business Week’ Study 
Shows Newcomers Cut 
into Big Brand Market 


New York, Jan. 7—King-size 
and filter cigarets last year con- 
tinued to cut into sales of regular 
cigarets, Business Week’s annual 
survey of the industry shows. 

Total sales dropped 4% in the 


~ second consecutive year of the de- 


cline. Regulars were down 44.3 
billion cigarets, but kings and fil- 
ters registered increases totaling 
29.5 billion. 

The Business Week study shows 
that major brands of conventional 
cigarets lost 10 to 26% of sales in 
a year. Kings and filters increased 
from 12 to 148% however, easing 
the shock for the big names, and 
minor brands of this type soared 
400%. Manufacturers of minor 
regular brands had a 44% down- 
ward jolt. 


= In 1954 the shorts’ share of the 
market fell to 61.7% from 70.8% 
in 1953. Kings hit 28.5%, up from 
1953’s 26%. Filters leaped up to 
9.8% from 3.2% the previous year. 

Top selling brand, according to 
the data compiled for Business 
Week by Walter E. Knight, direc- 
tor of the research division of the 
Louisville Chamber of Commerce, 


continued to be Camel, with sales 
of 84 billion cigarets. Camel, how- 
ever, was down 15.2%. 

Lucky Strike held on to second 
position with sales of 58 billion 
and a 10.8% drop. Chesterfield re- 
mained in third with total sales of 
54 billion (40.5 billion regulars 
and 13.5 billion kings) and had a 
12.9% decline. 


= Pall Mall moved closer to 
Chesterfield, with 51 billion sales 
and a 6.3% increase. Philip Mor- 
ris dropped 17.1% and its sales 
totaled 29 billion (20.8 billion reg- 
ulars and 8.2 billion kings). Old 
Gold also was down—15.2%—with 
19.5 billion sales. Old Gold’s new 
lines eased the drop with sales of 
4 billion kings and 7,000,000 filters. 
The study points out an impor- 
tant change in second rank 
brands: Brown & Williamson To- 
bacco. .Corp. (Viceroy, Kool, 
Raleigh) passed both Philip Morris 
& Co. (Philip Morris, Parliament) 
and P. Lorillard Co. (Old Gold, 
Kent) to become fourth largest 
cigaret maker. Viceroy paced the 
climb with a 148% gain. 
Standings of the manufacturers, 
in terms of their share of the mar- 
ket, are: American Tobacco Co. 
(Lucky Strike, Pall Mall, Herbert 
Tareyton), 33.2%; R. J. Reynolds 
Tobacco Co. (Camel, Winston, 


(Continued on Page 97) 


Sales Division, General Foods 
Corp., told marketing men here 
this week. 

The one-day meeting, sponsored 
by the Toronto chapter of the 
American Marketing Assn., drew 
about 150 top advertising, market- 
ing and sales executives to the 
University of Toronto. There they 
heard that the best marketing 
analysis is useless without strong, 
effective selling, a frank discus- 
sion of the changing women’s mar- 
ket and several serious discussions 
about what marketing men can do 
to improve management tech- 
niques and international trade. 


= Mr. Cleaves said day-to-day 
performance and extra stimulation 
rests on sales supervisors, and 
that he feels that top sales man- 
agement too frequently hires a top 


(Continued on Page 100) 
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‘Life’ and ‘SEP’ Vie for Home 
Furnishings Ads with Mart Tie-ins 


Minute Maid, Snow 
Crop Prices Cut to 
Meet Off-Branders 


NEw York, Jan. 6—With Florida 
growers delivering another record 
pack and the two biggest-selling 
brands due for retail. price cuts to 
meet competition, frozen orange 
juice concentrators have set their 
sights high this year. 

The concentrators, who sold 
more than 60,000,000 gallons of the 
golden liquid last year, expect to 
boost their sales again in 1955, de- 
spite a threat from a new quar- 
ter—packers of fresh orange juice. 

Market Research Corp. reports 
that sales of frozen orange concen- 
trate reached 60,048,000 gallons in 
the twelve months ended last 
November, compared to 48,850,000 
gallons in the previous year. 

Within the industry, competition 
remains tight as the advertised 
brands jockey for position with the 
unadvertised price labels. 

In a “trade up” move, Minute 
Maid Corp. this week reduced the 
wholesale prices of both Minute 
Maid and Snow Crop, bringing 
them in line with those of the 
Birds Eye division of General 
Foods Corp. 

At the retail level, Minute Maid 
will now sell for 33¢ to 35¢ for two 
six-ounce cans. Snow Crop, al- 
ready at two-for-33¢, will not 
change. Birds Eye retail prices 
range from 15¢ to 17¢ a can. 


= The unadvertised brands are 
selling at about 41-43¢ for three 
cans. Libby, McNeill & Libby and 
Crosse & Blackwell are also selling 
their concentrates at this level, al- 
though the situation varies from 
market to market. In New York 
this week, the Food Fair chain was 
offering its own brand at five cans 
for 55¢. 

Minute Maid’s price slash was 
designed to cut the ground from 
underneath the unadvertised 
brands. Company spokesmen have 

(Continued on Page 4) 


Last Minute News Flashes 


Klau-Van Pietersom Gets All Johnston Accounts 


MILWAUKEE, Jan. 7—Klau-Van 


Pietersom-Dunlap Associates has 


been named to handle the advertising of the chocolate and candy divi- 
sions of the Robert A. Johnston Co., Milwaukee. W. B. Doner Inc. pre- 
viously had the Johnston candy division account, while K-V P-D had 
the company’s biscuit and cracker division. 


Kraft Foods and RCA Plan Promotional Tie-in 


Cuicaco, Jan. 7—Kraft Foods Co. reportedly has an order in for ap- 
proximately 50 RCA 21” color tv sets to be used as prizes in a Parkay 
margarine contest. The contest is scheduled to get heavy promotion in 
print and on the air with tie-in ads by Kraft and RCA. Needham, Lou- 
is & Brorby, Chicago, is the agency on Parkay. 


Vulcanized Appoints Kastor, Farrell 

New York, Jan. 7—Vulcanized Rubber & Plastics Co., Morrisville, 
Pa., has appointed Kastor, Farrell, Chesley & Clifford for its consumer 
products and industrial divisions. The company now sells Ajax combs 
and expects to expand into other lines. KFC&C is its first agency. 


Laux Named V. P. of Studio Films 


CLEVELAND, Jan. 7—David N. Laux, formerly v.p. and ad director 
of Macfadden Publications and former publisher of Sports Afield Mag- 
azine, was elected v.p. of Studio Films, New York, at the annual board 


meeting here. 


(Additional News Flashes on Page 101) 


Cuicaco, Jan. 6—When the 
“best things in Life are here” 17 
electric sign appeared on the front 
of the Merchandise Mart this 
week, it signified a new attempt 
on the part of national magazines 
to reach the home furnishings ad- 
vertisers. 

At the same time, two huge 
signs went up on the front and 
side of the Furniture Mart adver- 
tising the tie-in of the building 
with The Saturday Evening Post. 

Throughout the two buildings, 
the two magazines commanded a 
large part of the attention of 
visitors. 


= The competition between the 
two buildings, which began when 
the Merchandise Mart opened its 
own home furnishings market in 
1930, has reached a new high this 
year. Although there are a number 
of conflicting stories from the 
four organizations, it appears that 
the Life-Merchandise Mart tie-in 
preceded the Furniture Mart-SEP 
tie-in. 

Facts culled from reports by 
representatives of the magazines 
and the marts seem to indicate 
that Life approached the Mer- 
chandise Mart initially and the 
Furniture Mart called in SEP to 
meet the competition of the other 
building. 

It is evident from the activities 
of the two buildings that the com- 
petition will continue’ stronger 
than ever. The Merchandise Mart 
ran a spread with Life and the 
Furniture Mart with the Post ran 
a full page in Monday’s Chicago 
Tribune. 


= The tie-ins have created 
hard feelings among press 
people in the buildings. Re- 
porters generally were miffed 


by the Life and Post promotions— 
(Continued on Page 97) 


Video Costs Bring 
Odd Plugfellows to 


‘Ding Dong School’ 


New York, Jan. 7—The high 
cost of television has resulted in 
some strange bedfellows, but none 
more incongruous than the trio of 
soap manufacturers who are buy- 
ing into the same show. 

Beginning this year Manhattan 
Soap Co. (Scheideler, Beck & Wer- 
ner), Procter & Gamble (Biow, 
Beirn & Toigo) and Culgate-Palm- 
olive Co. (Ted Bates & Co.) all 
will be numbered among the spon- 
sors of “Ding Dong School” (NBC- 
TV). 

Manhattan will sell Sweetheart 
soap. P&G will advertise its little 
girl permanent, Party Curl. Col- 
gate will plug Colgate toothpaste. 
Each will sponsor one 15-minute 
segment of the show weekly. 


= There was a time when the un- 
written law of broadcasting was 
that a company would not be 
adjacent to or share a program 
with another company which made 
a competing product. But televi- 
sion appears to have repealed that 
(Continued on Page 97) 
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Half Its Appropriation 
Goes to Merchandise Its 
Consumer Ad Schedule 


By Milton Moskowitz 

New York, Jan. 4—David D. 
Doniger & Co., maker of McGregor 
sportswear, looks forward eagerly 
to the day of the 30-hour week. 

More leisure time will mean 
more leisure clothes for men, it 
reasons. 

And who can argue? By playing 


Lewis Urges 
Modern Ways in 
Managing Agency 


PHILADELPHIA, Jan. 5—Advertis- 
ing agencies ought to be run like 
businesses, and agency manage- 
ments would be well advised to 
use modern business methods. 
Among these methods are com- 
munications techniques, in which 
agencies are supposed to be ex- 
pert, William B. Lewis, president 
of Kenyon & Eckhardt, told the 
Poor Richard Club here yesterday. 

“T predict,” said Mr. Lewis, “that 
in the years immediately ahead 
more and more managers will de- 
vote more and more time to the 
application of modern management 
techniques to the 
operation of their 
advertising agen- 
cies. I predict 
further that this 
application will 
lead in turn to 
better advertis- 
ing agencies and 
to far better and 
more effective 
advertising, or 
mass communi- 
cation, than we 
have seen or heard before.” 

Mr. Lewis noted that, unlike 
some contemporaries, he had “no 
aspiration for advertising to be- 
come a profession. I shall be happy 
if it continues to be an honorable, 
well-managed, creative business— 
a respected arm of the over-all 
business of communications.” 


William B. Lewis 


= Among the reasons he thinks 
management techniques will catch 
on in the agency business are 
these: (1) clients and prospects 
have welcomed them in agencies 
where they are in use; (2) agen- 
cies are quick to copy a good idea 
(Continued on Page 56) 


Anheuser-Busch 
Will Contest 
Ban in Minnesota 


Sr. Louis, Jan. 5—Anheuser- 
Busch said this week it will take 
“all necessary action to reverse 
the decision” prohibiting it from 
importing beer into Minnesota for 
ten days for allegedly spending 
too much money on advertising. 

The ban (AA, Jan. 3) was is- 
sued by the Minnesota state 
liquor control commissioner, Dud- 
ley Ericson, Dec. 29, but it has not 
been put into effect, pending a 
30-day stay to allow the brewery 
an appeal in the courts. 

Mr. Ericson said he acted be- 
cause the St. Louis brewery vio- 
lated a 1943 law limiting the 
amount spent on store displays by 
brewers or wholesalers. The law 
restricts expenditures to a maxi- 
mum of $100 a year for exterior 
displays and $25 annually for in- 
terior material in any one loca- 
tion. 


Supermarket Touch for Its Apparel 
Gives McGregor $50,000,000 in Sales 


heavily on this theme for the past 
five years Doniger has pushed its 
annual gross past the $50,000,000 
mark. As a privately-owned com- 
pany, it doesn’t release specific 
sales figures. 


® Reduced to its basic components, 
the McGregor success pattern con- 
sists of national advertising com- 
bined with highly intensive mer- 
chandising of this advertising. 
Doniger, the largest men’s 
sportswear house in the nation, has 
expanded its advertising steadily 
since coming to Grey Advertising 
Agency three years ago. Edmund 
R. Richer, Grey v.p., supervises 
the account, and Gil Kahn is the 
account executive. Doniger now 


(Continued on Page 58) 


Spring Catalog 
Prices Average 
2-4% Under ‘54 


CuicaGo, Jan. 4—Prices listed in 
the new 1955. spring-summer cat- 
alogs of the “big four” mail order 
houses are for the most part 
slightly lower than last year at 
this time. Sears, Roebuck & Co., 
Montgomery Ward & Co., Spiegel 
Inc. and Aldens Inc. all report 
price drops of from 2% to 4%% 
on most merchandise, with sharp- 
er price cuts in certain lines. 

Sears, which lists prices aver- 
aging 34%% below those in last 
year’s spring catalog, reports the 
book features the lowest prices 
since 1950. The company said the 
biggest reductions are in home ap- 
pliances, home furnishings and 
wearing apparel. Home freezers 
are down 11%, refrigerators 9%, 
and home laundry equipment, 
T2e%. 

Sears for the first time is offer- 
ing an electric range with inner 
oven door of tempered glass that 
permits the entire interior to be 
viewed, a new high-speed auto- 
matic dryer that cuts drying time 
in half, a pocket or handbag alarm 
that sets off a loud siren in an 
emergency and a_ single-control 
faucet for both hot and cold wa- 
ter flow. 

The Sears book, which contains 
1,260 pages, is being distributed to 
about 7,000,000 families. 


= Montgomery Ward, which has 
reduced prices from 24%% to 3%, 
lists most substantial reductions in 
home furnishings lines. Ward of- 
ficials said more than half the 
900-page book is devoted to wear- 
ing apparel. Supplementing the 
general catalog are seven special 
catalogs, available on request. The 
special books cover toys, gifts, 
cameras, fishing and hunting 
goods, farm equipment, garden 

(Continued on Page 6) 


Tolleson 
STAR-KIST SMILES—Robert O. Davis, 


Davis 


Weaver Scholts 


Rhoades & Davis, San Francisco, 


signs for participation by Star-Kist Foods in four NBC programs, 
to begin Jan. 5, 1955. The contract provides for once-a-week partici- 
pation in “Today,” “Tonight” and “Mary Margaret McBride” on tw, 
plus a five-minute radio commentary. Present for the ceremony 
were Sylvester L. Weaver, president, and Walter G. Tolleson. NBC, 
and Thom Scholts, of the Rhoades & Davis Los Angeles office. 


PITTSBURGH, Jan. 5—Pittsburgh 
newsmen have been sloshing a case 
of froth since Christmas. 

The gift cases contained espe- 
cially bottled Olde Frothingslosh 
Pale Stale Ale, which has become 
known as probably the first prod- 
uct prepared specifically to fit an 
advertisement. 

Olde Frothingslosh—‘“the brew 
with the foam on the bottom”’— 
started as a gimmick product 


rooms ormnngenecgemesnte? 


. tae 
Frothingslosh 


PALE STALE ALE 


: 
| 
aes 
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MEE CONT. 12H. O08”, 
OCLOE FROTHINGSLOSH BREWERY : 
UPPER CRUONEY ON THE THAMES 


ITTSBURGH BREWING CO. PITTSBURGH. FA RY SPECIAL APPOINTME 
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YULE CHEER—Pittsburgh Brewing Co. 

pasted labels like this on several 

hundred cases of its product as a 

Christmas promotion based on its 
local radio program. 


pushed by KDKA Disc Jockey 
Rege Cordic. Pittsburgh Brewing 
Co. executives and R. P. Taylor, 
president of Smith, Taylor & Jen- 
kins, the brewery’s agency, de- 
cided to introduce Olde Frothing- 
slosh as a holiday promotion. 


m Several hundred cases were 
prepared as Christmas gifts to 
publication editors, radio-tv per- 
sonalities and others who usually 
receive holiday cases of beer from 
the brewery or agency. 

Orders then poured in from res- 
taurants and bars, individuals who 
wanted Olde Frothingslosh for 
their rumpus rooms, and others 
who just suggested that the stuff 
be made part of the regular Pitts- 
burgh Brewing line. 

Actually the specially labeled 
holiday ale is beer—the same Tech 
Pilsener beer the brewery pushes 
on Cordic’s shows. 


= Olde Frothingslosh was intro- 


ANG ELINE GRIBLER has been ap- 
pointed advertising director of 
Prince-Gardner Co., St. Louis per- 
sonal leather goods maker. Miss 
Gribler formerly was ad manager 


of Sayman Products Co. 


duced on the air about a year ago 
‘as a burlesque of what British 
|Broadcasting Corp. commercials 
would be if BBC allowed commer- 
\cials. Conversations between two 
\stuffy Englishmen (voices by Cor- 
dic) started the gimmick rolling. 
Later Lord Cecil Frothingslosh, 
brewer of the stuff, was intro- 
duced. 

Biggest success engineered by 
the Upper Crudney on the Thames 
brewery. was the development of 
| Instant Frothingslosh, a powder 
that produces beer when mixed 


Pale Stale Ale, Launched as Gimmick, 
Catches on with Pittsburgh Tipplers 


with water. Trouble with the gov- 
ernment developed—according to 
Cordic’s broadcasts—when a barge 
loaded with the powder sank in 
the Thames. 

Upper Crudney citizens, how- 
ever, took the incident cheerfully 
and celebrated for a month after 
the river water got into the com- 
munity’s water supply. 


P&T Purchase 
Makes Schenley 
No. 2 Distiller 


New YorK, Jan. 5—Schenley 
Industries’ acquisition of the 
Schulte family interest in Park & 
Tilford Distillers Corp. (AA, Jan. 
3) places Schenley firmly in sec- 
ond position in the liquor industry 
and, in the opinion of liquor mar- 
ket authorities, opens fresh oppor- 
tunities for the distiller to expand 
operations and make major econ- 
omies in distribution. 

Schenley is understood to have 
paid $7,500,000—$43 for each of 
the 176,000 shares of P&T common 
stock held by the Schulte family. 
There are 252,329 shares outstand- 
ing. P&T stock closed Friday, the 
day after the sale, at 45%, up \. It 
dropped yesterday to 42%4. The 
price range last year was from 
21% to 45%. Schenley has an- 
nounced fhat it will ask for ten- 
ders of P&T stock at $43 within 
30 days. 

Both companies have announced 
that no major changes in their 
operations are contemplated as a 
result of the sale. Arthur D. Schul- 
te, P&T president, will continue 
as head of the company, and his 
brother, John Schulte, will con- 
tinue as v.p. 


= Harry Herrfeldt, v.p. in charge 
of sales, told AA that P&T will 
continue to operate as a separate 
entity, that no brand changes are 
under consideration and that the 
company’s advertising program 
will continue on “substantially 
the same basis,” with Bryan 
Houston Inc. handling P&T pri- 
vate stock and Kentucky Bred 
whiskies and Storm & Klein other 
P&T brands. 

For the nine months ended 
Sept. 30, 1954, P&T reported a 
net loss of $880,958 on sales of 
$30,700,000. In 1953 it earned 34¢ 
a share, on sales of $54,400,000. 
For the quarter ended Nov. 30, 


(Continued on Page 56) 
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Norge Emphasizes 
Supplements in 


$4,000,000 Push 


Cuicaco, Jan. 7—Norge division 
of Borg-Warner Corp. will give 
major emphasis to Sunday supple- 
ments in the first six months of its 
$4,000,000 1955 ad campaign. 

Business publications also will 
come in for a big chunk of the 
budget, with Retailing Daily get- 
ting about 220 pages in the year 
(AA, Dec. 20). No factory-paid tv 
or radio time is included in present 
plans, although Norge executives 
indicate that the company is look- 
ing for a suitable show. 

About 40% of the half-year 
budget has been allotted to the 
Metropolitan Group of Sunday 
newspaper magazines and _ indi- 
vidual supplements. A minimum 
of six insertions is scheduled in 
each. Four-color ads will be used 
wherever possible. 


= Magazines will get four-color 
pages starting in March. The 
schedule consists of American 
Home, Better Homes & Gardens, 
Ebony, Family Circle, Good House- 
keeping, McCall’s, Parents’ Maga- 
zine and Woman’s Day. 

In addition to Retailing Daily, 
Norge will use the following busi- 
ness papers, with the minimum ad 
a two-color page: Air Conditioning 
& Refrigeration News, Electrical 
Dealer, Electrical Merchandising, 
Mart, National Furniture Review, 
New England Appliance & Televi- 
sion News, Southern Appliances 
and Western Appliances & Televi- 
sion. 

A comprehensive merchandising 
program will get under way Jan. 
30, when executives of Norge and 
its agency—Tatham-Laird, Chica- 
go—will tour the country. Within 
10 days they will meet with news- 
paper supplement men in all areas 
where Norge ads are running and 
will brief the reps on building 
dealer support for the campaign. 

Distributor and dealer merchan- 
dising aids—mailing pieces, post- 
ers, etc.—will be provided, but de- 
tails have not been settled. Co-op 
ad material includes six 24-sheet 
posters and radio and tv spots. 


Second Health 
Insurer Ready to 
Go Along with FTC 


WASHINGTON, Jan. 5—Protesting 
that its reputation has already 
been badly damaged, Southern 
National Insurance Co., Little 
Rock, told the Federal Trade Com- 
mission today that it has aban- 
doned health insurance advertis- 
ing challenged by the commission 
last October. The company said 
it feels that no good purpose will 
be served by further litigation 
over the issue. 

In a motion asking FTC to drop 
its complaint, R. M. Saxon, the 
company president, said his firm 
has been deluged with letters, 
telegrams, telephone calls and 
personal visits from policyholders 
inquiring as to the financial sta- 
bility of the company and about 
the length of time it will stay in 
business. He said the company has 
suffered cancellation of many pol- 
icies. 

“Unscrupulous competitors,’ he 
said, “have used newspaper ac- 
counts of the complaint to influ- 
ence policyholders to cancel their 
policies and purchase policies else- 
where. 


= “All this,” he said, “has injured 
the company’s valued public posi- 
tion.” He added: “It has never 
been the intention of the company 
to mislead or deceive, and any 


(Continued on Page 98) 
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LP Gas Industry 
Cuts Media List, 
Hikes Frequency 


Cuicaco, Jan. 4—The liquified 
petroleum gas industry has 
switched ad policies and will con- 
centrate on more frequency and 
fewer publications this year. 

Copy and art style also has 
been changed. A “did you know” 
cartoon approach in b&w will be 
used, replacing conventional color 
art. The ads are the first to be 
placed for the LP-Gas Information 
Service by its new agency, Mc- 
Cann-Erickson (AA, Sept. 24). 

“The ads will have a new look,” 
said James E. Pew, president of 
the National Council for LP-Gas 
Promotion. “Employing a cartoon 
treatment, they will tell the story 
of LP-Gas in a fresh, attention- 
getting manner that has proved 
eminently successful for other 
leading advertisers.” 


= One of the most successful us- 
ers of the cartoon style has been 
Borg-Warner Corp., which regu- 
larly runs Ripley “Believe It or 
Not” spreads, placed by J. Walter 
Thompson Co. 

The LPG schedule calls for ads 
in February, March and April is- 
sues of 33 national, regional and 
state magazines. Last fall 55 pub- 
lications were used. First-quarter 
ads also are scheduled in business 

(Continued on Page 103) 


High Fashion 
Appeal Is Aim 
of New Coke Ads 


New York, Jan. 4—Motivation 
research has led the Coca-Cola 
Co. to change its advertising 
theme. 

High fashion with a touch of 
snob appeal will be featured in 
the 1955 Coke ads. 

Under the headline, “Almost 
Everyone Appreciates the Best,” 
ads will show well-groomed, ex- 
pensively-clothed models enjoying 
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Sad at all Founts Aye 7 ZVERY 1ORM 
Carbonated in Bottles OF ZXERC/SE 


LONG AGO—This Coca-Cola ad, 

vintage about 1900, shows a stal- 

wart couple enjoying a “refreshing 
relish” on the golf course. 


Coca-Cola against sumptuous 
backgrounds. Leading fashion de- 
signers will work on the campaign. 

The subsidiary slogan in the ads 
will be: 

“Fifty million times a day...at 
home, at work or on the way 
‘There’s nothing like a Coke!’” 
This is already being extensively 
used on radio spots. 

This theme, which will be used 
in all media, was decided upon 
(Continued on Page 98) 
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WOW MANY WAYS CAN THIS MODERN FUEL 
BRING BETTER LIVING TO YOUR FARM? 


Liquefied Pet abe 


POPULARITY—LP Gas Information Service switches to a cartoon style 

with its 1955 magazine ad series (left). The style has been used 

successfully by other advertisers, including Borg-Warner, which 
ran the ad at the right in November as half of a spread. 


ABC Radio Draws a Bead on National Spot 
Revenues with 24-Shot Participation Plan 


NEw York, Jan. 5—ABC Radio’s 
latest sales attack is aimed direct- 
ly at national spot broadcasting. 

The network is offering “super 
saturation 24-plan” which it boasts 
will outpull and outperform spot 
broadcasting, and at a lower cost. 
Under the plan, ABC offers ad- 
vertisers participations on 24 night 
broadcasts a week, with three dif- 
ferent shows and seven different 
time periods included in the pack- 
age. 

The network says that this com- 
bination means that “virtually 
anyone tuning to ABC Radio on a 
week night will receive the full 
impact of not just one but a num- 
ber of the sponsor’s messages.” 


= The fact that the plan is pre- 
sented so competitively with spot 
is doubly interesting in view of the 
fact that John Blair & Co. in Sep- 
tember began selling 24 participa- 


Cowles Reports 
‘Look’ Ad Revenue 
Rose 16% in 1954 


New YorK, Jan. 5—Gardner 
Cowles, president of Cowles Mag- 
azines Inc., reported yesterday that 
1954 was the best year in Look’s 
history, with ad revenue totaling 
$26,667,514, a gain of 16% over 
1953. 

Mr. Cowles told the annual 
stockholders’ meeting that “Look 
was the only magazine in the ma- 
jor weekly field to show a gain 
in advertising pages, and Look had 
the largest percentage gain in ad- 
vertising revenue of any major 
magazine.” 

At the meeting, Daniel D. Mich, 
v.p. and editorial director of Look, 
was elected to the board of direc- 
tors of the magazine, and Robert 
Hume, formerly auditor, was 
elected assistant treasurer. Mr. 
Mich joined Look in 1937, went to 
McCall’s in 1950 as editorial di- 
rector and returned to Look last 
January. Mr. Hume has been with 
the magazine for 10 years. 


Jim Cecil Joins Shrager 

James M. Cecil Jr., formerly di- 
rector of merchandising and ac- 
count executive at Cecil & Pres- 
brey, has been elected a v.p. of 
John Shrager Inc., New York. He 
will act as assistant to the presi- 
dent. He is the son of the founder 
of Cecil & Presbrey. 


Sandoz to Anderson, Cairns 


Sandoz Chemical Works, New 
York, has named Anderson & 
Cairns, New York, to handle ad- 
vertising for dyestuffs and chemi- 
cals for the textile, leather and pa- 
per fields. 


‘at the local level. 


tions a week on the 45 radio sta- 
tions it represents. Blair’s plan, 
already contracted for by several 
advertisers, calls for participations 
on local personality shows, day 
and night, at a cost of $13,940 
weekly on a 52-week basis. 

ABC’s super-saturation strategy 
is based on music and news. In- 
cluded are four Sammy Kaye 
broadcasts, four Jack Gregson 
shows and 16 news shows per 
week, each of five-minute dura- 
tion. The sponsor gets a minute 
commercial on each, plus opening 
and closing identifications on the 
newscasts. 

The brochure designed to drum 
up business on this basis opens by 
paying a high compliment to spot 
radio: 

“For years advertisers have used 
spot radio to reach more homes at 
less cost than possible with net- 
work programming.” 


= But without pause the brochure 
plunges into a recital of the “dis- 
advantages” of the non-network 
way in which national advertisers 
can buy radio. Spot’s shortcomings, 
as seen by ABC: 

“The lack of program owner- 
ship, which means no control of 
program quality and nothing to 

(Continued on Page 98) 


Food Stores Don't 


Promote Drugs, 
Toiletries: BofA 


New York, Jan. 5—The Bureau 
of Advertising, American Newspa- 
per Publishers Assn., this week 
released a study designed to show 
that food stores are “seriously un- 
derpromoting” their drug 
toiletry lines. 

The study covered “food day” 
advertising done by 185 stores in 
13 cities last June. Drugs and toi- 
letries got 18,466 lines out of 1,- 
309,825 lines of retail food store 
advertising—or only 1.4% of the 
total. 

David P. Agnew, account execu- 
tive with the bureau, commented: 

“This can hardly be consiGared 
sufficient for products which today | 
account for 3% of sales of food 
stores carrying drugs, and an even 
greater percentage of gross and net 
profits.” 

Mr. Agnew suggested that it is 
up to drug manufacturers to take 
the lead in advertising their lines 
“It is well 
known,” he said, “that food retail- 
ers feature in their own ads the 
products advertised in newspapers | 
by manufacturers.” 


Bread and Advertising... 


SAN Francisco, Jan. 4—Un- 
doubtedly one of the most compli- 
cated new product campaigns ever 
conducted has recently been 
wrapped up in the San Francisco 
area by Interstate Bakeries Corp. 

As Ernest B. Hueter, general 


Branham Appoints 
‘Junior Board 
of Directors’ 


CuicaGco, Jan. 4—A junior board 
of directors to function in the man- 
agement and expansion of the 
company has been created by The 
Branham Co., newspaper and ra- 
dio-tv representative organization. 

In announcing formation of the 
junior board, which will hold its 
first meeting in Chicago Jan. 8-9, 
M. H. Long, chairman of the Bran- 
ham board, emphasized that the 
members of the junior board are 
all younger stockholder employes 
of the company, and represent a 
cross-section of the Branham sales 
organization nationally. Stock in 
the company is widely held by 
employes, and may not be owned 
by other than active workers in 
the business. 


= Members of the junior board 
are Frank J. Stapleton and Thom- 
as D. Campbell, New York; A. J. 
Engelhardt Jr. and Dudley D. 
Brewer, Chicago; Edwin C. Char- 
ney, Detroit; Norman E. Noyes, 
Los Angeles, and Horace L. Ralls, 
Atlanta. 

The board will elect its own 
chairman and will devote its ef- 
forts to suggesting improvements 
in service or changes on extensions 
in operations of the company. Its 
function will be purely advisory, 
but the unusual device is designed 
to develop management thinking 
in younger executives and to take 
full advantage of the talents of the 
younger group in the company. 


# Branham also reported the elec- 
tion of three new v.p.s of the com- 
pany. They are Walter F. Patzlaff, 
San Francisco, in charge of the 
West Coast operation; J. Sloane 
McCauley, Dallas newspaper di- 
vision, and George Harding, Dal- 
las radio and television. 


ABP Backs Card Revision 


A new revised sample rate card 
for business publications, follow- 
ing tecommendations of the Amer- 
ican Assn. of Advertising Agen- 
cies (AA, Dec. 20), has been dis- 
tributed to member-publications 
by the uniform practices commit- 
tee of Associated Business Pub- 
lications, New York. 


and| 


DR. KENNETH H. BAKER, formerly pres- 
ident of Standard Audit & Meas- 
urement Services, has joined Mar- 
ket Research Corp. of America as 
v.p. in charge of media studies. Dr. 
Baker was director of research for 
the National Assn. of Broadcasters 
from 1946 to 1951. 
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Record Saturation’ Drive Cracks 
Tight Coast Market for Interstate 


advertising manager for Inter- 
state, tells the story, it revolves 
around a record- 
breaking satura- 
tion advertising 
campaign —but 
also a_ record- 
breaking number 
of special mar- 
keting problems. 

Mr. Hueter, a 
native San Fran- 
ciscan, has been 
with Interstate 
since 1947, di- 
recting advertis- 
ing for the entire corporation from 
the western division headquarters 
in Los Angeles. General head- 
quarters of the baking corpora- 
tion—said to be the sixth largest 
in the U. S.—are in Kansas City. 


Ernest Hueter 


= Interstate today operates 29 
bakeries from coast to coast, sell- 
ing bread under six trade names 
(Butternut, Blue Seal, Mrs. Karl’s, 
4S, Log Cabin and Weber’s). It 
also operates seven cake bakeries 
which sell under the Dolly Madi- 
son name, distributing in 38 states. 

According to Mr. Hueter, Inter- 
state had net sales in 1954 in ex- 
cess of $92,000,000, and its annual 
advertising expenditures exceed 
$3,500,000, giving it the third- 
largest ad budget in the industry. 

Behind the Interstate move into 
Northern California, however, 
was a peculiarity in its distribu- 
tion:. approximately 30% of the 
company’s bread business was 
centered in Southern California; 

(Continued on Page 46) 


FCC Approves 
Westinghouse Buy 
of WDTV, Pittsburgh 


WASHINGTON, Jan. 5—Westing- 
house finally got its Pittsburgh tv 
outlet today, as the Federal Com- 
munications Commission approved 
its purchase of WDTV from Du- 
Mont. 

In announcing its action, FCC 
confirmed that the $9,750,000 paid 
by Westinghouse is the highest 
price ever paid for a single tele- 
vision station. 

As the only station on the air 
in Pittsburgh before the tv freeze, 
WDTV established and held one 
of the most profitable situations in 
the industry. 

The purchase price reflected 
the earnings of the station, as 
well as Westinghouse’s eagerness 
to obtain an outlet in its headquar- 
ters city. 

Since the freeze, a commercial 
u.h.f. station has invaded the area. 
Two additional v.h.f. channels are 
tied up in hearings, and a third 
v.h.f. is contemplated by CBS, 
which recently purchased a sta- 
‘tion in Steubenville, O., and ap- 
plied to FCC for permission to 
|move the transmitter into the 
Pittsburgh area. 


|# WDTV is the fourth tv station 
in the Westinghouse chain, which 
previously included WBZ-TYV, 
Boston; WPTZ, Philadelphia, and 
‘KPIX, San Francisco. Westing- 
house also has six am and two fm 
| stations. 

Accompanying FCC’s routine 
‘action was a sharp dissent by 
Commissioner Robert Bartley, who 
_expressed fear that the deal would 
lead to “a substantial diminution 
_of competition.” 

He quoted extensively from 
application, in- 


(Continued on Page 98) 
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Minute Maid's 
Prices Cut to 
Meet Mavericks 


(Continued from Page 1) 
frequently made public statements 
complaining that the price brands 
are riding on the coattails of the 
advertising done by Minute Maid 
and other major producers. 


= Ad budgets are expected to go 
up this year, with the spending 
ticketed for specially selected mar- 
kets. While the frozen orange juice 
boom has been phenomenal, the 
industry’s sales pattern is spotty. 
Urban centers account for an un- 
due proportion of the business. The 
New York metropolitan area alone 
accounts for a whopping 20% of 
national sales of orange concen- 
trates. 


| Minute Maid, proprietor of the 
two top brands since its acquisi- 
‘tion of Snow Crop, plans to solicit 
new customers with campaigns in 
Good Housekeeping, Life and sev- 
en chain store books. It will use 
spot television to hold its position 
in the metropolitan markets. Ted 
Bates & Co. is the agency. Snow 
Crop and Birds Eye were still for- 
mulating ad plans this week. 

The latest store analyses, AA 
learned, show the following brand 
positions: Minute Maid has a 
14.2% slice of the market, followed 
by Snow Crop’s 12%, Libby’s 8% 
and Birds Eye’s 5%. 


m There are more than 100 unad- 
vertised brands on the market and 
between them all, they account for 
about 55% of the market. 
Howard Dick, national sales 
planning manager of Minute Maid, 
told AA that the company’s price 
reductions will make it rougher on 
the brands which sell on price 
only. He said that he expects many 


of the unadvertised brands to fall 


he sar 


by the wayside as prices get closer 
together, and as the chains begin 
to push their own brands. As far as 
the chain brands go, he said, it will 
just be a question of which packer 
supplies them. 


= Meanwhile, all the frozen con- 
centrate producers are being chal- 
lenged by a new group of compa- 
nies packaging whole fresh orange 
juice. 

There are at least four brands 
already on the market—Golden 
Gift, Orange Blossom, Tropicana 
and one made by Reddi-Wip Inc., 
St. Louis. Some of these use a 
pasteurization formula. Golden 
Gift, which is believed to be the 
biggest in the field, subjects the 
juice to ultraviolet radiation. 

The fresh orange juices are sell- 
ing between 35¢ and 29¢ a quart. 
In New York, Connecticut and 
New Jersey, Borden Farm Prod- 
ucts Co. is distributing the Orange 
Blossom brand. The juice is 
shipped up from Florida in refrig- 
erated tanks and bottled here. 


In air conditioning and refrigeration .. . 


y KNOCKOUT! 


Some boxers can win by piling up points. But the 
“Fancy Dans” with the little left jabs rarely get into the 
heavy dough. 


It’s the slugger with the K.O. wallop that draws the 
crowds—and gets into big money as a champ. The slugger 
looks for an opening—then SOCKO! 


And in advertising strategy—again it’s the wallop 
that counts. 


Lightly spraying little jabs of advertising all over the 


map is one way of using up an advertising budget. But 
it’s more resultful to pick the main target—then hit it 
hard straight on the button! 


“The NEWS” offers advertisers the greatest target in 
the entire air conditioning and refrigeration industry. 
Its loyal. readers are all paid ABC subscribers. They are 


wide-open for your advertising wallop. 


The “Knockout” publication for air conditioning, 
commercial refrigeration, household refrigera- 
tion, freezers, component parts, and materials. 
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450 WEST FORT ST. * DETROIT 26, MICH. 


Offices: 521 Fifth Ave., New York 17; 134 S. LaSalle St., Chicago 3; 
Commercial Bank Bldg., Berea, Ohio 


Advertising Age, January 10, 1955 


Highlights of the Week’s News 


Regular-size cigarets continued to 
lose sales to king-size and filter 
tip brands, with total sales 
dropping 4% despite increase 
in sales for new-size and type 
brands 


Marketing analysis is useless with- 
out strong selling, market men 
and admen agree at a one-day 
meeting of the Toronto chapter 
of the American Marketing 
Be uns vs dass eadeen ks Page 1 


H. L. Mihic & Co. seeks $800,000 
in damages from its former em- 
ployes, clients and a rival agen- 
cy. Employes are alleged to have 
conspired to destroy Mihic’s 
business 

Advertising plus merchandising 
helps a men’s wear maker push 
his sales beyond $50,000,000 a 
MARA Sik omc do b<. 0400.6 5 Page 2 

Pale stale ale, made by Olde 
Frothingslosh, hits Pittsburgh 
with a beery bang. Biggest deal 
of the Upper Crudney brewer 
is instant beer in powdered form. 
Very sudsy 


Modern management methods are 
needed in the advertising agency 
business, according to William 
B. Lewis, president of Kenyon 
& Eckhardt, in a speech to the 
Poor Richard Club ...... Page 2 


High fashion with a bit of snob 
appeal will become popular in 
Coca-Cola ads. The soft drink 
maker bases its new ad theme 
on findings of motivation re- 
search Page 3 

Food stores are not promoting 
drugs and toiletries enough, the 
Bureau of Advertising reports. 
The BofA studied ‘food day” 
advertising in 185 stores in 13 
cities 
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Soft sell was the thing in the floor 
coverings industry last year, the 
Carpet Institute discovered when 
it made its awards for top ads 
in the field 


Commercial television, imminent 
in England, is forcing Radio 
Luxembourg to become a com- 
petitive medium 


Gillette Safety Razor Co.’s first 
telephone sales conference took 
place the day after Christmas, 
with sales representatives in 
126 cities listening in ..Page 22 


Sunday opening is so abhorrent to 
one Washington furniture store 
that it ran an ad denouncing 
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Upside-down ad posed a problem 
for the Press, Binghamton, 
N. Y., which has a_ policy 
against inverted ads. How- 
ever, a _ little thought con- 
vinced the newspaper the ad 
could run 


A radio you can take to bath with 
you, and which will run for a 
year on one-cell batteries, has 
been introduced by Raytheon. 
The secret is the new transistor 
NE Grp hn baad toe bets Page 25 


Credit customers are covered by 
free insurance in a new plan 
launched by Spiegel Inc. Ac- 
cording to the plan, if the cus- 


tomer dies before finishing 
payments, Spiegel is reim- 
SP a hs eee Page 36 


General Motors’ Motorama will be 
quite spectacular and breathtak- 
ing, the p.r. release explains. 
Fortunately, GM was not car- 
ried too far away to forget to 
present the cars ........ Page 96 
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In Chicago, it takes 2 — ‘ 
to clean up in ’55 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 
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To increase the impact of your advertising dollars, use 
the most powerful selling combination in America... 


NEWSPAPERS and 
R. 0. P. COLOR ADVERTISING 


Do you know that... 


You can reach over 36 million U. S. homes with a 
full page newspaper ad printed in one color and 
black for less than 1¢ per family. 


—1 In newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers only 


| Spring Catalog 


Prices Average 
2-4% Under ‘54 


(Continued from Page 2) 
items and power tools. 


New items in the Ward catalog é 


include added lines of watches and 
men’s oxfords, a _ stainless steel 


flat-rim sink listed at the same|! 
price as porcelain enameled sinks | — 


and a portable electric sewing ma- 
chine. 

Spiegel, which entered the live 
animal business a year ago by of- 
fering piglets by mail, has in- 
cluded a “pet and farm animal 
shop” in its 512-page catalog. This 
Spiegel “zoo” includes 24 breeds of 
dogs, cats, sheep, goats, burros, 
Shetland ponies, bees, skunks, 
raccoons, monkeys, talking birds, 
Australian black swans, geese, 
guinea hens and pheasants in ad- 
dition to farm animals such as 
chickens, ducks, rabbits, turkeys 


‘and the very popular baby pigs. 


“HERE'S HOW I SELL 
DIAMONDS IN TOLEDO... 


MR. LEO MARKS 
OPTOMETRIST — JEWELER 
TOLEDO, OHIO 


-.- through CONSISTENT ADS 
in the LOCALLY-EDITED 


TOLEDO BLADE PICTORIAL MAGAZINE”’ 


ei A BRIGHT SPOT in Toledo’s 
retail shopping section is Leo 
Mark’s attractive store. Says Mr. 
Marks: “A major factor in our 
growth and success is the pulling 
power of our ads in the Toledo 

Blade Pictorial Magazine.” 


@ For more information about 
cos these 12 weekly newspaper grav- 
Bens ure magazines, contact one of 
the following representatives: 
The Branham Company, Cresmer 
& Woodward, Inc., Jann & 
Kelley, Inc., Kelly-Smith Co., 
Moloney, Regan & Schmitt, Inc., 
O'Mara & Ormsbee, Inc., Scolaro, 
Meeker & Scott, Inc., Story, 
Brooks & Finley, Inc. 


LOCALLY-EDITED Fea yuRE MAGAZINES 


Want to give your product a sales boost in 1955? Do it with hard- 
selling magazine ads in Locally-Edited Gravure Magazines like the 
Toledo Blade Pictorial. Take a lesson from other national and local 
advertisers who are cashing in today. Says Mr. Leo Marks, Optome- 
trist-Jeweler, Toledo: “We’re one of the original gravure magazine 
advertisers in Toledo. Judging from the way I’ve seen it pull, it’s a 
tremendously effective way to sell. Our home-town magazine is fresh, 
lively and local. That’s why it moves merchandise for me!” 

The Locally-Edited Sunday Blade Pictorial Magazine reaches bet- 
ter than 8 out of 10 Toledo families. Yet the leading national maga- 
zine covers scarcely 13% of the Toledo market! 


® Locally-Edited for highest readership © Newspaper circulation impact 
® Gravure magazine reproduction * Maximum savings on positives 
© Complete flexibility 


MAGAZINE 

AA TERTISING 
HE 

LOCAL Leve; 


AKRON BEACON JOURNAL © ATLANTA JOURNAL AND CONSTITUTION 
COLUMBUS DISPATCH © DENVER POST © HOUSTON CHRONICLE 
INDIANAPOLIS STAR © LOUISVILLE COURIER-JOURNAL © NEWARK NEWS 


NEW ORLEANS TIMES PICAYUNE STATES © ST. LOUIS GLOBE-DEMOCRAT © TOLEDO BLADE 
TOTAL CIRCULATION OVER 3,189,000 COPIES WEEKLY 


© COLUMBIA STATE 


a ier eae a i ge 
# Cp ae a a 
RSS hems SRO Sb. ak a 
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SHERWOOD DODGE has been ap- 
pointed general manager of the 
New York office of Foote, Cone 
& Belding, a new post. Mr. Dodge, 
who joined the agency in 1938 
(when it was Lord & Thomas), 
most recently has been serving as 
v.p. of marketing. 


Spiegel ships the animals by Raii- 
way Express. 


= The 40,000 more standard items 
in Spiegel’s catalog average 24% 
lower than in last year’s spring 
catalog. Clothing is offered in the 
same price ranges as a year ago; 
however, the sharpest reduction in 
the book is a man’s dacron shirt 
priced 44% lower than last year. 

Items offered by Spiegel for the 
first time are Fiberglas luggage, 
a summer cottage style tent, alum- 
inum screen porches, and a kit for 
making cafe curtains. 

Distributed just before its 
spring-summer catalog, Spiegel’s 
mid-winter bargain sale book of- 
fers sale prices up to 41% lower 
on seasonal and year-end clear- 
ance items. The sale, which ends 
March 15, features sheets and 
towels in bargain lots, curtains, 
spreads, small appliances and 
many other items. 

The Aldens catalog offers mer- 
chandise at about 34%% to 4%% 
lower than a year ago, with sharp- 
est reductions’in clothing. Aldens 
reports a 32% drop on misses’ ny- 


lon short coats, 30% on misses’ 
plastic jackets, 46% on nylon 


dusters, 39% on sheer hose and 
28.8% on pinwale corduroy piece 
goods. 


# Featured items include sets of 
household electric wiring needs, 
install-it-yourself galvanized rain 
gutters, poultry supplies and two 
new dress sections—a _ half-size 
shop and junior sportswear shop. 
The new 764-page book has been 
reduced 32 pages from last year’s 
catalog by including more items on 
each page. 

Ward and Spiegel both have lib- 
eralized credit terms for items in 
the new catalogs. Ward is requir- 
ing only $5 down payment on 
items priced to $200, and $10 down 
on items over $200, with a 24- 
month period to pay the balance. 

Spiegel has inaugurated a “bud- 
get power” monthly payment plan 
with free Prudential life insurance 
worth up to $1,000 protecting the 
balance due on a Spiegel charge 
account in case of death of the 
wage earner in a customer’s house- 
hold. 


Direct Mail Volume Rises 
Estimated dollar volume of di- 
rect mail advertising used during 
November was placed at $121,381,- 
294 by the Direct Mail Advertising 
Assn., New York. This is a gain of 
5.62% over the same month a year 
ago. For the first 11 months of 
1954, expenditure is estimated at 
$1,207,410,644, an increase of 
6.04% over 1953, DMAA reports. 


Teenage PR Forms Division 

A radio-television division has 
been formed by Teenage Public 
Relations Inc., New York. The di- 
vision will work on independent 
development of radio and tv ideas 
as well as on a consultation basis 
for the teen-age market. 
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Reprinted from The New York Times, Tuesday, January 4, 1955 


19 * = is now barely 


rnd to tenoeinem ft | Sele 4 days old, yet it's none too 


go on a heroin binge. Schoolboys bomb homes. 
Isolated headlines? Not by a long shot. Last 


- year a million youngsters ran afoul of ‘the |#!! ~ =F. / ? 
‘ me law, and the figure is rising fast! Many reasons / SO O a O om e C U O N eC/W e a f S 
ee are given, but the real cause will shock you. It ; Vy 
shows why a child can turn yy a g\. B 
= criminal in any community, Sy AX Va & 
any family, any home. No oo Ve if nc a 
parent should miss The we) ae _.. . 
Sucre SIN a ising resolutions. Resolved: 
probers Richard Clendenen ; Lp a V/ 2 . 
\ Pa » 


and Herbert W. Beaser. 


to reach the right families. 


Saturday Evening Post families 


3 
are above average in income 
of yon — 3 a : 
a aug ter—who's boss then: a ; 
BF een Roem and influence.) Resolved: to reach 
BS eee 78 them when they're in the mood 
i Most difficult ff , 
ost diffcule to listen. (People like to read 
Gp evcce BB SURGERY @ eae 
Svcs J cxvecesc= fj the ads in the Post.) Resolved: 
q to make a deep and lasting | 
| FC @ impression. (The Post gets to 
‘ =\\the heart of America. Will you?) 


A CURTIS MAGAZINE 
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Ayers Named Head 
of Brooke, Smith, 
French & Dorrance 


Detroit, Jan. 7—Brooke, Smith, 
French & Dorrance, with head- 
quarters here and offices in New 
York, San Francisco and Los An- 
geles, on Monday will announce 
a number of changes to transfer 
operational responsibilities to 
younger key executives. 

Willard S. French, who has been 
president, will 
become chairman 
of the executive 
committee, and 
Guy C. Smith, 
who has been 
secretary- treas-| 
urer, will become | 
chairman of the| 
board. Walter C. 
Ayers, who has| 
been ‘exec. v. Pp.,| 
becomes presi-| 
dent, and Thayer | 
Ridgway, exec. v.p., in the New 


3 


Walter C. Ayers 


| cessful new business year—adding 


York office, takes over this func- 
tion for the entire agency. 


a Other senior operating execu- 
tives are L. C. Barlow, Herbert 
R. Bayle, George J. Johnston, C. 
Allison Monroe, Blount Slade and 
Jack G. Williams, all of whom are 
officers and substantial stockhold- 
ers in the company. The ranks of 
general v.p.s operating in various 
offices is also being swelled, with 
the election as v.p.s of John R. 
Bowers and John S. Pingel, De- 
troit, and John Kiely, New York. 

Mr. Ayers joined the agency 
in 1939 as head of the merchan- 
dising department, after sales ex- 
ecutive work in the home appli- 
ance industry. Mr. Ridgway, who 
will be in over-all charge of cre- 
ative operations, joined BSF&D 
in 1947, after many years with 
McCann-Erickson and Lennen & 
‘Mitchell. 


# Brooke, Smith, French & Dor- 
rance was founded in 1913, and 
has just completed its most suc- 


15 accounts, including two Gen- 
eral Electric departments; Under- 
wood Corp. (typewriters and of- 
fice equipment); Deepfreeze; 
Gantner of California, and Fa- 
mous Cereals division of Safe- 
way Stores. In 1953, according to 
AA’s billings figures, it billed $23.5 
million, making it the nation’s 
27th largest agency. 


‘Family Circle’ Executives 
Acquire Majority Interest 


Palmer K. Leberman, president 
and publisher of Family Circle, 
Harry Evans, editorial director, 
and other associates at Family 
Circle, have acquired a majority 
interest in the publication. The 
Charles E. Merrill interests retain 
a substantial stock holding. 

Family Circle, with 4,000,000 
circulation, is sold at all super- 
markets of Safeway, Kroger, 
American, First National, Jewel, 
Winn & Lovett, Grand Union, Bo- 
hack, Red Owl, Albers, Weigar- 
ten, Dixie Home, Butt and H.G. 
Hill chains. 


Offer ‘Toronto 
Globe’ for Sale 
at $10,000,000 


ToRONTO, Jan. 7—Next Monday 
a list of newspapers here and 
abroad will carry an advertise- 
ment which, in briefest terms, of- 
fers the Toronto Globe & Mail for 
sale. Best guess about the prob- 
able price: Right around $10,000,- 
000. 

Early this week the news broke 
here that the Chartered Trust Co., 
for the estates of the late George 
McCullagh and W. H. Wright, was 
prepared to sell the newspaper, 
Toronto’s only morning daily and 
one of the dominion’s foremost 
newspapers. In cautious quotes to 
reporters, H. E. Langford, general 
manager of Chartered Trust, and 
president and publisher of the 
newspaper since Mr. McCuilagh’s 


as by oat dttention”: 


THE McGUIRES are a happy, well-oriented family with 
the stamp of success—the reward of hard work for com- 
fort and security. As Negroes they are particularly aware 


— you recognize the McGuires 

our market and media plans? 
More yee 450 national advertisers do. They 
recognize, first, that the McGuires are part of 
America’s most underdeveloped market, with a 


= 


recognize, 


that a consistent schedule 
in Negro newspapers is the 


most effective way 
steady customers 


McGuires, and thousands 
of families like them. 
dramatic 


Consider the 


buying potential. 


x 


of the social and economic progress which has helped 
16 million colored Americans become a $16 billion mar- 
ket, the fastest growing new consumer market in America. 


Your direct invitation to 


buy, appearing 


regularly in Negro newspapers, achieves maxi- 
mum penetration because Negro newspapers 
serve the special interests of Negroes. They are 
the sole source of complete news of colored 


second, 


fited is the case of a 
to make 


of the 


the general market. 


One example of how a regular adver- 
tiser in an API newspaper has bene- 


market whose share of the colored 
market is 27%—and only 11.7% in 


For 


brewer in a major 


impact of your advertising message pin-pointed 
at the colored market with a direct invitation 


to buy, via Negro 


newspapers. Compare it with 


the ineffectual impact of general media on the 
nation’s colored communities. 


ASSOCIATED PUBLISHERS, 


166 W. Washington St. 
* ANdover 3-6343 


31 West 46th St. 
New York 36, N. 


Y. * JUdson 2-1177 


aD 


communities, 
clusively for Negroes. 

roof, ask for copies 
of soadendiie studies con- 
ducted by independent re- 
search authorities on key 
API newspapers. 
average an amazingly high 


written ex- 


Scores 


70 to 100% for all pages. 

To expand your markets, to strengthen your 
consumer franchise among Negroes, rely on the 
power of Negro newspapers. We'll be glad to 
give you specific help or information about any 


API market. 


Chicago 2, Ill. 


Pacific Coast Representative: 


WHALEY- MIKKELSEN COMPANY 


235 Montgomery Street, San Francisco, Calif. 


SUtter 1-6072 


Inc. 


6513 Hollywood Blvd., Los Angeles, Calif. 


HOllywood 3-7157 


BALTIMORE, AFRO- —- 


CINCINNATI, 


CLEVELAND, CALL AND POST 
COLUMBUS, OHIO SENTINEL 


DALLAS, EXPRESS 


FORT WORTH THE M 
HOUSTON, INFORMER 
KANSAS City. THE CALL 


DETROIT, MICHIGAN RL SSOnICLe 


BASIC MEDIA 


LOUISVILLE, 


NEWARK, N. J., 


PHILADELPHIA 


REPRESENTED 


LOS ANGELES, THE CALIFORNIA EAGLE 
DEFENDER 

MEMPHIS, TRI-STATE-DEFENDER 
MINNEAPOLIS, SPOKESMAN 
AFRO-AMERICAN 

NEW ORLEANS, LOUISIANA WEEKLY 
NEW YORK, AGE-DEFENDER 

NORFOLK, JOURNAL AND GUIDE 
AFRO- 
THE TRIBUNE 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


BY API 


SAVANNAH, 


ST. PAUL, RECORDER 


AMERICAN NATIONAL { 


pce AE 


RICHMOND, ao -AMERICAN 


ST. LOUIS, THE ARGUS 
SAN FRANCISCO, SUN REPORTER 


TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 
AFRO-AMERICAN 
CHICAGO DEFENDER 


death, made clear that if none of 
the bids received is satisfactory, 
the newspaper would not be sold, 
and that there is no urgency be- 
hind the sale. 

The Globe & Mail had an ex- 
cellent year in 1954. It carried 
an estimated 5,476,240 lines of re- 
tail advertising (well behind the 
Star’s 14,791,147 lines, or the 
Telegram’s 11,786,877 lines), but 
its national business was substan- 
tial—it carried 4,871,850 lines com- 
pared with 5,067,676 for the Tele- 
gram and 5,962,747 for the Star. 


# It was a profitable year, too. 
No one is talking for publication, 
but well-grounded observers feel 
that the Globe & Mail probably 
netted around $600,000 in 1954. In 
circulation it is third in the city, 
behind the Star and the Telegram, 
although the Telegram’s lead is 
only about 7,000. The last report 
gave the Globe & Mail 247,795 
circulation. 

The newspaper’s price is par- 
tially governed by the existence 
of an undistributed profits ac- 
count. Published figures have 
placed the account at $2,225,000— 
and some guesses place it as high 
as $3,000,000. It becomes part of 
the assets which any purchaser 
would have to acquire, at least 
temporarily. And it becomes a 
critical point of the sale problem, 
since if the amount were with- 
drawn now by the estates, they 
would pay a 15% tax on it, which 
wouldn’t be necessary if capital 
gains were taken on the entire 
property. 


= Thus, in a sense, the $10,000,000 
price (considering the surplus ac- 
count) is not too far from the 
$6,000,000 paid by the present 
owners when they bought the as- 
sets in 1936. No one knows yet 
whether the sale, when and if it is 
finally made, will be a purchase 
of the assets or through acquisi- 
tion of the shares of stock out- 
standing. 

Among the buyers rumored to 
be interested: Jack Kent Cooke, 
who owns the Maple Leafs base- 
ball team in the International 
League, radio stations and Con- 
solidated Press (Saturday Night, 
Canadian Home Journal, Liberty, 
etc.); E. P. Taylor, brewer and 
industrialist, whose holding com- 
pany—Argus Corp.—is said to be 
interested; Roy Thomson, head of 
a newspaper chain in Canada and 
abroad (most recent acquisition— 
the Edinburgh Scotsman); the 
Southams, who operate a chain of 
Canadian newspapers, and are 
minority stockholders in others 
(London Free Press and Kitchen- 
er Record); John Bassett, who is 
generally credited with a superb 
job of building on the Toronto 
Telegram since he bought it (along 
with Timothy Eaton, Canadian 
department store tycoon) from the 
late Mr. McCullagh in 1952; and a 
few vague and misty added 
starters—“English interests” and 
“rich Texans,” with the name of 
Clint Murchison bobbing up most 
frequently. 


@ The text of the ad was being 
kept secret, but many observers 
recalled a similar ad for the sale 
of the Telegram under somewhat 
the same circumstances. That ad 
was 75 lines on three columns, 
strictly financial in tone, and 
asked for bids in the most matter- 
of-fact way. 

The newspaper being sold is 
one of Canada’s greatest and has 
a long and colorful history. The 
Globe was founded in 1844; The 
Mail & Empire began as the Mail 
in 1872; and they were merged in 
1936. 


Brooklyn Gas to C&W 

Brooklyn Union Gas Co., 
Brooklyn, has switched its account 
from N. W. Ayer & Son, Philadel- 
phia, to Cunningham & Walsh, 
New York. 
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so we i _ The Toledo Blade and Times are willing-and 


anxious =to help solve test campaign problems with 


almost any special service that may be necessary. 


That is because we have faith in newspaper 


advertising and feel the test campaign is one of the 


ed like 


best ways to demonstrate what newspapers can 


do that other media simply can’t match. 


That’s why we suggest, /i7’st, that you try testing 


to repeat 
oe 


our sincerity and, second, that you... 


TRY TESTING IN TOLEDO 


TOLEDO BLADE . Daily and Sunday 
TOLEDO TIMES «© Morning 


REPRESENTED BY MOLONEY, REGAN & SCHMITT, INC. These 


important advertisers 


A-1 Sauce Gravy Master Seasoning Philip Morris Cigarettes 

all Hi- Lite Polident 

Amerpol Hoover Washer Red Heart Dog Food 

Ammident—Anti- Enzyme Hugwaist Girdles Rival Dog Food f have TRIED TESTING 

Ban Instant Lather Saran Wrap i 

Biue Bonnet Margarine Ipana Toothpaste Satina & 

Charles Antell Home Permanent Karo Syrup Silver Cup Bread Ee ” TOLEDO in 
Wave Lanolin Plus Sky Flake Wafers 

Columbia TV Life Savers Sleep- Eze | recent months 

Cream of Kentucky Lipton’s Soup Suave 

Dazy Lustre Creme Lotion Shampoo Super Suds 

Devoe Decor-matic Paints Medigum Three Feathers 

Dexol NP-27 Tide 

Easy-Do Wave New Era Potato Chips VSR 

Ennds nuworld Cheese White Rain Creme Shampoo 

Fitch Shampoo Old Stagg Whitney Salmon 


Gerber Baby Meats Perfex y Wisp Stick 
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MORE USEFUL 
TO MORE READERS 


Current net paid circulation of “U.S.NEWS & WORLD REPORT” 
is now more than 725,000. The growth since 1946 has been the 
largest of any magazine in its field. All of it has been achieved 
with the most voluntary circulation methods. All of it is concen- 
trated among high-income people holding the responsible jobs 
in business, industry, government and the professions. 
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MORE VALUABLE 


" 
‘ 


TO MORE ADVERTISERS 


Advertising gains in 1954 were the greatest of any magazine 
in the field—in total pages gained, in business and industrial 
advertising pages gained, and in consumer pages gained. 


For more information on the 

“rising market” opportunity that exists 

i - for every advertiser seeking to sell 

America’s high-income people of importance, 
for their business or family needs, 

call or write our advertising office at 

30 Rockefeller Plaza, New York 20, N. Y. 
Other advertising offices also in Boston, 
Philadelphia, Cleveland, Detroit, Chicago, 
St. Louis, S#h Ffancisco, Lcs Angeles, 

and Washingtog, 


¥ 
: 
Me 
é 
« € 
eh 
a 
* 


a ee es 
4g, “we ey Wa 


: . Pf eres SF ‘ ; 4 - veh! ee ; : Ts Ae matte Th, eee c.2 eet I Re Wee 
i ‘ a : * n a Te ay Slat : i jee rae Ber ie med ee: Ne i t ‘Wah q neers veo aed 3 ey >? ear es a9 > 4 3 eae AB SHS, 
- 5 : 3 ec 27% iat a ae joie ; Be PR TAR Be fo oto rye wa | SOT aaa a 3 BS oeF s tld e  7s Site Se Sea 7 ink Uae. § Seaet ea 
ne ; ‘ ¥: Fi a AE as Tees Kb ae A Re ae: ‘ 5 he > cae ee ome ep! Y fae byl eee y ss & vhs ee tod sb a) eae s i eee fe ck he hd ae nae, yy be EN cer! cad BS EM LOS 
PE eae etl eed pF ep eek bee So Stier Becker ie >, ae 5 Sa OY ES CAR Ee ei ike! Meee ary dak yl TB were WS Eee CARAS 4 Ped ead ADA ee Pew Or eutree Te : “ age wre ee 
ES on PUAN ty) Aiea Sar ee ae ae rce  aPs Aipallle ve kent: sie Daag Saas ey Ringe y See) HOR i Se Bg a Et CSnies, Sy tr aah ye nT EGA Re POLE glee Owe et eae ite Ae RF pee ee ec eg Pa eR La 
Na set eR As ae he eR Ry RES PE RED BAe ee Ree Chee Sais A ORE ee) ULES Ey vere Se ag heer”, ead VS ae Fe Fee pe he 
pees oP eek pct pivies. nmi 8st a aby & Leones MS SABI : ah sae at Rae ys reek | Sesser 
BONG Fey oy ka A Ne eon. a BN ) Ne Sern, et is ae PS aT ges, 2 re et ay Re ¥ ‘ SG NRr aye < Z a aie gue ke | Cece & PS Pea Bat ve 
sR tis 2 sah oe vue et 34 eee ee ? pie Mees vaeuti : Te api fe ME ie,” Mie Mee arg gen ott Pile Tee ths Ti gen ete Se Ror an OE tn ae Pes ee 2 Relea 2 
yale bo Ee ghd oN OSS a eama eed a oe ARs AK Ce sae ON We he Wy 4 PPR SP ie nei Es Se Ise ON arpa dp atd ore Apes ee Rar Fiat Aegon ames Lae <2 PIS Eh FO Ae Raa i Me ee Tee " —_ - : - - - : — s Se RO 
NS LAs, apiady $ rhs PPL iNaggs fovtcle ue ‘fee aik pape ie Jig ten i » ue ; Ee Ss ; : A ak t 1a pana 5 ‘ z 4 a ; é : z ’ RL IE ee a a = Bee e 
Paar. Cae oe hop es ficas : : ' : > - seek 
Sahar a 
eas yf . ? ts 
Ree oe tts 
ual baie: + 
pe ey Mea pees Sore. sae ay ™ Sg Let ge erat a,” ie oe nn pe ees ey? om ee oe anes oa seat Br ae OS gee ee palo gn ME. SOLE eS | SNES POR Riye omen e ALA congue es eon we ay 
ue 3 4 Pag, pe 
Ei a ‘ tes : H 
ia oe : : - ce at 
Leg ik . \, a 
- em 
7 5% - 
ae > * rs 
an a - 
Es “ * . 
eS : : 
i a 
‘ aa i 
ian? ; F oogied 
ee z a4 3 
ce < - 
cia s ; 
eo “3 : 
3 ae 
coer 2 : 
b ee . | 
2 % . 
‘ ‘ . ' 
nes “a 
ee on - . 1 
= 4 
.«: - S » . 
ms om 
Ss 4 ; 
ei - a 
oe: ak > y 
s 2 S. r 
ae % . pe 
Sasip cs nei 
: f 
; bs 
= } , 
oe ; 
* : a . 4 
: ; 
i * 
s ie 5 * 
bale ey oe 
: 2 . 
ee in oF 
so a ie 
Busi Bre ; 3 
s me 
‘ Me “a 
a ae 
| i + 
: ' : 
rae be lee 
i " aie 
. cs A a 
sf aa 
" ea h ee 
: g 4 ei 
: 5 oe 
i he 
‘ aa ‘ paaay 
F « ee: 
s am 
2 ay 
fe px ie 
& i at 
4 a aed 
‘ a , ie ie Ve 
; ea 
1 Ree Roar 
iS) eae : yee 
ee bet ey eis: 
a ag 
- 
Z gt Cs a Oe me Tenet aa ¢ ee 
> ee CMR ees eRe Ce a ee bel 
SE 
es : ey) 
a 1 Nace 
ie “e *i na 
ae i \ re 
ig te 
“ , aa 
q ' r 
‘ , pi 
ig Pies 
es i ‘i 
BS 2: : 
¢ , 
re 4 J ib 
# I ‘3 
os ! 4 i 
Pe 1 a 
3 a 
* { or 
* E: wapl 
‘ne | % a 
ee Rae 
"ral Wee 
a Byes 
4 a 
& re 
Es “ ae 
= \ 
; Ee : A 
i 1 Bs 
; Bs 0 
‘ the } 2 
ee : eo 
s if 
a : 
cs . : 
é ; 
; é ; : 
ing f us 
% ; 
hy , | 4 
ng . | ey 
re ; Ae 
? mt * 
i” ae oie 
Z ie 
i) “ 
a 
é ‘ : | a 
a ’ i 2 
% P See 
“late * a , P 
3 ee } wae 
o oy 
‘ * ae 
mi > | fle 
ira 
r = } ax 
ph y S ‘ q 
- ut ras ? * y ss 
_ ne es s il e be = 
. Sa a a ae 1 ¢ a U / ' M 
Cl 7 , te r. 7 | at 
——: — a Po ae } 3 
—— chat orl : 
— see ale | / , * 
— ij Aik. Sos ¥ ae f g o %& q 
eet 4 Sn ee ee we 
Sha rer ga i eee / Ah Pi 
OO ad Ss VTL os dl 
saa 0 ¢ F - 
$ = Set j | 
. z Pos jal) oe eta , ' 
eo oh re " 
ny ee | 
es Ba 2 ; se i} 
Fe mL - j 
e aces . i Sai, ¥ : 
ae =e rune ge \ = f ¢ i a 
BP Fel * 2 
oO 3 o Saaliaia ¥ ; 
3 Spal z 
pe “4 ' Bip oes : % | 4 
ae * me Fir - i oe : 
P ¥ te ee. 
Bi uf Na . a 
. Be : ‘ y z : _ ae ny 
Ps ge i a Mie x rane it * " A 
“ Core A eo aa cas : 4 ha a SS Be q * 
SF Ee * we % 3 - Moana. = ¥ a » + mae ‘ on, jae ‘ g"* he - ettian Sig, 6 5 ieee Oe Fhe? Hone ; : ae 4 3 
a ag eae 1 eo ae eT ee eet ett, Pile agi eae ? as 9 eA ed te m3 . a = i vs : ; : ‘ f te iy es 
“e 
I . a 
a 
X + * " ") ak 3 
ae baa ‘ r b 5 4 ah ee > . . “ : Sip Fs 
Sy 2 ; q : | ag weer Yee Gee Fite Ge ls le aces es ta 1 | oe Mien CaaS 7 ¢ Renee ee Ceo ae eo Re ie St ae Re RE, ee Sr, By ape 8 Becta tone bp ME BM eg tlh oh rah Tet tps ets ey eas ae ea RBA TR. fn, ae = Ab 
sade’ Seam | aaa se a Ry. oe ee RO? aes gar ty ges er Na et ee Se ay = ea * a é ee vo # 2 Pt % % * bi, aa ig Ce ep 
f 7 *! MoM ae. Yonb Wri oA. a ‘ es . . er e mS ‘ * # me | tape) a * bees t ep. Pe Bu Te ay 4 ree eee aS ae, ey saad “ie ae : L ey ae 
Brees Z eae cor ae ee oa” Ce < se Pi, See a a> rae eae a id = <3 Meg ah : cee honed 1» ee her ; ry Oy aS ity Fe | Ss rs BE ‘as Pe Na ga ge io ey reve > Cane - Poe te, ooh Sein Be 
i ratte Cae NMR EUS pdt TC ORR eases A RL oe Sa SON Git eyiee amee Tea ES AR EE OS ukemi ge 2 Ay Sh URL Ce otee att SORE Mt CPR SAID RO te dase Ye rote ; RGN re RS AO TTEO pe. as me 
Wy Se ATO RE pe Ua eee Cp heetehes OSES tgs “iran 3) a ae oa aiet ee YS. ‘ : ne . y ra - . ‘ pat oS. 
a ~ee 5 any 1a Wyo ree SH Li . ‘ 392: bur oy 7 ae * : . Seb OR gee F £ - : mS ES a i Lee Se 8 : 
ras ; gh eu My te. Va = 7 Ger % : t - : nee + Pe Si re A p ee SES al tras rs 7, ae fe Ds aie ate Seto e 2 ’ 
gue y ja Eh TAG 7 es " t a as er a Ne Sn ee ee pa gd ee. . Ye ae Pee, eb Oe ee re ay SOEe Sieh ee Ah se cohee Paes Me eee, i ee eas a & es pees ee! 
ai : yes ate: . y cia a2 es if nce ae ie Mee gee meee Tete lies Se ata Banh AG A Pe as? nde died PUNE ae Ne eae tan Oe eat ens 2s ok ee ot eae A lee RE Sih CIR ean es) eit Maney cere eee ee ee hae 2 mee Op 
ieee ip in OM ao + ae Tee eee ee ef te oc oe eee pe ee | pias cee REET Fees as Rok oe ef fie EG A OED OO TRG vg Ne E> ae Bee Ea BAT RCA eRe Fs GAS SEI ent ae mma Ee ete We PASS BY a ee te Oe re eg Ce” ete: 5 eh 5 a Pe BIE -200. on 
tes — SOE 1 NS ae ee hE ig. tee oo oh3 Ee * oe oes Ae tie tea So ae ha Se Oe Ute. eters ee Px plato ae oe hs rh eres See araoee heed es Ss s v2 : ar . : ee | jae aa Sear - ‘ oi Deg ieee sg aa . i 
Eth igama ie ak Bey. se aes a ck he aw ite ren ip dn its wee es Netter. a be et PRN ef bo. BE bee ED AE ONE. s . : 3 ee : tat eee a PERG el hg le Pah! SC er Tat ts cae Bg Seah Wa SZ Sey: pass Lior, AE Ea 3p iF rach: ye See age ites eee en ee + 
3 Sf PRIS Be Oe PE SAE OREN, SPOON ES HEE (ON Ele Beek CS Ae A ag tA re ee ae Sih gh Sse sheila ak Sore od NS oR ED, od SER eee oa eee eaten ae Seg ere eed | Wie he. = to, gana Rta REN Beh ty ee ae ed a ates La rei ee VR See ReR D> y 
ie et Mie eb he cake 4 cea * Sp Pe Be RY eo ene pits Samat AER Reg seit tab TRE gd eM) hee) Vapi EOP ate a ‘es Se ey Pe eh ene ie ee ee Ake Bor CE ee i de Bie eae beeen Ak ns a Ee and We awe. een eee Te Cy ty ai iy J ‘ 
ey Se Seae, WMO SS ees At eye TR ae en Ae iy DS Saf SRD) LF all aly” ReMi Malo och RR GRIM ihe Cee? TT ee Delt ane ee eo a ORS Beh at Sree ie Hg Pee Id ee Me RT MAC apg ELS ol Me her Spee em Siete Weg ee ei aap lpn ot ae Sopot Pee eer - : 
ake Tek ee Be ro ee ne ETE ee as es eae ty one a oak ee ae gt = ler ae tee eee by HN re Ae oN et a Mints Pa ae »alhar ue ee i as es a be RSE ce. Vee WOR Pe 4 Sk ape mp pane $4) ME tee, PEN Ce a i ee i TR See DE Pte aaa nas ~ pata *: am 
: EF ote Ce POE ech etry Sy ae gk z es ooo aes " yg } "iaeea ts. she SS reed ¥ 3 4 Pe Oe 5 Bg ty ; #4 , : rena 28 Om, 6 hs a lb AIS Se b ° See et ae a SE, RED PO GER a. ee 
oti % ; os B2 SULTEE RN Necro nd th es eae te a yan eres BAe Pith pk PUG oc ; mah ; ee CRISS “EG. SGN BINS Sa Soc fears aA a a pen See Ramsar ne aR Ry Py ERR Te ose 


bE er Raa. Bite ete Sak. ‘se ‘ 


oR eee 


CIRCULATION GROWTH 
800,000 
* current net paid 


now more than 
725,000 


700,000 
600,000 
900,000 
400,000 
300,000 
200,000 
100,000 


0 
1940 ‘41 ‘42 43 MS OT UR RD COO UST *S2 “SS SS 


Source: Figures to June 30, 1954, publisher's statements to the Audit Bureau of Circulations; thereafter, publisher's estimates. 


) Set ie aE 


M1116 PACES 
1.671 PAGES 
| 2.264 PAGES 


2,569 PAGES 


By 2,759 PAGES 


<a wes - 


0 900 1,000 1,500 2,000 2,500 3,000 


Source: Publishers Information Bureau (1954, publisher's estimate) 


NOW MORE THAN 725,000 NET PAID CIRCULATION 


...amarket not duplicated by any other magazine in this field 


Pa pee) SD Laer P 2 he Ata eral ced OU AR ah atid ig Sa tint Bak ee mm RR a Ol ae RO I SS a a ae uae ae LCA my ae aie eects SE gh Ae NE oe | hy be bbe za oh ee Rc ip 4 gas peta ne 
Sif ey Rh Pe SIRE ay POM OD oh eE APA, PF ONES Spek ee BS a) 5 : rah hg aa nies : ‘ee AES 4 apeartinas ne fk ae ae PMO he hls Ge POM a Mages Pe ee Sgr STS Ve oe Ree oe Mine aN Pua 17 2 asl? wes Ek Oa, 4 Rniciome agian ag eis. Wile" ae alata ais oe Wn a ee a ok evar 
ae P Ware font Laie acer Pi) iy cary eh Oe ata lee ea! eb a a ee : A ry s d : a "a 4 as F P bd i< “Sean Bt SP We Pk es Kx ee A a rae Y coe Ce AS Ue SAE ty i Pay wri 7 RUN pee eae: er 
OA Wee oe OP A Ree Pee i a eae 7 iat ; es aoe aitne hee Ke INGE eencnae ciel y va ; SW eter teas Ay DME! asian: Stet, OARS Ee UN Aimee ee Sua AAR So ne at mere Weer, be EB Sh RR Rats Ghote GEN Ec fends 
BLEU ie ie ae pre  uertsie thd at Wisco ec Bn TE ee By Coa Py cel ND oe ae <i dy ee WE eR ek gh ade Ee eR ar ee Ae Oe ob tos a Sy te oa pig 0% Re ‘ BH Sis STAR LN Re a Oh 
— |! eee poor ae . petra tasers 53 tes Se Se Seng Say, Wie y, Tne RAR ne Sam tte chau (th ah et CS ua gil clued on Sea tng Geese Sch ia he ao CEES So Rae nar INE REL Bate Sate AON PGS enc eneana c! eins ike Tele Mee etn te, Ob Lr a ae Fe ment meeany Rots shee ones 
SREY pt : : D > y <4 ¢ ig ty eh Se a % 
ee . *¥- am 
Cy 2 
oa Re 4 
> ue 
: ay a 7 
i | 
cecal ye 
= 
nS 
t va 
t 
a 
Be 
ij ee 
ion 
a 
¢ Faia Shs * Ce Ems a he ai 2 ® e w53 
: a Senger or oe eee aa. Gee oe wl, A ees. eee ad Bi gape ieee As oc 
r Res "iy Stee ee 6 ty es 2 ae e Be ae, me hs Be aay a ee -- Se ca : me * 5 as 
ra : Coes ee oe: = ae ee mY ‘ i beh x 3 Ls a J : i: * 2 ¢ me 
; a Peet ee ae saga a os bg je eee. ee eae Fe te) oe oo ea ee ea ee a 
’ Laas B TARDE BaP SS ORs, SOR Week OO Seen Seiad e ee = ie Bue: Sere Ss CS Je eat avas as peek ee wy “Hh, e 
pha ; oe a a ee eee ee a ——- — —- : —— oe aS : iz ee 
' ee ee a”. ee ae ieee By eee S Jo SS. Seer ee RN A a TREE Caw eve 
j Ba te as Pe sen sia sec Pos gti Pe ee See eee ee es ae Cae a a4 hare es ao) ens 
| et eg a ae ee ee ae ee soe tie BRR” GARI gs <a Ak ge a ¥ : on Mie ¢ ae a Lea Meee es 
exe OS ie ee et es ee ae Vas Ree ee oc wey tee Rs yy Seas ack 
ee Ee ice oy es a co ee ee? oe | ee ee Pe eS oe . a ‘2 Fae : 
Re Ma Te i ee ee “Rieaeeeecase IS Sor ie a a ak ees em = Weide aera! EX, ue 
‘ nee MN Sma OTF ae Ss neers Baie Bs eee eer = a a “ Pe co < Pe ot e q ‘ pe ee zy 
— : 7 — - silo ‘ Pe rae : ae Eee Sa Sh one 
j A EY eee. ak. BE AR EPR REE Gee = 
ae nates Pee sm Ee ream Ree Ge ee ee ties ——T— : 
be sc Ee pemeas h &. gies be a pe co a See oy oe aan Saar Seed e $ 5 fee & <0 y" As 
ot Se ee a ee ee pee RO ee es . bar : é 
my oS » Pi ee t We, ma td zi " < be 4 ae CE 8 ts ae . Ae Rigen rs 
Fe yee Wee i As Re : ad Toe A sd . ; e —0 Soe on ee geri Oe Ge ge eS ay 
3 Riess ees es 5" ee & soe Ss Ae meme: Seo: ee ae Petes Os. CASS Gt eee! See i 
s Anes Pgs Bes be a ee ek ee 2 te lee ae eer oo a, Se | o> SNe SO eee Se oa 
at Bh? ies es aS I RS ES: oe oe ae : 
. oe Lr Bae ag ee rte apecNent 4s i - — : mses “ ; ~ - ba 
; oe ce ee Pe PX so eee a 2 2 a al oes ee . bie way y Cie LOBES: guamaes Z 
ere es Beata oar Be ee a pice te 3 ee eee ee ree ert ae ~ (ee 2 cy 
AS: ie ee Me Z4 : ry : a : © ae : ret J a ee s : Se Le é 
5 o Rape och at 3 : Op, eS ie pte 2 a me ey Hee are % eee =F mn eS age g cot 
Se me eee x a oe ane eee Sy x eo ere a ee Oe RA aa aS LN f= AS 
is . . ee Se Wait ee” PY ES no td Wee Oe eS ES Ge eee ; 
ba ae ‘ LS RR Ro: | 2 5 #% 5s sites Gone ” . . . - ; 
ie i eek See aed 3 ae ee i RE MK OE Ge SORE Co tee ee ; 
oe; oe ee ek I  Rlee a? ae Ree, Oram Bo a! ee ee ee Bs Ace ve 
: a ae - % ) EERE ee ee) oO ee ee oe —s ee 6 Sie: 5 d 
fee E ag tale acd SES ee ae ie Ses iat ea hea : 
Boe ben ed Se ag me SE eeea re hee tog 2 > ae eo. ie cae ae gf ci, See see Gee uf 
: rae oe oe Te Pe O_o ee 
Ra we 4 ‘ae ‘pees a 5 rye) i: Fs ites MS. ite ae bs 4a : ae pe F % aap 
_ a : Sete oe + % in? Oe ae es See ict Bia “aes eo Sa’ eo Se es 
= ee a eae oo RS BO. Os OE ee ee ie 7 
Fe 4 ogni : aes Re an ie "ie Bae oe Rae io oe “< or on te Sar ee ak 3 ee vs = 
. — 5 a ee ok Gee ks SiS. a Pg a tetas mths BS Feo Bat See ae *. kee Shey “aie: a oh | ae ies 
Cae —_ eee ete ear oF. Se Soar’ SEE Me ae Ry ie one aS, ss e Ph Se eS Ps 29 a af 3 oe Sa aS ae wad 
s Wh Pits ON SR ee SE EE Gee So oo a 
si We eee Co ee OS ee eee eee Wee Seer ee ay See Cee ee reek. ie, aie 
h 4 : ‘ 2 pete ‘ ws Me ty. « < ee ‘ 3 Ss : a ‘e ae a e oe Is Nea jis 
. ; ‘ % 
} LE fa 
i ae 
: by ' 
aa 
i : : 
et. is 
ge f lee - me 
i. a eek 
“ 2 : 
" ue? ee ™ seek i sages ee ate okie Te 7 - ‘ 
aa ee ar ee Tee eae, gk Mr a ern eee Fe Tae EE ee ee ' see — 
- 4 ees re Re 2 eee pity. $k Jo. Sept). <> < eats i BES oe ie i ik eg a Let ee Dee eR eet os id Di 
a Ber ee ge Ppa year EP 8 oc SER gees in ag ae ee ee Pie ae Ne A ae Re Ry. FRG ES ee te pst de Nt ol i 
oe Peg age oa ae ee Ns are ee ae OE ee Ry ee SI es ea ees a eee ee Bok a Pl A cet “ae EeSey ee ae OCR a ae eo: | 
“a , ‘ “i re RO EE EES gies se i ~ eo eet Shee oe + + eels SS aa SEP a ea es a 5 
— : se a pe 
xo vag 
+5 j a 
| ' 
t ey a es. 
f ‘ 
“ ie d : é ae 
ug 7 tN ah bs Ee i ae oi : A 2 ute eee pe chs eh eee ee tok = ae elses et tk AS ee ie > BER Ae a A) ah Bird g 2S es ae . “ 
aoe: aR, eee sh a Ocean 5 
i - TS ahha eT ee eae ae Rp ccc nate aa oS ¥ ie 
EE Be NOS ee ir ee ‘A Here 
} ; “EA a eae i Neh yao wn 2) RS Sommer ea 
oe ae ee rae dake ) ae tre 
i; ‘ 
as . fi 
“34 os . ; nee ve 
a ‘ % g : ' : — a 
j ; aa ae, Ce : i 
4 ee ame 3 4 
Ss: anes ic ee, : ; een < ae 
: + . ASS. ity 5 ~ 
| 5a 4 i 
ti ie ; eos, 
gee. se ihoen ett: ra ee : ae 
; See pyc ‘cae otk nos © i a ee eee .. - 
x ia re ho seer eee os ae f ‘ 
: ‘ oe em ¢ og G ITE MRR EIS ip Sk. ARR a EOE ES TS = 
H) x : Toe 
aes ‘ ; oY a 
f 4 ‘ ; de F * . ous oe we ae = J * aE, 
7 ee ee eR cong. a age Ge Be a ee q 4 
f ee i? my ~ . * a, RS, =i ; ee See Es ‘a : ye iy een 4 “ A - a. = 
nt! rye J * . . 4 La 
i ; : ea | 
. 3 . 
| * : 
= ‘ : e 
i\ + ae ; te 
f ar ‘ ; 
: i - Fis : a7 a 
i ee a | 
4 : A ui RS 4 $ arti aD ee Soe rs : ‘_ 
1 5 sis oe = ee a be ae ae tees a SP SAC esl age! Reena iat ong Nk tlle a ee : Ss a 
= , Re sates = Be a dete ada iene aay Senile | he cn acl sper mee ae h cg Alar ay cn One BEA ‘ 
} ; = cake si Be a ihe oe eed eat Ne, ages Sem ; su gr : cf a EN eee 9. re ” 
Tea Ps tag te aaa ee oe i Meee SM tse eee SSL a et. oe ae maa he mise he hale a eee cm a BRE oe cee “ y 
} ee ‘ na $e % aie aco Wyte aban re? a Amy UR |< Sane fo gl ad ian a ee ar pm ae - Sa , 4 
ee : : } a ee : pal : | 
ud , ; 
c c . ose WES ns ies ; ; ‘ cis 
i; A a ’ : : , ee 
bee ee 
ia a 
ee 2 
Cla Be 
| sont : 
wi PY 
‘ 
" 
| | 
| ae 
i = 
‘fj - ‘ 
| ; 
of 
| ere ' 
+ Z : i 
| we 
we 
¥ : = a ae rem r= =o nee ncaa eet em 
one 
‘ 
ae : 
i) — 
i oe 
eae 
a ; 
= - 
ff | 
, Re : 4s 
a Dy oehy of 
oe “4 fine 
res ; ‘ 
be ame TS a eel 2 pn re On pee naper err ee ee ee Nie 
Pe en, Se a , F ~ q : : > Oe a nl eens ee en a mee mers Fim Aen ip Re ew rn rt te < ee 
A se ae 4 . ae ae rs ee Z <grr f = eS z Piet, EX A st a. sap apa ee La. ETSY Be pian tap Gre re Fae 4 ‘ya Pes ea ‘ aa “ - ; 5 gee 
yp a eee 8 FEE rh A MOS eae gS Rte pb x Ve ee ahs eg Pyate gy Si) ; Sanath : i TPR aly a lO Se Se ee OR te. Haine ce As a Pear ae in ty ee BE ee ES alta ; Pe ‘ 
oe 2 oy ete Bn ee ertte ate! oe eae: oe Cat ete, igh Sm. het eo Po tell SRO Ta AS Le AR ek ORM ae © mia aie Regs ae Shc wey ae Tae ae, Ate RH? aly Gust A ics eT IE nd Foe ote ela SEE ict ce he - 
Sepang nO se genet SARS SS seks sae ei: hott < Peay © oe Py = ike OE LE SRO CHWS NTS ORM Rc Meee SNS MA are apie ORM Fy. es 
oy < F - ad 4 ee tee Re 3 , Bye “ : vf ‘ <7 roy rearet Goble oe ean : 13 fi , ENN Mi Kats es! eS ra "ie 
ie ue sy, Tig en” Aa etaee Le “eas Oy ar oi en de fc ie ni de i Bi whe ase. ~ ar Ste Dac ef J : 23 . es : ii, sy bode , 
ne ke ee ge eg ‘ i ooh iA eae Ce ae TR woe Se Cpe Re ie te ee Oe be id oO UF heed, iio ee Meee Bee al lives 2 posed? ee ae : aarti ei : ae : 
. Barge 8s all Fe eas Dl ah arid te ey Er teh g AN Mit? ee AG aR eee ess eke ta We Fag oF. EEE st lt eh are et) ee te PO ae ge es toa pene ieee : b Reo et gi ag eee ae = Agi be Hy a ta Bt. ‘ Sint Pai v9 
: ee eee ee ae ie ee YU RP an AA ED, rR Peer De DRO cee” Se “Ot ome ais Sten eee a eee meee Ril Pe isa BRK EN SE ST Relay ie Mere se et ea er ee Oh pe a eae 
& nat Page d > » ™ £ 
* 7% F igi © 7 “ a — a nae Cn ae r . ictae igs - Fes Pe getet rome cage = Se TS GP RNS OO IS SR Ra CrP St Rk ne ae + RL © rae it am Speed 7? eS ha oe ex : 
de a gs eee tee, ava! Si i ae Eee ET eee et Rew ee ae ae as 5 SRSA Hs Ws a” RAR ep le ak cep A oe gta Seah ech Corer siay wantin ir nM Weca Sd SRY AS ao MS CAMO AN, | AIO Rape ie MS he RR IE SS ae wee 
Re ey Aer” nee Te Wiis eas ec ee AY hs bine te gee ig GOES mp Pee ge cs a ae MR eg ee ee Se eee SOE a EES PN a ee PEE,” SM MSG Ee S| Sa : ET aps spe NEARER Eat ole te nc eas lea ih. ON OS, Suen ek, Weta cen tee 2h Tae 
tat @ ba SA ale ar 9 ee eal ee i rey gh ee EC tg oe ee tks ale ee ee AS fee ay ee ON ni. Meter eaah te kel ne can ghee oe hte ee pa eg te ‘x. a ; b Cady eae. 92 ee oe ete BE ye rt a eh ve teat 
; ay Pe re Nae ee * Sar be Reon be AR ga RE et ee ea eee gat, SOME TUE ay ee Di eg ee teen Fie et te REE ot Peo es ST pen ee fe ee ih «Srl 
anc = Hs RS ee Baer cig : sae Rate ae Fae emer: CT ROR ee Wf tea ree MOREE ser yi> |. OMN te EB Me nyt htm a ees sree sR vat Se Wet RN ce nes ne RTI gag oa arn ge OT We Sate OPES Sey Acc ane Ker Rp Tes ig be ae 
aris! tealilty sais tee oe =—ss © S ws yee i * hee ae ow st let t erent a 2 ihe speci eg Oe. a ee eg 4 arin eeF th tie ee mae = —. t on ee ae [eats hg he ai OY aia & tae J ee RR aes CN es 5° pos a hy — i ag 


; 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 
Trade Mark Registered 
Issued every Monday by Advertising Publications, Inc., 200 E. Illinois St., Chicago I! 
(DE 7-1336), 480 Lexington Ave., New York 17 (Plaza 5-0404), National Press /. 
Washington 4, D. C. {he 7-7659). G. D. CRAIN JR., president and publisher. S. R. 
BERNSTEIN, O. L. BRUNS, J. C. GAFFORD, G. D. LEWIS, vice-presidents. C. B 
GROOMES, treasurer. 


Member Audit Bureau of Circulations, Associated Business Publications, Magartine 
Publishers Association, National Business Publications. 


ADVERTISING 
Advertising Director, Jack C. Gafford 
Manager Sales and Service, G. D. Lewis 
Assistant Manager Sales and Service, 
William Hanus 
Advertising Production Manager, 
George F. Schmidt 


EDITORIAL 
Editor, S. R. Bernstein 
Executive Editor, John Crichton 
Managing Editor, Jarlath J. Graham 
Washington Editor, Stanley E. Cohen 
Feature Editor, Emily C. Hall 


Associates: New York: Maurine Brooks New York: James C. yoo ag oe Per 
Christopher, Charles Downes, James V. f ae ey Ri KBs a e, David J. 
O'Gara, Lawrence Bernard. Chicago: Chicago: E. S. Mansfield, Arthur E. 


Mertz, Rod H. Minchin, David J. Bailey 
Los Angeles {17}; Simpson-Reilly Ltd., 
1709 W. Eighth St., Walter S. Reilly, 
poems Coast Manager, Gene A. Fruh- 
ing 

San Francisco (3): Simpson-Reilly Ltd., 
703 Market St., Richard McCarty, Mgr. 


Murray E. Crain, Al Stephanides, Lam- 
bert S. Botts, Wilbur L. Burkhart 

Staff Writer: Shirley Ultiman 

Editorial Production, F. J. Fanning 
Librarian, Elizabeth G. Carlson 
Correspondents in All Principal Cities. 


15 cents a copy, $3 a year, $5 two years, $6 three years in U. S., Canada and Pan 
America. Foreign $4 a year extra. Four weeks’ notice required for change of address. 
Myron A. Hartenfeld, circulation director. 


| Gladys the beautiful receptionist 


“He wanted to know if there isn’t something else you could use besides black & 
white and color.” 


i 


It Began Twenty-Five Years Ago 


ADVERTISING AGE made its appearance, with no fanfare, on Jan. 
11, 1930. So this is the first issue of the publication’s second quarter 
century. The occasion is marked by a long look at their various spe- 
cialties, instead of a look at the affairs of the moment, by the stable 
of experts who write for AA’s feature section, and by a quick review 
of 25 years of the advertising business, put together by John Crich- 
ton, AA’s executive editor. 

ADVERTISING AGE was developed, we said in the first issue, to fill 
a definite need—to supply the news of a fast-moving business quick- 
ly, accurately and concisely. 

The need, however, was not apparent to all when AA came on the 
scene, and it took four years of tough sledding to get the publication 
over the hump. 

We are as modest as the next fellow, but we like to believe that 
we have performed a service for the advertising field in those 25 
years, not only in doing a good job ourselves, but in providing the 
kind of alert and aggressive competition for other and older publi- 
cations in the field which has helped keep the entire advertising 
press on its collective toes, and thus resulted in the kind of press 
which is a definite credit to business journalism. 

It is a tribute to the founder of ADVERTISING AGE that the publica- 
tion has changed relatively little in its first 25 years. It is bigger, 
and perhaps more polished, but basically the job that G. D. Crain Jr. 
cut out for it in 1930 is still the job it tries to do, week after week 
and year after year. 

Not the least part of that job is to be occupied primarily with 
the present and the future, and very little occupied with the past. 
So, with this relatively brief pause in the day’s occupation, we'll get 
back to our business of chronicling the current and looking ahead. 
We’re sure that nothing that has happened in the past quarter cen- 


tury is half so interesting as what is likely to happen next week or. 


next year—and we hope we'll be around to do a better job of report- 
ing it than we’ve ever done before. 


Help Spread the Word 


“Normally,” said Hal Stebbins in an ad for his agency last year, 
“we are allergic to artificial Weeks created by over-zealous publicists. 
Examples: Eat More Doughnuts Week or Be Sweet to Your Parakeet 
Week. But this is Advertising Recognition Week—and that’s another 
(and more rational) story. 

“Advertising has been so busy talking about others it hasn’t had 
time to talk about itself. It is the least understood and most under- 
sold industry in America. Yet it is a basic economic force. 

“It helps the farmer sell his crops. It helps the manufacturer sell 
his factory output. It helps the merchant sell his wares. It helps the 
technician sell his skill. It encourages giant corporations to tool up 
for mass production by speeding mass consumption. It is essential to 
our American Way of Life. 

“And because advertising benefits everyone, it is everybody’s 
business—not just our business.” 

We might quibble with Mr. Stebbins about a word here or there, 
but what he said last year pretty much echoes our sentiments. So we 
call your attention to the sixth Advertising Recognition Week, to be 
celebrated nationally the week of Feb. 13, and urge your cooperation 
in making it a truly national effort. The idea was started by the 
Advertising Assn. of the West, but it will be nationally celebrated, 
through the cooperation of the Advertising Federation of America, 
as Advertising Week. 

It deserves the support and enthusiastic assistance of everyone in 
the advertising business. If you are east of the Rockies, write the 
Advertising Federation of America, 330 W. 42nd St., New York 18, 
for details; if you’re west of the Rockies, write Advertising Assn. of 
the West, 425 Bush St., San Francisco 8. 


What They 


‘re Saying 


Job for Copywriters 

The economic adviser of the 
League of Nations has pointed out 
that, with increased world pros- 
perity, most of the expenditures 
of the individual will be optional, 
and therefore can be influenced 
by advertising. That is going to 
put it right up to the copywriter 
to do the marketing job—aided 
only to a slight extent by statistics. 
These facts seem particularly 
important in view of the vast 
amount of truly piffling copy ap- 
pearing in high-priced advertising 
space. 


om an editorial in AA, Feb. 22, 
1930. 


What Hath Gruen Wrought 
Television took another step 
along the road to commercial de- 
velopment in Chicago when 
W9XAO, Chicago’s pioneer tele- 
vision broadcasting station, co- 
operating with the Gruen Watch 
Makers Guild, of Cincinnati, 
made the first successful optical 
broadcast of time direct from a 
pocket watch. 

Clear reception on the broadcast 
was reported as far as 50 miles 
away where those “looking in” 
were able to see the details of the 
watches as well as to tell the 
time. 


—AA, Nov. 1, 1930. 


Merchandise—Not Institution 

Charles L. Miller, of W. L. 
Brann Inc., New York, who writes 
under the pen name of Aesop 
Glim, told the Advertising Council 
of the Chicago Assn. of Commerce 
Thursday that there is too much 
applesauce and camouflage in ad- 
vertising. 

“Institutional advertising” is 
often used as a mask to conceal 
the laziness of the advertiser, ac- 
cording to Mr. Miller. The ulti- 
mate consumer is interested only 
in what he gets for his money. It 
is the merchandise and not the in- 
stitution that he buys, he said. 

—Story in AA, Oct. 25, 1930. 


Luxury Selling Imperative 

It is absolutely essential in 
maintaining the present standard 
of living in this country that we 
sell luxuries, both because luxuries 
are the outstanding objectives in 
the standard of living, and because 
labor in this country could only 
be employed a little more than 


manufactured. 

A study of what becomes of the 
consumer’s dollar shows a grow- 
ing percentage for automobiles, 


radios, movies, jewelry, toilet 
goods, etc. 
—Andrew C. Pearson, president, 


“Dry Goods Economist,”’ speaking at 
a convention of the National Retail 
Dry Goods Assn. (AA, Feb. 8, 1930). 


Mostly Academic 

The phrase “consumer demand” 
has little more than an academic 
meaning except as applied to such 
fundamental physiological neces- 
sities as food, shelter and clothing. 
When we get beyond that, we must 
inevitably recognize the necessity 
for sales pressure of varying de- 
grees. To assume any different 
stand is to attack the entire scheme 


of modern industry. 


—R. H. Grant, New York, v.p., Gen- 
eral Motors Corp. (AA, March 29, 
1930). 


Horrid Word 

To the Editor: While we appre- 
ciate your notice of our handling 
of the Empire State Bldg. ac- 
count, printed in your excellent 
newspaper May 10, may we take 
the opportunity to point out that 
the Empire State Bldg. is not 
“proposed’’? 

Nearly ten stories of steel work 
are already finished and construc- 
tion is proceeding rapidly. Our ad- 
vertising campaign has already 


opened in New York newspapers. 


—Joseph Israels II, Publicity Associ- 
ates, New York. (Letter to AA, May 
31, 1930, issue). 


More Headway 

Our clients, as a rule, spend 
more money in poor times than in 
boom times, because they can 
make more headway over com- 
petitors. That is exactly what has 
been happening this year. 


—<Albert D. Lasker, chairman, Lord & 
Thomas and Logan, in a story in AA, 
Dec. 20, 1930. 


Like a Narcotic 

If inflation acts as a stimulant 
for the economy why not welcome 
it instead of worrying about it?— 
A. PUPIL 

Because it is dishonest. Because, 
like narcotics, it is habit-forming 
and, finally, destroying. 

Inflation steals from the thrifty 
and enriches the speculator. Every 
owner of a bond, a mortgage, a 
non-convertible preferred stock, 
an annuity or an insurance policy 


has been despoiled by inflation. 
—Questions and answers in Robert 
P. Vanderpoel’s financial column, 


Advertising Age, January 10, 1955 


Rough Proofs 


The decision of the Postmaster 
General to eliminate bulk third 
class mail service tends to prove 
that there is indeed such a thing 
as the power of the press. 


Most congressmen and other 
Washington politicians seem to be 
much more impressed by the 
power of the press as represented 
by the grass roots small-town pa- 
pers than by their metropolitan 
big brothers. 


The DMAA is conducting a poll 
of its members on the subject of 
bulk third class mail, and it turns 
out to be less of a diagnosis than 
a post mortem. 


* 
“Cudahy and Y&R part company 
after seventeen months,” reports 
the world’s greatest advertising 
journal. 
The agencies still seem to have 
trouble pronouncing “seismotite.” 

. 
“Now Norfolk is officially Vir- 
ginia’s largest city,” proudly pro- 
claim the Ledger-Dispatch and 
the Virginian-Pilot. 
This time it wasn’t Grant that 
took Richmond. 

* 
“King George comes to the 
U. S.,” the headline says. 
Fortunately it turns out to be 
George IV and not George III. 

7 
O. M. Gale predicts that if a 
non-sudsing cleanser is successful- 
ly developed, it will probably be a 
P&G product. 
And by an interesting coinci- 
dence, P&G is testing one right 
now. 

* 

Botsford, Constantine & Gardner 
is looking for a sponsor to alter- 
nate with its client on a syndicated 
tv show in Pacific markets, and 
like confirmed advertising men 
they are looking for him with ad- 
vertising. 

. 

This advertising business can’t 
be such a tough racket after all. 
Will Cresmer is celebrating his 
fiftieth anniversary as a newspa- 
per representative and is still 
going strong. 

Bride-to-Be, the new Curtis 
quarterly which will provide com- 
plete details of wedding plans, 
should be of intense interest to all 
concerned, including the bride’s 
father. 

* 

Anheuser-Busch, whose St. Paul 
warehouse license was suspended 
for ten days, is in the unusual 
position of being penalized for 
spending too much money for ad- 
vertising. 

+ 

A newspaper group looking for 
salesmen says, “Experience in 
selling advertising space to na- 
tional accounts and agencies de- 
sirable.” 

And, as White Owl says, that’s 
putting it mildly. 

* 

Mel Allen and other tv an- 
nouncers who reported the Rose 
Bowl game finally broke down and 
admitted that Southern Califor- 
nia’s heavy mist had turned into 
something closely resembling rain. 


half time if necessities alone were 


Chicago Sun-Times. 


Copy Cus. 


me hy 5 # - sods ao : j eee ye = : z ee ae we ey c Set Ba dee F Biainees » el Tmo a ; Sy: fe TA es. ve re RL ed AE PE SOR ite ithe <a a 
Bis Pen, she i a hy 3 Joe) betes ee ae ae ae ‘ We re & e i? gfe) en, Sree a ak Oy ee a fa ; es Seas = we ‘ > i, pany a ei Mes ys Mee ‘ ree sé 7 ea eae “ay ey. ene ee ie Gea, fe aie cua Res YS donee y PP pA 
a ee oe ee POR be ae Pe Ma al ce ik Ce ro at Ne Senet B) bas danay Sis Oe ae Se cia oc aad ane eek. SP fri i he en me iy Or be Lo Re aan. c Cor aha Ryle Soy as Seiya 24 ised | hae soe Hs tei few Bettany uaa’ shee hay’ hop F o° Bh ia CR AE): bs >, AAR tian : 
Ree ee A Rh) Sere AP ee GY ody We HRC EAS Ri eA Rigs yer aire fom Rae N A Ne AE an gE Mt a? ah SE ae ot aE aE SE My ae. ‘ ; SM: Oe Re ep at et eas) SAS Cy ARNE Ma UO ead Ube) fe "Rake. Pa vader he Geen 
Dk ge age Like a bag catia d Wed pee hide fi Re Bias MONEE aa he Am eae eC eae 
ectieh ics oe ara Bp ; $e ri ob eetat oA Biss Beem fe ORE Ae eas a5 ‘, Ae etek! Fut Ce “ BD = ens z a eet hat J Vik eee a 3 ri ne S Bre 
Mh Ss Bilis» Se ca * “As 7 A . iC aes BY Sg pak " Ceg't 4 ba Se ec hae rc \ Fh mu aks urn, an ae ap : 
} “ eas oe 5, A ae Re ae Mee Pier tae SO dled! iat : tl Be ew ae pth At a 1 pee Ett eS Z + wale RIEL ae ye Pde he Vie AC od HO DME et ¢ i 
4 ik gee eee bas iA ater ¥ . re AR ee eth eth 27. oS genre ae Ee Re nA) et ee ce Ss Be ne ek a ih et or Pel ba eA Pe) Seca BRT on F en Ren Sn , a oth. Ky geet th Sieg Fe: we is tan} Abd al 
Fee igs te “ Pa es ee aay see * Aereay sf bs" aes Py pede Oces vfs a kr ae - “a Fay mba y ’ 27,5 RYT ls ane tn REVO Eaec nT, CY + back Fag F Pres an @ eo hoa “ot oy : ie ae 5 eam rata ary er ' ee 
doe? eae ee ; * ee i ; 6 Carty: « ya , : ieanacsieil ys 
Diag irs ab ‘ lait ogee ae 
ore ang 4 
7 ans 3 = 
oH: A i 
ao | 
piace 4 
Seas ' eS Pe —  —. ee a 
2 fe She goes yntee : ga5 = | * 
Jae a See gag es | 
= es. rs ess Ps rn (i 
a . ee ee bi). geet eee 
aa Pl aimee iS tte lee Ne 7 
ees ; aes a ais ae met) me ees emg SM ‘ 
ean a oe 1a PE! age lean apiece 
omy a ae 7 ie. ret: ate | PROC ae geie y 
oe ; ee AE oe RO ne ee 
: L, ee + ob Say, malin ook Seamer Be ag | _ 
= oe < see _ ~ hag 5 gee ee PORE Bigg op Sar 
: tg Se eee _ ieee Oe tiie: af: ee pat 
id ies, eS we, : § RS ees : e aaa | ; 
eee eee Se = iS) Ss q gk ed va wee een 
i aie ee some s eS). aie 3 fa ‘aa nah sise eee oe iar: SO Se | 
ne OR ery 3 ey fa? : BREE 9 eee ae a : 
ee ae a Mee tr Sal ._ Reg Ts Rina, See? Eas | Ps. 
as yar MMe ae ee oe a - 5 : ore a 4 
a meee plea ee ies a ie -— UC see win stig >: % p ; 
eo wee re a ee ee vin, ch gee als ai <i + 
Be pee oe cement ws; iat q aS). a Ea ie a 
—- Hs Sa T 5 ra : Mie Re 
ae ae eee SAC CR 8c Seip. ss Bees ae | 8 ey bd 
aa a See gE eg eh ike Se a a oa eS ‘g 
a ee eS eon eee ARM Ns SR a aoe ; y 
oe see De af ee » ae ee Adee ear. eae iat y. Si See ceeant me ty Pees iss, As 7 a = 
ee ee A Ties Su TS ee ea tn a Ph pee Se ee eee bape - 
=a [Chel lap Spree eee SG, ea ui ee 2 oe | Bef oo 
an Kiger tak, Te, ee i gee ay Rie ipl Win ae * * oo es bd fe a # ei My t ae Sek : 
ee yy Bde enn Gor ws Pansies, <2 i, 7 a en ie eo ae eS on i 
a ete Se ae ee + Re rr NE ee: (SHAR ge 2 Saat i 
a ON ORR (epee a ger he RL a RR Sg ee eR em sr eae m° 
ee Deca Cis a eee pha par roe : Page ie ee a ee | } 
i ait Bee Sin inte us Peete ie ae 7 Zi ee uy z de ie faa | ea 
re pe oe ee ake eM ea re pel, ila 5 es og ee (tes oes K lie i | 
Bais 6a Ng on ee ng et ee ee oak Rc ee “i pein ot) met eG ee | ae 
ve a Sve. Ne sodptte cee tn io ile Stee Gu, 7 ae % See wit ae i 
et se Bert aN hea a ee sane ata 3: Rot 3: Sey eo. Oe CA Gs ak ee e * ees | 
io spate ahs 2 cea Ro ak ct Boi een gi, Ce a a 2 | 
ae > ae Bett eee i em 1H foe ic ee a : 
aes | eal Wee IEE eon ass iS eS pes. a . 
eee ih vauek ed SRS We a Ee TN Priel ey | q 
ale Nine unl 5 SOT : ' 
[a EET Ca ae EER a M3 ¥ 
me Bt ee we % 
— St REE IS : 
2 _ : ; : Seth i a e 
+ oe ea * 7k ae = VEL ee ' 
sh = . eT SE Nice PROTEST Ee 4% ‘ 
ae Pe ae ee Wise tre Soe be 
a | IS eaten ; Pe a ‘ ee fe . 
EY ae Se ee Tae oa we Loge. i 
< . eee teh el 4 a 25 Pili i ger he 
Se ai ame aie hr’ cages ee s . ‘ ova! wees Si osama ey a act | ~: 
aera - aye pet : eS poe ? a he ae ~ nem am | | 
vee = | § 
Rie tf ies | 4 
: . 2 
i ae ey 
sacl : ee 
ae eat ae a 
oa Be 
Br 4 Ge 
‘oe < 
pene i ; 
pater | 3 
anal. 2 
emt oo 
: , 4 * 
it 
a 
; ae 
ul oS 
a are ti 1 4 _ 
va \ : 
- Po Spee 
ary) ee Es 
ey: ais 
—° a 
c ie 
ze 
: * “s 
- q q 
of a 
ae 
‘ = 
a: 
i. + ‘a 
PO 4 | 
re ek, 
ae 4 é 
tian es j - 
Ber gta , 
me = q 7 j 
ee i © 
(aS ty af { 
7 é . 7 , 
si 2 
oe a 
‘ vent 
“ ae 
* ‘): eu 
= 
| Po ae 
: ee 
; cS od 
aig ) rw 
iF . 
i ae 
in | ee : 
x | ee 
a 
: ¥ 
: | B2 d 
4 oS 
= ae ! hd 
she eee a: 
é we 
4) et, { 
4 - 
eee _ 
Pe | 4 { 
- P| oe 
| ; a 8 
i 
i si ' 
id e '; cn 
a . | | aa 
nite i \ #25 
minieg Baa. is 
hl ee | — 
‘3 . on 
2 =! 
ae 4 : ; 
a a 
EC 9 Oe 
Ese. io 
S% ‘ oe 
Reteee i Se 
. —— 
ae seh 
£ «f pie me , > 
* , ha 
. 4 
ean: 
: oe 
ie \ tae 
_ a 
ae 1s, ; = 
b f 3 
é y we 
f ag 
| | 44 
= eens 
: oY) a 
pe ae 
; B:* ‘ 
| | eae 
ra Rae 
; es 
‘ | | fee: 
eg) 
: = 
; rr ya 
f a “ % i 
; q : j 
‘ er 
‘ . 
\ es 
: } a 
| } * 
. 4 
a 
ee ft 
a } ue 
3 a 
SG | a 5 
: ee Ps ue 
r 3 1 i» 
: y ig 
Z i PP. 
2 U hs k 
= iat a 
Ping . : ae 
yay 3 Seas Pee. y : a ae Ps ik Y Hh . ee x P si eee. e AS : ee wae Fo Sy ae Ae ar War y * fan ila he aaa mele Tek yee Ey ee 2 Berg ee ots, ota Sa Peet Bed t che baa © Wie fae : Se aca 
Ae . : ee , = 2 p* Eth ti: : 4 ec ah a> iby soars? 4 PoE Re ta a ey. Se ak eR seme @ att TESS a : a aM ak Ec gs Oe aes lr ae aitck Bee cd oe 2 Wh "he te ae on poe sony 2 a> cat ee he 
Seg - % ; ‘“ de a BER a2 . otf 3 Pe - a ty Part FE oe iy 2 i ed that eh * . ¥ si On, in A. 3 Rat. A 4 c : Ss, ie - is aA % beg t =~ o 2 tant ah wh Se Are, EO sae: As 
, a wee Fe ae. tee es oe rY : F ict) hee TR “ Wage 2 Bian Et tk, at er eager AS Rr Fag L Ok ah ee i ee aie : F Sih SO me A he RMT eyes ee oe 
; 42 Ae abhor TX ey ae Be A be’ athe 5 ee pees SS See Ned See te a RE 5 Sy yo A Ren eT a ke EP mee lode Agee Apt oe ake e Rea A ATE BS, ean dy Se ean apa Same em Leer visle oe fot Relee Pee ten Ve Wiicoee oe ener 
a ai Fira oh, Gg SES RU MS eee emia meio ee kr Cen Pri ae fie MM Re ame ae . Be Dee i MEE Pa oe eg WE RE (REA BN SISTER GAO SM MT ip Ce eet ae MAT EOE a Se pee a ee Ra Se DR cae Oe eT, ES ke 
- ge te Aa cpl lagatas 2! ae Yer Pp i ow Os tp. aaa ‘i Se ee Re ee ON ek ae See ee eR OP eel at, eh am Rage. etige, * ae taxon es a aha ein.! | arte be Bye See ae = PO ee ast Sef palee, : ite ae : \ ae 
4 pO mae aes cape Seon seb ae oe oe me sme ; re Le i be ean ees SE Se : * yi See ie - neko r Ato re ee : . asc BR ae Ae, 2° ac ce es eae ERM me" Ft ie Fog Sei Bie Ve ToL nS anes WCE i 
— hee i ay* eS? ope Beh pee. = oe + 1 t 3 Cr ey : 3 oi ad BE! * gee st Lp EET EN ee PT Ge hes oe Rk EEA hee Tale fia Sed ore Me, 9 ae ae Sait ae Ce ep Sree tl OR ee apa BS A Tete ety Feat eC pet t 
ae : a — ibs pat Y. = 5 Sie 7 aE , Ne ee EL et Fe oi rs bn ik LAS * ct or Ata i Ses ye. ee aes f tS da Wa ty ign kt FE OP a de ee Pe Salar, oe tee! GOL Wye SR, Tis, Ale ee ES aes 
Sate: Oe 35 ey en EY MR Te Py Se eerie BATES Serra BONE at BES Vee ge Ts aimee ORY Fi ig USS Te ae ere, Sale gee A eek ry Basin bias ge Lae Sat Oe UPN ee eal cee ae RY ange Dh aad ey oes 22S A aE ee Sts ae WOM nc Sake cee oem eet tray) Dep CREO Le Ma Wakes ee a SP ee 
Sige TT RR es aa Se RRR ae Rte a ae WORT Oe ke A Bae c Beha py tee AY NON LIL SERS EAE GOR Wal ety POM NO, Ni Rp ce SURO Re key Lee aie een tu amNe kc REE, ea | RAY aN ee Ee eT 
Sty x". Sigs YA, oe oes ae geen onan SEE Sen gS ee Pa A oo Dene oe lS 2 ae 2-3 FE an SN Ban, Gua Vota Ot Teens Tei BO Ba Gia ee era Cn ae BS wT oe Me ee Sar Rk oe OE Se btn Pane oe . Oe ee 5 “4 poe te Bane ai tS ey [Te oe es POEs Ae LE ey aan | ies SON ch 
~ RS sae ( - SMT ed a Samper wit faery . pate ; a Sant fae wad? Ae Nee Pg IA Ae Be awh & DF Se ae ~ eRe TS, ae Tsk Weed. MEI + bape ae ee pe ae ok NEN Shp Np Bann hg i lg nsf SE EMM iV NER Sa eat 
Bs el eee ee rEAG Hee ee see Pe eee cre | ge . Ve em Se RES an oe Jat gh tty 2 ETE Rt ie ly Ot ty jane So i bein gir yer a ah YN TS NN ot =. area ae aa ge 5 ae Toa Te i he er a Sed Baas CSTR ae Sa ee ea oy geet: on tae: 


THE INQUIRER takes your advertising to 
the most potent pocketbooks in Delaware 
Valley, U.S.A. In addition to intensive cover- 
age of the city, THE INQUIRER reaches 
out to give advertisers thorough penetration 
of the rich suburbs and nearby towns that 
account for HALF THE SALES in the Greater 
Philadelphia area. 


That’s why you find so many new advertisers 


Che Philadelphia Brguirer 


Che Pi iladlphia Fignirer a 


Sage SBEe Mess 


levis teva a bs Benies fae eG? 
wy it ci tata a Bet oe as 


in THE INQUIRER ... so many old ones 
with expanded schedules. Greater results for 
advertisers have made THE INQUIRER 
Philadelphia’s FIRST newspaper . . . FIRST 
in National advertising, Retail advertising, 


Classified advertising and Total advertising. 


To skim the cream off the great Delaware 
Valley, schedule THE INQUIRER... 
FIRST! 


The Voice of Delaware Valley, U.S.A. 


Be, 


y= ifs @ 


DELAWARE VALLEY, U.S.A. 
has peak buying power 


Sales Manage- 
ment estimates the 
effective buying 
income of Dela- 
ware Valley at 
over $8,000,- 
000,000 ...18% 
more per family 
than national 
average. 


West Coast Representatives: 
SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


Exclusive Advertising Representatives: 
NEW YORK 


ROBERT T. DEVLIN, JR. 
342 Madison Ave. 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 
Dunkirk 5-3557 


DETROIT 


GEORGE S. DIX 
Penobscot Bidg. 
Woodward 3-7260 


CHICAGO 
EDWARD J. LYNCH 
20 N. Wacker Drive 

Andover 3-6270 


Murray Hill 2-5838 
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the Name that Tdentifies . 
AND ITS | PUBLICATION 


Prior to 1937 .. . the year in which Institutions Magazine was founded ... the 
general concept of the word “institutions” was extremely limited in scope. To some 
it meant a financial establishment, or some similar large scale business operation. 
To others an institution was regarded only as an eleemosynary or corrective 
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establishment. With the advent of Institutions Magazine, and through its extensive | 
promotion, the word “institutions” acquired, among manufacturers and others i 
interested in this market, the new, greatly broadened definition by which it is now ij 
identified. | 

Today it means opportunity to every manufacturer whose prod- H 


ucts are used in, or can be adapted for use in hotels, hospitals, 
schools, clubs, restaurants, colleges or any of the similar mass 
feeding, mass housing organizations, the components which Insti- 
tutions Magazine established as the tremendous institutional market. 
NG Today it identifies the nation’s biggest and 
— wie ’ fastest growing industry and it also identifies the 
i publication that was conceived for, and wholly 

: devoted to the interests of all segments of this 
: AMeY | industry. More than any other business maga- 
4 zine in any other field, Institu- 

tions Magazine built a market 
- — - « « defined and identified it 
URAMT on ...and gave it sales cohesion! 
That's why it is now possible 


: a CORNED peer : 
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this is 
Institutions Magazine 


{AMERICA’S MOST REFRESHING, MOST 
INFORMATIVE BUSINESS MAGAZINE) 


The record of Institutions Magazine has been one of achievement and 
constant progress. The many singularly outstanding projects it has 
fostered during the past 17 years have served to benefit institutions of <i 
every type. and to further weld this field into a greater integral unit. As ever- 
increasing demands have been placed upon their facilities during these years, 
institutions, collectively, have experienced a phenomenal growth ... a growth 
which has been closely paralleled by Institutions Magazine. For a close-up study 
of this publication and the rich, fertile field it serves, write for your copy of In- 
stitutions Magazine's new 48 page, 4 color Market Data File. 
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These are Institutions 


(PAID SUBSCRIBERS TO INSTITUTIONS MAGAZINE) 


— IAS [2° Hotels, Motels, Resorts 
+j— ee db  ° Hospitals, Sanitariums 
feed * Restaurants, Fountains 


" 
SREB easteeetimer ‘he 


* Schools, Colleges, Camps 
4 8 i ly ° Industrial Institutions 
a 0 ty i if * Transportation Systems 
0.3 |aeml it H * Youth Service Organizations 
Salemi de * Military Installations 
tr . 6 7 . 
oo lacpeyitt 7 5 ° Government Institutions 
oooh == * Office Buildings 
TT ae * Clubs, Auditoriums 
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to promote your products to the institutional ~ 
field as a single, manageable market that can ™ 
be sold through common denominator 
approaches. 

Today institutions comprise a gigantic 40 
billion dollar market for all types of products os . ee 
required in mass feeding, mass housing oper- ee <4 — a ~~~) 
ations, including building and maintenance materials, furniture and ~~ =. — per: va . 
furnishings, food and food service equipment, and all related materials ae Set Tx fs 
and supplies. This is the big and virtually limitless market you reach Bi ‘> ! 
... and influence ... through the advertising pages of Institutions Mag- a vm | 
azine. Against an imposing background of accomplishments, some , | 
of which are indicated on the milestones appearing on the facing page. ' s 
your product advertising in Institutions Magazine is assured acceptance Wve TE 

. and action ... at the top buying levels in all types of institutions. sx 

With the big and spectacular March 1955 issue, a new and significant 
milestone will be added to the many achievements which have brought tion program in the field. Every 
Institutions Magazine to the forefront in the field of publishing. Here aspect of this vital subject will 
will be the first “double-header” issue of this magazine, the two separate be covered in such a thorough Boe hs Te a Fad 
sections of which are designed to be of constructive assistance to manner that institutional management can put a a ( 
every executive in the institutions industry, almost all of whom are it to practical use in planning remodeling 7% 
faced with the necessity of expanding present facilities to meet grow- projects. The basis for this extraordinary edi- 
ing demands. torial feature will be the findings of a direct 

Long recognized, throughout the field for its broad and comprehen- marketing study of the institutional remodeling needs and plans of a 
sive coverage of all subjects of interest to institutional food executives, typical American City of 100,000, made by the editorial and research 
Institutions Magazine, in this big March number, will devote Part | to staffs of Institutions Magazine. 
the subject of “Regional Food Specialties” . . . the first, most complete, Because the interest of the entire institutional field will be focused 
most authentic treatise of its kind ever developed for food buyers, upon this special March issue, it should serve as the cornerstone upon 
menu planners, and all personnel involved in mass feeding operations. which every well-conceived advertising program directed at the 40 
It will show the important part your food or food service product plays billion dollar mass feeding, mass housing market will be built during 
in quantity food service. 1955. 

Part 2—”The BIG Picture” ... the greatest and most practical “how To be sure your products get into institutions, be sure your schedule 
and why” story ever published on institutions remodeling, laid against calls for major space in the March number. Forms will close February 
the backdrop of unprecedented new construction in this field, will 5th ...if you want more details, write direct or Consult Your Advertis- 
serve as an authoritative guide for years to come for every moderniza- ing Agency. 
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: CONSULT YOUR ADVERTISING AGENCY 
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OF MASS FEEDING—MASS HOUSING 
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Stines Named to New Post | position of manager of sales pro- 

Fred Stines, salesman in the motion and merchandising. His 
Chicago office of Successful Farm- | headquarters will be in the mag- 
ing, has been named to the new’ 'azine’s home office, Des Moines. 


Got a Sales Problem? 
We Havre an Ansner! 


Maybe not ¢he answer—but the only 
sure way to appraise modern Direct 
Selling’s potential for you is to get 
the most authoritative facts about it 
you can find. Write today, on your 
business letterhead, for free copy of 
“The Quickest Way to National 
Sales”. It’s exclusively available 
through Direct Selling’s first, oldest 
medium. SPECIALTY SALESMAN, 
Rm. 812-5, 307 N. Michigan Ave., 


1915 SPECIALTY Chicago 1, Il. 
1955 
YEAR ai€SMmMan 
YEAR 


FIRST in clC DIRECT SELLING 


‘Soft Sell’ Theme 
Dominant in Carpet 
Institute Ad Awards 


Cuicaco, Jan. 6—To coin a 
phrase, price is no subject in re- 
tail carpet advertising. 

The Carpet Institute, New York, 
which yesterday presented its sec- 
ond annual Retail Excellence 
awards at the Chicago Floorcover- 
ing Assn. dinner, noted that the 
soft-sell, institutional approach 
was illustrated by the advertising 
policies of the 1955 winners. 

They are L. S. Ayres & Co., In- 
dianapolis, first among department 
stores; A&M Carpet & Linoleum, 
Fresno, Cal., first among specialty 
stores, and Goldeen’s Furniture 
Co., San Jose, Cal., first among 
furniture stores. 


® According to Paul M. Jones, 
president of the institute, major 


these stores was: 

1. Consistent advertising pro- 
grams that emphasized functional 
carpeting and store services, rather 
than price promotion. 

2. The imaginative use of direct 
mail. 

3. Alertness to modern display 
and merchandising techniques. 

4. Recent modernization projects. 

5. Special customer services, such 
as in-home selling and decorating 
advice. 

6. Practical credit purchase 
plans. 

7. Coordinated sales training 
programs. 

8. Active participation in the 
community. 

9. Satisfactory net profits. 

The judges were carpet business 
paper editors, Kenneth Bache, Re- 
tailing Daily; Eleanor Fox Duff, 
Floor Covering Profits; Julius Elf- 
enbein, Home Furnishings Maga- 
zine; Irving Genett, Floor Cover- 
ing Weekly; Helen Mulhern, Stores 


features of the advertising and| Magazine, and Mary Seaman, Na- 


merchandising programs 


among tional Furniture Review. 


GETTING 
PERSONAL 


gets results ;— 
IN THE RURAL SOUTHWEST ( 


TS BMMA IY 


This man knows what he’s doing. And good ol’ Bossie 
knows that he knows what he’s doing! Likewise, rural folk 
are quick to appreciate the “proper approach” to their prob- 
lems in the farm publication they read. 


Years ago, the Farmer-Stockman recognized the im- 
portance of this “proper approach” and established separate 
editors for both Oklahoma and Texas Editions! That’s why 
the Farmer-Stockman does more than get into rural homes; 
it gets into the very hearts and lives of its readers! 


Yes, close-to-home reporting is a 
Farmer-Stockman. Only this month, the editorial leadership 
of Mrs. Katharine Randall, Home Editor of the Farmer- 
Stockman, was augmented by the appointment of Mary 
Myles Smith to assist her. Now, the time. and talent of TWO 
people will be concentrated on the homemaking department! 


a 


WRK 


“must” with the 


When you want to cultivate the rural Southwest for the 
most in sales, put your advertising in the Farmer-Stockman, 
the fastest growing farm magazine in the Southwest! 


409,357 
SUBSCRIBER FAMILIES 5 Serving the Rural Southwest for 43 Years 

| 229,663 
Okichome ................ 118,317 
a. 24°309 ‘i ir @ rarmer-Sroeckman 
Arkansas .................. 23,082 
New Mexico ............ 4,374 
Missouri .................... 3,782 OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 
Other States ............ 5,830 

ARLE SE 409,357 


8 


| 
| 


Advertising Age, January 10, 1955 


Push Promotion of 
Common Trust Fund, 
Bankers Are Urged 


New York, Jan. 4—Suggested 
opportunities as well as words of 
caution regarding advertising and 
publicity for common trust funds 
are contained in a staff study ap- 
pearing in the December issue of 
Trusts and Estates. 


Noting that the aggregate value 
of holdings in such funds has 
passed the billion dollar mark— 
in more than 50,000 trust accounts 
—the editors observe that in their 
promotional programs “most 
banks have been following a nar- 
row or negative legal interpreta- 
tion of the Federal Reserve Board 
regulations. 

“There is no evidence,” says 
the study, “that the board of gov- 
ernors desires to impose a strait- 
jacket on informative advertising 
and publicity. Rather the aim is to 
assure adherence to sound policies 
of trusteeship, to insure that such 
funds are distinguished from in- 
vestment company or mutual fund 
operations and to avoid competi- 
tion based on limited performance 
records.” 


s After quoting the FRB regu- 
lations in question, the article goes 
on to point out that common funds 
must be used in trusts restricted 
to fiduciary purposes; they should 
not be publicized as investments 
per se, “but rather as a means for 
collective investment of accounts 
‘held as trustee, executor, admin- 
istrator or guardian’...’ 

Under the heading “Proper Me- 
dia and Examples,” the study sets 
forth the principle that “the de- 
scriptive booklet or pamphlet is 
the primary tool for cultivating 
understanding of what the com- 
mon trust fund is and does.” To 
emphasize this point the article 
cites a pamphlet issued by the 
Safe Deposit & Trust Co. of Balti- 
more, which makes the distinction 
between common trust funds and 
investment trusts in a question- 
and-answer treatment. 

Usefulness of a trust fund to 
persons of moderate means is a 
“legitimate and pertinent sub- 
ject for periodic newspaper dis- 
play space,” says the article. 


# A number of varied newspa- 
per ad treatments of this subject 
are reproduced along with the 
study, including space used by 
Old Colony Trust Co. of Boston, 
“keyed to the advantage which 
the common fund brings to small- 
er trusts. 

The editors consider an an- 
nouncement advertisement, letter 
or memo as “entirely proper and 
desirable, given observance of the 
precautions cited above.” They 
note that “an excellent and logi- 
cal place for comment on a bank’s 
fund is its annual stockholder re- 
port.” 


Armstrong Estate Gets 
$1,000,000 from RCA 


Radio Corp. of America and 
National Broadcasting Co., New 
York, have paid $1,000,000 to set- 
tle the suit brought against them 
by the late Maj. Edwin H. Arm- 
strong, who jumped to his death 
last February. Major Armstrong 
charged the companies with in- 
fringement of five of his basic fm 
patents, with seeking to maintain 
a “monopoly” on radio patent 
grants in the U. S. and deliberate- 
ly “setting out to oppose and im- 
pair the value” of his fm patents. 

The amount paid to Major Arm- 
strong’s estate was set by former 
state supreme court Justice Phil- 
ip Jr. McCook, acting as arbi- 
trator. The pioneer radio inventor 
started court action against RCA 
and its broadcasting subsidiary in 
1948 in Wilmington, Del. 
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i] | Pig my word for it: 
a X* in tomorrow's 
, American home the TV 


Ee 
s set will replace 
= the magazine rack. 


; TV STORE 
"3 That was what a lot of people thought five or 
| six years ago. The American public could not possibly 
| Ser read and watch television. There wasn’t room for 
both of them... magazines would have to go. 


That’s what they thought! 


Figures give the lie to the gloomy predictions. 
The number of people who are buying and 
reading magazines has not fallen off since the 
advent of TV. As a matter of fact, it’s increased. 
Speaking only for Dell, circulation now is higher 
than it’s ever been, except for that mad, mad 
year of 1945. The fourth quarter is highest 

wm Dell Modern Group’s post-war history: 


October estimate —2,940,000— second highest in history 
November estimate — 2,820,000 — second highest in history 
December estimate — 2,774,000 — second highest in history 


With 77% of this healthy circulation coming from 
newsstand sales the vitality of the Dell magazines 
is obvious. Women buy them only because they 
want to read them. What more can we say? 


DELL MODERN GROUP 


DELL PUBLISHING COMPANY, 261 FIFTH AVENUE, NEW YORK 16, NEW YORK. 
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offices in New York. 


NBC Boosts Fred Kiefer 
Fred M. Kiefer, a district super- 


CBS-TV Adds Affiliates 


WROW-TV, Albany, N. Y., and 
visor for the merchandising de-|WTWO, Bangor, Me., have joined 
partment of National Broadcasting|CBS Television as limited alter- 
Co., has been named assistant|nate affiliates, effective Feb. 1. 
manager of the department, with}WROW-TV is a uh. station; 


'WTWO, a v.ht. 


CKX-TV Names All-Canada 
All-Canada Television, Toronto, 
has been named to _ represent 
CKX-TV, Brandon, Man. All-Can- 
ada now represents 14 of the 22 


| John Smith Leaves NARTB 
to Join Chrysler Corp. 

‘ohn H. Smith Jr. has resigned 
as manager of public affairs of 
National Assn. of Radio & Televi- 


private tv stations licensed in|sion Broadcasters to take an ex- 


Canada. 


NOW REACHING | 

2,500,000 YOUNG © 
FAMILIES YEARLY 
IN THE UNITED — 
STATES, CANADA, — 
BELGIUMAND THE 
HAWAIIAN IS. — 


ACT NOW 


“Ua, mean. 
knew) ——=, 


ABOUT HOSPITAL DISTRIBUTED 


SAMPLING 
PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


Gitrfoy 


WRITE FOR MARKET COVERAGE BOOKLET! 


.. . GIFT-PAX INC., 225 LAFAYETTE ST., NEW YORK 12.N.Y. 


ya didnt F 


po 
“” 


WA 5-9996 


with Chrysler Corp., Detroit. 

He joins Chrysler Jan. 17 to 
“develop and supervise new p.r. 
projects related to market cultiva- 
tion, consumer relations and prod- 
uct sales.” Mr. Smith is currently 
national president of the American 
Public Relations Assn. 


Fred Gardner Adds One 


Standard Packaging Corp., New 
York, has appointed Fred Gardner 
Co., New York, to handle adver- 
tising for the company’s Flex-Vac 
and general felt products division. 
Advertising plans for the coming 
year call for use of magazines, 
newspapers and business papers. 
James Thomas Chirurg Co. is the 
last agency of record, and Chirurg 
will continue to handle other divi- 
sions of Standard. 


‘The answers you want 
are obtainable... 


Who are my steady customers? 


9 


How long have they been my customers? 

Where do my new customers come from? 

To what competitor do they turn when I lose them? 
Who does the buying? man? or woman? 


In what income groups? 


5,500 American families 
keep this day-by-day purchase record for you 


These members of the J.Walter 
Thompson Consumer Panel ac- 
tually keep a record of each day’s 
purchases in your product field as 
they make them. 


They send this record to us at 
the end of each month. 


So, month after month you 
have this picture . . . intimate, 
continuous ... of people buying 
or failing to buy your product, or 
turning to competition. 

Because these 5,500 families are 
an accurately proportioned sample 
of the entire population, the picture 
you get is truly representative of 


the purchasing habits of the whole 
United States. 


Because 5,500 families is a large 
sample, the reports can be broken 
down ... to give you reliable details 
about specific types of customers, or 
separate sales areas. 

Not a one-time survey, the Con- 
sumer Panel is a continuing, up-to- 
date picture of your market. The 
whole year’s cost of this service to 


panel subscribers is often less than 
the cost of a one-time survey of 
comparable national coverage. 


If you want to know more about 
this instrument for sales planning— 
how it has been used to find and 
win new markets—spot trends at 
their beginnings—analyze the effec- 
tiveness of special sales and offers 
—write today to Dept. A-P-1. 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N. Y. 


New York, Chicago, Detroit, San Francisco, Los Angeles, Seattle, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, 
Sao Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, 
Port Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 
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A Salute to the National Parks Association 
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CONSERVATION—Sinclair Oil Corp. 
puts in a pitch for the national 
parks in this ad, first of a public 
relations series to run this year. 


Sinclair Oil Plans 
Pitch for National 
Parks in Ad Series 


New York, Jan. 4—Sinclair Oil 
Corp. will run a public relations 
ad campaign for national parks. 
Eight magazines will be used. 

Theme of the series, said P. C. 
Spencer, Sinclair president, is 
“conservation as symbolized by the 
national parks.” The company’s 
“concern for the parks” was 
aroused by efforts of conservation 
organizations “in combatting 
thoughtless abuse of the irreplace- 
able features of the parks,” he 
added. 

Each ad will be identified as a 
“Sinclair conservation message” 
and will feature a scenic picture 
of a park and pay tribute to a con- 
servation organization. The groups 
to be cited include National Parks 
Assn., National Wild Life Federa- 
tion, Audubon Society, National 
Grange and the U. S. national park 
service. Sinclair also will offer 
tour bureau service in planning 
auto trips to the parks. 

The campaign, placed through 
Morey, Humm & Johnstone, will 
appear in American Press, Broad- 
casting-Telecasting, Editor & Pub- 
lisher, National Geographic Maga- 
zine, National Grange Monthly, 
Natural History Magazine, The 
New Yorker and Time. 


Relyea Leaves Publications 

William H. Relyea Jr., v.p., co- 
founder and eastern manager of 
Industrial Laboratories and Indus. 
trial Science & Engineering, pub- 
lished by Industrial Laboratories 
Publishing Co., Chicago, has dis- 
continued his connection with the 
organization. Frank D. Thompson 
remains as president of the cor- 
poration and publisher of both 
magazines. 


Fred Gunning Named S. M. 


Fred P. Gunning has been ap- 
pointed general sales manager of 
National Advertising Co., Wauke- 
sha, Wis., a subsidiary of Minne- 
sota Mining & Mfg. Co. Mr. Gun- 
ning will headquarter in Chicago; 
he formerly was eastern regional 
sales manager for the reflective 
products division of Minnesota 
Mining. 


Herbert Joins Hollingbery 

John Lee Herbert, formerly 
with McCall’s, has joined the 
radio sales staff of George P. Hol- 
lingbery Co., New York, radio-tv 
station representative. 


Calt to Calkins & Holden 

Raymond P. Calt, writer of 
children’s stories and formerly a 
Young & Rubicam copywriter, has 
joined Calkins & Holden, New 
York, as director of copy. 


7 see iy 8 amas - - oy FOS 6 ANE its ey eon a, SETA: Aas ea) a oy Aior Reve eich OR FP nf : 4 da Gere oman ‘ ye ee eee ek a cB ey Sa eT Ca es es : i a eae 
‘ iy) ae ES te ike of ee i REY We eS De eRe e eM Ewa Aly Sie FN a, A RE fey ie ed side aS Aca Oh bt or OS ee ee AE Oe SP ot Hy airy ORK ye Sah ED TA Sa Tey gee BY Rn BRD RAR SD ery eS a SA : RAS Eber 
Ae ei a $e. ee ee he ae CO tf Ora i if Ra’, ee Wee) rte PT Seay be wets Be A, Sata 8s Pcterniar Be ; aan Peas ur hae ae Se Pad : Z araaae © i. ‘we, Sieg pore re Eras 3 F eae ss y cae, Oe PE Nea a PRS <2 Gor: 
Ste Beri, Ce Re aes TSN is OUR EME INS Gn"? Di NG ae Bote care etry ey A She NA Aiea susan ie Reese vee waren? WAR iet Fd PN Fs taal pits eae ie : : ne Be Wahl te ge TB Si ein eg POR IT 
ae AR Snake chiw apo p i * “ate ¥ oy. ais Kyi pie 2 WLS 4 Ph, jé & ig E ; y thom es 8 % by. fe . AeA rev WN eG oy gh ha, es ‘ , ‘ ahs ai pe! ee oe PERS eg “i it ar BEEN, J os i “s ; : ( near 4 ayy WES ae = less Wiles is To dk eat Sei. Me 
Ri ABIDE FRE SEES, RRS Sl RE RU EE 2 ts ER "kh A ae ieee FLO S de EY fe cage RR Pe Shr Dy iad eM ts See WS oh MOO aRr aah mine Mabe Bc ie ae En 3 pee We CME Nee pes a at. pea - 
in’ gd ee pate: < Py ro pk; fie fig a 2 WY ONE en ae orca een EN ot Nome ie RT ae tae WAP AG SAEs Vee s Suee Oe ey eT EGE PS Bil hee > Sha Nae, Ries ah « Tate ie a a ever sy: | oe te Sones hae hd opp cea RN a sie deta neicels " 
ens hake 8 Rin 4 * ‘ - : i . Chiee : thy bs § yi tx 4 (a . am a Sy ite tree ee tm Pee GL RIVES der acu ee Sa eee eee a eg Be ee Re 
os bed ay A . z * rye 
2 € 
Bae ’ a 
ee : an 
Lo - Advertising Age, J eS 
ee vertising Age, January 10, 1955 io 
SARS Pn ee 2. a eseline ar * if ‘ies Sas 
eee SS oo oe pean ik’ eee: SR Hi she 
ae ; e 4 Tae’ ¢ cas eo 
pai is >. ol ‘ ge ~~: pe % « Soop | 
oa Wy Rr ee BS 4 
See, 7 4 . R, »! eh, ’ 
hp VERY , a 4 “5 Ne C 
a ee  . -. Ae a 
7 OS ie i ft 5 4 Oe ; ane 
ee * ie See Ee 
pea ee Po Bey Yeas i 
Be - Ng ‘i a ~ ps . 
ee as = ; oo Ye A t fe a ; | gy 
an. 7 ( ae ie. ot” je ay Si é 5 d | 
Se ee | Se i ytd Meee S os, | ot 
vg al ; Ae ad 4 he: 
aera sepenenesssremmnceeasceemneenneeine Se anne eee ee aos # ; pe a mae 
shape ig oe a ace meee eas = oe Pe a a 
ere é R se ; 4 ‘ Fi 2 
‘ieee oe : | i S. us } te 
a | PA : 
™ ae i / 
F ws ge a : é : 
7 ia s*. rd ; a 
s a 5 
a as | ROO? sqeaare miles of wonderland .. and it belongs to you : ¥ 
eS es | : : f = 
aa od a | ox. gate Docks taidppeecehet Trihenontinne Nrttont fork * si test Aa peneriony ® ; i 
Bis! _ mg od aaah ap ARE. coe pind ne Rr Oe } ®g 
eet, LANDS. : Fr = “s sage a8 net Baty ia gon agamesh . 
‘ y . = a | Py i 
. — REE POREE Pe oe 
ec: ; E — james De sy ces he tom j 
a ine Seo Wag pcs te oer oh frei ap, var i 
’ \ aaa Sak: e | | Wd b maces at BAER F Ateee BW Boadeog t &, 
= . <— (\ a } ee ee en } 
j Od a | | presile Tagicn ate lyek 8 egprenctere “es = ™ ‘ f 
y ‘ » x seationaenttihe secembeasittn. De: sabe poseus in te aes her : pee % 
. : ‘ 2 é y SS war georl naan maarvanneec eer timid een Aspects = Nianae tte Ch fog 
=A Se | eee re case Se PT if oe i 
aes: {-. , & me. 
5 ie ie — ' : 
ae : ‘ — > = | 
oa Ps G = 
eg: : 3 eo. Fl ee SNe tee 
2 ho Pe “i er as _— . ~ 
- : Z nn a © 1 | 
a , 
ae . : Pay 
aie a ; 
- t = 
eres GS ~ = SES SES } * ‘ 
i. i Bet oe es SoS 
1 cS eae . Soe RES s 4 \ es 
eee ae eS a : es is 
sa Sa SS Se SS ; 
ie Seer bs ee ce ; oo an 
? Sek PR ES aS Se j 5s 
RS Se 38 ae aa on 
<3 =e Se 2 ae 3 j ee 
Spe gS ec eS Se : | ssh 
pia ss — x = ri 2 
ety oe SSS Sa SS t 3 
eee Res << bes = : i Ns 
ne = oa ao ; of 
C. Sa boas se ] os 
ae mvs A Be 5 ” 
eee: See con Ne j os 
F m ee a ¥ ee = te | - 
ages . ae eM ; ae 
oe es 
SSS ee , ras 
Ss: Sige eee, 
; ese Shea ¥ 1 
e Sak Oe: f Bi 
ee ee : ; 
iy: oy — 
antl oe Ree | | a 
se Bas i Bea 
oy See j , 
cae ae é ee y i 
ee re o 
. a a | i : 
aii 2 ‘ bg ©) 
pt | ee 
eo 5 
doa. oF 
ae aes 
<i ie a : } 
Range i. 
: } Fe 
ee | x 
; es 
; ee . ' : 
eee. } ee 
"ae / oe 
iS Saeed : 
; ea | | -- 
aa ae 
wee | 52 
a | ; 
abet | Ma 
ae | , 
mi i] 
eee 
ibe } : 
$e | . J 
: a 
, f Oe a 
| Log 
os | / ae 
pete ! Fe 
: Se 
= “ t ee ia) 
7 J sf N 
ear: | = 
aT \ 4 
bes | a P 
a: | q eu 
: . . . | ae 
F q + 
| : 
q 
7 7 
ee 
ts ff a 
| 
: : 
hag y 
. 4 . 
\ inh 
z E ii 
| H | 
os | if 
ee ‘eet 
2 z= 
~ a ‘g e 
% ane 
seneets : , ; ea Dies . =k oN : " onde Sieiee 
BE dine i) w wee melt pe ty t i : 3 i aie ; wo ace * 4 e5.| " ; ‘ ew ” + io 3 - 7 3 pe re sis % . : ‘ / me Serre 
RS irae: ~ 26 ese bai bs Us aay Oe BES eg Be he ayo : ute et: a a S| as ie “e 7h: Nn Sie of a rhe Bete c Rp Le Rare ets one ie eats Lage ai > eae. aan vee j par ora oe Baroda: 3a wees Fie yes ous Seat rs i eater Le 2 “ fa : 
ie ‘eb BS “ z oe eS s ze “ ope hart me re . + , ) f 2 “ 
p Le ex z ’ Peas Series ey 3 2 eee & * aes ; : a Es ares iia ode aay He va oe ae Se Sa eo) ee MS oe IA ot ee oan eae Wye ee < + ee ry ~~ { By ee Ae a oe Sy ae 
yi ooh et Lb Oo gg WG r gs + Pe wg Acne oe = ¥ Le * {aed “ EP aah - seer * s og eT te q 3 : = Boxy i AS - " 4 a5 “ft Ml * mS Js EF amie = sane een ee,” 
eee ay eo ee a Fi AMEE She i” 8 erate G barton IS- Sa “etaes Ege Oe oe Ae ac Se tage es eee Sao Mea ema) a5 the gerne Ay Aenea J, Sais ae ALP No! SAS fa br ~ ES N oh EME a NereerN EADS Ue aa ea ee ee roa od ans PAG aur, Oe Rap Pe Rena Pe RARER Ucn PAR! lp CeO ot neg? i ee So oe Be Oe 
ph ae ee ih eR ek A ee ME eR ey ay ok Nose RN ois Piety, pin LP eh 5 og ia ps WE ag hee * A i Bee ws Mat ee : 5 ps, " Yam i es Ne ek ae 


Some people are born leaders 
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---like WCAU, Philadelphia 


More advertisers spend more money on WCAU-TV than on any 


other Philadelphia television station. In national spot and 


local advertising alone, WCAU-TV has 29% more sponsored time 
segments than Station ‘B’ and 43% more than Station ‘C.’ 


The Philadelphia Bulletin Radio and TV Stations . CBS Affiliates . Represented by CBS Radio and Television Spot Sales 
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Radio Luxembourg Girds for Battle with 
Britain’s Forthcoming Sponsored Television 


LUXEMBOURG, Jan. 4—Radio 
Luxembourg, a unique advertising 
medium in Britain for the past 21 
years, has reorganized its forces 
to meet the challenge of commer- 
cial television in England. 

The station beams sponsored 
sound programs from the tiny 


European grand duchy to British 
listeners. It now has an average 
daily audience of 7,000,000. 

This achievement, won in the 
face of competition from the three 
stations of the state-run British 
Broadcasting Corp., is threatened 
by the arrival of commercial tv 


The ONLY magazine reporting all the 
headlines in the World of Music: 

@ Instruments 
@ Personalities 
@ Everything 


@ Phonographs 
@ Records 
@ Hi-Fi 

- 
Write today for complete market facts! 
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Everything in the World about the World of Music @ 
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a maher publication 


‘next fall. 


Radio Luxembourg is not taking 
the challenge lying down. Radio 
Luxembourg Advertising Ltd., a 
British private company which 
buys time from the station, has 
merged with the station’s London 
headquarters to prepare for the 
battle. 


® As a first step, a low-power tv 
transmitter will be opened in Lux- 
embourg this month to serve the 


‘immediate area around the state, 
| notably 
|Luxembourg hopes to transmit tv 
'programs into southern England, 


France. In time, Radio 


including London. 
Such tv _ services to Britain 
would have the advantage of free- 


'dom of action. Restrictions by the 
dozen will surround British com- 


|mercial tv. Sponsorship is banned, 


‘and commercials will be limited 
to a few minutes in every hour. 


Against this background, the 


|European station—beyond the ju- 
'risdiction of the British govern- 
|ment—is likely to become as em- 
| barrassing to commercial tv oper- 
erators as it has been to the BBC. 


= Despite Britain’s noisy critics 


Over 40 
Advertising 


Radio luxembourg 


MD owe quay Guus. 8 ya puteie 


RADIO LUXEMBOURG is justly proud 
of its unique position as the only 
radio advertising medium heard in 
Britain. But now commercial tv 
threatens the tiny European state’s 
main source of revenue. 


of advertising, an audience survey 
made there recently showed that 
Radio Luxembourg has an aver- 


..-it all adds up to 


246,394 229,329 


Morning } Evening 


ABC Publishers Statement, September 30, 1954 


FORT won STAR- TELEGRAM 


LARGEST CIRCULATION IN TEXAS 
WITHOUT the use of contests, schemes or premiums ... 
just a good newspaper" 


Advertising Age, January 10, 1955 


age daily audience of 7,500,000, 
with a daily peak of 11,100,000. 
This measures up well against the 
20,000,000 peak on the Light Pro- 
gram, the BBC’s main station. 

The station’s appeal is to the 
mass market, and most of Radio 
Luxembourg listeners are in the 
lower income group. The age 
group 16-29 is predominant, and 
women listen slightly more than 
men. 

About 100 sponsored programs 
are beamed weekly, selling such 
products as toilet goods, deter- 
gents, foods and beverages, patent 
medicines, carpets and visits to 
holiday camps. Among the most 
active advertisers are American 
evangelical interests. 


= Programs are beamed from 6 
p.m. to 11 p.m. on week days, 
with an extension of 90 minutes 
on Saturdays and an hour on Sun- 
days. All air time is sold on a ba- 
sis of 15-minute periods. Their 
cost ranges from a peak of $280 
down the scale to $140. In each 
quarter-hour, 200 words of adver- 
tising are allowed—about 90 sec- 
onds of air time. 

An advertiser with a tight bud- 
get can put on a low-cost program, 
such as records, for as little as 
$250. Yet he will reach at least 
4,000,000 listeners. Even a big com- 
pany can star a top comedian at a 
peak 15-minute period for a total 
cost of some $2,500. 

Most of Radio Luxembourg’s 
operations are carried out in Lon- 
don. Programs are canned there 
and flown to the transmitter here. 
A major part of Luxembourg’s 
revenue is provided by the station. 


Business Paper Ad 
Volume Drops 2.7% 
in ‘54, ‘IM’ Reports 


CHICAGO, Jan. 4—Business paper 
ad volume dropped 2.7% during 
1954, compared with 1953, accord- 
ing to the current Industrial Mar- 
keting. Ad volume for December, 
1954, was down 6.3% compared 
with December, 1953. 

Some 430,089 pages of advertis- 
ing were placed in 288 business 
papers reporting to Industrial 
Marketing in 1954, a loss of 11,723 


pages from the total placed in 
1953. 
Greatest per cent loss was 


shown by the trade paper group, 
which was down 6.1% (4,498 
pages) for the year and 11.2% 
(512 pages) for December. 


# Industrial publications showed a 
loss of 2.1% (5,918 pages) for the 
year and 5.5% (1,209 pages) for 
December. Class publications re- 
mained near the 1953 level with a 
decrease of 0.6% (205 pages) for 
the year and 6.9% (175 pages) for 
December, 

Export publications were down 
4.9% (712 pages) for the year and 
1.1% (12 pages) for December. 
Product news publications showed 
a loss of 1% (390 units) in 1954 
and 6% (173 units) for December. 

A summary of the Industrial 
Marketing tabulations follows: 


Month of December 


% 
1954 1953 change 
Industrial ............ 20,856 22,065 — 5.5 
| Product News 2,720 2,893 — 6.0 
SPREE veriksenecsicicrs 4,079 4,591 —11.2 
EEE: ccrandisicamabes 2,370 2,545 — 69 
UT. “ksedcesinienanes 1,112 1,124 — 1.1 
eee ines 31,137 33,218 — 6.3 

January-December Inclusive 

% 
1954 1953 change 
Industrial ............ 274,179 280,097 — 2.1 
Product News* 37,4611 38,001 — 1.0 
POD A ictanitotaaieie 69,399 73,897 — 6.1 
CRE casio mnds 35,105 35,310 — 0.6 
BORO | wiknsctens 13,795 14,507 — 4.9 
ee 430,089 441,812 — 2.7 

* (1/9 page units) 
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2.2 NOW... the Pacific Northwest 
joins the Storer scene 


KPTY Portland’s first TV station and the channel consistently 
ahead in sales, takes its place as a member of the broadcasting industry’s 
best-known organization. The Storer picture has always been the most 
profitable one for advertisers. Get the exciting story that goes 
with this picture now. Call KPTV or your local 
NBC Spot sales representative today. 


Oregon’s MOST POWERFUL TV giant... 
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Gillette Holds Sales 
Conference in 126 
Cities by Telephone 


Boston, Jan. 4—In one of the 
largest telephone conferences ever 
to originate in New England, Vin- 
cent C. Ziegler, v.p. in charge of 
sales of Gillette Safety Razor Co., 
told 126 sales representatives in as 
many cities on Dec. 26 that 1954 
was “by all odds the greatest in 
the company’s history.” 

Mr. Ziegler used the conference, 
which involved more than 177,000 
miles of telephone circuits, to de- 
scribe the company’s special sales 
plans for 1955. The following day, 
Railway Express Agency, by spe- 
cial arrangement, delivered Jan- 
uary and February sales promotion 
materials to each representative. 


= The telephone conference was 
the first such to be organized by 
Gillette. It involved 165 toll cir- 
cuits and 127 local trunk lines. It 
took 75 minutes of telephone con- 
versation to complete the confer- 
ence. 

Among other things, Mr. Ziegler 
told the representatives that the 
Gillette franchise today is more 
valuable than it ever has been, 
pointing out that “the fact that we 
have 20% fewer wholesalers today 
than we had a year ago means 
that we are cutting the pie into 
much bigger pieces and that our 
wholesalers’ opportunities are con- 
sequently much greater than ever) 
before.” 

He said that the promotion 
plans for Father’s Day would be} 
“very dramatic and at World| 
Series time we are going to an- 
nounce the most significant prod-_ 
uct program in the history of this 
company—a product program that | 
will launch the Gillette Safety 
Razor Co. into a greater business | 
volume than ever before.” 


j 


Leam Buys ‘Young Set’ 

Young Set, bi-monthly maga- 
zine devoted to the interests of 
boys and girls from three to 14 
years of age, has been sold to 
Leam Corp., New York, publisher | 
of Baby Talk. Young Set is dis-| 
tributed to comsumers free of | 
charge through franchised stores. 
New York offices will be at 149 
Madison Ave., while the publica-| 
tion office will continue in Dallas. 


Doyle Dane Names Daly 
Joseph R. Daly has been ap- 
pointed v.p. of Doyle Dane Bern- 
bach Inc., New York. Previously 
an account executive with Ander-| 
son & Cairns, Mr. Daly has been) 
an account executive with Doyle 
Dane since its founding in 1949. __ 
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$3-59 E. Illinois $t. * Chicago 11, Ill. 
Phone WHiiehell 4-2990 


| John Doble Joins B&B 


John E. Doble, formerly associ- 
ated with Biow Co. and Young & 
Rubicam, has joined Benton & 
Bowles, New York, as an associate 
account executive. 


Cashmere Processor to Chirurg 

Forte, Dupee & Sawyer Co., 
Needham, Mass., cashmere proces- 
sor, has appointed James Thomas 
Chirurg Co., Boston, to handle its 


advertising. 


NBC.-TV Presents 
Ad Council Film 


New York, Jan. 4—As one of its 
New Year features on Sunday, 
NBC-TV presented “Future of 
America,” a film prepared by the 
Advertising Council. 

The film, which is narrated by 


Paul Hoffman, chairman, Stude-. 
baker-Packard Corp., and John B. | 


Hughes, commentator, opens in 


the garden of Mr. Hoffman’s home 
in Pasadena, where he is asked 
about the future of America. The 
camera then darts about the na- 
tion showing the changes in family 
life, earning power and buying 
power that have occurred over the 
past 12 years. 

Footage for the film was sup- 
plied by the Atomic Energy Com- 
mission, Eastman Kodak, General 
Electric, Esso Standard Oil, Capi- 


tal Airlines and other organiza- 


Advertising Age, January 10, 1955 


tions. It was produced by James 
Cahoon, directed by Peter Poor, 
with a script by Al Hine. 


Worthington Boosts Meiter 

William A. Meiter has been 
named general sales manager of 
Worthington Corp., Harrison, N. 
J., succeeding Thomas J. Kehane, 
who has been appointed v.p. in 
charge of sales. Mr. Meiter has 
been central sales manager since 
1950. 
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‘Diners’ Club’ Seeks Ads 

Diners’ Club News, New York, is 
now soliciting national advertising. 
Jerome Starger, formerly with 
Hearst Publications, has been ap- 
pointed national ad manager of the 
monthly publication, 


KBET-TV Names Kapel 

George J. Kapel, formerly a 
salesman with WGN-TV, Chicago, 
has been appointed sales manager 
of KBET-TV, Sacramento, Cal. 


Seymour Mfg. to Young 
Seymour Mfg. Co., Seymour, 
Conn., has appointed R. H. Young 
& Associates, West Hartford, to 
handle its advertising. Seymour 
produces nickel silver, phosphor 
bronze, nickel anodes, welding rods 
and other non-ferrous products. 


Atlas Valve to Lewis 

Atlas Valve Co., Newark, has 
named Lewis Advertising Agency, 
Newark, to handle its advertising. 


Store Hits Sunday 
Hours in Ad With 


No Escape Clause 


WASHINGTON, Jan. 4—A Wash- 
ington furniture store has taken 
to paid space to state its stand 
against Sunday business hours 
here, declaring that it won’t de- 
serve patronage if it ever opens 


on Sunday. 


Whether stores should be al- 
lowed to remain open seven days 
a week is debated here periodi- 
cally, both in and outside the 
Capitol building. The Miller ad, 
which ran in the Dec. 26 Washing- 
ton Star, sums up the situation 
like this: “Some of the retail 
stores in our Nation’s Capital have 
evolved a new policy. They are 
frequently opening their doors 
for business seven days a week. 
Over a period of time they have 


he I At ee a 


soit. tne ly OS 
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gradually lifted the ‘Sunday Sales’ 
out of the realm of the rare into 
the course of the commonplace.” 

After stating its stand against 
the practice, Miller burns its 
bridges with this declaration: “If 
we ever feel that we must resort 
to the meretricious method of the 
‘Sunday Sale’ we shall deserve 
neither your patronage nor your 
respect.” 

Agency for the furniture store 
is Admasters Advertising. 


Gilbert Clock to Whitebrook 


William L. Gilbert Clock Corp., 
Winsted, Conn., has appointed 
Whitebrook Co., New York, to 
handle its advertising. A national 
campaign and coordinated mer- 
chandising program, its first in 
several years, is being planned. In 
addition, Liberty Watch Co., a Gil- 
bert subsidiary, has also ap- 
pointed Whitebrook to handle 
advertising for Liberty wrist 
watches. Both accounts have been 
dormant for several years. The 
last agency of record was H. B. 
Humphrey, Alley & Richards. 


YOU'LL SIGH WITH 
RELIEF . . . whenever you 


turn a photoengraving job 
over to Laurence. For you'll 
know your job will get extra 
care from extra skillful 
people, who will make sure 
your job is done right and 
on time. 
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faurence 


INCORPORATED - CHICAGO 
FINE PHOTOENGRAVINGS 
| FOR 20 YEARS 
547 SOUTH CLARK street 
WABASH 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers’’? If not, write or phone today. 
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Upside-down 
Florida Girl 
Is Confusing 


Mr1aMI1, Jan. 4—When the Press, 
Binghamton, N. Y., received an ad 
from August Dorr Advertising, 
Miami, for its client, the state of 
Florida, the Press refused the ad 
on the basis of a policy against 
upside down ads. 

The head, the coupon and the 
block of type were right side up. 
So were the sailboat, the palm 
trees, the fellow with the big, 
white teeth and the sunglasses- 
wearing girl beside the beach um- 
brella. 
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MBER be 78 
pes [| STiz BA | wuar's uer—Binghamton Press re- 


fused this ad on the ground of its 
“inverted illustration,” later re- 
considered, agreeing with Dorr 
Advertising that the girl is “only 
an element.” (Vive V element.) 
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hers of 1 and 2 year olds. 
ee S00 1952 names on ia-|6 


0. H. ROSKAM ADVERTISING 
1430 Grand Ave., K. C. 6, Mo.! 


But there was that matter of the 
girl peeking down from a prone 
position on the diving board im- 
mediately overhead. To her the 
Press objected. Not her wink or 
her anti-gravity earings, but just 
her invertedness. 

The agency countered that the 
girl, however inverted she might 
be, was just an element in the 
illustration; it stuck to its guns and 
held up the schedule. After all, 
Binghamton was the only place 
the ad had been questioned. 

The Press thought it over and, 
after one missed insertion, wired 
Dorr Advertising it would run the 
ad after all. One man’s inversion 


: |is another man’s diversion. 


NBC Sells Football Classic 

NBC-TV sold half the Cotton 
Bowl telecast, with Chesebrough 
Mfg. Co. (McCann-Erickson) and 
C. A. Swanson & Sons (Tatham- 
Laird) each taking half. The net- 
work’s radio coverage of the Jan. 
1 football classic was sponsored in 
its entirety by Crosley & Bendix 
(BBDO). 


North American Van 
Lines Increases Its 
Advertising in 1955 


Fort WayYNE, Jan. 4—North 
American Van Lines Inc., long- 
distance moving company, will 
launch its 1955 drive in the Jan. 29 
issue of The Saturday Evening 
Post with a full-page, full-color ad. 
This will be followed by nine half- 
page, two color ads in subsequent 
issues of the Post. 

In addition, ads will run during 
the year in the Christian Science 
Monitor, Coronet, Fortune, Look, 
National Geographic Magazine, 
The New Yorker, Small Homes 
Guide and Time. 

According to James D. Edgett, 
president of the company, North 
American will urge its 1,100 agents 
in the U. S., Canada, Alaska, 
Hawaii and Puerto Rico to tie in 
with advertising locally. The 
agents have been sent merchan- 
dising kits containing materials 
for newspaper, tv, radio, direct 


Retail Sales Continue To 


In Fabulous 
Phoenix! 


A major market on the march! 
Retail sales in the booming Arizona market have 
increased more than 400 per cent in 12 years! 
And more than one-half of these sales were 


concentrated in Metropolitan Phoenix. 


Here, a population that is increasing by 
25,000 new residents a year is pushing 
retail sales to new highs — 

$108 Million a Year for Groceries 

$36 Million a Year for Auto Accessories 

$38 Million a Year for Furniture 

$18 Million a Year for Drug Sundries 

$18 Million a Year for Home Appliances 

$ 6 Million a Year for Jewelry 
Whether you sell food or furniture, 
rings or refrigerators, dresses or drug 
sundries, Metropolitan Phoenix is ready 
and waiting with money to buy your wares! 


The one-buy, single-insertion Phoenix Republic 
and Gazette, daily and Sunday, delivers 


complete saturation of Metropolitan Phoenix, plus 
state-wide coverage. 


Write now for enlightening Consumer 
Analysis, Market Data Books and 
Circulation Coverage Folder. 
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National Representatives: Kelly-Smith Company 
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MOVING IN—This full-page color 
ad in The Saturday Evening Post 
Jan. 29 will launch North Ameri- 
can Van Lines’ 1955 promotion. 


mail and outdoor advertising. 
Mr. Edgett reports that since the 
company changed from small 
space to large-size ads six years 
ago it has shown a greater per- 
centage growth in sales than any 
other major long-distance mover. 


= For the first five-year period, 
ending in 1953, the company’s 
sales increased 459%. “I feel that 
our advertising has been the major 
factor in our phenomenal growth,” 
Mr. Edgett said. 

According to Mr. Edgett, North 
American was among the first 
long-distance movers to use con- 
sumer publications, and was the 
first to use network radio. 

In recent years, the company 
has sponsored Gabriel Heatter 
over the entire Mutual network, 
with local agent tie-ins, and Jay 
Stewart’s “Fan Mail” over both the 
ABC and CBS radio networks. The 
Heatter series later was extended 
internationally to cover Canadian 
and Alaskan agents. 


s To increase moving volume in 
two new fields—trade-show dis- 
plays and special commodities— 
North American began in 1953 to 
advertise in business and news 
publications. 

The 1955 ads are aimed at the 
transferred personnel business 
(employer-paid- moves) plus ad- 
ditional business from the two new 
classifications. The schedule in 
Fortune will be launched with a 


full-page, four-color ad in the 
February issue. 
Mr. Edgett said that North 


American’s program for the com- 
ing year has been influenced con- 
siderably by extensive surveys 
conducted in various moving mar- 
‘kets. These projects included 
| questionnaires mailed to previous 
|and prospective customers and 
‘actual interviews with the traffic 
managers of large companies. 

The company extended its serv- 
ice to Canada and Alaska two 
|years ago. In 1953 it established 
/ocean van moving service to Alas- 
‘ka, and has now extended this 
| service to include Hawaii and 
Puerto Rico. 
| North American’s account has 
been handled by Applegate Ad- 


vertising Agency, Muncie, since 
1949. 
DuMont Labs Boosts Kelley 


William H. Kelley, formerly v.p. 
in charge of marketing, has been 
named v.p. and general manager 
of all manufacturing and sales di- 
visions of Allen B. DuMont Lab- 
oratories, Clifton, N. J. At the 
same time William C. Scales, sales 
manager of the cathode ray tube 
division, moves up to become man- 
ager of the receiver sales division. 


Townsend Co. Moves Offices 


Edward S. Townsend Co., pub- 
lishers’ representative, has moved 
\its San Francisco office to 110 
| Sutter St. and its Los Angeles of- 


fice to 672 S. Lafayette Park PI. 
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Partnership, here and abroad 


WITH INDEPENDENT ANALYSES 
sy Allan Nevins, NOTED HISTORIAN, 
AND OTHER AUTHORITIES 
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0. H. Secretary of Commerce Weeks: “Our dy- 
1430 ¢ namic industrial machine is capable of enor- 
a | mous expansion and benefits far beyond 


today’s living standards.” 


Secretary of Agriculture Benson: “We are remov- 
ing the handicaps that were shackling the progress 
of the farmer.” 


President Eisenhower, Secretary of State Dulles and Wilson (Defense): “Much has been accom- 
plished, both here and abroad. In the future Red tactics will vary, so will ours. Don’t underestimate 
American strength.” 


Secretary of the Interior McKay: “We believe 
in the partnership principle of public and pri- 
vate interests for sound resource development.” 


Secretary of Labor Mitchell: “We are devoted Postmaster General Summerfield: “The Post 
to helping the working men and women of Office Department has been pulled out of the 
: America, both labor and management, employe age of the quill pen. It is now run for the con- 


and employer.” venience of the people, not the government.” 
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News rushes out across this nation from Wash- 
ington in a turbulent, never ending flow. Events 
tumbling one after the other cross our consciousness 
in constant rhythm. Its beat usually is staccato, like 
the sound of drums. Occasionally there is the sweet 
singing of violins, and sometimes a discordant blare 
from the brass. 

This is history in the making. Any flash in this 
flow may affect our daily lives. Altogether it affects 
the lives of all of us, and those who will come after 
us. But which of these events are profound in effect? 
Which have little meaning? Sometimes the speed of 
the flow, the complexity of the stream, make evalua- 
tion or even identification difficult. 

The members of President Eisenhower’s Cabinet 
are among the principal makers of history in the 
world today. 

They are taking the steps that put into motion the 
policies of a political ideology considerably different 


Attorney General Brownell: “We have strength- 
ened the federal judicial system, and successfully 
combatted the communist conspiracy at home with- 
out injury to our constitutional formof government.” 


4 og 

=>. . is ~ = 

Secretary of Health, Education and Welfare Hobby: 
“The Social Security System was expanded. The fed- 


eral-state hospital construction program was mod- 
ernized and broadened.” 


In January Nation’s Business, a “midterm report,” 


written by the members of the President’s Cabinet 


from that which guided this country from 1932 
through 1952. 

Now they are halfway through the four-year exec- 
utive term. What have they done? Where are they 
going? In the minds of the Cabinet members them- 
selves, what in the flow of events has real importance? 

At the invitation of NATION’S BUSINESS these 
heavily burdened, extremely busy members of the 
President’s top team have paused in their executive 
tasks to put down in their own words their accom- 
plishments so far, and their aims. 

We also have asked Allan Nevins, an outstanding 
historian, and other scholarly and qualified men, to 
present their views of what is taking place in our 
country as the Eisenhower Administration reaches 
the halfway point. 

Our purpose is neither to defend nor to criticize, 
but only to present to the American people this 
“MIDTERM REPORT.” 


Secretary of the Treasury Humphrey: “Halting inflation 
has been one of the great accomplishments of the Eisen- 
hower Administration.” 
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Raytheon Shows 
‘8-Transistor’ 


Portable Radio 


CuiIcaco, Jan. 6—Raytheon Mfg. 
Co. last night introduced its petite 
“8-Transistor” radio, which it be- 
lieves will make the plug-in radio 
a thing of the past. 

The transistor model is ex- 
pected to be on the market by 
March 1, priced at $79.95. Ray- 
theon will unveil its marketing 
plans for the new set at a meeting 
of distributors Jan. 20. 

Pending the achievement of full 
production, distribution will pro- 
ceed region by region, with local 
newspaper ads over dealer signa- 
tures, plus a campaign in the trade 
papers. Henry M. Hempstead Co., 
Chicago, is the agency. 

Up to now only one pocket radio 
has been made using transistors; it 
was announced a couple of months 
ago by Regency division, Industrial 
Development Engineers Associates 
(I.D.E.A.), Indianapolis (AA, Nov. 
15, °54). 


= Unlike this model, the Raytheon 
“8-Transistor” is powered by four 
ordinary flashlight batteries. Hen- 
ry F. Argento, v.p. and general 
manager of the company’s tv and 
radio operations, lists some of its 
unique qualities as follows: 

1. It will operate a full year on 
the four conventional one-cell bat- 
teries. (And for two and a half 
years on a set of mercuric oxide 
batteries.) 

2. Its operating cost will run to 
about 60¢ a year (.8 of a mill per 
hour; conventional plug-in, bat- 
tery-run portables cost about 7%2¢ 
an hour). 

3. The set is smaller than an 
8x10” photograph and is only 25,” 
thick. 

4. The set should be attractive to 
bathtub bassos who fancy radio 
music as accompaniment, for it 
operates on such low power as to 
be shockproof even in the case of 
contact with the inside compo- 
nents. 

Mr. Argento said the new radio 
is a “major step in Raytheon’s 
five-year program to become one 
of the nation’s leading producers 
and marketers of consumer goods 
in the electronics field.” 


‘Butane-Propane’ Drops ABC 

Butane-Propane News, pub- 
lished by Jenkins Publications 
Inc., Los Angeles, has resigned its 
membership in the Audit Bureau 
of Circulations, Chicago. The pub- 
lication will continue membership 
in Business Publications Audit, 
but has dropped ABC because 
“under ABC rules, no provision 
has been made for reporting anal- 
ysis of complete circulation to ad- 
vertisers on either publisher’s 
statements or audit reports,” a 
service >f value to advertisers, ac- 
cording to Jay Jenkins, president 
of Jenkins Publications. 


‘Petroleum Engineer’ Elects 


Joe B. Woods, v.p. and director 
of advertising, has been elected 
president of Petroleum Engineer, 
published by Petroleum Engineer 
Publishing Co., Dallas. W. T. Bry- 
an, general manager and treasurer, 
was elected chairman of the board. 
Abbott Sparks, v.p., was named 
director of advertising; Frank H. 
Love, editor-in-chief, was named 
a v.p., and L. J. Johnston was 
named secretary. Mr. Woods fills 
the vacancy left by the retirement 
of T. J. Crowley, a founder of the 
publication. 


Tripler Names Orr 

F. R. Tripler & Co., New York 
haberdasher, has named Robert W. 
Orr & Associates, New York, to 
handle its advertising. 


Swanson Chicken in Drive 


C. A. Swanson & Sons, Omaha, 
will launch “Operation Snowball,” 
a promotion for its frozen chicken, 
this month, highlighted by a con- 
sumer refund offer. The promo- 
tion, which will continue through 
February, offers 50¢ refund to con- 
sumers sending four end flaps 
(two from each package) from 
any combination of Swanson fry- 
ers and parts of chicken to Swan- 
son. The offer expires April 1, 
1955. Color pages in the Metro- 


politan Group will announce the 
offer, beginning Jan. 30, supported 
by 1,000-line newspaper ads. 


Swanson’s weekly tv shows, Rob-| 
ert Q. Lewis and Bob Crosby | 
(CBS), also will feature the offer. | 


Ginasta Names Agency 


Blaine-Thompson Co., 
York, has been appointed to han- 
dle advertising for the Ginasta 
Corp. of America, New York. Gi- 
nasta, a new game, is a combina- 
tion of gin-rummy and canasta. 


New. 


LATIN AMERICA! 
© COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 

© GOVERNMENT AGRICULTURAL OFFICIALS 


e@ THE FARM TRADE 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK * CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 


This Book is a Must for Everyone 
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thew, 
90 pages, cloth bound, good paper, 
“co size 8% x 11, 21 chapters —‘* Mechan- 
: cee ics of Typography” —“‘ Easy to Read” 
i —‘‘Fitting Type to Copy’ "—*““Charac- 
: teristics of Type Faces” —** Layouts” 
—‘*For Economical Composition’ — 
athede “ Proofreading’ *— ‘* Photoengraving 
ites  Process’’—‘‘Electrotypes, Plastic 
romwe  Platesand Stereotypes’ —“ Proofing.” 
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Send now for your copy of this informative, up-to-date 
A.T.A. HANDBOOK 


This book will help you buy better adver- 
tising typography and consequently more 
readers for your advertising dollars. 
Wisely advertising typographers reason 
that the more you get for your investment 
with them, the firmer their business is built. 


They constantly see their customers us- 
ing up costly time (which is money) by 
sending copy to them without adequate or 
thoroughly thought-out instructions. 


So this book originally issued in 1947 
is now in its second edition to bring to 
their patrons up-to-the-minute informa- 
tion about typographic practices, allied 
processes of engraving, electrotyping, 
printing processes and many other things 
which will help cut your production costs. 


The members of our association know 
that an advertisement which, by virtue of 
its superior typography is read by 1,000- 
000 people, is a better buy than the same 
advertisement in the same space which is 
only read by 300,000 people. And these 
typographers feel better when they see you 
getting the 1,000,000 people to which you 
are entitled. 


Our members are definitely not in the busi- 
ness of setting “pretty ads.’’ While they 
are not blind to the commercial appeal of 
typographic beauty, their real objective 
is increased readership. Fortunately, for 
the more aesthetic among them, it hap- 
pens almost invariably that clarity pro- 
duces beauty and beauty produces clarity. 


Don’t Delay— Send for Your Copy Now! 


This book is neither a book on mechanical 
processes, nor a book on typographical 
“art,” but is a combination of both. If 
it helps you to a better understanding of 
the mechanics in the graphic arts field, fine 
and dandy! If it helps you produce more 
artistic results, swell! If it serves as a text 
book for your advertising classes or 
schools, great! But its essential purpose 
is to help you to produce more dynamic 
advertisements, typographically speaking, 
with greater understanding, and for fewer 
dollars. 

Send $3.00 check or money order today 
for your copy to Mr. Glenn Compton, 
Secretary, Advertising Typographers of 
America, 461 Eighth Ave., New York City. 


Advertising Typographers Association 
of America, Inc. 


Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY 1 « GLENN C, COMPTON, Executive Secretary 


Advertising Typographers 
Association 
of America, Inc. 


AKRON, O. 

The Akron Typesetting Co. 
ALBANY, WN. Y. 

Composition Service Co. 
ATLANTA, GA. 
Higgins-McArthur Company 
BALTIMORE, MD. 

The Maran Printing Co. 
BOSTON, MASS. 

The Berkeley Press 

H. G. McMennamin 
BUFFALO, N., Y. 

Axel Edw. Sahlin Typographic 

Service 
CHICAGO, ILL. 

. M. Bundscho, Inc. 

e Faithorn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-K ovats, Inc. 
Frederic Ryder Company 
CINCINNATI, O. 

The J. W. Ford Company 

CLEVELAND, O. 

Bohme & Blinkmann, Inc. 

Schlick-Barner-Hayden, Inc. 

Skelly Typesetting Co., Inc, 

COLUMBUS, O. 

Yaeger Typesetting Co., Inc. 

DALLAS, TEX. 

Jaggars-Chiles-Stovall, Inc. 

DAYTON, O. 

Dayton Typographic Service 

DENVER, COLO. 

The A. B. Hirschfeld Press 

DETROIT, MICH. 

Arnold-Powers, Inc. 

The Thomas P. Henry Co. 

Fred C. Morneau Co. 

George Willens & Co. 

INDIANAPOLIS, IND. 
Typographic Service Co., Inc. 

KALAMAZOO, MICH. 

Claire J. Mahoney 

LOUISVILLE, KY. 

The J. W. Ford Company 

MILWAUKEE, WIS. 

Arrow Press 


MINNEAPOUS, MINN. 

Duragraph, Inc. 

NEW YORK, N. Y. 

Ad Service Company 

Advertising Agencies’ Service Co., Inc. 
Advertising Composition, Inc. 


gtaphers, Inc. 


fee Typosraphic — 7 


The Composing Room, Inc. 
Composition Service, Inc. 
Diamant Typographic service, Inc. 
A. T. Edwards gtaphy, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 

Imperial Ad Service 
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oe Typo Co iy 
Morrell & McDermott, Inc. 
Chris F. Olsen E 
Frederic Nelson Phillips, Inc. 
Philmac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
sassy yep Inc. 
Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 
Typo phic - Inc, 
oempnac Service Co. 
Van ilt-Jackson Typography, Inc. 
Kurt H. Volk, Inc. 
NEWARK, N, J. 
Barton Press. 
William Patrick Co., Inc. 
PHILADELPHIA, PA. 
Walter T. Armstrong, Inc. 
Alfred J. Jordan, 
Progressive Composition Co. 
Typographic Service, Inc. 
PORTLAND, ORE. 
Paul O. Giesey Typographer 
ST. LOUIS, MO. 
Warwick Typographers, Inc. 
SEATTLE, WASH. 


The Deers Press 

Frank McCaffrey 

SYRACUSE, N. Y. 

Syracuse Typesetting Co., Inc. 


TORONTO, CANADA 
Cooper & Beatty Limited 
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“MEN'S WEAR” 


Magazine? 


Now comes an entirely new concept in trade 
magazine publishing. The new MEN’s WEAR 
faces up realistically to the revolution in reading 
habits and has given itself a thorough face-lifting 
—with a sharply accelerated pace to match the 
swifter, more demanding tempo of the industry 

it serves. 


MORE OF EVERYTHING 


There’s more of all the news, ideas and 
information our readers need to conduct their 
businesses, be they retailers, manufacturers or 
mill men. The new MEN’s WEAR offers more 
market reports, more merchandise features, more 
fashion articles, literally more of everything! 


MORE READING FUN... 
LESS READING TIME 


We are frankly editing for enjoyment as well 

as information. Our guide: the proven techniques 
of the multi-million circulation consumer 
magazines. Photographs tell the story wherever 
possible. Articles are written in fast-moving 
journalese to convey the story simply and 
directly. Clean, logical layouts and sprightly 

new type faces propel the eye right along. 


MORE ISSUES, TOO 


Our publishing schedule is being stepped up from 
20 to 24 complete issues a year. And we’re 
putting more physical content into each issue: 
more pages, more photographs, more actual lines 
of type. Yet this compact new book is so much 
easier to assimilate. 


Nothing but the best of writing, editing, 
photography, layout and design goes into the 
mew MEN’S WEAR Magazine—and what comes 
out is today’s most interesting, most informative 
publication in its field. Look at a copy today! 
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LETS SUPPORT THE KANSAS CITY ATHLETICS 


Stolk Solinsky Krause Ritter Clay Megowen Scholl 


SILVER & GOLD—The gold standard may be a thing of William C. Stolk, president, American Can Co., 
history, and free silver a forgotten slogan, but the Robert S. Solinsky, president, National Can Corp., 
advertising business in recent months has still found Gen. Lucius D. Clay, chairman of Continental Can 
these precious metals useful for promotion items. Co., and Carl R. Megowen, president of Owens- 
In photo at left, veteran P. J. Ritter Co. salesman, _ Illinois Glass Co. In picture at right, Dr. William 
Connie Krause, presents a silver mug to William H. M. Scholl, armed with a silvered shovel, alights 
Ritter Jr., head of the Bridgeton, N. J., food canner; from a helicopter to break ground for a new build- 
in 1902 he presented the same mug to Philip J. ing at Michigan City, Ind., for Arno Adhesive Tapes, 
Ritter, the company’s founder. Looking on are a subsidiary of Scholl Mfg. Co., Chicago. 


uospeg 656) Buueg 


OQGNdJA 


Kansas City 
ATHLETICS 


Good for a pair of tickets to 
@ home game during 1955 
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4g porn 


EVERYTHING’S UP-TO-DATE—The forthcoming arrival of major league 
baseball in Kansas City is being heralded by advertisers in that city. 
Stalcup Inc., which placed this bulletin for Reitz Meat Products Co., 
calls the Athletics the hottest topic in town. And Vendo Co., auto- 
matic vending equipment maker, sent out 10,000 complimentary 
tickets as a New Year mailing piece. Parke Carroll (left), of the 
Athletics, is shown with John T. Pierson, Vendo president. 
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Dean Blattner J. Griesedieck Condict A. Griesedieck Beffa Whiteside 


CAN & KEG ARE GOLDEN—Meyer Katz, president of ery men assembled around a gold-leafed keg. 
Rival Dog Food Co., Chicago, accepted this can Shown here are Joseph Griesedieck, president, Al-_ 
made entirely of gold, a present from Continental vin Griesedieck, board chairman, and Harvey Beffa, 


Ellmaker Condon Uttal Boynton 
Can commemorating production of the packer’s bil- exec. v.p. of the brewing company, with Dizzy Dean 
lionth can of dog food. In the other picture, the and Bud Blattner, who broadcast sports for Fal- | TENTH ANNIVERSARY PARTY—Lee Ellmaker Jr., publisher, and John T. 
Advertising Club of St. Louis paid tribute to Fal- staff, and Wilson W. Condict, president, and Henry Condon, national advertising manager, Philadelphia Daily News, 
staff Brewing Corp., quaffing a flagon with brew- O. Whiteside, 3rd v.p. of the adclub. with Sheldon Uttal of Dell Publishing Co. and James Boynton, v.p. 


and advertising director, Fawcett Publications, at a recent meeting 
in Absecon, N. J., held by Smith, Kline & French, Philadelphia 
wholesale druggist, to celebrate the tenth anniversary of its policy 
of selling nationally advertised brands only. (Story on Page 84.) 


Mr tie 


Trotter Coleson King Drayton Suppiger 


a AA 0 mca 


re TOMATO PRODUCTS ARE GOLDEN, TOO—Gold-plated Adclub, beam. At right, G. S. Suppiger Sr., board . 
version of her tomato-sauce jingle for Hunt Foods chairman of the food processing company which BIG GiRi—F. & M. Schaefer Brewing Co. is using this giant 3-D 
is presented to Peggy King by Whitney Drayton, bears his name, poses with a gold Brooks Tangy billboard on Queens Blwd., Queens, N. Y. The cutout of the girl 


Hunt v.p., as John Scott Trotter, musical director of Catsup bottle presented to the company by Owens- holding the glass is 29 high. General Outdoor Advertising put up 
the “George Gobel Show” (Miss King’s vehicle), illinois to mark 40 years’ growth of the Suppiger the display, which will be rotated through a series of sites in 
and Robert Coleson, president of the Hollywood Co., Collinsville, IU. the East. 
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to America’s grocery manufacturers and Two Books 
their advertising agencies! One Rate 
One Plate 


This past year you rolled up the biggest 
volume in grocery history! 


CHAIN StorE AGE is proud to have played a bigger part than ever before in helping grocery manufacturers 


a 


SEES AROMA ? 
5 ; 


make 1954 a record-breaking year .. . by carrying 


- More advertising pages than any 
other grocery publication 


In 1954, as in 1953, CHAIN STORE AGE Supermarket-Grocery Editions 
carried more pages of your advertising aimed to sell the grocery field 
than any other grocery publication . . . a total of 1405 pages! 


More paid circulation 


in the chain supermarket-grocery field than any other Total distribution over 35,500 ABC. 
retail grocery publication is a big reason why CHAIN 


Store AcE is first in advertising. More chain-super- | The men who buy and sell your products in volume 
market-grocery men pay to read it than all other are reading CHAIN STorRE AGE more and more. That s 
J grocery trade magazines combined. why CHAIN Store AGE will help you sell even more in 


’55 to the 17-billion-dollar chain supermarket-grocery 


It has the largest ABC circulation, with more than field. You'll find it pays to keep CHAIN STORE AGE 
32,200 paid subscriptions. first on your list! 


= CHAIN STORE AGE Supermarket-Grocery Editions 


2 PARK AVE., NEW YORK 16, N. Y. 


Chicago: 500 N. Dearborn St., Chicago 10 


Los Angeles: 672 S. Lafayette Park Pl., Los Angeles 5 
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Russell Adds Sholz Homes 


Sholz Homes Inc., New York, 
has appointed James Elliot Russell 
Inc., New York, to handle trade 
and consumer advertising, mer- 
chandising and promotion. Plans 
include newspapers, national pub- 
lications, radio, tv, direct mail, 
outdoor and vehicle advertising 
Baking is FIRST among all food processing industries in annual and point of sale materials. 
payroll and SECOND in value of products. DuMont Appoints Edel 


Herman Edel, formerly adver- 


7 PAID CIRCULATION BAKING INDUSTRY readers do 92% of the business in 


tising and publicity director for 

Over 14,000 this growing 5 billion dollar industry Semel Sakae Somerset. 

23% more paid Mass., has been named assistant 

Readers than any manager of promotion, advertising 
other bakery 


oa and merchandising for DuMont 
Television Network and its New 
York station, WABD. 


Durstine Names Markey 
John R. Markey, who formerly 
Helper directed merchandising on the 
SINCE” 1887 West Coast for National Broad- 
casting Co., has joined Roy S. 
Durstine Inc., San Francisco, as 
merchandising manager. 


“Seen Jones, anywhere? The boss just discovered 


; he forgot things have changed in Cincinnati.” 


BETTER NOT TRUST your memory too far as to which daily newspaper in 
Cincinnati has the biggest city zone circulation . . . the most women 
readers .. . and the most advertising linage. Check it. Things have 
changed. That newspaper is now the CINCINNATI ENQUIRER. Smart 
space buyers now are talking about quantity as well as quality 
when they say, “Solid Cincinnati reads the Cincinnati Enquirer.” 


SOLID CINCINNATI 
READS THE . 
CINCINNATI ENQUIRER a: 


Advertising Age, January 10, 1955 


Book Displays U.S. 
Industrial Designers’ 


Achievements in ‘54 


New York, Jan. 4—An out- 
standing example of how a pro- 
fessional association can promote 
its objectives and interests while 
making a legitimate contribution 
to the society in which it operates 
has just made its appearance in 
book form. 

“Industrial Design in America: 
1954” is its title. Published by Far- 
rar, Straus & Young, the 224-page 
volume contains 450 b&w illustra- 
tions and 24 color pages of design 
work done by many of America’s 
most renowned drafting board 
names. It is no coincidence that 
contributions to the book’s design 
pages were compiled by members 
of the Society of Industrial De- 
signers, for the volume is an as- 
sociation project published to 
coincide with SID’s 10th anniver- 
sary. 


= Scattered throughout the book’s 
nine sections are examples of the 
work of such men as Henry Drey- 
fuss, Walter Dorwin Teague, Ray- 
mond Loewy, Egmont Arens, Jon 
Hauser, Raymond Spilman, Jean 
Reinecke and Carl Otto. 

The sections, which deal with 
such matters as appearance, de- 
sign, better use of materials, vis- 
ual selling aids, new approaches 
and convenience of use, are pre- 
faced by editorial reports by busi- 
ness executives such as J. L. Hol- 
loway, president, Crane Co., Chi- 
/cago; Roy W. Johnson, exec. v.p., 
| General Electric Co., Schenectady; 
|Charles W. Stilwell, president, 
The Warner & Swasey Co., Cleve- 
land, and others. 


\@ In an over-all preface, Arthur 
|A. Houghton Jr., president, Steu- 
ben Glass, Corning, N. Y., says, 
“In our modern industrial society 
it is the professional designer who 
| increasingly is determining the 
/appearance of our physical en- 
|vironment...The professional 
'designers...design the houses, 
office buildings, furniture, domes- 
tic appliances, clothing, automo- 
biles—the entire man-created en- 
| vironment—for a national popu- 
|lation of over 160,000,000....as a 
/nation, our culture will be judged 
by their accomplishments. These 
designers possess a vast and in- 
calculable responsibility.” 

| Design achievements by SID 
/represented in the book run the 
gamut from a table model Philco 
radio to a Cities Service gas sta- 
tion and a piano, and include 
'packaging and display racks for 
such nationally advertised pro- 
ducts as Drene, Gleem, Heinz 
soups, Gillette blades, Canada Dry 
beverages and many others. 

The book has been issued initi- 
|ally as a biennial volume, but the 
| publishers say, “...we are making 
every effort to make it an annual 
|—to achieve the significance and 
|quality for it that the ‘Art Direc- 
_tors Anuual’ has in the graphic 
_arts field.” The volume retails for 
$12.50. 


‘Lovett to Swimsuit Maker 


| 


| Jan Lovett, formerly advertising 
and publicity director for Sherman 
Bros., has joined the New York 
office of Rose Marie Reid, swim 
suit maker. Succeeding Betty 
'Rich, who has retired from busi- 
ness, Miss Lovett will be in charge 
of public relations and sales pro- 
motion. 


Borden Co. Boosts Brown 


J. Spencer Brown III has been 
appointed advertising manager of 
the chemical division of Borden 
Co., New York. He joined the di- 
| Vision’s advertising department 
last year after seven years as as- 
sistant to the publisher of Textile 
| Age. 
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We have a NEW address...a lot 
of NEW equipment...NEW time 


saving methods, but we still 


operate under our OLD ideals. 


These OLD ideals, of superior 


——— 
: a 


quality and service, have made 
us known as America’s finest 


photoengraving plant 


ollins, Miller & 


Hutchings, nc. 
333 West Lake Street 


Chicago 
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Lanin Joins Howard Lanin 


Myron A. Lanin, formerly with 
the Hotel New Yorker, has been 
named v.p. of Howard Lanin Man- 


agement, New York and Philadel- 
phia, and will head a new depart- 
ment handling original industrial 
shows. 


runs continuously, 
ator needed 


The ADmatic projects a new message or idea 
ev 6 seconds on a large screen equivalent to a 
28° T V. It holds 30 slides (2” x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
Dmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 


the 


salesmen training programs. 


1216 CHICAGO AVE. 


in trade shows, stores, windows—day or nig 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
day and night, wit 


For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. —— 
DAVIS 8-7070 e 


no oper- 


EVANSTON, ILL. 


A year ago, Walter M. Chase 
notified Parke Davis & Co. that, 
having reached the age of 66, he 
wanted to retire from his post— 
in charge of the company’s adver- 
tising in professional publications. 
Harry J. Loynd, president of the 
big pharmaceutical producer, 
asked Mr. Chase if he could stick 
around another year; he was a 
hard man to replace. 

Mr. Chase’s year “for good meas- 
ure” is now complete, and he can 
look back on 40 years of achieve- 
ment in promoting the name of 
Parke-Davis, and those of its mul- 
titudinous products, among the 
nation’s doctors and druggists. 

A quiet, conservative native of 
Bangor, Me., Mr. Chase entered 
the advertising business with the 
training of a pharmacist, and his 
awareness of the needs and atti- 
tudes involved in the pharmaceu- 
tical field has been a key factor in 
the success of his efforts to re- 


You Ought to Know e « Walter M. Chase 


flect Parke-Davis’ prestige in the 
company’s advertising. 


= Further evidence of the unusual | 7 
position of respect he has attained | © 
can be found in the fact that he| — 


is a member of the national coun-| |~ 


cil of the American Pharmaceuti- 
cal Assn. 


Mr. Chase was graduated from| | 
the University of Maine in 1912.) 
After four years as a pharmacist, | 


he decided he would rather write 
about pharmaceuticals than com- 
pound them. In 1914, he joined 
Parke-Davis as assistant editor of 
the old Bulletin of Pharmacy, a 
publication the company produced 
until it became clear that, from a 
business standpoint, it was off on 
a tangent; its policy included the 
acceptance of ads from competing 
drug houses. 

“The book folded in 1926,” Mr. 
Chase says with a laugh. At that 
time the young pharmaceutical 


4 pen 


To sell anything used in 
a kitchen, let Eudora 
go to work for you. 


Southern Cookin’ proves 
that the way to the 


\ Greater Nashville area’s 


heart is through 


WLAC-TV 


Nashville’s newest, maximum powered, 


highest towered station offers coverage of 


62 Tennessee and Kentucky counties with 


Nashville’s newest, highest powered 


afternoon show. Eudora is Nashville’s 


leading cateress. Wonderful cook and 


terrific personality, she’s able to impart her 


knowledge of food preparation with just 


the right touch of Southern accent. 


Data: Mon. thru Fri. 4-4:30 p.m. Regular 
participating rate for one min. applies; add $5 

per spot (commissionable) if Eudora does full or part 
commercial. With three-a-week purchase, product 

is stocked in Eudora’s kitchen on exclusive-for- 


category basis. 


Further details from national reps, the Katz Agency. 


100,000 watts Channel 5 
CBS Basic Affiliate 


National Representatives : 
The Katz Agency 


Walter M. Chase 


writer moved to the position he 
held for the following quarter of 
a century—assistant director of 
advertising and publicity. Since 
then he has supervised the profes- 
sional journal advertising through 
which Parke-Davis reaches the 
customers who account for more 
than 90% of its volume. 


a Maintaining his professional 
approach, he has felt it part of 
his job to read every word of the 
ad copy prepared by L. W. Froh- 
lich & Co., New York, trying to 
make sure that the ads “keep doc- 
tors and pharmacists informed in 
a professional manner.” 

Because such a large share of 
Parke-Davis’ business is prescrip- 
tion drugs (the company has been 
a leader in research and develop- 
ment of vitamins and antibiotics) , 
Mr. Chase has appealed to the 
medical student, hospital intern, 
resident and older physician as 
well as to druggists. He has dem- 
onstrated a strong feeling of re- 
sponsibility to the nation’s 200,000 
doctors and the pharmacists who 
man its 53,000 drug stores. 

There are about 1,000 journals in 
the medical field, according to 
Mr. Chase, and 200 are used in 
Parke-Davis advertising. 

Mr. Chase explains his aim as 
follows: “I have never tried to 
become a salesman. I try to make 
copy informative—to tell what the 
product is and what it can do.” 

“TI try,” he says, “to reach every 
doctor at least three times a month 
with the Parke-Davis message.” 


s “It is important,” he continues, 
“to keep doctors informed. There 
is keen competition for the doc- 
tor’s time, and once we get his at- 
tention, we should make the time 
he devotes to reading our message 
well spent.” 

Mr. Chase adds that Parke- 
Davis advertising is planned to 
reach drug stores about twice a 
month, this effort including na- 
tional, state and local journals. 

Retired, Mr. Chase will continue 
to keep his eye on the pharma- 
ceutical world through his inter- 
est in the American Pharmaceuti- 
cal Assn. But he says he will also 
devote a lot of time to watching tv 
and “to living as a man of 67 
ought to live.” 


WWOK to Bow Jan. 18 


WWOK, Charlotte, N. C., a new 
AM station, will go on the air Jan. 
18. The station, which is not af- 
filiated with any network, is 
owned by Robert W. Rounsaville, 
Atlanta, and Art Selley, formerly 
assistant manager of a station in 
Louisville owned by Mr. Rounsa- 
ville. Mr. Selley will be the man- 
ager of the new station. WWOK is 
the seventh in the Rounsaville 
chain, the others being in Atlanta, 
Louisville, Cincinnati, Miami, 
Cleveland and Elizabethton, Tenn. 


Brewer Names Erwin, Wasey 


Arizona Brewing Co., Phoenix, 
has appointed Erwin, Wasey & Co., 
Los Angeles, to handle advertising 
for A-1 Pilsner beer. The com- 
pany has distribution in Arizona 


and most of the Southwest, in- 
cluding Southern California. Plans 
are now being made for a cam- 
paign to begin in the spring. 
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TOM B. ADAMS, formerly assistant 
account executive in charge of the 
Chevrolet used car account for 
Campbell-Ewald Co., Detroit, has 
been named assistant to the agen- 
cy’s president. Henry Van Deusen, 
on the Chevrolet account in the 
agency’s New York office, will 
transfer to Detroit to succeed Mr. 
Adams. A. J. Miranda, formerly 
on the radio-tv staff, succeeds Mr. 
Van Deusen in New York. 


Beer, Wine Ads Use 
Only 2-3% of Air 
Time, Says NARTB 


WASHINGTON, Jan. 4—The Na-| 
tional Assn. of Radio & Television 
Broadcasters told Congress last 
week that beer and wine sponsors 
take only 2% of the total broad- 
cast time on radio stations and 
3.07% on tv stations. 

Actual advertising messages of 
these sponsors take only 0.21% 
of the radio time and 0.31% of tv 
time. 

These figures are part of the 
study of alcoholic beverage broad- 
casting forwarded to the House in- 
terstate commerce committee to- 
day in answer to committee 
charges that there is too much 
liquor advertising on the air. 

The study, based on reports 
from 2,139 radio and tv stations, 
also showed that only 2.85% of 
the 39,110 spot announcements on 
radio were for beer and wine 
sponsors, and 3.53% of the 3,037 
spot announcements on tv. 


= In forwarding the study to the 
committee, NARTB reiterated its 
belief that legislation outlawing 
advertising of alcoholic beverages 
on the air would be unconstitu- 
tional. The association contends 
that the industry has regulated the 
problem effectively through its 
radio and tv codes. 

More than 80% of the 2,797 
radio and tv stations questioned 
by NARTB submitted data on the 
beer and wine programming. A 
few replied too late to be included 
in the totals. 

NARTB did not provide origi- 
nal figures on the dollar volume 
of radio and tv advertising, but 
the organization told the com- 
mittee that McCann-Erickson 
studies indicate beer and wine 
sponsors account for $34,000,000 or 
2.7% of the total of $1.26 billion 
spent on radio and tv in 1953. 


‘Boston Post’ Gets $10,000,000: 
Will Sell North Penn Holding 


John Fox, publisher of the Bos- 
ton Post, has announced that he 
will make $10,000,000 available for 
the Post to pay all its liabilities, 
build a new building and pay for 
a new television station. At the 
same time he announced the pub- 
lic sale of the Post’s entire 420,000 
share holding in North Penn Gas 
Co., scheduled this month. 

Eastman Dillon & Co., New York, 
has been named managing under- 
writer of the sale, which repre- 
sents the great majority of North 
Penn’s 450,000 common shares. Mr. 
Fox has applied to the Federal 
Communications Commission to 
operate a tv station in Boston. 


Ronson Corp. Streamlines 
Distributor Setup 


Ronson Corp. is decreasing the 
number of wholesalers who dis- 
tribute Ronson lighters and in- 
forming remaining distributors 
that they are being depended upon 
“to present these products in strict 
accordance with our national ad- 
vertising and sales policies.” 

Ronson also said it would pro- 
vide “additional new products 
which will be advertised on a 
larger scale than ever before.” 


Anderson Names Gross Co. 


Anderson Associates, Chicago 
plastics manufacturer, has ap- 
pointed H. M. Gross Co., Chicago, 
to handle advertising for its new 
refrigerator and freezer food bags 
made from Saran, a Dow Chemi- 
cal Co. product. Magazines, news- 
papers and television will be used. 
Lois Rea, formerly with Roby Ad- 
vertising, Kansas City, has rejoined 
Gross Co. as production manager. 
She left Gross to join Roby in 
May, 1953. 
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on the $5 Billion Food Processing Industry 
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Most respected publication 

Largest ABC circulation—highest renewal—82.50% 
Vertical coverage—no waste circulation 

High editorial prestige—New Editor—New Format 
New editorial features that build high readership 
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THE FREE PRESS 


IN THE DETROIT 


THESE BIG THREE 
ADVERTISING 
ADVANTAGES 


% GREATER SALES POWER 
%& FIRST IN CIRCULATION 


%& FIRST AND ONLY 
WITH FULL COLOR 


$ MOTOR CITY MODEL 
“leads the field! 


»- 


ONLY 


MARKET 


"Today's Free Press, with a circulation increase of nearly 
50,000 over a year ago, is being read by more people than 
any other Detroit newspaper. 


With a daily circulation of 456,261*... largest in all 
Michigan... and a Sunday circulation nearer a half million, it is 
the fastest growing paper in the whole U.S.A. 


Yes, indeed, with other Detroit newspapers showing little or no She 
circulation gains, an increase of 49,434 daily and 48,757 Sunday 
over a year ago is a real bonus for Free Press advertisers! 


*Publisher’s statement (subject to audit) to the Audit Bureau of Circulations 
for six months ending Sept. 30, 1954. 


The Detroit Free Press 


. . . in Michigan you see the friendly FREE PRESS everywhere! es, 
JOHN S. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, INC., National Representatives 
Kent Hanson, New York, Retail Rep.: Hal Winter Co., Miami Beach, So. Resorts Rep. 
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Roger & Gallet Names Agency 


Dowd, Redfield & Johnstone, 
New York and Boston, has been 


appointed to handle advertising for 


Roger & Gallet, New York and 
Paris, manufacturer of cosmetics 
and toiletries. Hicks & Greist, New 
York, is the previous agency. 


Fitzgerald Buys ‘Herald-News’ 

William R. Fitzgerald, part own- 
er of the Press, Pontiac, Mich., has 
purchased the Herald-News, Fon- 
tana, Cal., from Browen Industries 
& Associates. Wilbur Mackey, who 
has been general manager, will re- 
main with the paper. 


In this period the nation had a 
FORT WAYNE HAD A 7% 


Sales. 


No matter what you're selling you get 


2. yt anemame 


The News - Sentinel 


Represented by Allen-Klapp Co. 


FORT WAYNE LEADS NATION 


... In Department Store Sales Gains 
1st 9 Months, 1954* 
against the same period, 1953, while 


The only Metropolitan Area or City in Indi- 
ana with an increase in Department Store 


FORT WAYNE NEWSPAPERS, INC. 


* agent for 


THE JOURNAL-GAZETTE 


FORT WAYNE 


3% loss 
GAIN 


*Source: Board of Governors 
Federal Reserve 
System 


Powerful !'ome Coverage through . . . 


¢ New York - Chicago - Detroit 


Be SOR nat RS Se oe 


News Shows Top 
NBC Co-op Radio 


Program Sales 


NEw YorkK, Jan. 4—1954 was a 
big year for NBC radio co-op pro- 
gram sales. Ludwig W. Simmel, 
manager of that department, re- 
ports that 85% of the network’s 
affiliates shared an estimated $2,- 


000,000 in co-op program time 
sales. 
This revenue was _ compiled 


through the sale of 11 cooperative 
broadcasts to 550 different local 
advertisers in 170 markets. “World 
News Roundup” headed the best 
seller list, with sponsors, at one 
time or another in the course of 
the year, on 90 stations. Election 
returns were soid locally by 61 sta- 


tions, and some 55 signed sponsors 


for H. V. Kaltenborn’s commen- 
tary. 


“Three Star Extra,” which Sun) 
|Oil Co. has carried on 36 stations 


in 14 states for seven years, will 
be offered for sale locally as a co- 


op attraction on the rest of the net- 
work, starting Jan. 10. Sun Oil 
continues as a regional sponsor of 
the Monday-through-Friday pro- 
gram. 

Other co-op shows, with number 
of sponsored markets, 
“Sports Daily” 48, Alex Dreier 40, 
“Pauline Frederick Reporting” 
32, Morgan Beatty with “News of 


the World” 26, “Egbert and Umm-_ | 
ly” 22, “Grand Ole Opry” 19, and | 


“Pee Wee King” nine. 


Miles Labs Buys Bischoff 

Miles Laboratories, Elkhart, Ind., 
has purchased Ernst Bischoff Co., 
Ivoryton, Conn., maker of My-B- 
Den, Aminet, Diatussin and other 
specialty items for the medical 


profession. Bischoff Co. will be 


merged and operated with Ames 
Co., a Miles subsidiary. 


Molesworth Gets Gold Mine 
Molesworth Associates, New 
York, is now handling advertising 
and public relations for Western 
Gold & Uranium Inc. and its sub- 


_sidiary, Golden Crown Mining Co. 


Who counts calories at sweet sixteen? 


When it comes to food, most teen-agers “dig in” as though there’s no tomorrow! Come to think 


of it, did you ever stop to count a calorie when you were a youth? And what about today’s 


teen-age youngsters? Doesn’t the size of their appetite continually amaze you? There’s a good 


reason why young people always seem to be hungry. During this period of rapid growth and 


development, their bodies need more nourishment. The average boy in high school requires 
about 3,800 calories a day, while his sister needs about 2,800 — more than the 
average adult. This need for nourishment is reflected in teeners’ keen 


ol 


“SCHOLASTIC. 


interest in food, particularly party foods and other “eats” related to their 


social activities. Scholastic Magazines feed this interest by publishing 


i oo 
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AZINES 


inv 


many features on good things to eat and drink. Such features whet the 
appetite of our young readers for a variety of healthful, brand-name 
foods, and provide the ideal backdrop for messages of food 

advertisers. Our advertisers reach a weekly 
audience of 1,550,000 paid subscribers — 
nearly five million readers — in junior and 
senior high schools. You’d need Univac 

to tot up the food bill resulting from 

the collective appetite of these voracious 
teen-agers! But even an electronic 
“brain” couldn’t compute the influence 
these millions of young persons exert 

on the brand choices and food- 
buying habits of America’s families. 
We hope you’re getting your share 
of sales and influence from today’s 
Youth market. The best way to 
begin is with a consistent 

program of advertising in 
Scholastic Magazines. 


NEW YORK: 33 West 42nd Street 
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HUGH D. S.AITH, formerly director of 
advertising and public relations, 
Petri Wine Co., has been named 
Pacific Northwest sales manager 
for Outdoor Advertising Inc., with 
headquarters in Seattle. He re- 
places Max A. Strauss, who is be- 
ing transferred to OAI in Chicago. 


Politicos Wonder 
How to Put Through 
Postal Rate Hikes 


WASHINGTON, Jan. 5—The po- 
litical strategists are hard at work 
wondering what to do about the 
postal rate increase bill which 
President Eisenhower plans to 
send to Congress Jan. 11. 

Left to their own _ instincts, 
members of Congress would 
pigeonhole the rate proposals. But 
the administration has compli- 
cated the problem by handing 
Congress a single package which 
ties the unpopular rate bill to a 
general pay hike for federal work- 
ers which Congress is anxious to 
make a first priority item. 

Similar strategy last year ended 
up disastrously for Congress. 
Taking the bit in their teeth, 
members passed the federal pay 
bill and refused to vote the postal 
rate increase the President de- 
manded. He vetoed the pay bill 
and thereby left many House 
members on the political hot seat. 


® Details of the bill have not been 
revealed, but it is generally as- 
sumed the rate proposals will 
closely resemble the program that 
Postmaster General Arthur Sum- 
merfield has been pushing for 
nearly two years. This includes a 
4¢ rate on the first ounce of out- 
of-town letters, to raise about 
$150,000,000, plus a 7¢ airmail 
rate, a series of annual increases 
for second class and a 2¢ rate on 
bulk third class. 

Democratic House leaders are 
outspoken in their opposition to 
the 4¢ first class rate, which they 
label a “tax on the poor.” They 
are more sympathetic to increas- 
es for second and third class, but 
they recognize that a bill limited 
to these classes would not raise 
sufficient revenue to offset the 
additional cost of the postal pay 
increases. 


= Rep. Tom Murray (D. Tenn.), 
who resumes the chairmanship of 
the House post office committee, 
can be expected to support the 
“package” bill, but he will have 
opposition within his committee. 
'Since the committee is getting 
| several new members and is los- 
ing Rep. Harold Hagen (R., 
_Minn.), an outspoken foe of postal 
_rate increases, the extent of the 
opposition cannot be determined 
at this time. 

Meanwhile, Sen. Olin Johnston 
(D., S. C.), prospective chairman 
‘of the Senate post office commit- 
_tee, has announced that he will 
not act on the rate bill until it 
/passes the House. 


|BBDO Names Lehmann V.P. 

| Alan D. Lehmann, an account 
| executive with the Buffalo office 
of Batten, Barton, Durstine & Os- 
| born, has been named a v.p. of the 
agency, ‘ 
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A direct result of unduplicated 
editorial service to Westerners 


In 1954 SUNSET moved up to 382 among the nation’s 
top monthlies in total advertising pages 


1950 1952 1954 


Good Housekeeping Popular Mechanics Popular Mechanics 
Better Homes & Gardens Better Homes & Gardens Fortune 

Popular Mechanics Fortune Sumer 

Popular Science Good Housekeeping 
Ladies’ Home Journal Popular Science Popular Science 

House Beautiful House Beautiful Better Homes & Gardens 
Harper's Bazaar Harper's Bazaar House Beautiful 


Seventeen Sum Good Housekeeping 
Glamour Seventeen 


Country Gentleman Seventeen Harper’s Bazaar 
Fortune Ladies’ Home Journal Mademoiselle 

House & Garden House & Garden Glamour 

Successful Farming The Progressive Farmer The Progressive Farmer 
Farm Journal Farm Journal Farm Journal 
Mademoiselle Successful Farming Ladies’ Home Journal 
The Progressive Farmer Glamour Dun’s Rev. & Mod. Ind. 
Woman's Home Companion Country Gentleman Charm 

Sumer Town and Country House & Garden 
Woman's Day Successful Farming 


Ranked by total advertising pages. Source: P. |. B. & Printers’ Ink 


¥o Up to IST among U.S. HOME SERVICE magazines in total advertising pages 
..eAND FOR THE FIRST 11 MONTHS OF 1954... 


wv Up to 382 qmong all monthlies in TRANSPORTATION advertising pages 

WY Up to 4TH qgmong all magazines in FOOD advertising pages (up from 10 in 1953) 

o Up to 4TH gmong all magazines in BUILDING MATERIALS advertising pages 

¥Y Up to IST qmong all monthlies in GASOLINE and OIL advertising pages 

oY Up to IST among all magazines in GARDEN IMPLEMENT and EQUIPMENT advertising pages 
¥v Up to IST among all magazines in PROTECTIVE COATS and FINISHES advertising pages 

¥ up to 5TH qgmong all magazines in MAJOR APPLIANCE advertising pages 


Source: Publishers Information Bureau 


Sune salutes Advertising Age on its 25 years of service to 
the advertising industry. Like Advertising Age, SuNseT has 


\f i just completed its first quarter century of specialized service to Advertising Offices: 
I 


San Francisco, 
Los Angeles, Seattle, 
New York, Chicago, Detroit, 
Boston, Atlanta 


its readers as The Magazine of Western Living. SUNSET is 
strictly regional. It is not competing with the fine national mag- 
eee azines. By concentrating exclusively on the West and Hawaii, 

i Sunset offers unduplicated editorial service which SuNSsET 
readers need and rely on. As a direct result, SUNSET in 1954 
reached an estimated all-time high circulation average of 563,000 
per issue. And, when SuNsET comes out, Westerners take action! 


LANE PUBLISHING CO. 


Publishers of Sunset Magazine and Sunset Books 
MENLO PARK, CALIFORNIA 
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Like olives 
go with 
Martinis... 


order both at once... 
for superb quality, 
super speed... 
phone B&C and see! 
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Electros and Typography 
are happily “wedded” at 
BERTSCH « COOPER 


TYPOGRAPHy 
THAT SELLS 
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BERTSCH & COOPER, 547 S. Clark St., Chicago « HArrison7-5920 
CREATIVE COMPOSITION AND LAYOUT e MONOTYPE e LINOTYPE e FOUNDRY TYPE 
EXPERT HAND SETTING e ELECTROS e« TRU-TONE® PLASTIC PLATES e NEWSPAPER MAT 
SERVICE « TRU-TONE® ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE 


McGraw-Hill Awards 
Prizes in Lighting 
Contractor Contest 


New York, Jan. 4—Seventeen 
cash prizes totalling $1,350 plus 
five honorable mentions have 
been awarded to electrical con- 
tractors in ten states and Canada 
by Electrical Construction & Main- 
tenance, McGraw-Hill publica- 
tion. 

The contest was run off “to fos- 
ter and encourage outstanding 
lighting installations by electrical 
contractors and to stimulate in- 
dustry interest and activity to- 
ward the further progress of elec- 
trical illumination.” The competi- 
tion was held in conjunction with 
the 75th anniversary of the first 
electric lamp and covered light- 
ing installations completed be- 
tween Aug. 1, 1953, and Dec. 1 of 
1954. 

Winners received cash prizes of 
$100, $75 and $50 in each of six 


WFMY-TV...Now On The Air With FULL 


SELLING POWER 


Power: now six times greater 

Studio Space: now eight times greater 
Tower: now |,549 feet above sea level 
Population: now 1!,961,500 

Families: now 501,100 

Market: now $2,305,273,000 

Retail Sales: now $1!,560,824,000 

Set Count: now over 300,000 
Experience: now in our sixth year 

All this — and color, too! 


Call or write your H-R-P man today for the 
amazing story of this greatly expanded market. 


*On maximum power, effective January 2, 1955, as 
authorized by FCC on Channel 2. Statistics above based 
on Sales Management Survey of Buying Power — 1954. 


@ 


Basic Affiliate 


GREENSBORO, N. C. 


Represented by 
Harrington, Righter & Parsons, Inc. 


New York — Chicago — Sen Francisco 
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Sereet Cherry Chacktes... 


“t these guys con't find the Conned Sweet Cherries, 
how do you expect me to?” 
One in a series of trade paper cartoons sponsored by 
Cherry Growers industries Foundation, with regular ads 
now running in Food Topics magusine 


THE PROBLEM: THE SOLUTION: 


Bhile Canned Sweet Cherries de mot he Cartoon series, calling aticntyon 
. eduction to compete sith te back of shelf facings by injecting 

Preches or pears for mase shell display. the ‘ om — poking fam at the bien 
ore o highprofit tem--and shen given ted hell spare gucn te 
adequate shell postion. return a goed. con Seert Cherries 

stent profit te the food store aperator. I The Sweet Cherry Checkles trade ot 
pete of lemeted Femds av aitabte. the che: series im designed te get re ate Meco 
taduntry of Oregon and W ashungton has tak: hh the bowet possttbe ppremeest ion 
op te omy the trade 


RITE for other train Caplan Sever theres t hackle Cartoons —. Free bbdec oe 
COMMON! HH CONF Cheers Cromer ladustrins Foundation. 11 Seth Tih 400. Vakimn, @ ash 


CHERRY PACKER’S HUMOR—Cartoons 
by Irwin Caplan are being fea- 
tured in trade ads by Cherry 
Growers Industries Foundation, 
Yakima, Wash., in an effort to 
wangle improved shelf assignment 
for the product. Pacific National 
Advertising Agency, Seattle, is 
handling. 


categories: stores, schools and of- 
fices, industrial, residential, flood- 
lighting and miscellaneous. Top 
winning entries will appear in the 
magazine. 

Contest judges were Richard 
Kelly, illumination design con- 
sultant, New York; Thomas F. 
Coghlan, illuminating engineer for 
public buildings services, Gener- 
al Services Administration, Wash- 
ington, and C. L. Crouch, technical 
director, Illuminating Engineering 
Society, New York. 


Spiegel Offers to 
Insure Lives of 
Charge Customers 


Cuicaco, Jan. 4—Spiegel Inc. 
is offering free life insurance to 
credit customers to cover the 
amounts of their indebtedness to 
the mail order house. 

In a contract between Spiegel 
and Prudential Insurance Co. of 
America—said to be the largest 
coverage of its type ever written 
by an insurance company—mail 
order customers will be covered 
under a group policy. 

Policies will be in the names of 
family wage earners. In the event 
of death, unpaid balances of 
charge accounts with Spiegel to a 
maximum $1,000 will be automat- 
ically paid. 


= According to the mail order 
house, the plan—announced on the 
front and inside back covers of 
the spring catalog—has been 
adopted because many people hes- 
itate to commit themselves to in- 
stalment purchases feeling “if I 
died, my wife would have to fin- 
ish paying.” 

There is no cost to Spiegel cus- 
tomers and no physical examina- 
tion is required. The plan is simi- 
lar to many offered by finance 
companies and auto finance 
groups, except that only the com- 
pany pays the insurance costs. 


AFA Mails Ad Week Kits 


Complete campaign kits con- 
taining materials for all phases of 
the third annual National Adver- 
tising Week Salute, Feb. 13-19, 
have been mailed to the 110 ad- 
vertising clubs and advertising 
week chairmen of the Advertising 
Federation of America, according 
to J. L. Van Volkenburg, president 
of CBS-TV and general AFA 
chairman for the event. Material 
is available on request to the AFA, 
330 W. 42nd St., New York. 


Fred Harris Named A. E. 

Fred Harris, formerly copy chief, 
has been appointed an account 
executive with Kal, Ehrlich & 


Merrick, Washington. 
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Chip Off The Block That Built America 


In peace, as in war, no single industry has contributed so much to 
this nation’s economic power and welfare as its metal producing 
companies. Metals and metal products form the blocks of America’s 
very foundation. Yet, despite their vital role, metals must be sold, 
and many leaders in the field rely heavily on the pages of Business 
Week as an ideal sales tool. These manufacturers know that Business 
Week reaches a more highly concentrated audience of management 
men in business and industry —at less cost—than any other general- 
business or news magazine. The result: Business Week consistently 
carries more pages of metal and metal products advertising than 
any other magazine in its field. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
EEK 


These Advertisers of Metals and Metal Products Reach 
Their Major Prospects Through Business Week 


Acme Steel Co. 
Allegheny Ludlum Steel Corp. 
Aluminum Co. of America 
Anaconda Copper Mining Co. 
Armco Steel Corp. 
Barium Steel Corp. 
Bethlehem Steel Corp. 
Bristol Brass Corp. 
Carpenter Steel Co., The 
Cold Metal Products Co. 
Colorado Fuel & Iron Corp. 
Continental Copper & Steel 
Industries, Inc. 
Crucible Steel Co. of America 
Dow Chemical Co. 
Eagle-Picher Co., The 
Follansbee Steel Corp. 
General Electric Co. 
(Carboloy Co., Inc.) 
Granite City Steel Co. 
Harvey Machine Co., Inc. 
(Harvey Aluminum Div.) 
Ingalls Iron Works Co., The 
Inland Steel Co. 
International Nickel Co. of 
Canada, Ltd. 


Jessop Steel Co. 

Jones & Laughlin Steel Corp. 

Kaiser Aluminum & Chemical 
Corp. 

Kennametal, Inc. 

Keystorie Steel & Wire Co. 

Lukens Steel Co. 

Malayan Tin Bureau, The 

Marshall Steel Co. 

McLouth Steel Corp. 

National Steel Corp. 

Pittsburgh Steel Co. 

Rem-Cru Titanium, Inc. 

Republic Steel Corp. 

Revere Copper & Brass, Inc. 

Reynolds Metals Co. 

Ryerson, Joseph T., & Son, Inc. 

Sharon Steel Corp. 

Timken Roller Bearing Co 

U. S. Steel Corp. 

(U. S. Steel Supply Co.) 
Vanadium Corp. of America 
Wheeling Steel Corp. 

(Wheeling Corrugated Co.) 


Source: Publishers Information Bureau (Jan.-June, 1954) 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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Exclusive in the Hospital Field.... 


FREE to Advertisers ¥ 


READEX. .= 


the widely accepted method of 
testing your copy and layout 
technique. 


Every Ad in Every Issue 


1M rated by READEX 


New York, Jan. 4—TV Inc., a 
station-owned buying combine 
that sprung up in the Pacific 
Northwest, is widening its hori- 
-zons with the opening of a New 
| York office at 9 E. 75th St. 
| With some 50 stations already 
tentatively lined up as stockhold- 
‘er members, the company has its 
; sights set on 100 stations. Each 

HOSPITAL ‘member station purchases only 
PUBLICATION what film it needs, when it is 
Continued Circulation Growth needed, through TV Inc.’s central 

buying office here. 
shows definite leadership ‘There will be no block buying 
among all hospital publica- nor the commitment of any sta- 


tions. tion to purchase a show without 


| Now i. ae 


| 
I Highest Voluntary Paid 
[Circulation in the Field 


Readex also checks on editorial} 
content for our guidance. Sas 


each market can be an owner; the 
largest-market stations are not 
eligible for membership. 

; | The company hopes to save its 
CLISSOLD BUSINESSPAPERS: /members money through concen- 
BAKING INDUSTRY @ THE CANNER @ HOSPITAL MANAGEMENT ‘rated dollar film purchases and 
| distributors sales expense through 


ee | 
eee 
a ney 


105 West Adams St.  —s— Chicago 3 


Joseph H. Snyder, President of the Color Corporation of America, tells: 


‘(How we seta record with the Thunderbird!”’ 


“When news got out about the Thunderbird, Ford dealers 
scheduled a big preview at Palm Springs, California,’’ relates 
Joe Snyder of Color Corporation of America. 


and we made Hi-Fidelity color prints Jarger than the top of 
a desk. These were back in Detroit in record time—and in 
Palm Springs the day after! 

“But as the date drew near, it became clear to Ford that the 
one Thunderbird then in existence—a hand-made model — 
would have to stay there in Detroit! 


“There is no other service comparable to Air Express. We 
would be just a local business without it. 


“Yet Air Express rates are usually lowest of all. For in- 
stance, a 10-lb. shipment from Tampa to Detroit costs $5.06. 
That’s 68¢ less than the next lowest-priced air service.” 


& Air Express on 


GEeTs THERE FIRST via US. Scheduled Airlines 
CALL AIR EXPRESS ... division of RAILWAY EXPRESS AGENCY 


“The solution ? Giant natural color prints—and Air Express. 
“Films were rushed to the Color Corporation in Tampa, 


‘its consent. Only one station in’ 


Advertising Age, January 10, 1955 


TV Inc., Buying Arm of Small-City Video 
Outlets, Enters New York to Shop for Film 


concentrated selling. 


# President of the organization is 
Gene O’Fallon of KFEL-TV, Den- 
ver. The New York office will be 
headed by tv film consultant Herb 
Jacobs, who has been given the 
title of v.p. and general manager. 
Mr. Jacobs has been working to 
line up participating stations for 
the group for some time. 

The board of directors includes 
Joe Floyd, KELO-TV, Sioux Falls, 
S. D.; Tom Bostic, KIMA-TV, 
Yakima, Wash.; Gene DeYoung, 
KERO-TV, Bakersfield, Calif; 
Dub Rogers, KDUB-TV, Lubbock, 
Tex., and Ed Craney, KXLF-TV, 
Butte, Mont. 

The raison d’etre for TV Inc. 
was explained by Mr. O’Fallon as 
follows: 

“We were a group of ‘television 
experts’ from the Pacific North- 
«west discussing our problems and 
trying to gain ‘experience’ by 
picking each other’s brains. The 
subject of film and film costs came 
up. A number of us had the same 
shows. 


= “We compared prices. There 
was no rhyme or reason to the 
prices. They didn’t reflect our 
rates. They didn’t reflect the tv 
receivers in the market. They 
didn’t reflect each market’s popu- 
lation. 

“Some of us were combined in 
small groups of stations that pur- 
chased collectively. Those in such 
groups were getting the ‘best buys.’ 

“We were reminiscing about the 
early days of transcriptions in the 
radio business and we came to the 
conclusion we were going through 
the same growing pains. We de- 
cided we should do something 
about it. 

“A corporation was formed to 
/be owned and controlled by the 
member stations themselves. For 
consistent equality each station 
purchases stock in the amount of 
its own rate card’s highest one- 
hour rate. As a station’s rate in- 
creases it may purchase addition- 
al stock. All stock is common, non- 
assessable voting stock.” 


Raytheon Mfg. Promotes 
Cliff Knoble, Curtis Peterson 
Raytheon Mfg. Co., Chicago, has 
appointed Cliff Knoble, formerly 
advertising manager of its televi- 
sion and radio operations, director 
of marketing for the operations. 
|Curtis L. Peterson, formerly as- 


Cliff Knoble 


Curtis Peterson 


sistant advertising manager, has 
been promoted to succeed Mr. 
Knoble. 

Prior to joining Raytheon a year 
ago, Mr. Knoble was ad manager 
for nine years of Chrysler Corp., 
director of advertising and sales 
promotion for Eureka Vacuum di- 
vision of Eureka Williams Corp. 
jand an account executive with 
Ruthrauff & Ryan. Mr. Peterson 
was an account executive and Chi- 
cago manager of Cowan & Dengler 
and ad director of Ekco Products 
Co. before he joined Raytheon. 


Rosenberg to Victory TV 


Leonard J. Rosenberg has been 
appointed v.p. and sales manager 
of Victory Television Enterprises 
Inc., Baltimore. Mr. Rosenberg 
formerly was with the Baltimore 


Sunpapers and Colgate-Palmolive 
Co. 
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Coming 
Conventions 


*Indicates first listing in this column. 


Jan. 10-13, National Retail Dry Goods 
Assn., 44th annual convention, Hotel Stat- 
ler, New York. 

Jan. 16-19. Newspaper Advertising Ex- 
ecutives Assn., Edgewater Beach Hotel, 
Chicago. 

Jan. 20-22. Assn. of Railroad Advertis- 
ing Managers, annual meeting, Sheraton 
Hotel, Chicago. 

Jan. 26. Point-of-Purchase Advertising 
Institute, merchandising forum, Hotel 
Roosevelt, New York. 

Jan. 29-30. Advertising Assn. of the 
West, annual midwinter conference, Hol- 
lywood Roosevelt Hotel, Hollywood, Cal. 

Jan, 29-30. Eastern Inter-City Confer- 
ence of AFA Women’s Advertising Clubs, 
Philadelphia, 

Feb. 10-12, Advertising Federation of 
America, Fifth District convention, Day- 
ton Biltmore, Dayton, O. 

Feb. 11-12. Northwest Daily Press Assn., 
36th annual meeting, Radisson Hotel, 
Minneapolis. 

Feb. 14-15. Inland Daily Press Assn., 
winter meeting, Drake Hotel, Chicago. 

Feb. 16. Associated Business Publica- 
tions, midwest conference, Palmer House, 
Chicago. 

Feb, 18-19. Interstate Advertising Man- 
agers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

March 2. Associated Business Publica- 
tions, eastern conference, Roosevelt Hotel, 
New York. 

March 12-15. Advertising Specialty Na- 
tional Assn., third annual spring specialty 
show, Palmer House, Chicago. 

March 16-18. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 17-20. Advertising Federation of 
America, Fourth District convention, Tal- 
lahassee, Fla. 

*March 17-20. Southeastern Advertising 
Conference, Florida State University, Tal- 
lahassee. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. srand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publica- 
tions, spring meeting, Boca Raton, Fla. 


April 21-23. Southern California Adver- | 


tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives, 
convention and sales equipment fair, Wal- 
dorf-Astoria, New York. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, Mil- 
waukee. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Summer meeting, Newspa- 
per Advertising Executives Assn., The 


Greenbrier, While Sulphur Springs, W. 
Va. 
*Sept. 12-14. Direct Mail Advertising 


Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 


Andrews, Ehrlich Join ‘Post’ 

Richard Andrews and Herbert 
Ehrlich have joined the promotion 
department of The Saturday Eve- 
ning Post, Philadelphia. Mr. An- 
drews formerly was art director 
of Hutchins Advertising Co., and 
Mr. Ehrlich previously was pro- 
motion manager of the direct mail 
division of Esquire and sales pro- 
motion manager of International 
Harvester Co. 


Two Agencies Join League 
The 


member organizations: A. M. 


Sneider Co. and Furman, Roth & | 


Co., both of New York. 


Tracy, Kent Adds One 

Tracy, Kent & Co., New York, 
has been appointed to handle ad- 
vertising for Filler Products Inc., 
Atlanta maker of Bak-N-Krisp 
and other appetizers. 


League of Advertising| 
Agencies Inc. has elected two new | 


Hotpoint to Spend 
$5,000,000 in ‘55 
for 50th Anniversary 


Cuicaco, Jan. 4—A_ $5,000,000 
merchandising and sales promotion 
program will help spark Hotpoint 
Co.’s 50th anniversary in 1955. The 
high point will come during May 
and June, when Hotpoint will 
sponsor a homes contest with Liv- 
ing for Young Homemakers. 

The contest, involving a 25-word 
essay, will offer $2,000,000 in 
prizes, including four completely 
furnished, decorated and land- 
scaped homes in four geographical 
areas: East, West, Midwest and 
the South. 


Other prizes include 50 all- 
electric Hotpoint kitchens and 
home laundries and 5,000 other 
appliances. 


= Architects in 100 cities will 
build homes based on the four 
grand-prize homes to be given 
away, and these homes will be 


decorated and furnished by a par-| 


ticipating department or furniture 
store. 

Besides special tie-in activities 
for participating dealers, distribu- 
tors, builders, department and fur- 
niture stores, Hotpoint also has a 
special plan for participating util- 
ity companies in areas where a 
Hotpoint-Living for Young Home- 
makers home is to be built. 

Hotpoint is developing a special 


advertising program for ljocal and 
national media to support the 1955 
activity. Merchandising materials 
for all phases of the promotion 
will be available well in advance. 


Y&R Boosts Aldis Butler 

Aldis P. Butler, v.p. of Young 
& Rubicam, has been named to 
head the agency’s Detroit office, 
where he also will supervise the 
Lincoln account of Ford Motor Co. 
James W. Johnson will continue 
as manager of the Detroit office. 


Red Wing Promotes Kuhn 

A. M. Kuhn Jr., formerly as- 
sistant manager, has been elected 
v.p. and sales director of Red Wing 
Potteries, Red Wing, Minn., mak- 
er of dinnerware and art pottery. 


Canteen Buys Rowe Stock 
Automatic Canteen Co., New 
York automatic vending machine 
manufacturer, has announced 
plans to purchase 52% of the com- 
mon stock of Rowe Corp., New 
York, pioneer vending machine 
producer, for a sum reportedly $4,- 
000,000. Under the agreement, 
R. Z. Greene will continue as pres- 
ident of Rowe and become a di- 
rector of Automatic Canteen. 


MAIL Llol 120 


ACCIDENT & HEALTH WArrieon 


Insurance Policyholders. Mail 6 


Order sales. Direct Mail used.| @ 
200,000 Actives. On Elliott 
Stencils. 75% Men. $15 m.| § 


0. H. ROSKAM ADVERTISING 
1430 Grand Ave., K. C. 6, Mo. 


YOU BUY THE SU 


There’s only one radio station in Kentucky that gives 
you exactly what you need — at the right cost! 


KENTUCKY’S SWEETEST MARKET 


WAVE’s 50% BMB daytime coverage area almost exactly parallels 


the rich, 27-county Louisville Trading Area, where 


42.5% of Kentucky’s total effective buying income is concentrated. 


TOP PROGRAMMING — TOP AUDIENCE 


WAVE is the only NBC station in or near Louisville. 
Plus that, WAVE commands high listenership by investing in 
top /ocal programming — employing 44 people exclusively 


for on-the-air RADIO activities. 


You don’t have to raise cane. You get the sugar when 
you use WAVE. NBC Spot Sales has the figures. 


WAVE 
LOUISVILLE 


5000 WATTS 
NBC AFFILIATE 


National Representatives 
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Recap Shows Fair 
Trade Had Up and 
Down Year in ‘54 


New York, Jan. 4—“Fair trade 
enforcement was uneven in the 
market-place during the past year, 
working well in some fields and 
poorly in others,” according to 
John W. Dargavel, chairman of the 
Bureau of Education on Fair Trade 
and executive secretary of the Na- 
tional Assn. of Retail Druggists. 

In a year-end review of fair 
trade developments, Mr. Dargavel 
asserted that fair trade in 1954 saw 
more victories than defeats in the 
courts and in the legislatures. 


= “The most encouraging factor 
has been the growing recognition 
by national brand manufacturers 
that their long-term interest lies 
in widespread distribution and 
good dealer relations,” he said. 


“It has been demonstrated that to 


permit unrestrained price-football- 
ing of trademarked products is to 
invite diminution in the distribu- 
tion and sale of these products.” 

While some price cutters 
achieved a concentration of sales 
in certain branded products, many 
retailers gave “under-the-coun- 
ter” treatment to price-footbalied 
brands and others dropped them 
entirely, he said. 

“On the other hand, manufac- 
turers who effectively discharged 
the responsibilities embodied in 
their trade contracts found their 
sales volume higher in fair trade 
areas, and lower in non-fair trade 
areas,” he asserted. 


s Much of the confusion over the 
effectiveness of fair trade arose 
because many items that have 
been “price-footballed” are not 
fair traded, particularly “big- 
ticket” items like refrigerators 
and washing machines, Mr. Dar- 
gavel said. 

The most significant court vic- 
tory of the year was the Supreme 
Court’s refusal to review five cases 
attacking the constitutionality of 
fair trade, he said, “thus leaving 
intact the basic decisions uphold- 
ing the constitutionality of the 
state fair trade laws and the fed- 
eral enabling statute, the McGuire 
Act.” 

Among the judicial setbacks, Mr. 
Dargavel pointed to the invalida- 
tion for the second time of the 
non-signer clause in Florida by the 
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COVERS 

i AMERICA’S 

i/ 10 NEGRO 
POPULATION 


WATTS 


broadcasting exclusively 
to 1,466,618 Negroes— 
never reached before. 
Top Hooper and Pulse 
rated Station in the Mem- 
phis Market! 


Write now for 
“Golden Market” Survey, 
W DIA, Memphis 


Represented by 
JOHN E. PEARSON CO. 
DORA-CLAYTON AGENCY, 
SOUTHEAST 
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Supreme Court and rulings against 
fair trade laws in Arkansas, 
Nebraska and Utah. Appeals are 
now pending in the high courts of 
the last three states. 


Crawford Joins Shrager 
Frederick Crawford, formerly 
with William MacDonald Associ- 
ates, has joined John Shrager Inc., 
New York agency, as v.p. in charge 
of marketing surveys and televi- 
sion-radio sales promotion. 


Trav-Ler Corp. Plans to Enter 
Canadian TV Market 

Trav-Ler Radio Corp., Chicago, 
has announced plans to enter the 
Canadian television market this 
year with a large screen b&w set 
selling for around $200. Joe Fried- 
man, president, said the company 
is negotiating for a plant in cen- 
tral Canada which would help 
supply the market, which he as- 
serts has “scarcely been tapped by 
American producers.” 


Trav-Ler’s sales in 1955 are ex- 
pected to show a 25% gain on top 
of a 30% increase in 1954, accord- 
ing to Mr. Friedman. 


“Modern Bride’ Doubles Price 


Modern Bride will increase its 
newsstand price from 50¢ to $1 
beginning with the spring issue, 
scheduled to appear Jan. 13. 
Ziff-Davis Publishing Co., New 
York, said the move resulted from 
tests made over the last two years. 
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Grinnell Named President 


George H. Grinnell has been ap- 
pointed president of Mobile Ven- 
dors Inc., Baltimore. Mr. Grinnell 
formerly was promotion manager 
of the Baltimore News-Post and ad 
manager of Schenley Distillers Inc. 
Mobile Vendors, formed early in 
1954, plans to extend vending ma- 
chine operations to Washington, 
Richmond, Norfolk, Wilmington 
and Pennsylvania cities in the near 
future. 
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2 Comprehensive digest of publications 
on all phases of heme building 


INFORMATION FILE 
A-2 


Here’s a unique marketing service designed to serve builder-buyers. . . 
and at the same time, perform a valuable selling function for you 

as an advertiser. This service function PLUS its high reader appeal 

makes it an ideal medium for reaching ... and SELLING the light 
construction industry ...the world’s BIGGEST market! And it’s one 
way of getting the greatest return (in sales) out of your advertising dollars. 


sO es santa ie isin Ses iar Mig Silt gs 


Plan NOW to give AMERICAN BUILDER’s 1955 Marketing Service © 
issue TOP consideration on your 1955 advertising schedule. Here’s a 
teal opportunity for effective, multiple sales contacts... reaching 
builder-buyers at the most opportune time — when they're in a buying 
frame of mind. And be sure to tell your story BIG — with catalog-type 
advertisements plus plenty of 1, 2 and 3-inch display ads in both the 
Product Listing and Where To Buy It Locally sections. 


; 
TO BE ; 
BUILD BIG SALES...and More of : 
PUBLISHED i 
APRI | ] 1955 them... by telling builders where 
; be a 
to BUY YOUR PRODUCTS LOCALLY! 
; 
FINAL To further strengthen the tie-in between your dealer listings and 
3 , your catalog-type display advertising... you may purchase 1, 2 or 
CLOSING DATE 3-inch display ads to run adjacent to your dealer listings at a very . 
nominal cost. Each of these display ads can be tailored to fit the particular 
- c B e ? 4 , ] 4 5 5 product classification it appears under. In this way, you tell the 
} builder about your product as well as Where To Buy It Locally. . 
There is no better way of getting solid sales impact or maximum reader 
attention than by using a catalog-type advertisement to give builders f 
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WRITE TODAY 
FOR 16-PAGE 
DESCRIPTIVE FOLDER 
ON THIS ISSUE 
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a better job. ..and save money doing it. Let your catalog-type 


Fiche 


additional information and to sell them on the advantages of using ; 
your product. Builders are always interested in learning how they cando 


advertisement tell them how your product helps them accomplish this 
and you've opened the door to sales. 
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Advertising Age, January 10, 1955 


Old Crow Sets 
Record ‘55 Push 
on Five Fronts 


New York, Jan. 5—The main-| 
tenance of a “record-setting pace” | 


in advertising in 1955 for Old 
Crow bourbon has been announced 
by Alynn Shilling, director of ad- 
vertising for National Distillers 
Products Corp. 


Lawrence Fertig & Co., agency | 


for the straight Kentucky bour- 
bon, will continue the historical- 
theme advertisements in Currier & 
Ives style. 

Large-space newspaper ads are 
scheduled for 456 newspapers in 
more than 125 major markets and 
four-color pages will run in 14 
consumer magazines. Reportedly 
the biggest user of outdoor spec- 
taculars among straight whiskies, 


Old Crow will increase the total 


locations for three-dimensional il-| 
luminated posters. 

“Leadership again in 1955” will 
be the theme of a continuing heavy 
budget for business paper adver- 
tising which will emphasize that 
“America buys more Old Crow 
than any other straight whisky.” 
Point of sale promotion will be ex- 
panded with a seven figure ex- 
penditure this year. 

The magazine advertising sched- 


ule consists of American, Argosy, 


Collier’s, Coronet, Esquire, Fort- 


| night, Holiday, Life, Look, News- 


week, The New Yorker, Time, 
True and U. S. News & World Re- 
port. 


WCBS Sells Music Show 


Liebmann Breweries, New York, 
sponsored 30 minutes of music 
with Guy Lombardo and his Roy- 
al Canadian orchestra New Year’s 
Eve over WCBS, New York. Foote, 
Cone & Belding is the agency. 


FREE...105 two-line or 
210 one-line listings given free 


to every FULL PAGE advertiser... 


As a full-page advertiser, you will be given the 


opportunity to place your dealer listings in the 
Where To Buy It Locally section... at 

NO ADDITIONAL COST to you! 210 one-line 
listings or 105 two-line listings are yours, absolutely 


FREE with every full-page of display space placed 
in this issue. Of course, additional listings may be 
purchased in either the Where To Buy It Locally or 
Products Listing section for $2.50 each. 


and remember — your 


will be backed up by this 


powerful array of editorial features: 


® Trends in the building field 
® Regional picture plans 

® Regional news 

® Regional weather forecasts 
® Color house 

® Blueprint gatefold plan 

® New products 

® Ask the experts 

® Technical guide 


® plus a Guide To Reference Material... 
completely indexed . . . a continuation of the 


advertising 
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most extensive, most valuable bibliography 


concerning building information ever 


undertaken by a business publication! 
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30 Church Street 
New York 7, N.Y. 


BAB BECOMES RAB—Model Penny 

Duncan offers this graphic remind- 

er that with the arrival of Jan. 1, 

Broadcast Advertising Bureau 

changed its name to Radio Adver- 
tising Bureau. 


LeTourneau-Westinghouse 
to Purchase Adams Co. 

LeTourneau-Westinghouse Co., 
Peoria, Ill., a subsidiary of West- 
inghouse Air Brake Co., New York, 
has entered an agreement to pur- 
chase the plants and assets of J. D. 
Adams Mfg. Co., Indianapolis. The 
transaction is subject to approval 
of Adams stockholders. 

Adams Co. will continue to pro- 
duce road building and earth- 
moving equipment at its Indian- 
apolis and Canadian plants as the 
Adams division of LeTourneau- 
Westinghouse Co. Howard R. 
Meeker, currently president of 
Adams, will be chairman of the 
board of LeTourneau-Westing- 
house, and Merle Yontz will con- 
tinue as president of the latter 
company. Floyd D. Wallace, v.p. of 
Adams, will become a v.p. and 
director of LeTourneau-Westing- 
house and general manager in 
charge of the Adams division in 
Indianapolis. 
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You're In 
the Best of 
Company 


if you’ve | 
requested 
details on 


the new 


ARTERAPTCNS 
raven (2 


Fluorescent Cs) 


for practically all of 
the BIG names in 
business have 
done so. 

| Better send for 
details today! 


SIGN COMPANY 


1133 E. Kibby Street 
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Advertising Age, January 10, 1955 


Old Crow Sets 
Record 55 Push 
on Five Fronts 


New York, Jan. 5—The main- 
tenance of a “record-setting pace” 
in advertising in 1955 for Old 
Crow bourbon has been announced 
by Alynn Shilling, director of ad- 
vertising for National Distillers 
Products Corp. 


Lawrence Fertig & Co., agency 
for the straight Kentucky bour- 
bon, will continue the historical- 
theme advertisements in Currier & 
Ives style. 

Large-space newspaper ads are 
‘scheduled for 456 newspapers in 
/more than 125 major markets and 
four-color pages will run in 14 
consumer magazines. Reportedly 
the biggest user of outdoor spec- 
taculars among straight whiskies, 
Old Crow will increase the total 


locations for three-dimensional il- 
luminated posters. 

“Leadership again in 1955” will 
be the theme of a continuing heavy 
budget for business paper adver- 
tising which will emphasize that 
“America buys more Old Crow 
than any other straight whisky.” 
Point of sale promotion will be ex- 
panded with a seven figure ex- 
penditure this year. 

The magazine advertising sched- 
ule consists of American, Argosy, 


'Collier’s, Coronet, Esquire, Fort- 
night, Holiday, Life, Look, News- 
| week, The New Yorker, Time, 
| True and U. S. News & World Re- 


port. 
WCBS Sells Music Show 


Liebmann Breweries, New York, 
sponsored 30 minutes of music 
with Guy Lombardo and his Roy- 
al Canadian orchestra New Year’s 
Eve over WCBS, New York. Foote, 
|Cone & Belding is the agency. 


FREE...105 two-line or 


210 one-line listings given free 
to every FULL PAGE advertiser... 


As a full-page advertiser, you will be given the 


opportunity to place your dealer listings in the 
Where To Buy It Locally section... at 

NO ADDITIONAL COST to you! 210 one-line 
listings or 105 two-line listings are yours, absolutely 


FREE with every full-page of display space placed 


in this issue. Of course, additional listings may be 
purchased in either the Where To Buy It Locally or 
Products Listing section for $2.50 each. 


and remember — your 


will be backed up by this 


powerful array of editorial features: 


® Trends in the building field 
® Regional picture plans 

® Regional news 

® Regional weather forecasts 
® Color house 

® Blueprint gatefold plan 

® New products 

® Ask the experts 

® Technical guide 


® plus a Guide To Reference Material... 
completely indexed . . . a continuation of the 


advertising 
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most extensive, most valuable bibliography 


concerning building information ever 
undertaken by a business publication! 
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30 Church Street 
New York 7, N.Y. 
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BAB BECOMES RAB—Model 

Duncan offers this graphic remind- 

er that with the arrival of Jan. 1, 

Broadcast Advertising Bureau 

changed its name to Radio Adver- 
tising Bureau. 


Penny 


LeTourneau-Westinghouse 
to Purchase Adams Co. 

LeTourneau-Westinghouse Co., 
Peoria, Ill., a subsidiary of West- 
inghouse Air Brake Co., New York, 
has entered an agreement to pur- 
chase the plants and assets of J. D. 
Adams Mfg. Co., Indianapolis. The 
transaction is subject to approval 
of Adams stockholders. 

Adams Co. will continue to pro- 
duce road building and earth- 
moving equipment at its Indian- 
apolis and Canadian plants as the 
Adams division of LeTourneau- 
Westinghouse Co. Howard R. 
Meeker, currently president of 
Adams, will be chairman of the 
board of LeTourneau-Westing- 
house, and Merle Yontz will con- 
tinue as president of the latter 
company. Floyd D. Wallace, v.p. of 
Adams, will become a v.p. and 
director of LeTourneau-Westing- 
house and general manager in 
charge of the Adams division in 
Indianapolis. 
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the Best of 
Company 


if you've | 
requested 
| details on 


the new 


ARTERAPTQ 
Le 


Fluorescent ee 


for practically all of 
the BIG names in 
business have 
done so. 

| Better send for 
details today! 


SIGN COMPANY 


1133 E. Kibby Street 
Lima Ohio 
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IN HAVERHILL, MASS. 


IT’S THE GAZETT 


George McLaughli 

Advertising Mana - 

of the GAZETTE 

fs you these facts: 

—Retail Sales— 
$51,250,000 a new 
high. 

2—Food Sales— 
$16,947,000 a new 


high. 
3—World Shoe 
making center. 
4—Western Electric Co. Mfg. Center. 
A trading zone poanetnt of 
110,488 reached by the 
HAVERHILL GAZETTE. 
NEED WE SAY MORE? 


Nationally Represented by 


WARD-GRIFFITH CO. 


we 


George McLaughlin 
Advertising Manager 


The Ward-Griffith Co. maintains offices: 


in of! principal edvertising centers 


Publish Fourth Issue 


of ‘Ideas on Paper’ 
The fourth issue of “Ideas on 


Paper,” a review of printing art 
by Alling & Cory Co., New York, 
is being distributed in limited 
edition by sales representatives of 
the paper house and its division, 
Miller & Wright Paper Co., New 
York. 

The book, produced by Stephen 
Goer] Associates, contains 17 speci- 
mens of fine printing and art 
techniques. 


Wilson Fills Council Spot 
Allan M. Wilson, a v.p. and 


director of the Advertising Coun- 
cil, will serve as acting president 
of the council for the first six 
months of 1955 while Theodore S. 
Repplier, council president, is in 
Asia, Central Europe and England 
on an Eisenhower exchange fel- 
lowship to study information serv- 
ices. 


a. 


JULES W. LEDERER has been named 
president of Autopoint Co., a divi- 
sion of Cory Corp., Chicago, which 
makes automatic pencils, pens, ad- 
vertising specialties and office 
equipment items. He formerly was 
v.p. and sales director of National 
Presto Industries, Eau Claire, Wis. 
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Advertising Age, January 10, 1955 


NIAA Group Asks Associations to Meet and 
Ponder Lack of Education Communications 


| New York, Jan. 4—Thirteen 
|national organizations have been 
|invited to attend a meeting to be 
|held here Feb. 14 to discuss means 
|of remedying “the present lack of 
‘communications between associa- 
| tions on the subject of education.” 
| The conference has been sum- 
|moned by Jordan D. Wood, chair- 
/man of the international education 
‘committee of the National Indus- 
itrial Advertisers Assn. His call 
followed a meeting held in San 
Francisco last October by his com- 
mittee, at which time he was au- 
thorized to invite leading nation- 
al groups to meet with him. 

The invited groups are Adver- 
tising Assn. of the West, Adver- 
tising Council, Advertising Fed- 
eration of America, Alpha Delta 


Royal Blues are the best plastics . . 


PROTECT YOUR INVESTMENT 
in NEWSPAPER SPACE 
the RAPID QUALITY WAY 


Rapid Royal Blues are the finest plastic plates. For 
verification of that fact ask newspaper mechanical 
superintendents—the men who know plates and who 
are as interested in quality reproduction as advertisers 
that pay for space and agencies that create newspaper 
advertisements. Here are typical comments we’ve re- 
ceived and you'll get from newspapers the country over: 


. others have a great deal to 


learn to come up to your standards.—CHICAGO 


Most uniform received in our office. —CLEVELAND 
Reproduction quality superior to any other.—DETROIT 
Finest quality ever to come into our plant.— PHILADELPHIA 


Such endorsements result from Rapid’s exclusive tech- 
niques and quality*controls that assure proper printing 
depth, freedom from shoulders, and uniform thickness. 


To protect your investment in original preparation and 
newspaper space, depend on Rapid. In plastic plates, 
as in ad-electros and mats, you'll find ‘‘Rapid’’ means 
a full measure of quality reproduction every time. 


THE RAPID ELECTROTYPE COMPANY 


AD-ELECTROS 


¢ 


NEW YORK 


for quality reproduction 


CINCINNATI 


inspected to 


DETROIT 


Shaving Rapid Royal Blues on this machine 
assures absolute uniformity of thickness 
—an exclusive Rapid quality control. 


Though Rapid processes are accurately 
controlled, each Royal Blue is closely 


assure quality reproduction 


of the minutest detail. 


PHILADELPHIA SAN FRANCISCO 


Atlantic Electro. & Stercs. Co. © Rapid ElectrotypeCo. | Northern Electrotype Co. Rapid ElectrotypeCo. Rapid Etectrotype Co. 


VAnderbilt 6-0900 


PLASTIC PLATES 


PARkway 3577 
CHICAGO: Sales Office, DEarborn 2-2016 


R.O.P. COLOR MATS 


TRinity 5-6780 


ATLANTICTYP 


Rittenhouse 6-5902 
HARTFORD: New England Sales Office, ADams 3-3409 


DOuglas 2-8427 


ES JOB ELECTROS 


Sigma, American Assn. of Adver- 
tising Agencies, American Man- 
agement Assn., American Market- 
ing Assn., Assn. of Canadian 
Advertisers, Radio Advertising 
Bureau, Canadian Assn. of Adver- 
tising Agencies, Direct Mail Ad- 
vertising Assn., NIAA, and Na- 
tional Outdoor Advertising Bureau. 


= In his letter of invitation to 
these groups, Mr. Wood quotes 
from the minutes of his commit- 
tee’s session, “There is an acute 
and immediate need for a joint 
meeting of pertinent officers of 
[these associations] to remedy the 
present lack of communications 
between associations on the sub- 
ject of education. 

“A meeting should be called, in- 
volving the above named associa- 
tions, with the minimum purpose 
of establishing communications.” 
The word “minimum” was under- 
lined in Mr. Wood’s letter, and it 
is reported that he is considering 
advancing a proposal for joint 
publication of a manual on the 
general subject of education in the 
advertising field. 

Although the Assn. of National 
Advertisers is mentioned in the 
committee’s report as one organ- 
ization to be invited to the Feb- 
‘ruary session, a spokesman for 
| that group told AA that no let- 
_ter of invitation had yet been re- 
ceived. 


= Elon G. Borton, president and 
general manager of AFA, and 
George V. Rumage, managing di- 
rector of DMAA, told AA that 
_ they had replied to Mr. Wood and 
'had accepted his invitation to at- 
| tend the Feb. 14 session. 

The Four A’s, however, has ac- 
cepted only tentatively. In his 
letter of reply to Mr. Wood’s in- 
vitation, Frederic R. Gamble, 
president of that group, said, “I’m 
not so sure that there is such a 
serious lack of communications 
among associations on the subject 
of education, but our association is 
always ready and willing to meet 
with others to discuss any subject 
which may lead to constructive 
outcome for the industry as a 
whole.” 


‘ROTC Journal’ Names Two 

ROTC Journal, Brookhaven, Ga., 
has appointed H. L. Mitchell, Hunt- 
ington Park, Cal., West Coast ad 
representative, and C. H. Stock- 
well, Kansas City, Mo., south- 
western representative. Murray 
_Martin, New York, is the Journal’s 
| national representative. 


R. H. Lueck Elected V. P. 


R. H. Lueck, formerly general 
'manager of the research and tech- 
nical department of American Can 
'Co., New York, has been elected 
'v.p. in charge of the department, 
a new position. He has been with 
_the company 32 years. 


‘Patrick Opens Agency 
Roger Patrick, formerly an ac- 
count executive with Walter Mc- 
Creery Inc., Beverly Hills, has 
opened his own agency, Roger C. 
Patrick Advertising, at 221 S. La 
Brea Ave., Los Angeles. 


in CANADA 
31% of the sales made 
in retail stores are 
made to Families reading 
THE STAR WEEKLY 
ask for information 


Nationally Represented by 


WARD-GRIFFITH CoO.‘ 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Rose-Martin Names Executives | West Joins Ink Company 


made a number of executive,and general manager, P. L. An- 
bai changes. John B. Martin, co-|drews Corp., Brooklyn, has been | 
Rubs out burns, scratches,scars (founder, director and secretary- named New England manager of 
no furniture polish can touch! treasurer of the agency since its General Printing Ink Co., a divi- 
establishment in 1919, retired Dec. | Sion of Sun Chemical Corp., Long 
31. Irl W. Rose, president, has an- | Island City. 
nounced the appointment of Irl W. 
Rose II as exec. v.p. and director. Carr Joins Ramsey Co. 
John A. Boulle, account executive, A. E. Carr, formerly with Cen- 
has been appointed v.p. and gen-|tury Engineering Corp., Cedar 
eral manager, and G. M. Rund-| Rapids, has joined L. W. Ramsey 
baken, media director, has been|Co. as copywriter in the agency’s 
advanced to v.p. Davenport office. 


Rose-Martin Inc., New York, has| George T. West, formerly v-p. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED | 
TV SLIDES ON _ 


Why use STILL SLIDES when you can get action — zooms, 
flashes, wipes, etc., at this low price Send For A 


Saniple Reel Today 
10 SECONDS $10} 


PLUS SMALL COST 1323 So. Wabash, Chicago, Ill. 
OF REPRODUCING YOUR ART 


DEBUTS IN DEAL—Blem, S. C. John- 
son & Son’s new product for treat- 
ing furniture blemishes, is being 
introduced via a combination offer 
with Pride furniture wax in this 
ad in the January Family Circle, 
followed by similar ads in other 
magazines and supplements. 


S. C. Johnson Offers 
New Blem, Pride in 


Combination Deal | 


RACINE, Wis., Jan. 4—S. C.| 
Johnson & Son is_ introducing 
Blem, a “professional finish-re- 
storing compound,” in a_ special 
deal with its Pride furniture wax. 
: Consumer magazines and Sunday | 
*g supplements will be used, begin-| 
> ning this month. 

Opening shot in the drive is a 
full-color page in the January 

Family Circle, followed by similar | 
| pages in The American Weekly, 
Family Weekly, Better Homes & 
Gardens and Woman’s Day. 

The deal, which offers a tube of 
.) Blem with purchase of an 8 oz. 
or pint bottle of Pride, also will | 
be featured in six-page ads in| 

February McCall’s and Woman’s 
: Home Companion and in an eight-| 
| page ad in February Everywom- 
an’s Magazine. Blem is not being 
offered as yet for separate sale; 

it can be obtained only in combi-| 
nation with Pride. 

The six- and eight-page ads al-| 
so will feature Johnson’s other 
wax products, one highlighted on. 
each page. William Connolly, | 
Johnson v.p. in charge of public| 
relations, said the continuous col-| 
or pages aim to inform house- | 
wives and consumers on various| 
types of waxes and how to use| 
them. 


ag s The Blem deal also will get| 


q = : support on Johnson’s three net-| 

ey work tv shows—‘“Robert Mont-| 
= gomery Presents” (NBC), Robert, 
a Q. Lewis (CBS), and the new) 
“Red Skelton Show,” which bows | 
a on CBS today (via alternate spon- | 
| sor, Pet Milk Co.). 

Blem is described as “a blend) 
of fine abrasive, lubricant and_| 
coloring matter.” It is recom-| 
mended for removing or dimin-| 
ishing furniture burns, white| 
marks, scratches or minimizing 
other blemishes and blotches. 

Needham, Louis & Brorby, Chi-| 
cago, is the agency. 


LYNCHBURG 


| VIRGINIA 


A Metropolitan Market as defined 
by Sales Management, the City of | 
Lynchburg’s 1958 per capital retail | 
sales ($1,478) were 38% higher 
than the U.S. average. | 


ONLY the NEWS-ADVANCE cov- | 
ers this basic Virginia market. 


ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


“Oh, brother...is he burning up!” 


® You can’t blame a guy for getting hot under the 
collar about today’s high costs. But here’s a stream 
of ideas that will help put out the fire. 

If high printing bills are igniting your temper, 
take a calm, cool look at the paper you are using. It 
represents a big share—one-third—of the average 
printing job. In the past, you could do nothing 
about it, since papers of equal quality have always 
cost about the same. But today it’s a different story. 

Today, Consolidated Enamel Printing Papers cost 
less than other enamel papers of equal quality. 

Behind this surprising statement is a modern 
papermaking method, perfected and pioneered by 


Sees 


Consolidated, that eliminates several costly manu- 


facturing steps while maintaining highest quality. 

All we ask is a chance to prove that Consolidated 
Enamels will cut your printing costs. By contacting 
your nearest Consolidated Paper merchant, or by 
writing us direct, you can get free trial sheets to 


test run. Then you can decide for yourself. 


| 

a enamel 
| printing 
papers 


production gloss * modern gloss * flash gloss 
productolith * consolith gloss * consolith opaque 
CONSOLIDATED WATER POWER & PAPER CO. Sales Offices: * 135 S. LaSalle St., Chicago 3, III. 
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Wesigate Forms Sales Unit 

Westgate-California Tuna Pack- 
ing Co., San Diego, has formed 
Breast-O’-Chickeh Tuna _Inc., 
named for its Breast-O’-Chicken 
tuna, to handle sales for all its 
products. James B. Lane, presi- 
dent of Westgate-California, will 
also head the new organization, 
and Kenneth J. Berglund, exec. 
v.p. of the former, holds a similar 
position with the new sales com- 
pany. 


NORTH CAROLINA 


1. Buying Center of Craven County 

2. ry pee of Market—105. 

8. Effective Buying Income 
$20,979,000. 


THE RICH NEW MARKET IS 

SERVED EXCLUSIVELY BY 

THE EVENING SUN JOURNAL 

REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


| houses. 


Along the Media Path 


Effective Jan. 1, Men’s Wear is} 
reducing its subscription price 
from $4 to $3 a year. Two-year 
price will go from $7 to $5. 


e The Chicago Sun-Times once 
again incorporates its “It Takes) 
Two in Chicago” theme in its new 
1955 calendar. 


e This year, the Washington Post 
& Times-Herald extended its 
Christmas homes promotion to 
eight representative homes. Last 
year, only one representative home 
was used in the Washington area. 
Four special home sections were 
run in the Sunday editions of the 
newspapers. Builders and home 
furnishings dealers tying in with 
the promotion reported good con- 
sumer response and interest, with 
one builder selling 38 $17,200 


e CHCT-TV, Calgary, Alta., offi- 
cials, racking their brains for an 
impressive way to mark the sta- 
tion’s first year of existence this 
Christmas, sent agencies and ad- 
vertisers real stock in the Calgary 
oil market. 


e Industrial Publications Inc., 
Chicago, has been running a series 
of miniature house ads in its pub- 
lications (Building Supply News, 
Practical Builder, Brick & Clay 
Record, Ceramic Industry and Ma- 
sonry Building) which form a 
strong selling story telling why 
any advertisers should advertise 
in any good business paper. 


e Better Living has added five 
more Super Market Institute mem- 
ber distributors: Matthews Super 
Market, Atlanta; Boenker’s Bi- 
Rite Super Market, Cleveland; 


Advertising Age, January 10, 1955 


NEW TEXAS GIANT—This modern building, presented here in archi- 

tect’s sketch, is the new $4,000,000 Houston Post building, which 

will be officially opened this month with the 70th anniversary of 
the morning daily. 


Dairy State Markets, Stevens 
Point, Mich.; Parket Market, Jas- 
per, Ind., and State Super Market, 
Chicago. 


e Saturday Review’s annual busi- 
ness issue, due out Jan. 22, will 
be on the theme of “Atoms and 
Automation.” 


e KTVK, Phoenix 100,000-watt 
tv station, which expects to bow 
on Jan, 15, has completed its tower 
which stands 220’ above the 


oe aS ou ee a 
fe eee ee Fe eh es PN AY 
fe A Es aires edo ae a a 


SALT LAKE CITY 


Salt 


prospects 


Lake 


Intermountain 
Market 


@ 1% million prosperous 


@ 1 billion eight hundred 
million dollars annual consumer 
spendable income 


@ *1,482,378,000 — retail sales 


@ ‘262,004,000 — food sales 


This entire market, locked in by the Rockies and Sierras, is 
reached and sold by the Salt Lake Tribune and the Deseret 
News and Telegram. Try them. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


DESERET NEWS w. 
Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


ground, 1,670’ above the average 
terrain. 


e Also nearing completion, and 
due on the air soon, is Palm 
Beach’s newest tv station, WEAT- 
TV, which will operate on Channel 
12. 


e The Canner, effective with its 
Jan. 10 issue, will have a western 
section, which will be bound in 
with the regular national edition 
and distributed in the 11 western 
states. 


e Cedar Rapids Television Co. has 
petitioned the FCC for permission 
to construct a 1,079’ tower for 
KCRG-TV. Operated at maximum 
power (316,000 watts), it is ex- 
pected the tower will triple the 
'station’s present coverage. 


e KFMY-TV, Greensboro, N. C., 
moved into its own $1,000,000 
quarters on Jan. 2, and at the same 
time increased its power to 
100,000 watts. 


e Fort Wayne Newspapers Inc. 
| (News-Sentinel and Journal Ga- 
zette) has just bought a three-acre 
itract, and expects to start con- 
struction on a new building to 
house its newspaper operations 
some time this year. 


e WATE-TV, Knoxville, has 
boosted its power to 100,000 watts 
with construction of a new an- 
tenna, 2,049’ above sea level, 994’ 
above average terrain and 649’ 
above the ground. 


e Fifty-three department stores 
are tying in with Seventeen’s Jan- 
uary “Sew It, Suds It” fashion 
portfollo—a spring wardrobe of 
Simplicity Patterns outfits made 
up in washable fabrics from 15 
fabrics makers. The fabrics makers 
represented are Wellington Sears, 
Indian Head Mills, Lowenstein, 
Crown, Reeves, Crompton, Bates, 
Wyner, Fisba, Milliken, Everfast, 
Burlington, Fuller Fabrics, Milton 
C. Blum, Ameritex. 


e The Raleigh News and Observer 
is planning a new $550,000 build- 
ing, 42x135’ and three floors high 
just around the corner from its 
present building. The new build- 
ing will tie in with the existing 
building, erected in 1937 and hous- 
ing its mechanical equipment and 
circulation department. 


e Department of New Laurels: 
Life International’s space con- 
tracts for the first quarter of 1955 
are running 25% ahead of those 
for the first quarter of 1954. 
Circulation of The Town Jour- 
nal passed the 1,600,000 mark with 
the December issue, the publisher 


NEW JERSEY 
3rd City in New Jersey Covered With 


THE PATERSON CALL 


In 1953 the Paterson Call carried 
32% MORE 
Department Store advertising than 

the other Paterson paper. 

REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 
WARD-GRIFFITH CO.. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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AND THE BIGGEST—Joint merchandising promotion of Life and Chi- 
cago’s Merchandise Mart got off the ground Jan. 3 in conjunction 
with the winter furniture buyer’s show. Huge letters across the 
front of the mammoth building announce “Best Things of Life Are 
Here.” In lobby, giant animated displays based on Life’s retail film 
“The Changing American Market,’ are featured, and Life has a 
continuous showing of the film for the buyers. 


reports. 


Practice contains more advertis- 
ing than any other January issue 
in its 50-year history. Advertising 
space totals 100 pages, 17% more 
than the previous January high. 
Advertising linage in the Jan- 
uary American Girl is 14.8% high- 
er than in the January, 1954 issue. 
Revenue is 18.4% higher. 


Kansas Stations Form Network 
Six Kansas radio stations have 


organized the Sunflower Network. | 
They are KOAM, Pittsburg; KANS, | 


Wichita; KVGB, Great Bend; 
KSAL, Salina; KGGF, Coffeyville, 
and WREN, Topeka. Archie J. 
Taylor, general manager of KANS, 
is acting chairman of the organiz- 
ing group, and Fred L. Conger, 
general manager of WREN, is act- 
ing secretary-treasurer, pending 
completion of incorporation and 
election of permanent officers. 
John E. Pearson Co. has been 
named to represent the network. 


Standard Oil Boosts Two | 


Clare R. Wolf has been ap- 
pointed assistant advertising man- 
ager of Standard Oil Co. (Indiana) 
succeeding Robert K. Byars, who 
has resigned. Mr. Wolf formerly 
was assistant manager-reseller of 
Standard Oil’s Twin Cities (Min- 
neapolis-St. Paul) sales division. 
Succeeding Mr. Wolf is Howard 
Kemper, formerly assistant to the 


eastern regional manager in De-| 
troit. 


Ryan Agency Appoints Two 
Lewis Edwin Ryan Advertising, | 
Washington, has promoted Sam | 
Hunsaker, formerly copy chief, as | 
account executive on the Capital | 
Airlines and Air Transport Assn. 
accounts. James W. Gould, for- 
merly advertising manager of Vir- 
ginia Metal Products, Orange, Va., 
has joined the agency’s copy staff. 


Van Coevering Names Stevens 

Van Coevering Productions, Chi- | 
cago, producer-distributor of “Ad- 
venture-Out-of-Doors,” wildlife 


In PEORIA It’s the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 
e TEST and SELL 
this $600 Million 
Market at ONE 
LOW COST! 

@ POPULATION 
Trade Area. .545,000 


Metropolitan 260,000 

@ Daily Net Paid 

Exceeds ..... maeeg. SS = aeons 

@ Ratio-to-Homes 

in Metropolitan Peoria.......... 98.7% 

WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 
Nationally R by 


WARD-GRIFFITH co. 
The Ward-Griffith Co. maintains offices 


in all principa! edvertising center: 


The January issue of Premium film series, has appointed Stevens 


Pictures for Television, Atlanta, | 
southern sales representative. 


Formfit Boosts Ad 
Budget to Sell More 
Girdles Per Buyer 


Cuicaco, Jan. 4—Formfit Co. 
will increase its advertising pro- 
gram 10 to 12% this year, Walter 
H. Lowy, Ist v.p., announced last 
week. 

A total of 340 daily newspapers 
and 24 magazines will be used dur- 
ing the year, he said. 

The theme of the 1955 ad pro- 
gram is: “Any time is Formfit 
time—Daytime, Playtime, Gay- 
time.” The campaign, handled by 
MacFarland, Aveyard & Co., here, 
will stress “every woman’s need 
for the proper foundation garment 
for her various activities.” 

“In our ad illustrations we will 
vary the type of garment on the 
main figure,” Mr. Lowy said. 

For instance, he said, a cotton 


| broadcloth bra would be recom- 
mended for “playtime”; a tailored 
‘nylon bra for “daytime,” and a 


“glamorous dainty strapless bra} 


for ‘gaytime.’” 


43 


and Evans International 
Acton, Conn., importer of 


Conn., 
'Inc., 


Increased emphasis also will be | housewares and gift merchandise. 


placed on the promotion of Form- 
fit’s Bobbie line of teen-age foun- 
dations, as well as on the com- 
pany’s Life bras and Skippie 
girdles. 


Four Furniture Stores Form 
Buying, Ad Co-op 

Four independent Buffalo furni- 
ture stores have formed the United 
Furniture Group for the purpose 
of cooperative buying and adver- 
tising. 

The stores are Morrison-Hall 
Furniture, Sheridan Furniture, 
A. L. Weber Furniture and P. M. 
Berst & Son Furniture. The group 
will use cooperative newspaper 
advertising. 


Badger & Browning Adds Twa 

Badger & Browning & Parcher, 
Boston, has been appointed to 
handle advertising for Aldon Spin- 
ning Mills Corp., Talcottville, 


PORT HURON 


Michigan's rich 


Serving 
tri-county Thumb District 


offers a 
City Zone 
Population 62,283 
Daily & Sunday 
Circulation 
31,000 plus 
Retail Trading 
Zone Sales 
$180 500, 000 i ones 
Adcurtieteg | Mer. 
Merchandising, surveys and market 
data available through the 
PORT HURON 
TIMES HERALD 


Your inquiry invited 
Nationally ted by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Home Build-Up 
Well Read 

Plenty of Plenty 
TV MC’s 
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@ An unusual approach to building-materials ad- 
vertising is this new Post campaign for Gold Bond Prod- 
ucts of the National Gypsum Company. Color illustrations 


and lead copy sell the 


advantages of home ownership. 


Other copy and builders’ testimonials sell the advantages 
of Gold Bond. The series by BBDO Buffalo gets good read- 


ership, makes friends in the building industry. 
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© There’s something for almost everybody in these 
product-packed spreads for Rexall Drug Company, BBDO 
Los Angeles client — and almost everybody reads them. 
Appearing monthly in leading national magazines, these 
ads are consistently among the top ten read by women in 
each issue. This campaign is part of a broad program 


which has helped increase sales every year since 1949. 


@ When you have good news — a new cake . . . when 


you have a good name — Betty Crocker .. . 
the good news in a good spot — the back cover of The 
Saturday Evening Post . . . then, perhaps, you get some- 
the highest-ranking food ad Starch ever 
checked. More than eight out of ten women interviewed 
said they saw and remembered this announcement. 


thing like this: 


@ The Campbell Kids are old hands at doing TV 
commercials. Now they have a brand-new job—as mas- 
ters of ceremonies. Each week on Campbell Soup Com- 
pany’s network shows Lassie and Dear Phoebe, they 
raise and lower the curtain on each 
act, and do the sign-off. Frequent appearances by these 
famous Kids are pleasant reminders of Campbell’s 


introduce the stars, 


when you put 


Soups. 


NEW TORK * BOSTON 


* BUFFALO * CHICAGO * 


BATTEN, BARTON, DURSTINE & OSBORN, 


CLEVELAND * PITTSBURGH * MINNEAPOLIS * 


INC. 


SAN FRANCISCO * HOLLYWOOD * LOS ANGELES * 


Advertising 


DETROIT « 


DALLAS * ATLANTA 
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Winarick Buys Lorr Labs 


A. R. Winarick Inc., New York 
manufacturer of Jeris and Dr. El- 
lis’ products, has bought Lorr Lab- 
oratories Inc., Paterson, N. J., 
maker of Dura-Gloss nail polish. 
Kastor, Farrell, Chesley & Clifford, 
New York, the Winarick agency, 
will also handle Lorr. David J. 
Mahoney Inc. is Lorr’s previous 
agency. 


Business Is Better Than Ever. . . in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food salese—$315.09, more than 
double the State average. 
Per Capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities hy the State. 
Sell in this rich market th h advertising 
in one medium offering complete coverage. 
THE TELEGRAM 
Evening and Sunday 
Write for new market data folder new available 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


iRetail Sales Data 


Measures Outdoor's 
Pull, Says Donnelly 


Boston, Jan. 4—A new ap- 
proach to evaluating outdoor ad- 
vertising, using the relationship of 
retail sales to circulation as a 
measuring stick, has been under- 
taken by John Donnelly & Sons, 
outdoor advertising operator. 

The results of the study are 
presented in a booklet, “Expanding 
Markets—Concentrating Cover- 
age,” which illustrates the growth 
of specific markets and the reduc- 
tion in the cost of covering those 
markets. 

“Today people travel three 
times as far from home in their 
daily activities as they used to,” 
the report points out, “but shop- 
ping needs are served in a pro- 
portionately smaller number of 
larger centers. Before the war, 
the range of market travel was 
considered to be mostly confined 


within cities and towns. The out- 
door market was taken as the 
area inside the city limits, and 
the audience the city’s population. 


= “Since the war, the old city 
markets have burst out into their 
counties and beyond,” the report 
observes. “Taken as a group, they 
have almost doubled their active 
market populations and more than 
quadrupled their retail sales.” 

The key to this expansion has 
been growing mobility—faster 
and more convenient means of 
travel to and from all parts of the 
expanding market areas, the report 
states, adding, “Outdoor advertis- 
ing circulation today represents 
not only the increasing population 
and retail sales in the city centers, 
but also those in the related new 
areas. On this basis, 1,000 effec- 
tive circulation represents twice 
the potential audience and four 
times the spending power of the 
prewar days. 

“Because market residents in 
large part make the traffic pattern 


and generate the retail trade, vol- 
ume of retail sales provides a 


practical measure of the potential | 


coverage of outdoor advertising,” 
the report asserts. 
In support of this point the re- 


port gives a list of markets served | 


by the Donnelly organization to 
show present standing and growth 
on the basis of annual retail sales. 
A cost-sales index shows how the 
coverage cost-rate has gone down 
as the markets have expanded and 
as retail trade has become concen- 
trated since the war. 


Davison Co. Adds One 


Walter C. Davison Co., Glendale, 
Cal., has been named to handle ad- 
vertising for Van Ness Louvre Co. 
and its division, Sun Valley Sliding 
Glass Door Co. Media schedule in- 
cludes double spreads in Glass Di- 
gest and full pages in Building 
Supply News. Architectural and 
other building publications will be 
added later. Direct mail campaigns 
will be aimed towards dealer and 
distributor expansion. 


“Big as life and twice as natural” — 


Kleen-Stik pressure-sensitive adhesive gets it up. . 


Dealers want efficient self-selling displays on easy-up Kleen-Stik. 

Salesmen or storekeepers simply peel off the protective backing and press the 
display in place. Their universal appeal and widespread use prove that 
Kleen-Stik gives you more for your display dollar. 


KLEEN-STIK PRODUCTS, INC. 


this striking die-cut shelf strip 
needs only minimum space for proved eye-stopping, sales-starting power. 


. keeps it up 
where sales are made. 


225 NORTH MICHIGAN AVENUE, CHICAGO 1, ILLINOIS 
Pioneers in Pressure-Sensitives for Advertising, Labeling 


Off-the-Shelf Display 
In a 3-D Way 


gives your product 
point-of-sale 
dominance 


SAMPLES COMING UP! 


If you aren't already a 


member, join our 
“Idea-of-the-Month” 
Club — FREE. Write on 
your letterhead today! 


a same eae 


RETURN ENGAGEMENT—Behind the 
costume and whiskers is Arthur 
Lippmann, v.p. and partner in E. 
T. Howard Co., New York, which 
celebrated its 77th anniversary at 
a Christmas party. Dressed like the 
agency’s founder, Edward T. How- 
ard, Mr. Lippmann reads a verse 
written for the occasion. 


. 


Bissell Builds ‘55 
Ad Program Around 
‘Home’ and ‘Today’ 


GRAND Rapips, Jan. 4—Bissell 
Carpet Sweeper Co. will introduce 
a completely redesigned and re- 
priced line of carpet sweepers this 
year with a greatly stepped up ad- 
vertising and dealer promotion 
program with its agency, N. W. 
Ayer & Son, Chicago. 

The program is three times big- 
ger than anything ever done by 
any part of the carpet sweeper in- 
dustry, according to M. R. Bisseli 
Jr., president. Advertising will be 
concentrated in year-round tele- 
vision, with three or four demon- 
strations of Bissell sweepers to be 
given a week on “Today” and 
“Home” (NBC-TV). 

Tie-in promotional material 
featuring Arlene Francis and Dave 
Garroway will be made available 
to dealers. The kit includes dis- 
play rack toppers, handle cards, 
fact tags, new consumer folders, a 
sales tip comic book for clerks and 
a variety of newspaper mats. 

In 1955, Bissell will offer four 
models instead of the seven previ- 
ously in the line. Prices range from 
| $8.95 to $14.95. 


Religion Papers Merge 

Protestant Church Administra- 
tion & Equipment, Great Neck, N. 
Y., will be merged with the Chris- 
tian Herald’s quarterly church 
building section, beginning in 
April, 1955. Dr. C. Harry Atkinson, 
editor of the Herald’s building de- 
partment, will be editorial direc- 
tor of the merged publication. 


Detroit Controls to Hahn 
Detroit Controls Corp., a division 
of American Radiator & Standard 
Sanitary Corp., has appointed 
Marvin Hahn Inc., Detroit, to han- 


dle its advertising. MacManus, 
| John & Adams, Bloomfield Hills, 
| Mich., is the previous agency. 


SALISBURY 


NORTH CAROLINA 
| -NEWSPAPER 
-MARKET 
-COST 
_ The Salisbury Post 


Nothing Counts but Results 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 
in oll principal advertising 


centers 
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sales gain is recorded in Atlanta 
for the week ended Jan. 1, where 


they were 25% greater than in 
1953. Chicago reported the great- 
est loss, down 10% for the week. 

Percentage gain or loss recorded 
in the other districts are Boston, 
down 4%; New York, down 3%; 
Philadelphia, down 5%; Cleveland, 
down 3%; Richmond, down 2%; 
St. Louis, down 3%; Minneapolis, 
up 1%; Kansas City, no change; 
Dallas, up 4%, and San Francisco, 
up 5%. 


% Change from '53 


Week Ended 
Federal Reserve Dec. Dec. 
District, Area, and City 18 *25 
UNITED STATES. .............000.. +3 +16 
Boston District  ..........006 o +12 
Metropolitan Areas 
Boston ~ +1 +10 
Downtown Boston ......... —1 +8 
Suburban Boston ............. +4 +13 
CRD. ncecessctinivnionisers —3 +12 
Lowell-Lawrence _............ —4 +21 
Cities 
IEE csncisiscissinvenenainn 0 +17 
Providence .......... —1 +14 
New York District .............. —1 +17 
Metropolitan Areas 
PUREED: ciciecsisceiseldeitclesjesssen +1 +49 
New York-N. E. New 
Jersey —1 +19 
FOOT, cccessciscsensncossntntstiocses r— 4 +15 
BOW ZOE epattiniiccdsixin r— 2 +18 
RROCRGTEES vastentitinnnniniion 0 +8 
COD cascctnsssncentetinsctcsceseee —3 +18 
Philadelphia District ...... r+ 2 423 
Metropolitan Areas ; 
WEOORT cistichicccccsrretesion +3 +33 
OE cecewsnsvctasensastpsienessceese —10 +415 
LORD 5 cccctsnscnsesenesecrionnesicin r—3 +9 
FG  cisinstininittctinn r+ 3 +27 
ER, chcedlndiasencisninsiinthents +4 +411 
BORAROR — cssvecssiccvesessscoresssesiss r+2 +15 
Wilkes-Barre—Hazelton . +3 +13 
Cleveland District. ................. +4 +15 
Metropolitan Areas 
Akron +3 +20 
COCO | wrcescicsevecccesssosesess +2 +24 
CV OEIIAE _  rncccsascrcescicscsszcacces —3 +14 
ND sccmsincrinnttaccsonisccoe +5 +16 
TIE = ivcionsncsesnasintetibinnnsdcoseeas Oo +12 
RD © esa vicssescdqestscenaptinnetveersicyses +1 +414 
City 
BNI. “ccsscicapiancesoiceneciens +18 +4412 
Richmond District .............. + +21 
Metropolitan Areas 
We OID ° Kecitnsscrstetencicosiee +1 +16 
Downtown Washington .. —2 +12 
WT ictitnseicsriseesieciness r 0 +26 
pene +5 +31 
Atlanta District .................... +1 +19 
Metropolitan Areas 
poe! | es — 3 se 
SecOOTTD  hncrcctiscisieseienns +1 +11 


TORONTO, CANADA 


Capital City of Ontario—Canada’s Richest 

Province—Having One-Third of Canada’s 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 

— 400,000 circulation (largest in 
Canada) 

— 80% coverage of Toronto 

— 50% coverage of 45 prosperous 


Ontario centers 
SEND FOR OUR COMPLETE DETAILED MARKET FACTS 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


Again 


George A. Rader 
New England District 
Manager, General Foods 
Sales Division, General 
Foods Corporation, 


“New England is NOT ONE Big Market” 


... says George A. Rader, New England Dis- 
trict Manager for General Foods . .. who agrees 
with other New England regional managers 
that New England is made up of major and 
satellite markets, each with their own variable 
distribution patterns. 


“‘“Consider the Worcester, Massachusetts 
market, for example: while it is a prominent 
grocery distribution center, three of its major 
chains (Stop & Shop, First National and A&P 
with over 75 super markets) have wholesale 
headquarters outside of the Worcester market. 
Therefore, wholesale grocery figures for 
Worcester are not a reliable yardstick of 
Worcester’s retail grocery sales potential. 


“Retail sales are the real measure of Worces- 
ter’s grocery volume... and they are in excess 
of $168 million annually. Advertising and sales 
promotion should be applied where consumer 
sales are greatest and not solely on the basis 
of wholesale figures.” 


Local-Level Knowledge Is A Must For Top-Level 
Decision-Making 


®@ This advertisement is published in the inter- 
ests of fuller understanding of the Worcester, 
Massachusetts market by the Worcester Tele- 
gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, Publisher. Circula- 
tion daily, 156,445; Sunday, 103,999. 
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Record ‘Saturation’ Drive Cracks 


Tight Coast Market for Interstate 


(Continued from Page 3) 
none of it was in Northern Cal- 
ifornia. 

So, said Mr. Hueter, the corpor- 
ation moved northward last year 
to complete its distribution pat- 
tern. In April, it purchased Remar 
Baking Co., Oakland, and in June 
it bought Buttercream Baking Co., 
Sacramento, both of which sold 
under the brand name of Sun- 
beam. 


= There were other problems, 
however, revolving around the 
custom in the bread business of 
selling trade mames back and 
forth. 

“Interstate’s biggest brand is 
Butternut,” Mr. Hueter pointed 
out. “But this was a trade name 
we could not use because it was 
already employed by Langendorf 
United Bakeries, San Francisco. 
Further, the blue gingham and 
falling slice design package de- 
veloped by Interstate was acquired 
years ago by Kilpatrick’s.” 

Even the newly acquired Sun- 
beam brand name was out: It was 
a franchised name claimed by a 


TWO-SEAL BREAD—Seal of approval 
gets star billing in this full-color 
newspaper page, part of Interstate 
Bakeries’ invasion of the Northern 
California market. 


cooperative bakery organization 
known as Quality Bakers of 
America. Interstate’s solution was 
to use the Blue Seal brand and 
package which it was already us- 
ing in Buffalo. 

Still another problem stemmed 
from the fact that much of Inter- 
state’s advertising was already in 
active distribution in Northern 
California—by competitors. 


= “Our prize winning 24-sheet 
poster design series and our tv 
series of commercials had been 
sold to a San Francisco baker who 
was now our competitor,” Mr. 
Hueter explained. “Cisco Kid radio 
and tv was another Interstate 
property also sold to a competitor. 
These had to be reclaimed. 
“Advertising agencies also posed 


DAYTONA BEACH 


FLORIDA 

Population: (U. S. Post Office 

estimate) City Zone, now.......... 63,096 
Florida's Year "Round Resort Covered By 

DAYTONA BEACH NEWS-JOURNAL 

1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. : 

Over 723,000 effective buying in- 


Over $83,353,000 retail sal 

ver t retail sales. 

A . ie market index of 127. _ 

1 tota advertising 15,275,865 lines. 
SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 
Represented by V. J. Obenauer Jr. in Jacksonville 
Nationally Represented by 


WARD-GRIFFITH CO. 


2. 
3. 
4. 
5. 


oe OL 


in all principal advertising centers 


a problem,” Mr. Hueter continued, 
“for we ‘inherited’ two agencies 
with the purchase of our two new 
plants. In keeping with Interstate 
policy, these agencies were main- 
tained, even though we had an 
active agency of our own.” 
These two agencies were Philip 


Boone & Associates, San Francisco, 
which handled the Remar account, 
and the Edward Goyne Agency, 
Sacramento, which handled But- 
tercream. 

Potts, Calkins & Holden, in Kan- 
sas City, has handled Interstate 
advertising generally almost since 
the inception of the corporation. 
In addition, the Dan B. Miner 
agency in Los Angeles handled 
all advertising for Interstate’s 
western division. 


to each other (Boone, Goyne and’ 
Miner) pooled their capabilities,” 
Mr. Hueter related, “to develop 
the biggest single market bread 
campaign ever conducted and they 
did it in complete harmony and 
cooperation. 

“We decided to build our adver- 
tising around the point of quality 
and the prestige product we had 
to sell. We worked at and earned 
the Good Housekeeping Guaranty 
Seal, giving us our campaign 
theme—‘The bread with two seals 


Advertising Age, January 10, 1955 


Good Housekeeping and the bak- 
ers’ Blue Seal of assurance.” 


= The resulting campaign intro- 
ducing Blue Seal bread broke in 
Northern California, from Redding 
south to Palo Alto, on Sept. 20. 
Interstate was not only introduc- 
ing an entirely new bread line, 
but was also “invading” the San 
Francisco Bay Area market, a 
stronghold of eight major whole- 
sale bakers, Mr. Hueter pointed 
out. 


= “Three agencies totally foreign|of quality’—the Guaranty Seal of} Interstate moved into San 
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Advertising Age, January 10, 1955 


Francisco with 21 “green” sales- 
men on 21 new trucks loaded with 
Blue Seal bread—but without a 
single sales stop. Well in advance, 
however, the city had been laid 
out by routes and the company 
knew the stops it wanted. 

On Sept. 19 telegrams were sent 
to more than 6,000 grocers in 
Northern California, heralding the 
introduction of Blue Seal bread. 
The following day advertising 
broke with the Good Housekeep- 
ing October issue, radio spots, tv 
spots, full-color newspaper pages, 


courtesy benches, the Cisco Kid 
radio and tv shows and grocery 
solicitations. 

“Our sales force distributed 
more than two and a half tons of 
Good Housekeeping magazines, 
one per grocer, included in a pack- 
et along with a reprint of our first 
newspaper ad, a letter from the 
advertising manager of Good 
Housekeeping and an autographed 
picture of Cisco and Pancho. 

“Solicitors were supplied with 
a comprehensive brochure outlin- 
ing the over-all campaign, and 


each employe was supplied with a|were painted during a weekend 
complete schedule of our entire’ —were decorated with bumper 
campaign.” strips. 

“Our introduction campaign,” 
# Soon after the introduction, Mr.|;Mr. Heuter declared, 


campaign was expanded to include | that we have ever undertaken. We 
maximum use of outdoor and used 33 major metropolitan and 
transit advertising. 'suburban newspapers, all tv sta- 

Trade paper advertising, foot- tions in Northern California and 
ball program advertising 


parts of it. Salesmen were sup-/in all media; the campaign was 
plied with Blue Seal shirts and | six months in preparation. 
gag ties and the trucks—which| “We produced special tv spots 


concentrate in 
metalworking’s most 
powerful magazine 


GIANT OF INDUSTRY ... that’s metalworking, now 48% of all manufacturing— 
and growing mightier by the minute. Are you selling it? Are you reaching it? Are 
you putting enough into it to get enough out of it? 

Are you reaching all the men that influence the 

purchase of your products? One business paper—The IRON AGE— 
dominates the four horizontal buying functions... 

administration, production, engineering, purchasing. One business paper 
—The IRON AGE—delivers a provable 97% of metalworking’s 

buying power. One business paper—The IRON AGE-—gives you the 


most circulation, the greatest advertising acceptance, 


and the lowest cost per page per thousand.* 


*And we should add—the only weekly metalworking magazine 


entitled by the Post Office to fast newspaper delivery. 


“was the! 
Hueter explained, the advertising most intensive as well as extensive | 


and |almost all major and suburban | 
point of sale were also integral radio stations. We bought heavily | 


| 
| 
| 


LOCAL FLAVOR—For its Blue Seal 

introductory campaign, Interstate 

Bakeries relied heavily on local- 

flavor radio and tv spots, like 

this one based on San Francisco’s 
cable cars. 


designed only for the San Francis- 
co Bay Area market, which in it- 
self is unusual for a national com- 
pany. Most of our spots were of 
only 20 seconds duration, repeat- 
ing one catchy musical jingle.” 


# The campaign was not without 
its disappointments. A cable car 
to be appropriately decorated as a 
Blue Seal loaf was denied Inter- 
state at the last moment, due to a 
characteristic San Francisco con- 
troversy over abandonment of a 
major portion of the cable car 
system. 

Within three weeks of the open- 
ing of the saturation campaign, 
however, Interstate had secured 
approximately 30% of the sales 
stops in San Francisco and the 
Northern Peninsula, Mr. Hueter 
reported. 

“Our San Francisco Blue Seal 
campaign proves that the system 
of free enterprise is still very 
much in effect,” he said. “Our 
competitors are actively competi- 
tive but on a highly ethical plane. 
And we proved also that the 
American people are still receptive 
to sincere straightforward adver- 
tising.” 


Arhur Franklin Named V. P. 


Arthur J. Franklin has been ap- 
pointed v.p. in charge of sales of 
National Silver Co., New York. Mr. 
Franklin joined the company in 
1948 and has held successive posts 
as divisional sales manager, assist- 
ant general sales manager and 
general sales manager. 


NAAN Elects Luckie Co. 

Robert Luckie & Co., Birming- 
ham, Ala., has been elected to 
membership in National Advertis- 
ing Agency Network, St. Louis. 
The Luckie agency is the 36th 
member of NAAN, which now has 
offices in 45 cities in the U.S. 
and Canada. 


Zander to Smith & Hollyday 


Smith & Hollyday, publishers’ 
representative, has appointed Dav- 
id W. Zander to its Los Angeles 
staff. Mr. Zander recently was 
with Sunset Magazine and prior to 
that, with Simpson-Reilly Ltd., 
publishers’ representative. 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 
Accepted by the 
ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 
Write for details or contact 


WARD-GRIFFITH co, 
The Ward-Griffith Co. maintains offices 


in all principal adverticing 
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AND, the kind of people who read TRUE STORY fe 


Wage earner families, with more 
real money to spend, are your 
best customers. Can you afford to 
ignore spending power like this...? 


Source: Computed from Starch, Sept. 1954 


TRUE STORY'S EDITORIAL FORMULA 
iS TALORED TO WAGE 
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its reeders the kind of helo ond 
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and largely reject, the taore sophisticated ways ef ‘white 
collar’ magazines. Thoy're just “folks”. 


That's why TRUE STORY ond other “family behavior’ 
mesazines provide the only way to reach this huge mar- 
lea? attectively. 
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“Loose Money” or 
Annual Discretionary 
Spending Power 


TRUE STORY iS PART CF A MAGAZINE GROUP 


REACH! ; Ls | Cote are BARS 
a ene 


¥ 


| dvertiser unparal- 
Opportunity to reach and sell this vital segment of 
i understood by other publishers. Over 
65% of TRUE STORY Women's Group's huge circulation is 
in newsstand sales...insistent testimony to the vitality 


and worth of these magezines in the rich wage earner 
market. 
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‘iprimary households 
‘iby all four women’s service magazines combined! 


The biggest of these women’s magazines reaches only 1 out of 12 


primary households 
by all four big weeklies combined! 


The biggest of these weeklies reaches only 1 out of 15 


primary households 
iby all four top store magazines combined! 


The biggest of these store magazines reaches only | out of 8 


actually have the most “loose money” to spend! 


All families with All families with 
incomes over $5000. $3000 — $5000 incomes 
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MARKET STUDIES ARE eA w fait ARs 
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Our nationally recognized W< Earner Forum studies 
continually report on the attitudes, living pattern and 
buying habits of these families. For full information about 
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221 North Lasalle Street, Chicaga 7 
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Sporting Goods 
For Sale? 


972,756 Elks 
are 
sportsmen. 


Elks are active sportsmen the year ‘round. 


58% fish. 

41% hunt. 

7% skeet or trap shoot. 
33% play golf. 


Elks are a buying market. As owners, executives 
and professional men, they have the time and 
means to enjoy the best. You can reach this 
rich market only in The Elks Magazine. 


Get the whole picture about 1,080,839 
Elks. See the new Ross Federal 
Report packed with facts about 

Elks and their magazine. 


THE MAGAZINE 
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New York « Detroit « Chicago « Los Angeles 


Rubel, Coleman Form Counsel 


Ira W. Rubel, Lucius H. Cole- 
man and S. Carlton Kingston have 
formed Rubel & Coleman, special- 
ist in agency management, ac- 
counting systems and tax work, 
with offices in New York. Mr. Ru- 
bel, author of “Advertising Agency 
Financial Management & Account- 
ing” and the recently published 
manual, “The Rubel System,” also 
maintains his own company, Ira 
Rubel & Co., Chicago. The new 
company will serve as the New 
York affiliate of the Chicago com- 
pany. Mr. Coleman and Mr. King- 
ston are partners in Stern, Porter, 
Kingston & Coleman, New York 
C.P.A.s, which continues its prac- 
tice. 


Woodward Adds GE Duties 


Russell T. Woodward has been 
appointed marketing manager of 
the new clock and timer depart- 
ment of the small appliance di- 
vision of General Electric Co., 
Ashland, Mass. Most recently mar- 
keting manager of the Telechron 
department, Mr. Woodward will 
have marketing responsibilities for 
the General Electric Telechron 
clock line, Telechron timers and 
motors, Motochron automobile 
clock and special products of the 
clock and timer department. 


Canadian Design Forum Set 


The third Canadian Package De- 
sign Forum will be held at the 
King Edward Hotel, Toronto, Jan. 
20. Based on the importance of 
package design in modern mer- 
chandising, the Forum is being 
sponsored by the Canadian Pack- 
age Design Council of Packaging 
Assn. of Canada. 


DON’T USE KTHS ir you SELL A 


LOUISIANA 


story. With an ou's'anding 


Limited Market" 


(Little Rock ONLY, for instance) 


USE KTHS ir you seu 
most ot all of Arkansas ! 


lr your product or distribution set-up calls for less than 
a State-wide effort in Arkansas—if you don’t care about 
anything except Little Rock itself—KTHS is not for you. 


KTHS is the big Arkansas radio buy. Big power (50,000 
watts). Big network (CBS). Big coverage (see map). 


‘Technical’ advantages of power are only part of the 


staff, topnotch facilities, 


programming know-how and merchandising gimmicks, 


Daytime, the Station KTHS primary (0.5MV/M) area 
has a population of 1,002,758. More than 18%, or over 
100,000, do not receive primary daytime service from any 
other radio station. 


KTHS interference-free daytime coverage extends to the 
0.1MV/M contour, except in the southwest quadrant — 
has a population of 3,372,433. 


50,000 Watts . . . CBS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 


Henry Clay, Executive Vice President 
B. G. Rebertsen, General Manager 


= 
ie 
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KTHS easily captures a large part of the Arkansas radio 
audience, a large part of the time. 


It’s as simple as that. If you want efficient, economical 
radio coverage of Arkansas, let The Branham Company 
give you all the KTHS facts. 


KTHS 


BROADCASTING FROM 
LITTLE ROCK, ARKANSAS 


Advertising Age, January 10, 1955 | 


Getting Personal 


Getting Personal’s New York man, born Dec. 23 some umpteen 
years ago, found vicarious joy in the following Christmas items: 
John Loveton, producer of “Topper,” “Mr. and Mrs. North” and 
“Scattergood Baines,” was the father of twin daughters, 5 lbs., 
14 oz. and 6 lbs., Dec. 22 in Los Angeles’ Good Samaritan Hos- 
pital. Times: 12:13 and 12:18 p.m. Wife: Virginia...Dick Elliot, 
Look merchandising manager of men’s wear and liquor, is a 
second-time father. His daughter, Elizabeth Debra, was born Dec. 
19 in Doctors Hospital, New York, to wife Beebee. They also have 
a boy, Matthew, now 5% years old... 

Tenor Jay Perine, account exec. for Shulton toiletries at Wesley 
Associates, New York, gave his annual recital Jan. 9 in Carl 
Fischer Concert Hall, New York, including selections by Scarlatti, 
Schubert, Strauss and Faure. Jay, while an Abbott Kimball v.p., 
had found that voice lessons helped him relax from the rigors of 
the agency grind... 

E. G. Hynes Jr., Trendex partner, is a Christmas-New Year’s fa- 
ther, with his first boy born Dec. 29 in St. Vincent’s Hospital, New 
York. The Hynes have three daughters... 

Dick Mason, who joined WPTF in 1929 as a part-time announcer 
and singer, was given a silver bowl and 25-year certificate Dec. 23 
by board chairman S. B. Coley in Raleigh. Mason has been president 
of the NBC affiliate since December, ’53. .. 


35TH AND 36TH—The two most recent 25-year employes of Foote, 
Cone & Belding, Chicago, receive wrist watches in honor of the 
occasion from Fairfax M. Cone, president of the agency. At left is 
Robert J. Koretz, v.p. and a director of the company, and at right, 
Gwendolyn Dargel, assistant radio time buyer. 


B. A. Graham, who went to work for the Chicago Flexible Shaft 
Co. in 1924 selling electric irons, will receive a silver plaque Jan. 
10 from the National Retail Dry Goods Assn. for retailer-manu- 
facturer relationships as president of Sunbeam Corp. Chicago 
Flexible was the old name of Sunbeam, which today has 200,000 
retailers ...Milburn McCarty and his wife, of Milburn McCarty 
Associates, New York p.r. organization, are visiting clients in Oslo, 
Norway, Rome, and Newcastle, the latter where the Norwegian 
American Line’s new flagship Bergensfjord is being built... 


In American Artist’s December issue, its Watercolor Series is 
devoted to the work of Robert W. Bode, art director of Maxon Inc., 
New York...Arthur H. (Red) Motley, publisher of Parade, and 
his wife gave a party at their Larchmont, N. Y., home on Dec. 29 
to announce the engagement of their daughter, Marcia, to William 
A. Patterson Jr., son of William A. Patterson, president of United 
Air Lines, of Northbrook, Ill. Marcia is a student at Northwestern 
U., from which her fiance will be graduated in June... 


Harrison Fuller, at one time editor and publisher of the Tropical 
News, Fort Myers, Fla., and now president of Fuller-Merriam Co., 
has been elected to a second term as v.p. of the Manufacturers Assn. 
of Connecticut...Carl W. H. Ganz, national ad manager of the 
Baltimore Sun, and his wife had a four-week winter vacation in 
Fort Lauderdale, Fla... 

Moser & Cotins Inc., Utica, N. Y., celebrated its 40th anniversary 
near the end of ’54. The agency was founded in 1914 by Arthur S. 


Cotins, still active as president, and the late Theodore E. Moser... 

G. A. Mabry, p.r. and ad manager of Humble Oil & Refining Co., 
Houston, has been named chairman of Junior Achievement Week, 
to be observed Jan. 30-Feb. 5... 

Bob Seidel, RCA exec. v.p. in charge of consumer products, has 
been named co-chairman of the Father’s Day Council radio, tv 
and phono division, whose aim is more sales of radio and tv sets 
and record players as gifts for you-know-who... 

Clair Giles, business manager of WNAX, Yankton-Sioux City, 
and assistant treasurer of Cowles Broadcasting Co., was recently 
elected v.p. of Yankton Greater Industries Inc...William H. Fet- 
ridge, executive v.p. of Popular Mechanics, has been picked to head 
Robert E. Merriam’s campaign for mayor of Chicago... 

A. R. Schulz, president of Thomas A. Schutz Co., Chicago point 
of purchase advertising outfit, had the fun of posing for one of 
those ground-turning photos, not long ago, when he and v.p. W. D. 
Cadwell manned spades, and the mayor of suburban Morton Grove 
stood by holding blueprints. The new headquarters of the company 
is expected to be completed early in June... 

Col. John R. Reitemeyer, publisher of the Hartford Courant, has 
been appointed to the board of management of the Greater Hart- 
ford YMCA’s Outdoor Center at North Colebrook, Conn... 

Lloyd Maxwell, v.p. of Roche, Williams & Cleary, Chicago, has 
received a bronze keystone from the Boys’ Clubs of America in 
recognition of his 42 years’ service to the Off the Street Club, Chi- 
cago admen’s particular charity. .. 
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"Stl sitting on the top ru | <e 
_* 


Popular Mechanics 
again led all other 
general monthly 
magazines in pages 
of advertising 

in 1954" 


Consistently, year after year, Popular Mechanics tops all other 
general monthly magazines in pages of advertising—topping the 
list of such great publications as Better Homes & Gardens, For- 
tune, Ladies’ Home Journal, Good Housekeeping, and House 
Beautiful —clear proof of the profitable responsiveness of Pop- 
ular Mechanics readers. 


are 


In Popular Mechanics your advertising gets more readers 
per thousand circulation ... more profitable results . . . because 
our readers—having the fact-hungry, receptive ‘““P.M. Mind” 
—read your ads deliberately. 


So, to make your ’55 schedule spell sell... put Popular 
Mechanics on your list. 
*Printers Ink Figures—(1690 Pages) 
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KICK off those brogans and wiggle your toes. It’s a 
better world in the evening. It’s leisure time and it’s all 
yours ... time to settle back with TV and your New 
York Journal-American. 


The J-A and TV make music together, evening after 
shoes-off evening. They're on a domestic honeymoon. 
The J-A brings the most complete TV information page 
in town into TV viewers’ living rooms. And the J-A 
obligingly picks up where TV leaves off . . . with the 
newsiest, liveliest, most entertaining stories behind the 
headlines flashed on TV screens. 


Journal-American readership is soaring, with or without 
TV. The J-A shows the biggest daily circulation gain of 


‘any New York paper. Small wonder the Journal- 


American, daily and Sunday, gained a million lines of 
retail advertising in 1954. 


Advertising pays off big in the Journal-American. 
Because the J-A goes home in the evening and is read 
by all the family. Because the J-A goes into more city 
and suburban homes and is read by more city and 
suburban families than any New York daily newspaper 
that sells for a nickel and any New York Sunday paper 
that readers buy for twenty cents. For that big sales 
drive in '55, remember the Journal-American. 
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James Lyne Named Chairman 
of Railway Federation 
James G. Lyne, 


Federation of Railway Progress, 
Washington. He succeeds Thomas 


president of 
Simmons-Boardman Publishing 
Co. and editor of Railway Age, has 
been appointed chairman of the 


J. Deegan Jr., of the New York 
Central, who resigned from the 
federation to become a member of 
the public relations and advertis- 
ing advisory committee of the 
Assn. of American Railroads. 
Under a recent reorganization 
plan, the federation operates in- 


Radio and TV 


surveys tell us that 


Rock Island's WwW H BF 


leads as the QUAD-CITIES’ 
favorite! 


CBS FOR THE QUAD-CITIES! 
Les Johnson, V. P. and Gen. Mgr. 


ee 


vv: 
ACO BUILDING, ROCK ISLAND, 1LINOIS. 
Represented by Avery’Knodel. Inc ‘ 


dependently of railroad manage- 
ment. Mr. Lyne has been con- 
nected with the transportation 
industry for more than 35 years 
and has been associated with Rail- 
way Age for more than 30 years. 


McGuirk Heads CBS Unit 


Terrence McGuirk, now a sales 
service specialist with the net- 
work, has been named to head the 
special sales unit for CBS Televi- 
sion’s new extended market plan. 
This group will concentrate on 
getting more advertisers to buy 
small market stations, which are 
being re-priced at figures in keep- 
ing with their circulation. 


‘Dispatch’ Boosts Wanke 

The Columbus Dispatch has ap- 
pointed Robert Wanke to the food 
classification of the general adver- 
tising department. Mr. Wanke, 
with the Dispatch seven years, 
succeeds Richard Curtis, who has 
joined Kight Advertising, Colum- 
bus, as an account executive. 


Information for Advertisers 


A booklet on the different styles, 
uses and ways of producing folded 
cartons has been released by the 
Folding Paper Box Assn. of Amer- 
ica in a revised edition. The 56- 
page booklet is available to non- 
members at $1.25 a copy by writ- 
ing the association at 337 W. Madi- 
son St., Chicago 6. 


e Media and data books on four 
Texas markets—Lubbock, Amaril- 
lo, El Paso and the Rio Grande 
Valley area—are now available 
from any Texas Daily Press 
League office or from the newspa- 
pers in the respective cities. The 
newspapers are the Lubbock Ava- 
lanche-Journal, Amarillo News & 
Globe-Times, El Paso Times and 
Herald Post and, for the Rio 
Grande Valley area, the Browns- 
ville Herald, Harlingen Star and 


of-Purcha 


pri 


~ For the first time in Point- 


se history a plant has 


been built solely to create and manu- 
facture corrugated display material. 

Every operation—planning, design, 
art, construction, plate making, 


nting, finishing, assembly, 


drop-shipping—is conducted and co- 
ordinated under a single roof. 


: Whe right hand knows 
what the left hand is doing 


Fresh off the presses of the 
brand-new plant came this 
holiday spirited red-brick- 
chimney floor stand for the 
Colgate-Palmolive Com- 


Because Gibraltar’s right hand always knows 
what its left hand is doing, Gibraltar gives 


pany. Printed by VARNI- 
COLOR Process in four 
brilliant high gloss colors— 


livery, at 


DISPLAY DIVISION 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


you matchless quality, super-punctual de- 


highly agreeable prices. 


Gibraltar makes fine hard-selling counter 
and window displays, display shippers— 
and more corrugated floor stands than 
any other manufacturer in the country. 


3 Entin Road, Clifton, New Jersey 


Litho copy panel by 
KINDRED MAC LEAN & CO., INC, 


No trouble to show you why. 

Just call The Man From Gibraltar. 
N. J.: GRegory 1-1450 
N.Y.: LAckawanna 4-9684 


the colors that sing. 


McAllen Monitor. 


e Textile Industries has issued a 
market and media file, prepared 
in accordance with the NIAA sug- 
gested outline. Copies are avail- 
able from W. R. C. Smith Pub- 
lishing Co., 806 Peachtree St., N. 
E., Atlanta 5. 


e KSOO, Sioux Falls, S. D., has 
prepared a file folder containing 
an outline of merchandising and 
promotion offered to advertisers 
buying time on the radio station. 
In addition, the folder includes 
success stories of clients, popula- 
tion and general market informa- 
tion and a coverage map. The fold- 
er, entitled “10,000 Watts of Solid 
Selling Power,” is available by 
writing George R. Hahn, general 
manager, KSOO, Sioux Falls. 


e Basic statistics on population, 
income and industries in the Cali, 
Columbia, has been prepared by 
Vision. This is the first in a series 
of reports by the magazine on in- 
dustrial growth in Latin America. 
Copies are available by writing 
Mrs. W. J. Moore, Vision, 231 E. 
5ist St., New York 22. 


e A new four-page folder by 
American Restaurant illustrates, 
in bar graph form, “How Amer- 
icans Spend Their Dollars.” It 
shows the comparative rank in 
yearly dollar volume on such ex- 
penditures as food consumed in the 
home; clothing and accessories; 
rental values of all homes; meals 
consumed in restaurants and ho- 
tels, etc. Copies are available 
from the magazine’s promotion 
and research department at 5 S. 
Wabash Ave., Chicago 3. 


e Statistics on population, house- 
holds, spendable income, retail 
sales and food sales for Scranton, 
Pa., are contained in a media and 
market data file just released by 
the Scranton Times. Copies are 
available from the newspaper or 
from the offices of George A. Mc- 
Devitt Co. 


e Facts, figures and maps on 28 of 
the nation’s principal markets are 
contained in a new set of coverage 
folders just issued by Metropolitan 
Sunday Magazine Group. The 
maps spotlight the standard met- 
ropolitan areas in which newspa- 
pers carrying the Metro magazine 
sections publish and also show 
surrounding cities with 20% or 
greater coverage. Lists of leading 
department stores, chain grocery, 
drug and variety stores are in- 
cluded. The folders are approxi- 
mately 8x10” and are printed in 
two colors. Copies are available 
from Metro offices in New York, 
Chicago, Detroit, San Francisco 
and Los Angeles. 


e A 1955 forecast of new hotel 
and motor court construction and 
hotel modernization has been pre- 
pared by the manufacturer’s serv- 
ice and research division of Ahrens 
Publishing Co., 71 Vanderbilt Ave., 
New York 17. Copies are available 
to manufacturers and advertising 
agencies by writing P. Pompilio, 
promotion manager, Ahrens Pub- 
lishing Co. 


Dial Electronics to Adams 

Dial Electronics, Brooklyn 
wholesale distributor of radio and 
tv parts and accessories, has 
named A. D. Adams Advertising, 
New York, to handle its advertis- 
ing, sales promotion and public re- 
lations. 


Ruder & Finn Will Move 


On Feb. 1, Ruder & Finn, New 
York public relations counsel, will 
move into new offices at 130 E. 
59th St. 
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shot-in-the-arm 


56 FIRST-TIME-ON-TV 
“A” FILMS WITH TOP STARS! 


56 GOLDEN WEEKS 
OF TOP RATING TV! 
Here’s a real gold mine for any station, any sponsor—a treasury 
of 56 first-run feature films of top box-office calibre! 
As a matter of fact, many of these films are so new that they are 
actually still in release! Naturally, we can’t mention their titles, 
but look at the star-spangled names that appear in them! 
WOR-TV, New York, who's “Million Dollar Movie” is sold out with 
an 84.2 rating has purchased the entire package of 56 features. 
Associated Artists Productions, Inc., world-wide producers and 


distributors of films for television, has offices at 345 Madison Ave., 


: : | ‘| . ; 
> . New York City, regional offices are currently being 
a bed organized in principal cities. 
i . Don't wait! Get a big box-office audience for 
“ your station... your product! 
§ ; - | 
A 345 MADISON AVENUE * NEW YORK CITY ” now! 
* 4 


TV ever had! 
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P&T Purchase 
Makes Schenley 
No. 2 Distiller 


(Continued from Page 2) 
Schenley reported a net profit 
of $1.01 a share. In the fiscal year 
ended Aug. 31, Schenley’s sales 
were $410,000,000 and its net 
profit 87¢ a share. 

While no comment could be ob- 
tained from any of the principals 
involved, it is understood that 
Distillers Corp.-Seagram had been 
negotiating with P&T but that 
negotiations were broken off on 
legal advice. Reportedly this was 
because Seagram’s acquisition of 
P&T would increase its control of 
the U. S. liquor market to an ex- 
tent which, it was felt, anti-trust 
lawyers in Washington might con- 
strue as monopolistic. For the fis- 
cal year ended July 31, 1954, Sea- 
gram reported consolidated net 
sales of $752,692,412. Net profit 
aggregated $35,840,162, or $4.09 
per share. Comparable figures the 
preceding year were $37,890,561, 
or $4.32 a share. 


s Both Schenley and P&T in 1954 
were heavy national advertisers. 
Schenley is estimated to have 
spent about $8,000,000 in newspa- 
pers and magazines and about $7,- 
000,000 in outdoor, point of sale, 
transportation and business paper 
advertising. It uses nine differ- 
ent agencies for its multiple 
brands: Batten, Barton, Durstine 
& Osborn, Grey Advertising Agen- 
cy, L. H. Hartman Inc., Kleppner 
Co., Lambert & Feasley, McCann- 
Erickson, Peck Advertising Agen- 
cy, St. Georges & Keyes, and W. 
H. Weintraub & Co. 

Last fall it brought out three 
new whiskies and a new gin with 
a big promotion (AA, Oct. 25). 

P&T’s advertising expenditure 
in °54 is estimated at about $2,- 
500,000 over-all. About $1,600,000 
went into newspapers and national 
magazines and the remainder into 
point of sale, transportation and 
business paper advertising. 

Local liquor authorities believe 
the merging of Schenley and P&T 
interests will enable both com- 
panies to cut distribution costs, 


double up, in some instances, on) 


warehousing facilities and bottling 
operations and, above all, give 
distributors for both companies 
greater latitude of operation. 


= For example, if a distributor 
has P&T Reserve, a “B” blend 
whisky, and no “A” blend brand, 
it will now be possible for him 
to stock such brands as Schenley 
Reserve, Melrose, Three Feathers, 
or Schenley’s VSR. If he has no 
premium straight whisky, he 
should be able to draw on Schen- 
ley’s Ancient Age, Old Charter, 


Cascade or Schenley’s 8. P&T dis- | 
tributors without Canadian whis-| 


kies should find it possible to get 
MacNaughton’s or Schenley’s 
O.F.C. 

While both companies insist no 
major changes are contemplated in 
personnel or policy, market ob- 
servers here believe that as soon 
as the “honeymoon” is over, so 
to speak, a number of important 
policy and personnel changes are 
likely. It is also believed that the 
P&T purchase will be followed by 
moves on the part of Schenley to 
acquire one or more of the smaller 
distilleries, which are feeling the 
current heat wave of competition. 


Pitts Joins Filmack Trailer 


Dick Pitts, formerly director of 
public relations of the Theatre 
Owners of America, has been 
named director of advertising of 
Filmack Trailer Co., Chicago. He 
succeeds Lou Kravitz, who has 
been elected v.p. in charge of sales. 


TOOTHSOME TRIO—No resume of AA’s first quarter century would be 
adequate which did not recall the three cheesecake pictures which 
evoked the most comment. The lemon girl picture was furnished by 


pps abe 
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Atherton Advertising Agency, Los Angeles. The Frankfurter Queen 
picture was made by Barry Kramer, New York photographer. The 
portrait of Myra Keck is from Walter Thornton, New York. 


Lewis Urges 
Modern Ways in 
Managing Agency 


(Continued from Page 2) 
when they see or hear one and (3) 
agencies, knowing more about ex- 
ternal communications than clients, 
ought to be able to do a better job 
of internal communication once 
they put their minds to it. 

He then traced the application 
of some techniques to K&E: 

First, he said, there had to be an 
agreement on objectives. “I think 
one of the greatest stumbling 
blocks in agency practice is the 
tendency to try to be all things to 
all kinds of clients. 

“In the desire for growth, or in 
'the pleasure of the hunt for new 
| business, many agencies accept as- 
signments from clients whom they 
are not set up to serve, or whose 
|demands for specialized and extra- 
‘ordinary service will wreck nor- 
mal service to the other clients or 
whose method of operation will 
never jell with the agency’s meth- 
od of operation. 

“These mismatches lead to trou- 
ble for the client, loss of business 
for the agency, and loss of pres- 
tige for the whole agency busi- 
ness.” 


® K&E’s objectives, he said, call 
for a “national agency with a di- 
versified list of clients, small 
enough in number so that each ac- 
count can have the constant atten- 
tion of the agency’s principal peo- 


_ple, but large enough in billings so 
that we can afford to render cer- 
tain services in which we strongly 
believe.” 

As examples he named “the 
‘most creative commercials and 
print advertisements we can pro- 
duce”; “original research, especial- 
ly into motivation, which will 
/help us improve mass communica- 
‘tion on behalf of our clients”; “in- 
\telligent, well-integrated market- 
ing, merchandising and promotion 
|services” and “a network of well- 
staffed offices across the nation 
'(of which our Philadelphia office 
is the newest), to enable us to 
‘adapt to regional and local needs 
the advertising of our national ad- 
| vertisers.” 
| He advocated testing people be- 
fore hiring them, including crea- 
tive people. He also thinks that the 
‘agency’s personnel department 
‘ought to dig into the background, 
|Personality and working habits of 
men who may be hired, 


“Above all, is he your kind of 
guy—has he the aspirations, the 
work habits, the kind of personal- 
ity that will jell with the group of 
personnel already established in 
the agency? Finally, do you just 
plain like him?....You have prob- 
ably worked...with a colleague 
whose work was brilliant but 
whose presence in your office you 
could not abide. Why suffer? In 
the agency business the chances 
are you will spend a minimum of 
50% of your total time at work, 
and you might as well spend it 
with people you like.” 

In Mr. Lewis’ observation, agen- 
cy people want these things: mon- 
ey, security, prestige, and a happy 
working climate—‘“not necessari- 
ly in that order.” 

He thinks high salaries and in- 
centive plans are here to stay, 
along with pensions. 

But he reported that Otis Ken- 
yon decided that the best in- 
centive a good man can have is to 
work for himself, and so he insti- 
tuted a system of instalment buy- 
ing of agency stock. It was later 
changed to a stock option plan, but 
the principle was the same—to 
vest the ownership of the agency 
in all the key people who are 
responsible for its success. 


® As a result, K&E is owned by 
just under 100 people—about 15% 
of the employes. There are no out- 
side owners. 

K&E also employs a “Book of 
Standards” (in which the objec- 
tives and thinking of the agency 
are detailed) and a “Book of Pro- 
cedures,” which outlines K&E’s 
organization, principles guiding the 
various operating units, and pro- 
cedures to be followed in servicing 
K&E clients. 

The “Book of Procedures” was 
not written by the agency’s man- 
agement, but by department heads 
who had been asked how they 
wanted to operate with other de- 
partments and with account man- 
agement groups. The account man- 
agement groups then were asked 
to criticize the procedures. At an 
annual meeting of the agency, the 
book was read, discussed, modified 
and ratified. The agency polices it 
regularly to be sure all K&E mem- 
bers adhere to it. 

Other communications devices 
which got Mr. Lewis’ blessing 
were conference or call reports 
(“worth a great deal more study 
than many agencies apparently 
give them”), internal publications 
for employes at all levels and well- 
run meetings. 


= Meetings, Mr. Lewis said, ought 
to be well-run and kept on the 
track; those who come to them 


ought to be prepared. At K&E, he 
said, meetings are so important 
that “we have called in trained 
and skilful conference counselors 
to help improve knowledge and 
techniques of our people who are 
required to conduct meetings.” 

He warned the Poor Richard 
Club of three things: (1) that the 
application of management meth- 
ods is not an easy one and may 
take months of planning and years 
to effect; (2) that K&E isn’t the 
only agency using modern man- 
agement methods (and many more 
will be using them); and (3) that 
the installation of these methods 
hasn’t solved all of K&E’s prob- 
lems. 

Mr. Lewis, incidentally, thinks 
the huckster era is passing, but not 
fast enough. 

“As recently as the year that 
ended four days ago, there were 
heartbreaking examples of agen- 
cies dissolving as the result of an- 
tiquated methods of operation 
which even in their hey-day were 
undesirable. 


s “There were still too many ex- 
amples of ‘weasel-worded’ or even 
downright dishonest advertise- 
ments which reflect discredit, not 
only on the agency business, but 
on American business as a whole. 
There were still too many old 
wives’ tales being spread around 
bar rooms by advertising practi- 
tioners too sterile in imagination to 
discourse in any terms but gossip 
and hearsay.” 


WILLARD W. GARRISON 


Cuicaco, Jan. 4—Willard W. 
Garrison, 69, of the Chicago ad- 
vertising agency bearing his name, 
died Dec. 30 at St. Luke’s Hospital 
here. He had headed the agency 
‘for 40 years prior to his retire- 
ment three years ago. 


FRANK W. STEVENS 


READING, MAss., Jan. 4—Frank 
W. Stevens, 89, founder of the 
Stevens Advertising Agency and 
pioneer sign contractor, died Dec. 
30. He started his advertising bus- 
iness in Reading in 1890 and held 
many outdoor contracts with Bos- 
ton industrial firms. 


BRONSON B. TUFTS 


WILMINGTON, DEL., Jan. 4— 
Bronson B. Tufts, office and pro- 
duction manager of Hercules 


Powder Co.’s ad department, died 
suddenly Dec. 27 at his home in 
Arden. He had been ill for two 
|days prior to his death. A veteran 
of 39 years’ service with Hercules, 
he was planning to retire in April. 


BURROWS MATTHEWS 
BUFFALO, Jan. 4—Burrows Mat- 
thews, 61, v.p. and editor of the 
Buffalo Courier-Express and, in 
World War II, head of the Euro- 
pean press headquarters and an 
aide to Gen. Eisenhower, died Dec. 
30 following a heart attack. He 
was a member of the third gener- 
ation of the Matthews family to 
edit or publish a Buffalo paper. 


Copyright by 
PROGRAM POPULARITY 


Homes 
Rank Program % 
1 Dragnet (Liggett & Myers, 
ey FPA OUIIND vein ccicessecosecccceoce 43.0 
2 1 Love Lucy (Philip Morris, 
Ge TO MOMMY cise tesesicsdceccseceees 38.1 
3 You Bet Your Life (DeSoto- 
Plymouth, NBC, 134 Cities) ...... 34.9 


4 Jackie Gleason (Schick, Sheaffer 
Pen, Nescafe, CBS, 103 Cities) ..32.8 


5 Toast of the Town (Lincoln- 


Mercury, CBS, 121 Cities) .......... 31.5 
6 Studio One (Westinghouse, 

OE 31.4 
7 Bob Hope (General Foods, 

Pee EY MEME, Sacccedcscssccccsccscces 30.3 


8 TV Playhouse (Goodyear Corp., 
Philco Corp., NBC, 112 Cities) ..29.0 


9 Kraft Theater (Kraft Foods, 


OTe WN ciderblesiescccnsccenecacs 28.8 
10 Ford Theater (Ford Motor Co., 
Feta FONE RIUNED cdscesecevsbvencscceeess 28,3 


Videodex Network TV Ratings 
Week of Dec. 1-7, 1954 


Videodex Inc. 


| TOTAL HOMES REACHED 


j 
| 


Homes 
Rank Program (000) 
1 Dragnet (Liggett & Myers, 
WOBS, TIF Cithea) .n..cccocesecccneses 13,112 
2 1 Love Lucy (Philip Morris, 
CBS, 133 Cities) ..........c000000.. 11,550 
3 You Bet Your Life (DeSoto- 


Plymouth, NBC, 134 Cities) ..10,595 
4 Jackie Gleason (Schick, Sheaffer 

Pen, Nescafe, CBS, 103 Cities) 9,535 
5 Toast of the Town (Lincoln- 


Mercury, CBS, 121 Cities) ...... 9,373 
6 Studio One (Westinghouse, 

GBB, FR Citbee) nnn ccccccseccescess.s.. 9,319 
7 Ford Theater (Ford Motor Co., 

NBC, 166 Cities) 00.00.0000... 9,013 
8 Bob Hope (General Foods, 

NBC, 120 Cities) .................... 8,980 


9 TV Playhouse (Goodyear Corp., 


Philco Corp., NBC, 112 Cities) 8,788 
10 Cavalcade of Sports (Gillette, 
NBC, 130 Cities) oo... .ccccsss-.. 7,965 
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Advertising Age, January 10, 1955 
Ceiling Display: 

An Answer for 
Crowded Retailers 


: Cuicaco, Jan. 5—In view of the 
limited space available for store 
and window displays, the ceiling 
display used successfully during 
the holiday season by the Chicago 
distributors of Chapin & Gore, a 
leading McKesson & Robbins brand 
of whisky, has attracted wide at- 
tention. 

The display combines motion 
and position to attract attention, 
as it is powered by a low-cost bat- 


| 
| 


SKY HOOK—Chicago Display Service 
created this Chapin & Gore display 
for Pioneer Atlas Liquor Co., to, 
help solve retailers’ display-space | 
problems. The sign rotates slowly, | 

weighs less than six pounds. | 


| 
tery-operated turntable supplied | 
by the Hertvy Co., Elmhurst, N. | 
Y. The motor operates at a speed 
of 7 r.p.m. Because the display is 
made of light-weight styrofoam, | 
the total weight is only 5% lbs. 
The unusual character of the 
display enabled Pioneer Atlas 
Liquor Co., Chicago distributor 
for McKesson & Robbins, to get | 
locations in 50 top-flight retail 
outlets during the holidays. It is 
expected that the design can be 
changed to permit re-use at other. 
times during the year. E. Pauletti 
is sales promotion manager for 
Pioneer. 
The display was designed, pro- 


duced and installed by Chicago 
Display Service Inc., under the di- 
rection of John E. Sanders. 


FRED M. SIMON 


PHILADELPHIA, Jan. 4—Fred M. 
Simon Sr., 79, head of the Phila- 
delphia advertising specialty firm 
bearing his name, died Dec. 27 in 
an auto accident. He had been ac- 
tive in the advertising business for 
62 years. 


R. VERNE MITCHELL 


CANTON, O., Jan. 4—R. Verne 
Mitchell, 69, retired board chair- 
man of Harris-Seybold Co., man- 
ufacturer of printing equipment, 
died here Jan. 2 of heart disease. 
He had retired last September and 
had been named honorary chair- 
man. Born in Rapids, N. Y., Mr. 


| Mitchell was graduated from Cor- 


nell University and began his bus- 
iness career in insurance and 


tional Assn. of Life Underwriters, 
died Dec. 30 in Greenwich Hos- 


banking. He had been associated 
with Harris-Seybold since 1915, 
and was president from 1922 to 
1944. From 1944 to 1951 he was 
president of the National Printing 
Equipment Assn. 


WILFRID E. JONES 


HARTFORD, Jan. 4—Wilfrid E. 
Jones, 54, of Glenville, Conn., di- 
rector of public relations of Na- 


pital, after a long illness. 

London-born, Mr. Jones came| 
to the U. S. in 1926, and did edi-| 
torial work on National Industrial | 
Conference Board research publi- 
cations before joining the Under- 
writers Assn. as associate editor 
and ad manager of Life Assn. 
News. He later was named director 
of research, then executive sec- 
retary, and in 1950 he became p.r. 
director. 
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Dominates the Southwest’s 


Golden B 
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More Than 


106,000 
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Where female employment has jumped 104°/. since 
1940, a potent factor in Dallas 
average per-family annual effective buying income, 
$222 more per month than that of the average 
family in the remainder of the Dallas ABC Retail 
Trading Zone. Be sure that your selling plans reflect 
the fact that your advertising in The f 

Herald reaches 


25,425 MORE 


DALLAS COUNTY FAMILIES DAILY 


ounty's $6,470 


allas Times 


DALLAS COUNTY 
WOMEN WORK 


» «+. mostly in sales or 
clerical capacities. This 
host of career women 
goon a prime market 


28,737 MORE 


DALLAS COUNTY FAMILIES SUNDAY 
Wat tH 
Wee second Dallas 


nawspagee! 


TOTAL TIMES HERALD NET PAID CIRCULATION: 


163,299 DAILY - 166,279 SUNDAY 


(Sources: Family incomes — Sales Management; Circulations:* 
March 21 and 23, 1954, from ABC Audit dated March 31, 1954.) 


Tue Dattas Times HERALD 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


or items of convenience 
—luxury — necessity, af- 
forded only by families 
with multiple incomes. 
Just one of the reasons 
Dallas County is the 
Southwest's 


NATION’S LARGEST TRADE TERRITORY 


2nd Annual * 
LIQUOR 
DISTRIBUTION 
SURVEY 


Distribution of 
Beers, Wines, Gins, Whiskies 
in the Fabulous Southwest 


Write for your Free Copy 


The Hi Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! | 


dominated by.... 
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Fred Keith Joins Buchanan 

Fred R. Keith will join the Los) 
Angeles office of Buchanan & Co.) 
Jan. 17 as an account executive on. 
the Convair division of General 
Dynamics Corp. account. Mr. Keith 
formerly was with Grant Adver- 
tising, Miami. 


Donald Stone Joins Howard 

Donald H. Stone, formerly group 
copy supervisor at Hicks & Greist, 
has joined E. T. Howard Co., New 
York, as copy chief. 


PIONEER 
Balloons 


Sell | 


B box Office | 


Use Balioons to... 


@ Increase box office receipts 


© Offer inexpensive 
premiums for families 
with kids 


@ Publicize movies all over 
the town 


Because 


PIONEER Qualatex Balloons 


@ are inexpensive, easy to 
distribute 


® carry name of your movie 
and theatre far and wide 


| 


around from store to store. Albert 


| increase. 


asox, ea, Paros 
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Supermarket Touch for Its Apparel 
Gives McGregor $50,000,000 in Sales 


(Continued from Page 2) 
puts about $500,000 in consumer 
magazine space. This is double its 
1951 expenditures in national me- 
dia and four times what it spent 
in 1950. 


= The interesting and unusual 
feature of the McGregor program 
is that the national ad expenditures 
are matched by expenditures in 
direct mail, point of sale and a 
host of promotional materials 
which Doniger salesmen. cart 


| Morse, ad director of Doniger, told 
AA the company appropriated $1,- 
|100,000 for advertising in 1954. 
‘The 1955 budget calls for a 20% 


Public relations has also be- 
come part of the selling program. 
Benjamin Sonnenberg’s firm, Pub- 
licity Consultants Inc., was re- 
tained by Doniger in 1953. 

Strong merchandising at the re- 
tail level is something Doniger be- 
lieves in with a religious fervor. 
The company has 7,000 retail ac- 
counts and the 125 salesmen who 
service them are primed to sell not 
only sports clothes, but a complete 
advertising program. 

Road salesmen for clothing 
manufacturers make the rounds 
with swatch books. The books car- 
ried by the McGregor salesmen 
contain swatches, but they are also 
packed with proofs of forthcoming 


with the book.” 

Doniger’s approach to its retail- 
ers can thus be summed up as: 
(1) Here’s the merchandise. (2) 
Here’s the advertising in back of 
the merchandise. (3) Here’s ma- 
terial to help you pre-plan pro- 
motions around the national cam- 
paign. 

It feels that this kind of ap- 
proach makes trade paper adver- 
tising unnecessary. It also refuses 
to spend any money on co-op ad- 
vertising. It will supply mats and 
other advertising material, but the 
retailer must pay for the space in 
his local paper. Harry Doniger, 
president, explains the policy as 
follows: 


= “We don’t want to sell just to 
the retailer. We want to sell to the 
user, and a sale to the retailer isn’t 
a finished sale. So we put our ad- 
vertising money into consumer 
publications and supply the retail- 
er with all sorts of material to 
help him make sales.” 

A good example of the Doniger 
approach is the four-ply advertis- 
ing and merchandising program 
which ran last fall for the Mc- 
Gregor “anti-freeze” nylon jacket. 


'Focal point of the promotion was 


a four-page, four-company ad in 
the Oct. 18 Life. Featured together 
in this unit display—each page 
tied in with the previous one— 
were E. I. Du Pont de Nemours & 


| 


IT’S 
ANTI-FREEZE 
WEE at DuPont" ZERONE” 


and ZEREX ‘dealers 


SRE YOUR DEALER THIS WEEK DEPORE THE MAST-FREEZE RUSH 


i ws — TO GFT TOUR BY PONT Amts.rattze 


it 
Soe 


OUPIND 


Ons none wa MORE NONE RE NaNO 


Oe Pomn remex” ola 
nortan tong co ® Sneme 


Be Pont “SGM deanhert 
serene Me Renee Reg 


AIDE ORR WIS CONECR COMRRENE Lacie MANE URE FRR OO FORE OOD He ENR 
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Advertising Age, January 10, 1955 


FOUR-WAY DEAL—This is half of the four-page ad in Life in which 

Doniger & Co. pushed its McGregor “anti-freeze” jacket in cooper- 

ation with DuPont’s anti-freezes, Bendix and Monsanto’s All. Mer- 

chandising the ad, Doniger showed how its nylon jacket launders 
in a Bendix washer-dryer loaded with All. 


jacket, also participated in the 
campaign, which was coordinated 
through Grey. 

The four pages in Life served as 
the base for an extensive mer- 
chandising job. Months ahead of 
publication Doniger salesmen were 
furnished with proofs of the joint 
ad and were telling retailers about 
it. Each of the participating man- 
ufacturers joined in the production 
of a merchandising kit designed to 
carry out the national impact of 
the ad on a local level. Every Mc- 
Gregor retailer, for example, was 
offered the following: 


g 1. From Du Pont: 20”x30” color map— 
“Winter U. S. A.,” 9”x30” full-color 


Monsanto provided boxes of All, 
so that dealers could show how the 
white nylon jacket washed out. 
Du Pont distributors cooperated 
with McGregor retailers by getting 
display pieces put up at service 
stations, carrying out the anti- 
freeze tieup. Doniger supplied the 
usual free mats and mailers for 
dealers to use as they saw fit. 


= The nylon jacket sold better 
than all expectations. It was the 
fastest-selling item in the Mc- 
Gregor fall line, and the company 
credits the sales success to the 
months of advance preparation in 
getting retailers to support the na- 
tional campaign. 


ideas, samples and i io ie | P : . streamer, two quarter-size paper-formed 4 
nd pe pomanes & .. national ads _ copious SUBBES- Co. (basic nylon supplier), for its| cans (Zerone and Zerex), 15”x17” color So successful was the promotion 
our Premium Dept. tions for local tie-ins. Zerex and Zerone anti-freezes, | ad reprint, 35”x45” all weather banner in| that Doniger is planning a repeat 


Write today to Doniger, for the “anti-freeze” | °°l°r- d this spring. The same four compa- 
. ‘ > ° 2. From Bendix: 22x29” color poster, : ill join i 
= These sales books are large,|jacket, Bendix Home Appliances |ty¢ fuli-color streamers, three 8x10” Mes will join in another four-page 
bulky affairs designed to give re-| division of Avco Mfg. Corp., for | b&w photographs, 15”’x17” color ad re- |Spread—in the April 21 Life. The 
tailers the full impact of the mer-|its Duomatic washer-dryer, and a — 1 ogg — sone featured line will be McGregor’s 
s s . s rom onsanto: "x2Zo”" ull-color “ a ” — 
nusser’ | chandise and the national ad pro-| Monsanto Chemical Co., for its |, part dimensional merchandise stim. dacron “anti-heat” sportswear 


THE PIONEER COMPANY 


ba "i Road ." — ~~ 


gram. Through carrying them 
around, the McGregor salesman) 
has come to be known as “the man ' 


detergent, All. Princeton Knitting 
‘Mills, supplier of the washable ny- 
‘lon fabric used in the McGregor 


ulator, three dummy All boxes, 8%2’x11” | . : 
| Proofs of this ad are already in the 


full-color fact book, full-color handing 
mobile displayer, 15x17” full-color ad re- 
print and 16”x20” full-color’ situation 
card. ; 


slacks, jackets, shirts, shorts, hose. 


hands of salesmen calling on Mc- 
Gregor retail accounts. 


4. From Doniger: 40”x50” full-color; In addition to the Life four-pag- 
poster, four 2”x50” full-color telegraph|er, Doniger salesmen are mer- 
| streamers, 15x17” full-color ad reprint, entire 


|four 22x64” full-color plaid sheets, six 


2”x3” full-color price cards, 16”x20” full- 


| color situation card. | 
In addition to these’ merchan- | Evening Post, seven in Life, three 


chandising McGregor’s 
spring ad program, which calls for 
one insertion in The Saturday 


dising materials, Doniger helped |i 
‘retailers to plan extensive store two in the New Yorker, four in 
|promotions which tied in with the | Look, three in Sports Illustrated, 
national ad. Bendix distributors in | two in Esquire, one in Holiday and 
‘the country were ready with | one in Good Housekeeping. Most 
| washing machines for window dis- | of these will be full pages. 

‘plays and floor demonstrations. | Another promotion involving 


$4,000,000 EXPANSION 
PLANNED_BY_ RETAILERS! 


_ Dai Jose 2 Bit = 
a 

2M 

Soaring sales have caused two 
leading San Jose retailers, Sears 
and Hale’s, to plan giant outlets 


totalling more than 400,000 
square feet for use in 1956. 


in the New York Times Magazine, 


Photo Courtesy of Burlington Mills 


North Carolina Leads The Nation 
In Textile Product Manufacturing 


North Carolina is America’s top textile’ state. In both the 
natural and man-made fibers, this state is without a peer. 
From its modern and highly diversified plants literally flow 
billions of dollars worth of goods each year. And that’s 
only one reason why North Carolina rates more firsts in 
recognized market surveys than any other Southern state. 

Selling this big, buying market is no mystery. More 
North Carolinians listen to WPTF than to any other station. 


Free & Peters, national rep. 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


NORTH CAROLINA’S NUMBER ONE SALESMAN 
IN THE SOUTH’S NUMBER ONE STATE 


Plans for expanded and additional new 
retail facilities now total more than 
$10,000,000! That’s why we say: 


I's SAN JOSE for fe SELL 
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Harry Doniger Albert Morse 


strong merchandising at the local 
level is McGregor’s annual golf 
contest. It will be run this spring 
as a “Win Furgol” contest and will 
be featured in the March 17 Life 
and the March 20 New York Times 
Magazine. Participants will try to 
guess Ed Furgol’s scores in the 
1955 Master’s Tournament. 

Six regional winners will then 
get the National Open Champion 
to spend the day with them at 
their local courses. Part of the 
deal, of course, will be a visit by 
Mr. Furgol to the local McGregor 
store. Entry blanks will be avail- 
able only at McGregor retailers. 
Doniger is supplying a multitude 
of promotional aids. Again, the 
emphasis is on promotion at the 
local level, tied in directly with 
the national campaign. 


= Lately the men’s wear industry 
has been experiencing something 
approaching a renaissance. New 
colors, new styles and new fab- 
rics have been successfully intro- 
duced and have produced a quick- 
er turnover. A sign of the times 
is the hiring of fashion coordinat- 
ors by men’s wear houses. 
Doniger, with its strong promo- 
tion program, has helped to set 
this trend. The company has been 
particularly successful in the mar- 
keting of European-style sports- 
wear. It has a reciprocal agree- 
ment with Transformazioni Tes- 
sili, Turin, Italy—and this is the 
origin of the McGregor T.T. shirt, 
an open-neck tapered shirt which 
has turned out to be one of Don- 
iger’s best-selling items. Nation- 
ally advertised, the T.T. line has 
sold so well that shirt sales now 


SUPERMARKETING CLOTHES—Doniger 
is introducing these transparent 
plastic containers in 1955 for its 
Piccolino knit shirts and its Pic- 
colino striped swim trunks. 


account for about 40% of Doni- 
ger’s total volume, compared to 
35% previously. A whole new T.T. 
line will be introduced in 1955. 

The European lines in the 
clothes have been carried out by 
McGregor in its advertising. Eur- 
opean artists are now being used 
regularly as illustrators for Mc- 
Gregor ads, especially Rene Gruau 
and Max Lang, two French artists. 
The ads carry the signatures of 
these foreign illustrators. 


a In its zeal for merchandising, 
Doniger has brought into the ap- 
parel field the techniques of su- 
permarket selling. It has, for ex- 
ample, capitalized on the growing 
fashion consciousness in men’s ap- 
parel by featuring coordinates 
(two sales instead of one). When- 
yver possible, it tries to sell in 


| quently 
| withs.” To encourage this kind of 


combinations: jackets and slacks, 
slack and shirt sets, swimwear 
sets. McGregor ads usually sell 
hard on one item, but they fre- 
spotlight related “go 


buying, McGregor packs suitable 
box combinations. Doniger says its 


| special box sets have increased the 


average men’s wear sales ticket 
by as much as 24%. 

This idea will be carried further 
in 1955 with the introduction of 
a new McGregor display contain- 
er which the customer can see 
through and pick up on impulse, 
the way he would an appealing 
item in a supermarket. The trans- 
parent plastic packages will carry 
McGregor’s Piccolino knitwear 
shirt, designed in Italy, and Mc- 
Gregor’s new Piccolino striped 
swim trunks. 


= How aggressively McGregor 
sells to retailers and encourages 
retailers to do the same with cus- 
tomers can be seen from a mer- 
chandising gimmick which failed. 
The Doniger people had the idea 


of a clothes hanger linked by a 
chain to another hanger. This was 
designed to sell combinations. A 
customer would come in and ask 
for a grey outfit. The store sales- 
man would pull out a hanger car- 


come at the same time another 
hanger carrying a blue outfit 
which could be combined effec- 
tively with the grey. Mr. Morse, 
Doniger ad director, says rueful- 
ly, “A wonderful idea.” 

Only it never came off. Sales- 
men more often than not were em- 
barrassed by this double hanger 
and had to make excuses to the 
customer. The double hanger has 
now been abandoned, but Mr. 
Morse still has one in his office 
and looks at it nostalgically once 
in a while. 


CBS Radio Sells Segments 

Philip Morris & Co., New York, 
has bought segments three times 
a week on the “Tennessee Ernie 
Show,” starting Jan. 5 under the 
CBS Radio power plan. Biow Co. 
is the agency. 


Reinhold Names Fountain V. P. 

A. E. Fountain, New York repre- 
sentative of Reinhold Publishing 
Corp., has been named a v.p. of 
the company and assigned to the 


rying a grey suit and out wuld office. David B. Hagen- 


buch has been named advertising 
manager of Reinhold’s Progressive 
Architecture, and A. Steward Hale 
will move from Chicago to the 
publisher’s New York territory. 


Two Join Atherton & Currier 

Hubert R. Sweet, formerly with 
Badger & Browning & Hersey, and 
Arthur Larkin, previously with 
London Advertising, have joined 
Atherton & Currier, New York. 
Mr. Sweet is director of media, 
and Mr. Larkin is a member of 
the copy department. 


Sylvania Promotes Heintz 
Frederick H. Heintz, sales man- 
ager of the Chicago district for 
Sylvania Electric Products, has 
been appointed midwestern re- 
gional sales manager of lighting 


products. 


Terrytoons Names Alber 

David O. Alber Associates, New 
York, has been named to handle 
publicity and public relations for 
Terrytoons Inc., producer of 
Mighty Mouse, Willie the Walrus 
and other animated film cartoons. 


Everett-McKinney Adds Two 

Everett-McKinney has been ap- 
pointed to represent WGEZ, Beloit, 
and WCLO, Janesville, Wis. 


MEDICAL 
SAMPLING 
PROGRAM 


delivers your prod- 
uct into the hands of 
General Practitioners 
and Pediatricians. 


| GUARANTEES TO REDUCE 
TOUR PRESENT OETA: 
AND SAMPLING ’ 


| MEDICAL SAMPLING CORP 


WA 5.9996 
225 LAFAYETTE ST.. N.Y¥,12. N.Y 
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in the nation's 
Business Sky 


Take a peek at these stellar 


facts that foretell Oklahoma's 
OK future! 


== + ' ge 
5 
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Oklahoma’s OK newspapers. 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


Published by The Oklahoma Publishing Company 
The Farmer-Stockman * WKY Radio * WKY Television 
Represented by The Katz Agency, Inc. 


Oklahoma City starts the New Year with a 
business picture that’s bright and getting brighter. 
You can put your sales in this bright picture 


when you OK an advertising schedule in 


fk Ay BF hy 


e ye a % sera Wie anaes be Ser es Sed oy oh ei Pog ey RA arae t , ape a & dos rene ds ee He < ke ae ases es Ries he : es ia oh ‘ ees PS 4 | is -'> eo tes : ae / : aa. X mite : 
IER SISO OE AO OL eels. 1 ace NORM) OL ae hd eS Se are aN a, ARE Se Sule See RTL Weeden reece ae Te 
: ee = a 
4 E: BS si . * Pe . oq “— ; 2 
pens en” — ha .. 
: a Se we *g 3 a 
. i. r% 3 a 3 . - 
aay f oe r: « ie E . 
| a 0 ——ee 2. 
does ff FS e 7a ' 
your Pee” “ae 2 
. product (ye =~ E 
need (p@ius.. | el 
« g 7 +. : 
doctor ~~. a a 
? NEW . 
- 
7 i kay ay = 
: { , - po | | : 
Ae if _ ee 
sit y : ha 
«AB sams 4 
at | r 
\ sat 
i} ———_— ee ————-- SESeePrmmnanarahas>®>®@ eee —- 
oA | = a 
e — . mA 
— =m = % od 3) en oe - “<i a * : Ey 2 
; 17) oy os 
; ) | Pitre es 
< : - =a i rae Sag 8 a 
4 = E: SR a es 
| Ss ee a z 
— | TF anf = Be ao 
2 _ «Se a ee ae 
She | ee ‘ ree aa : BEA Bc. f a 
ges = ae == lan She. ff ade * ;¢ = 
vey. oe 983) ao i oe ie & ' Pe a te 
a W 6. 4 aicd pe dae Ne “4 we TR, sa ry Am nm Pea ee 
” be . i ie: oe yi B Ng ae 
“- D eke og 8 in US” s 
Se 0 “gi me eg Ra eee ” ee 
oe SS NS M%, YES s. 3 [Pr eS 
a S| TRy-4t ~S - 4 
. picenline + 4 bo CIy, Gran: oe > 
es i ~“iii t | ont : 7 oa eo 
| oe In, *b ger he a % 
: Pan J 4 Ig month : RED ae = * 
fe oat > “Me i E 2 * i Se 
‘ —", os M4 a . ip Re oe * Je re sli ee 
nies ‘ ae SS = os oa ity eee ee oe ; x - hea " 
os LN aw oa aA eet ee S by a as me i ee is es vate 
a aG a 2 SN ae 2% ‘ : oy met ent =, 2 ss 
a ao Sf, ge LF Mato * S , ¥ na ge™ hea a 
SS et ee ‘- —, ; 
| a a Bi 1 | oe . : + ck a 6 nai : Pa. " a ee 
- a THE U. —— . 
. “hy 1h THE Ooo - 
a a Ps ate Bi ee fees “al . fe 
© = 9 months = 
ts | eae t 1 all eer | 
ts Tran Firs — ~ 
x ony: a 
| 3 a, a eee 
oh — ail 
2 of Ge, F bs 
a } Sh el} é easly : i i oe 
a KLAHOMAN 2 2—.,\\@ 
- won THE DAILY Oe | | 
i & 964 h 5 3 
* ; | | 
— | : j 
i | | - 
2 | LARGE ; | 
es IN = a 
IRCULATION IN } “es a 
THE SOUTHWEST Sete =] 
fe aie 
bo ) nen eae 
Gi aia en erg inte Mt aaa! NS SRD ER ee ee Men ee Lee SATE ; Gea crm t Stet ev rae Sigh when led sr oa a ey katie ate” FA Oe ah bug ERG eee: Pe hoteke iby At ey Aone eee ew oped MEMOS pe erie Smee Mer ae alae LRGs oh tan hee ere bang ch oe 
Rein eh oe Seo eae ee i eee (Cio be a A SH en pee ew he Pal FO er nth se hg ee pe Ae 2 Mee ee OP MBBS foam © EM Ne Shae eid I cee Ae Set A A Re Se AOE Mf Se NS eed — Any 
Se ak aE Sen. Fak ele sa aka ROR AL eo I RR Paes eee 6 5 goles Py pe Mea Le EE “Piping, Ws dee ee a RY ECO, vec MS Ms A RE re oR. NEE PRR ON tae ac COI Oe ADS GUE SEC ee ann nee ne aaah SU CRN Uy eae MEI CME ECR IRE” DT ENT AD AOR EAU 1A ie 4 


ae 
2 

$e, 
Be 


A GREATER EXPENDITURE 
FOR ADVERTISING THAN WAS PLACED 
IN ANY OTHER NENSPAPER| 


r 
' 


i 1 


CHICAGO TRIBUNE CHICAGO DAILY NEWS 
over over 


$55,500,000 $15,700,000 


Estimated advertising expenditures placed 
in Chicago newspapers—YEAR 1954 


CHICAGO AMERICAN 
over over 


CHICAGO SUN-TIMES 


$15,400,000 $12,100,000 


DURING 1954, advertisers placed over $55,000,000.00 in the 
Chicago Tribune. This was more money than they placed in any 
other newspaper in the world! 

It was over $39,000,000.00 more than advertisers placed last year 
in any other Chicago newspaper and over $12,000,000.00 more than 
they placed in all other Chicago newspapers combined. 

Only the Tribune has the breadth and penetration of circulation 
which advertisers need in order to take full advantage of Chicago’s 
huge buying activity. With more than 900,000 total net paid on 
weekdays, the Tribune has 50% more daily circulation than any 
other Chicago newspaper. And, with over 1,400,000 net paid on 


With more than 900,000 net paid on weekdays and over 1,400,000 on Sundays, the Tribune 
is the most effective medium you can use in the multibillion dollar Chicago market. 


Sunday—the Tribune has over 75% more Sunday circulation than 
any other Chicago newspaper. 

A newspaper grows by the confidence it inspires among readers 
and advertisers. For more than 37 years more people have read the 
Tribune than have read any other Chicago newspaper. The leader- 
ship of the Tribune in advertising, year after year for 44 years, is 
unmistakable evidence that the Tribune is Chicago’s most produc- 
tive advertising medium. 

A Tribune representative will be glad to present a promotion 
program that will help you take maximum advantage of your sales 
potentials here. Why not ask him to call? 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 
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dvertising Age 


_ THE NATIONAL NEWSPAPER OF MARKETING 


Advertising Age Completes Its 
First 25 Years; Reviews the 
News and Looks Forward 


to Its Second Quarter Century 


Here's a Quick Rundown on 25 Exciting Years 


A capsule review from the pages of ADVERTISING AGE—Jan. 11, 1930 to Dec. 27, 1954 


On Jan. 11, 1930, transcontinental air- 
line fare had just been cut to $159.95, 
the British were prepared to limit the 
number of their cruisers to 50, the Em- 
pire State Bldg. was slowing rising in mid- 
town New York, Paulino Uzcudun had 
whipped Otto Von Porat and established 
himself as a contender for the heavy- 
weight title along with Jack Sharkey 
and Max Schmeling, and the auto show 
featured the Oakland and the Erskine— 
neither long for the world of automobiles. 
H. V. Kaltenborn, identified as a Brook- 
lyn Eagle editor, was of the opinion that 
endowed radio stations offered the only 
solution, since governments dominated 
radio abroad and advertisers threatened 
to dominate it in this country. The Wick- 
ersham Committee was due to report on 
law enforcement the following Monday, 
and four teen-age girls had been expelled 
from the Northampton School for Girls, 
charged with smoking on their way home 
to New York. 

And in Chicago, the National News- 
paper of Advertising made its bow. We 
said we had come to report the news of 
advertising. We have been doing it for a 
quarter-century now, and here are some 
of its highlights: 


1930 
Jan. 11. Never did anything in the ad- 


vertising business happen with less fan- 
fare. First issue of Advertising Age, 12 
pages, went free to 7,500 names in the 
Standard Advertising Register. General 
comments “Another advertising paper? 
Not a chance!” 


It was a year of confusion. The stock 
market had broken disastrously the pre- 
ceding October, but the business commun- 
ity generally supposed that both the mar- 
ket and industry would rally. They had 


Four A's Freed from ‘GRIGSBY-GRUNOW 
Conspiracy Charges; ALLOTS3,500,000 
Agency 15% Legal FOR ADVERTISING 


‘Ge Distribotors Exclsie 


Warhinern et 


no apparent notion of the crevasse which 
yawned before them. 

It was the year that Bruce Barton 
blithely said there were only 50 good 
copywriters in the U. S., and John Orr 
Young, v.p. of Young & Rubicam, wrote 
to tell AA that the agency would handle 
no accounts of less than $200,000, and 
McCann-Erickson was formed. 

Eastman Kodak gave away 500,000 box 
cameras to children who were 12 in 1930 
(about 125 to a dealer), and General 
Foods began testing frozen foods, and 
Vacuum Oil—soon to become Socony- 
Vacuum—announced it would market 
Mobilgas. 


a M. H. Aylesworth, president of NBC, 


in the Advertising Business 


a E—=E————ON 


Why We Are Here 


Advertising Age, The National Newspaper of Advertising, 
has been developed to meet a definite need. 

Presenting the news of advertising—a business of widespread 
interests and ramifications, involving expenditures of two billion 
dollars a year—has never been the primary, exclusive function of 


any advertising publication. 


That is the task to which Advertising Age will devote itself. 
Each week in these columns will be found the record of events in 
the world of advertising: the news of advertisers, of agencies, of 
publications and other mediums, and the news of general de- 
velopments which affect marketing and hence advertising. 


With an organization which has had fourteen years of suc- 
cessful publishing experience, with a staff familiar with the activi- 
ties and personnel of the advertising and publishing fields, with a 
group of news-gatherers covering not only the chief centers of 
advertising, but the whole country, Advertising Age, The Na- 
tional Newspaper of Advertising, is ready to function. 


We hope to merit the appreciation and good-will of our 


readers and advertisers. 


Se 


TELLS ITS MISSION—Advertising Age explained its purpose in this front-page box, ap- 
pearing in its first issue, Jan. 11, 1930. “Why We Are Here” explains AA’s function as 
well today as it did 25 yeurs ago. 


came out flatfootedly against electrical 
transcriptions and vowed network shows 
would be live. Amos ’n’ Andy were in- 
sured for $500,000 by Pepsodent (and they 
should have been, for Correll and Gosden 
were to save the toothpaste when it be- 
came a loss leader and was kicked around 
mercilessly). The ANA prepared to ana- 
lyze “radio circulation” through Crossley 
Inc. 

The Saturday Evening Post decided to 
open its pages to cigaret advertising. 
Sears, Roebuck & Co. planned to take 
advertising in its spring catalog..Time Inc. 
sold Tide to Raymond Rubicam and oth- 
ers. A sign of the optimism of the times 
was Harper & Bros.’ purchase of Polo. 

Chain stores were under national at- 
tack. And at year-end, Judge R. W. Bing- 
ham, publisher of the Louisville Courier- 
Journal, offered to lend 50% of the 
amount due to 16,000 depositors in Christ- 
mas Club plans in two Louisville banks 
which had failed. The club deposits to- 
taled $498,000, and Judge Bingham would 
accept an assignment from the depositor, 
who had to pay neither credit nor premi- 
um on the loan. 

Died: Daniel M. Lord, who gave his 
name to Lord & Thomas; John T. Dor- 
rance of Campbell Soup Co., who left an 
estate of $150,000,000; John Lee Mahin, 
61, Chicago agency pioneer; and J. T. H. 
Mitchell, partner in the spectacular Len- 
nen & Mitchell. 

1931 
“Well, they stuck it out for a year. But 


things are getting tougher. By the time 
1932 roles around...” 


By now the depression was in full 
swing. Advertisers were demanding—and 
getting—lower rates. The ANA insisted 
at its convention that rates must come 


Northam Warren Will Fight Commission's Mandate 


UNION CARBIDE Vigorous Promotion _ RESOR DEFENDS 
ASKS AGENCY Plans Launched by — EMPLOYMENT OF 
RECOGNITION Automotive Field TESTIMONIALS 
Presents Demands to indus: - = ar"! soovee ‘Says They Give Antony to 
Inial Papers : ; Copy 


down, opposed an advertising tax, and 
went on record against agency commis- 
sions on talent. 

Bruce Barton amended his statement 
that there were only 50 good copy writ- 
ers in the U. S., saying 200 had written 
to him. Competitive copy caused great 
concern, with publication men and agen- 
cy men insisting that it would bring gov- 
ernment regulation. 

Rates came tumbling: True Romances, 
Quality Magazine Unit, Pictorial Review, 
World’s Work, Life (40%), Literary Di- 
gest, True Story (8%), McCall’s ($500 a 
page). Macfadden acquired Liberty, and 
the Macfadden Foundation had a cafeteria 
where each dish cost a penny, a five- 
course meal five cents. General Electric 
Co. gave Henry Ford the millionth refrig- 
erator to come off its lines. Sears, Roe- 
buck & Co. entered the insurance field. 


Scripps-Howard bought the New York 
World papers, forming the World-Tele- 
gram. The Southern Newspaper Publish- 
ers Assn. conceded that lower rate de- 
mands should be “carefully considered, 
and where justified, given.” Col. Frank 
Knox bought the Chicago Daily News. 
Farm Journal cut rates $400 a page. The 
National Editorial Assn. resolved against 
rate reductions and called radio a “genu- 
ine nuisance.” 


= Standard Brands sponsored an eight- 
reel talking picture, the “largest yet made 
for advertising.” Wm. Wrigley Jr. Co. was 
giving away razors and blades in an ef- 
fort to spur its buy-gum-by-the-box 
campaign. Lehn & Fink produced the first 
advertising “talkie” in color. General 
Foods Corp. was the first advertiser to 
use Hearst Comics. 

The population of the U. S. was placed 
at 122,755,046 by the Bureau of Census, of 
whom 108,864,207 were white, and 30,- 
477,550 were on farms. Earnest Elmo Cal- 
kins retired from advertising. The egg in- 
dustry was furious over the Listerine 
headline: “Eggs: They Tear You Down 
Socially.” The final report on 1930 news- 
paper advertising showed a total loss of 
183,916 lines—or a little more than 10%. 

Died: William L. McLean, 79, owner of 
the Philadelphia Evening Bulletin; Col. 
Edward A. Simmons, 56, president of Sim- 
mons-Boardman Publishing Co.; Knute 
Rockne, football coach and off-season 
sales promotion manager of Studebaker, 
in a plane crash; and Charles C. Hom- 
mann Jr., 44, president of Hommann, 
Tarcher & Sheldon. 


1932 
Bottom has really dropped out. G. D. 
Crain Jr., AA’s publisher, says with a 
nervous laugh: “When we started AA, I 
thought our two profitable papers could 
carry it through the incubation stage. 
Now we’ve got three papers in the red.” 


The push for abolition of the agency 
commission system and the drive for low- 


ADVERTISING IS 
DAMMED UP BY 
PRESENT RATES 


That Is Statement of 101 
A. W. A. Members 


New York, Dec. 31~—A poll con- 
ducted among members of the Asso 
clation of National Advertisers ** 
ascertain 
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er rates coincided as the economy sank 
lower. During the year, Union Carbide 
Co. and General Electric Co. tried to get 
net rates from business papers, which re- 
sisted the move (although many business 
papers didn’t pay agency commissions 
at the time). The rate war continued and 
rates moved downward, and agencies and 
advertisers were suspicious of media cir- 
culations (Lord & Thomas stipulated that 
each month’s invoice contain a report of 
the previous month’s circulation). 
Among the media which cut rates dur- 
ing the year were the Milwaukee Journal, 
Cleveland News, Shreveport Journal, Erie 
Dispatch; also, Curtis, Crowell, Butterick 
and Pictorial Review—and even CBS. 
Eleanor Roosevelt was editing Macfad- 
den’s Babies: Just Babies, a job from 
which she resigned the following year 
and the magazine folded.. The outdoor 
commission was established at 1634 %. 


= Earnest Elmo Calkins wrote that the 
“eommission system had broken down un- 
der the strain of competition,” and sug- 
gested a sliding scale or fees. William Es- 
ty left J. Walter Thompson Co., and after 
a time picked up R. J. Reynolds’ account. 
A young man named Leo Burnett was 
promoted to v.p. and Chicago manager of 
Erwin, Wasey & Co. Another agency man 
quit to become a rancher—he had been 
an account executive with Paul Cornell 
Co., and worked earlier with Albert Frank 
& Co. and as a partner of Kelley, Nason 
& Roosevelt—his name was Elliott Roose- 
velt, and he was subsequently to have a 
fling as a network operator and as a 
package producer. 

There were many abrupt changes: Clu- 
ett, Peabody & Co. dropped the Arrow 
Collar Man, who had distinguished its 
advertising for years; Montgomery Ward 
& Co. stopped offering a mail order urin- 
alysis for $1.50; Cunard offered European 
passage on the instalment plan; Gillette 
made advertising history by advertising 
that its blades were faulty and offering to 
replace them with new blue blades; Walt- 
er Hoving left R. H. Macy & Co. for Mont- 
gomery Ward; and George Washington 
Hill’s income for the preceding year 
topped a million—$850,000 bonus and 
$168,000 salary. 


s The members of a special group to 
stimulate buying and restore employment 
were Lee Bristol and Bernard Lichten- 
berg of ANA, Carl Byoir (publisher of the 
Havana Post), J. Cheever Cowdin, v.p. of 
Bancamerica-Blair, and Roy Dickinson of 
Printers’ Ink. 

Paul West joined the ANA as manag- 
ing director, and Atherton W. Hobler left 
Erwin, Wasey & Co. to join Benton & 
Bowles. 

Died: Claude C. Hopkins, 64, former 
president of Lord & Thomas and one of 
the first great copywriters; James N. 
Gamble, 96, who was instrumental in es- 
tablishing the advertising policies of 
Procter & Gamble Co.; William Wrigley 
Jr., chewing gum king, who once defined 
his advertising philosophy as “tell ’em 
quick and tell ’em often”; William South- 
am, 89, founder of a chain of Canadian 
newspapers; and George Eastman, chair- 
man of Eastman Kodak Co. 


1933 


Things are picking up. Average issue 
has hit 16 pages. By fall an occasional is- 
sue as big as 28 pages appears. But the 
ink on the books is still red...for the 
fourth year. 


The chain store argument was dying, 
although some states were still to enact 
chain store taxes. A new administration 
in Washington embarked on a new course, 
and the relation of business to govern- 
ment (or of the public to government) 
was never the same again. In 1933 James 
W. Young, who had left J. Walter Thomp- 
son Co. to serve on the University of 
Chicago faculty, issued his report on the 
problem of agency compensation. The new 
problem was industry codes—and trying 
to write a code for the segments of the 


advertising and publishing business 
turned out to be quite a job. Newspaper 
men tended to feel they were compro- 
mising freedom of the press, and many 
small agencies thought the agency code 
favored larger and Four A’s agencies. 

In 1933 ADVERTISING AGE published free 
job-wanted ads from unemployed adver- 
tising men. Cigaret prices were cut to 
$5.40 a thousand, which was interpreted 
as a drive toward the booming ten-cent 
brands and the growing roll-your-own 
market. There was hope that the return 
of beer (in April) and liquor would 
help the ad business. 


# Mr. Young’s report, “Advertising Agen- 
cy Compensation in Relation to the Total 
Cost of Advertising,” held that the 15% 
commission system was justified and de- 
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fensible. His report brought praise from 
agencies and media, and a growl from 
advertisers. (Lee Bristol called for “an 
orderly revamping” of the commission 
system.) In the same year advertisers 
began a counter-attack, and appointed A. 
E. Haase, who had been managing direc- 
tor of ANA, to make a similar study from 
the advertiser’s viewpoint. The new Four 
A’s contract for 1933 specifically forbade 
rebates. 

It was a tough year: advertising men 
in almost every city had an organization 
to try to locate jobs—any kind of jobs 
—for admen out of work. Ford Motor an- 
nounced that dealers would carry the ad- 
vertising load for new  cars—there 
wouldn’t be any factory copy (a decision 
that was altered later in the year). The 
Washington Post was sold at auction for 
$825,000 to an attorney for an undis- 
closed buyer (it was Eugene Meyer), and 
the Times-Picayune bought the New Or- 
leans States for $525,000. The declining 
U. S. birth rate was worrisome, less than 
18 per thousand population. 

Canada prepared to set up her own 
broadcast regulatory system, and banned 
Amos ’n’ Andy for a fancied slur on Great 
Britain’s failure to pay war debts. Es 
bowed as a quarterly, Today was launched 
by Vincent Astor with Raymond Moley as 
editor, and T. J. C. Martyn started News- 
Week (eventually they were merged as 
Newsweek by Mr. Astor). 


# It was a year when DeSoto launched 
its Airflow, still the classic example of 
too-advanced styling in automobiles. John 
C. Cornelius was named head of the 
BBDO Minneapolis office, and E. H. Lit- 
tle took over as v.p. in charge of sales 
and advertising for Colgate-Palmolive- 
Peet. Tatler & American Sketch folded— 
it had rated U. S. debutantes. The New 
York Daily News, a rabid New Deal sup- 
porter, welcomed the purchase of the New 
York Post by J. David Stern. 

Died: Cyrus H. K. Curtis, publishing 
tycoon; Frederick G. Bonfils, who turned 
the Denver Post into a gaudy gold mine; 
John Irving Romer, pioneer advertising 
editor and president of Printers’ Ink Pub- 
lishing Co.; and Hugh C. Bancroft, v.p. 
of Dow-Jones and the Wall Street Jour- 
nal, who was succeeded by K. C. Hogate. 


1934 


Finally, the ink is black on the books at 
year-end. Proudly, the year-end issue 
records “five years’ growth—from 636 
total pages in 1930 to 1,750 in 1934. . .paid 
circulation now approximates 9,500. ..an 
increase of more than 40% in advertising 
volume as compared with 1933...” 


The ANA report on the agency system 
was issued in November. It was sharply 
critical of the commission method of 
agency compensation, but conceded some 
advantages, and a high percentage of ad- 


vertisers were willing to leave the system 
as it was. 

James R. Adams and W. A. P. John 
quit Campbell-Ewald, and merged with 


Present System of Agency 
_ Compensation Is Outworn, 
_ SaysLengthyA.N.A.Report ' 
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T. F. MacManus. Pontiac and Cadillac 
were reported to be ready to move after 
them, and D. P. Brother & Co. was also 
organized (it was to get Oldsmobile). It 
was the end of one agency for giant Gen- 
eral Motors. k 

Things were looking up, because AA 
finally reported some rate increases. On 
Feb. 17, AA was able to report that it 
couldn’t carry all the advertising it was 
offered for that issue. And “Watch the 
Fords Go By,” an old slogan, was revived 
for the new V-8s. 


s There were new faces in new places: 
Edgar Kobak left McGraw-Hill for a 
sales v.p.’s spot at NBC, and Paul Mont- 
gomery, after 18 months with N. W. Ay- 
er & Son, joined Business Week as eastern 
advertising manager. Don Francisco de- 
nied he would move to New York for 
Lord & Thomas, and Sheldon Coons took 
over the L&T exec. v.p. spot. John F. 
Whedon joined L&T in San Francisco 
after 12 years with Hearst; and Ben 
Bernie was broadcasting for Pabst. 

The White House asked March of Time 
to stop inpersonating the President—actor 
William Perry Adams was indistinguish- 
able from That Man. Axton-Fisher 
planned to market 11” cigarets, five to a 
pack, for eight cents (Head Play was the 
brand). Everett Smith joined True Story. 
And WLW crowed over its new 500,000- 
watt power. This Week Magazine was an- 
nounced, to begin in 1935. Ford bought 
the World’s Series and Chevrolet spon- 
sored college football and the pattern 
was set. 


s The foldings and consolidations went 
on: The Baltimore News and Post consol- 
idated, as did the Philadelphia Inquirer 
and Public Ledger, and Hearst sold Pic- 
torial Review to Laurelton Corp. 

Died: Maj. Patrick F. O’Keefe, Boston 
agency head, who coined “Say It With 
Flowers”; Don Lee, who built a West 
Coast radio net; Ivy Lee, 57, father of 
public relations and opponent of the agen- 
cy commission system; G. M. Hitchcock, 
senator and publisher of the Omaha 
World-Herald. 


1935 


Sign of progress...bound volumes are 
split into January-June, July-December. 
For the first time, a single volume em- 
bracing the whole year is too cumber- 
some... 


Recovery was in progress. Some of the 
early New Deal legislation had already 
been invalidated, and the soap compa- 
nies were suing each other—something 
which was to occur intermittently for the 
next ten years. 


KUDNER SETS UP. —2*%tc.o“# 
‘OWN AGENCY; HAS 
MAJOR ACCOUNTS 


Plan Wo Changes in Erwin, 
Wasey Set-Up 


| John Jennings Dies 


Chicago. Aug 16 John W Jen 
nipgs. for four years art director fer 
Ereio Wasey & ty ( bicage 
plunged to bis death from the acen 
the « . ‘ “oN 


Probably the top advertising story of 
the year was the break from Erwin, Was- 
ey & Co., as Arthur Kudner and Leo Bur- 
nett struck out on their own. 


Advertising Age, January 10, 1955 


Colgate-Palmolive-Peet Co. figured that 
only 40% of the population brushed their 
teeth, and the company lost a suit when 
the court found that Rinso didn’t imitate 
Super Suds. The Junior League solemn- 
ly adopted a bylaw preventing its mem- 
bers from giving testimonials in which 
the name of the Junior League was used. 

Eddie Cantor used his dress rehearsals 
to test gags for laughing power, and In- 
ternational Cellucotton quit NBC because 
the network didn’t want any commercials 
for Kotex (NBC said it had understood 
that commercials were to be limited to 
Kleenex). Brown & Williamson sponsored 
the Kentucky Derby, the first time the 
Run for the Roses was broadcast. NBC 
started the Blue Network. 


# Graham Patterson joined Farm Journal 
& Farmer’s Wife as publisher. Metropoli- 
tan Sunday Magazines and First Three 
Markets Group were formed. 

T. K. Quinn quit General Electric to 
become president of Maxon Inc.—the first 
step of several, including eventually the 
formation of Monitor Appliances and the 
writing of a bitter book about corpora- 
tions, called “I Quit Monster Business.” 

Fairfax M. Cone left J. Stirling Get- 
chell Inc. and returned to Lord & Thomas 
in San Francisco. Fletcher D. Richards 
became president of Campbell-Ewald Co. 
of New York. And two Canadian starch 
companies sued each other over whose 
product nurtured the Dionne quintuplets. 

Died: Matthew Foley, editor of Hos- 
pital Management, and founder of Hos- 
pital Day; Oscar Meyer, 59, founder of 
Meyer-Both Co., major advertising mat 
syndicate; Adolph Ochs, 77, whose pub- 
lishing principles in The New York Times 
influenced all American journalism; and 
J. P. McKinney, pioneer newspaper rep- 
resentative. 


1936 


Still moving ahead...issues average 
over 40 pages throughout the year ...ad- 
vertising volume up 400 pages over the 
previous year, for a new (glorious) high. 


By now the advertising business was 
back to even keel. This was the year 


‘Life’ Features 
Start of Life 


in First Issue 


New York, Nov. 20.—The first issue 
of Life, the weekly picture magazine, 
published by Time, Inc., appeared on 
the newsstands today, and included a 
photograph of an event which takes 
place thousands of times every day 

= > country, *—* which ge’ 


when Life was launched. Not only did it 
turn out to be the most fabulous success 
story of American publishing (it lost 
money for two years because no one had 
correctly judged its phenomenal circula- 
tion rise and advertising rates couldn’t be 
adjusted fast enough), but it changed aa- 
vertising and editorial concepts whole- 
sale. Many a common advertising tech- 
nique today was spawned on its editorial 
pages. And what it did for photography 
can never be reckoned. This was the year 
of the veterans’ bonus, and a solicitous 
Brooklyn dental company took adver- 
tising to urge veterans not to buy cars 
before they considered their needs for 
dental care. 

J. Walter Thompson Co. closed the 
Cincinnati office from which the agency 
got Stanley Resor, James W. Young and 
James D. Woolf. Procter & Collier closed 
in Cincinnati. Atwater Kent stopped 
making radios, Reo abandoned the pas- 
senger car field, and William Benton re- 
tired from Benton & Bowles, having made 
his million. 

Wilfred Fry, president of N. W. Ayer 
& Son, died, and H. A. Batten, then 39, 
succeeded him—but not without a strug- 
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Dial Soap, advertised through 3 
Foote, Cone & Belding, leads all other 


non-floating toilet soaps in retail sales 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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Some Changes Made in 25 Years-— 
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National Income Since 1929 


} Dollars 


(1947 


In Constant 


Manufacturing, construction, and trade 
have shown above-average growth 
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doubled 


>» Real Output has 
more than 


Real output per capita 
has increased by 
almost three-fifths 


INCOME AND TAXES 


INCOME 


$ 631! Billion 


DISPOSABLE 
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$360 Billion 


INCOME 
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$2501} Billion 


1953 
$2861 Billion 
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The Changing Population 


1930-1954 


Bureau of the Census) 


(Source: 


163,465,000° 


122,775,000 


Total population...... 
Under 5 years... 


17,807,000 
40,288,000 


11,444,000 
36,165,000 


Sto 19 years.... 


‘bution of Increased Output — in 1947 Dollars 
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Of the $157 billion increase in the total volume of 
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Gross national product.......... 
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Ry 1929 1953 Total television......... ee revenge x cor y 
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Total newspaper advertising: - » peed ‘601 ; eFeeeees, V7 
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gle, as George Thornley sued, asserting 
he had the right to buy Mr. Fry’s stock. 
He lost. 


= NBC and CBS decided to sell political 
air time. Vanity Fair and Vogue were 
merged, John C. Sterling left McCall's 
for This Week, Maj. Lenox Lohr was in- 
stalled as president of NBC, the Black- 
man Co. tried to get 2% cash discounts 
from radio, and Paul West of ANA said 
newspaper rate structures were unsound. 
Two MIT professors, Robert F. Elder 
and L. F. Woodruff, developed a machine 
they called the Audimeter. 

There were changing mores mirrored 
in advertising: Chesterfield was using 
women in ads routinely, and Tampax 
was launched through J. M. Mathes Inc. 
Not everything changed: Frederic Gam- 
ble said agencies would have to find new 
sources of revenue to make up for the 
drain of social security. 

Died: Norval A. Hawkins, 64, Ford 
and GM executive, who set up the ex- 
clusive dealership principle; Frank A. 
Presbrey, 81, noted agency man; Thomas 
J. Foster, 93, who founded International 
Correspondence Schools, where many an 
adman learned his advertising; John F. 
Murray, head of an agency and also treas- 
urer and director of American Home 
Foods; A. W. Erickson, 60, of McCann- 
Erickson, called “father of the 15 and 2”; 
and Charles Austin Bates, agency head 
who trained a host of admen. 


1937 


AA’s net paid hits 14,000 at year end... 
advertising hits new peak again, up 55 
pages from last year. But there are signs 
of a business drop-off. 


The worst of the depression was a 
memory. But even in 1937 a survey 
showed that professional men averaged 
$3,019 a year in Chicago, and that 9.5% 
of the families were on relief some time 
during 1936. Bank Nite wasn’t the draw 
it was, and fair trade laws in California 


Last Minute News Flashes 


Old Gold Shatters Two Advertising Records 
New York, Jan 22—P Lorillard Co will announce the world’s largest 
contest —$200,000 in cash prises. with @ capital prize of $100.000-—in larg-], 
est newspaper space ever taken by « cigarette manufacturer Facing}, 
pages will be used Tuesday, followed during the week by a single page, 
1,260 lines and another full page. Newspapers in all cities of over 50,000] , 
wilt be used. Lennen & Mitchell, toc, is in charge 


and Illinois were upheld by a Supreme 
Court decision. The top story of the year 
centered around the Old Gold contests, 
which involved puzzles and upheard-of 
prizes—$200,000 in the first, $250,000 in 
the second—and a rash of lawsuits from 
disgruntled losers. 

George Horace Lorimer stepped down 
as editor of the Post and chairman of 
Curtis, and died at year-end. McGraw- 
Hill paid its first dividend since 1931. 
Coronet was launched by Esquire Inc., 
and Roy Larsen was named publisher of 
Life. The Toronto Globe & Mail bowed, 
after the Globe absorbed the Mail & Em- 
pire. 


® Maj. Lohr told a Chicago audience that 
television would not replace radio. Jack 
Benny was sponsored by Jell-O, and the 
integrated commercial became a part of 
the advertising repertoire. Hearst bought 
Delineator. News-Week and Today 
merged as Newsweek, and Malcolm Muir, 
former president of McGraw-Hill, headed 
the new publication. A&P launched Wom- 
an’s Day, the Omaha World-Herald 
bought the Bee-News, the Literary Di- 
gest (which predicted Landon’s election 
the previous fall) was bought by Review 
of Reviews (and later by Time Inc.). 
Some odd things happened: Crawford 
Burton, stock broker and “gentleman 
jockey,” won some $20,000 in a suit against 
Camels, Esty and Crowell, charging that 
a Camel ad in which the girth of the 
saddle he held led to his embarrassment; 
Guy C. Smith of Jam Handy said pre- 
miums and contests were vitiating ad- 
vertising; Lou Gehrig paid homage to 
Wheaties on a Huskies broadcast, and 


tried to return his check to Benton & 
Bowles, but the agency said the publicity 
made the mistake worth while; Paul Hol- 
lister, ad manager of Macy’s, said price 
fixing would lead to lower appropriations 
and cripple the advertising agencies; A. 
C. Nielsen found in a 57-brand study that 
only 12% of stores used their display 
material, and 23 of the 57 had represen- 
tation in less than 1% of the stores. 


= Admen were conscious of the rise of 
Consumers Union, that colleges were 
a problem (University of Wisconsin stu- 
dents were told succinctly that adver- 
tising was a “racket’’). Arthur Pryor of 
BBDO said spot commercials should be 
abolished—“they’re horrible.” 

Died: Frederick Maytag, 79, leaving 
an estate of some $25,000,000; and Judge 
R. W. Bingham, publisher of the Louis- 
ville Courier-Journal. 


1938 


Wow! Back in the red (with a lot of 
company) as recovery hits a stumbling 
block. Circulation up, but advertising 
dives 460 pages from previous year. 


There was a recession, and the con- 
sumer movement was a subject of serious 
discussion. Organization was a key word: 
industry after industry was swept by a 
wave of strikes as the CIO and the AFL 


Townsend Technique Splits 
Lord & Thomas, Quaker Oats 


Rigidly Set Formula for "RESIGNS ACCOUNT Creative Agency Function 
Advertising Causes | Emasculated by Plas, 
Debate | Wow of Lasker 


] Chcage, Jone 9 — Keverbers- 
jtwms of the resignation of the 
Jvaker Unt» account by Lont & 
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set up their industrial patterns. The NRA 
codes had encouraged the idea of organi- 
zation, too. And the consumer movement 
seemed to be a natural. 

But the most exciting story to advertis- 
ing people concerned the Townsend 
Brothers (W. S. and A. J.). They were a 
fantastic pair, and their 27-point eval- 
uation of advertising copy is still believed 
by some observers to have triggered the 
whole evolution of copy research. They 
came into prominence when A. D. Lasker 
(who distrusted research) resigned the 
Quaker Oats account because it insisted 
on having the Townsends evaluate Las- 
ker’s copy. The Townsends had an in- 
genious system—a five-year contract, the 
first year for $50,000, and 1% of the ad- 
vertising expenditure for the next four 
years. They were believed to have 
achieved a $400,000 volume in 1938. 


s Thurman Arnold, an assistant attorney- 
general with a cold eye for advertising 
(he thought it spurred monopoly) became 
a familiar name to U. S. admen. The Fed- 
eral Communications Commission dis- 
claimed any notion of regulating radio 
advertising rates, and declined to fix a 
flat policy on newspaper ownership of 
stations. Father Coughlin didn’t think 
much of advertising either, because of 
its sensual appeals. Birds Eye had moved 
up to 4,500 stores from a standing start 
in 1931. 

The media field was rocked by the 
first of Life’s readership studies, the 
first venture outside the reservation 
bounds of the ABC. Orson Welles, on 
Mercury Theater for CBS, frightened the 
nation with his Martian invasion show. 
Crosley was experimenting with a small 
car. Procter & Gamble tested Teel. And 
Catherine McNelis, head of Tower Mag- 
azines, was indicted along with others 
for defrauding advertisers—probably the 
only case on record where advertisers 
and the ABC were bilked.. 

Died: Glen Buck, 61, Chicago adman of 
whom it was said that he failed with 
only one product—Stutz; Archie M. An- 
drews, 59, chairman of Dictograph and 
onetime head of Hupp Motor Car Co.; 
Harvey S. Firestone, automotive pioneer. 
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1939 


Begins to look as though recovery is 
permanently stalled. Ad volume drops to 
932 pages, same as in 1934. War in 
Europe. 


The war broke out in Europe. Its econ- 
omic repercussions were immediate. Can- 
ada went to war promptly, and the U. S. 


Roy 5. Durstine 
Resigns from Agency; 
Barton President 


New York, April 13 —Roy S. Dur- 
Stine, president of Batten, Barton 
Darstine & Osborn since 1936, and 
an active figure 
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could see a war economy working across 
the border. 

The top story was the beginning of the 
Federal Trade Commission’s complaint 
against Good Housekeeping and its seal, 
which was to drag drearily on for years, 
and conclude with a change of seals. FTC 
moved in many directions, scraping up 
cases of discrimination and Robinson- 
Patman violations, and for the first time 
agencies became parties to stipulations— 
Raymond Powell Co., Memphis, was the 
first, and Ralph H. Jones Co., Cincinnati, 
was the first Four A’s member. 

A story which caught agency attention 
was Roy S. Durstine’s leaving BBDO, 
where he had been president. He was 
easily one of the country’s best known 
agency men, and only the year before 
had concisely suggested that testimonial 
advertising ought to be banned. Bruce 
Barton took over as BBDO president, and 
Mr. Durstine set up his own agency. 
Foreign branches of U. S. agencies began 
to close as the war pall settled over 
Europe. Pictorial Review and Country 
Home were suspended. Hearst’s Atlanta 
Georgian and Sunday American were ac- 
quired by the Journal, and the Chatta- 
nooga Free Press bought the News. 


a P. T. Farnsworth predicted commercial 
television by the end of the year. NAB 
pushed a commercial code for broadcast- 
ing. Colgate launched Vel in the Midwest, 
and Royal Typewriter was trying to sell 
machines through drug stores and paying 
$3 for leads to sales. Pall Mall came out 
in king size. 

It was a labor year: AFRA announced 
it had almost 100% network participation, 
and 61 agencies signed. The Newspaper 
Guild, on strike against the Chicago 
Herald-Examiner, tried to get advertisers 
not to use the newspaper. No dice. 

U. S. circuit court judge Martin S. 
Manton was indicted; in 1932 his partner 
had received $250,000 as a “loan” from 
Lord & Thomas, when Manton had an 
American Tobacco Co. case pending. A. D. 
Lasker said he gave full information to 
D. A. Thomas E. Dewey’s office, and 
later was specifically exonerated. 

Died: Barron G. Collier, 65, the car card 
king, whose death pushed his fragile em- 
pire into bankruptcy; M. W. (Sam) 
Perinier, exec. v.p. of Newsweek and a 
dynamic salesman. 


1940 


“Phony” war, then real war; modest 
business upturn, but everyone’s uneasy. 


In the late spring German armies rolled 
to the Channel. In the U. S. the great 
debate was in process, accentuated by a 
presidential campaign in which one con- 
tender was willing to break the two-term 
tradition. War orders were making heavy 
industry hum, and there was already 
discussion of priorities and allocations to 
come. 
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Advertising Age, January 10, 1955 


The top advertising story was the con- 
viction of Catherine McNelis and others 
for fraud in the Tower Magazine cases. 
It attracted much attention, because the 
ABC audit had usually been proof against 
deception, and it was to make life much 
more difficult for store-distributed books 
in time to come (Tower magazines were 
distributed through Woolworth stores). 

The top adless story was the launching 
of PM in New York. It was to be a new 
kind of newspaper, edited by Ralph In- 
gersoll, ex-Time publisher, and its back- 
ers originally included O. B. Winters, 
Mrs. Louis Gimbel, John Hay Whitney, 
Chester Bowles, P. K. Wrigley, Leo Mc- 
Givena, and Marshall Field. At year-end 
Marshall Field was pretty much the sole 
owner. Despite its grandiose beginnings, 
PM never really got going—its adless state 
didn’t enable it to uncover anything that 
dailies with ads weren’t reporting, and 
as time went on its shrill voice was heard 
by fewer and fewer people. 


= The big vitamin push began, with 
Standard Brands testing, and all products 
began to talk about their vitamin content. 
Motion picture operators wanted the De- 
partment of Justice to do something about 
Tums’ “Pot of Gold” show, which it 
claimed cost the industry $1,000,000 a 
week in admissions, but the department 
declined to act. Nescafe was launched. 
T. F. MacManus, who had retired, came 
back to the agency business—but very 
briefly, for he died in the fall. AA found 


Tower Magazines Case Ends 
with Convictions of Fraud 
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that, as of 1939, the average advertising 
manager was 37 to 39 years old, made al- 
most $5,000. Nielsen announced the Audi- 
meter. 

Died: Theodore F. MacManus, automo- 
tive ad great; O. B. Winters, 49, who im- 
parted a distinguished literary grace to 
Erwin, Wasey’s copy; J. Stirling Getchell, 
41, who packed a furious agency career 
into a brief span and whose introductory 
campaign for Plymouth is still recalled 
with admiration; R. C. Desirens, who cre- 
ated “Chessie” for the C&O when with 
Campbell-Ewald; and Leon Douglass, co- 
founder of Victor Talking Machine Co., 
who adopted Nipper and “His Master’s 
Voice” as trademarks of RCA. 


1941 


War gets closer and closer, finally lands 
in Uncle Sam’s lap with a bang. Will ad- 
vertising survive “total” war? 


For 11 months, business moved in 
usual channels, except for a somewhat 
speedier pace, as war orders continued to 
pour in. Then came the war, and a savage 
conversion to a military economy. 

The networks had declined to renew 
their ASCAP contracts at the close of the 
preceding year, and listeners became 


YouGotMeWrons, Advertising Mobilizes Forces | 
to Preserve Free Enterprise 


Jount ANA ond Fow As 


Henderson Tells 
Four A’s, ANA 


miserably familiar with the works of 
Stephen Foster and cther composers in 
the public domain. The population de- 
cline and slipping birthrate came to a 
halt. Wartime marriages, the first of the 
baby boom, and a host of defense towns 
changed the whole pattern of American 
life. And almost unnoticed, the great 
income shift began—the men on the 
assembly lines began to pick up wages 
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2 bulls power makes a difference 
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makes the Spokane Market 
different too ! 


-" AND IT’S ONE OF THE THREE MUST 


Bis MARKETS IN THE PACIFIC NORTHWEST 


< 


The acti power of over a million people is bound to make 
a big difference—particularly when their earnings are above aver- 
age and when they spend more for retail merchandise. 


That’s just how it is in the Billion Dollar Spokane Market. 

One out of every 155 Americans lives in this rapidly-growing area 

. and one out of every 149 dollars spent by Americans for 
retail goods is spent in Spokane Market stores. 


Neither a one-city nor a one-industry market, Spokane’s “In- 
land Empire” is larger than New England . . . composed of parts 
of four states geographically integrated as a natural “economic 
area. The prosperity of its people and its businesses is solidly 


The Spokane Market Beats... grounded in the stability, productivity and diversity of its basic 
| industries—agriculture, livestock, mining, lumbering and manu- 
33 states in per capita Buying Income facturing. 
36 states in per capita Retail Sales 
37 states in per capita Automotive Store Sales You reach... and sell . . . this great consumer market most 


completely when you use the two daily newspapers that have 
grown with and are accepted as “home-town” newspapers the 
28 states in per capita Food Store Sales length and breadth of the Inland Empire . . . The Spokesman- 


43 states in Gross Income per Farm Review and Spokane Daily Chronicle. 


41 states in per capita Filling Station Sales 


SPOKESM: \N-] REY iE WwW 


LA = 


Spokane | Baily y Ol htonitie 


Combined Daily Circulation 
Over 160,000— 
81.84% UN-duplicated 


——————_S 


Advertising Representatives: Cresmer & Woodward, Inc., New York, Chicago, 
Detroit, Los Angeles, San Francisco, Atlanta. Color Representatives, SUNDAY 
SPOKESMAN-REVIEW. Comic Sections: Metropolitan Group. = 
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much faster than white collar people, 
and the levelling-off process was under 
way. 


= Swan was launched by Lever through 
Young & Rubicam, and Lever was sued 
by P&G, which contended that Swan 
imitated Ivory. P&G’s tough copy for Teel 
(“don’t brush cavities into your teeth’) 
ran into a storm of protest, and many 
publications refused it. 

The Federal Trade Commission ordered 
Philip Morris to drop “English blend” 
and “Ltd.” and other British terms. Vergil 
D. Reed was named acting director of the 
Census. A new, tough-talking FCC chair- 
man, James Lawrence Fly, promptly be- 
gan an investigation of monopoly situa- 
tions involving newspapers and radio 
stations. The ANPA warned that the gov- 
ernment’s eventual aim was the abolition 
of advertising. 


= The long-awaited report on the econ- 
mic effects of advertising, made by Neil 
Borden of the Harvard faculty under a 
grant from the widow of A.W. Erickson, 
substantiated claims that advertising was 
efficient. In the fall, the ANA and Four 
A’s had an historic meeting calculated to 
build a defense for advertising—its happi- 
est outcome was the groundwork for 
the Advertising Council, which became 
advertising’s best public relations instru- 
ment. James W. Young who fathered the 
Advertising Council, came back to J. 
Walter Thompson Co. 

Bernarr Macfadden retired from Mac- 
fadden Publications, with O. J. Elder 
succeeding him. Marshall Field launched 
the Chicago Sun. Magazines reduced rate 
protection to 90 days. W. H. Weintraub 
opened his own agency in New York. 
David and Alfred Smart were fined 
$10,000 each, and drew two-year suspend- 
ed sentences for violating SEC regulations 
in the sale of Esquire Inc. stock. Jack 
Benny was the guest at a $25,000 NBC 
party celebrating his ten years in radio; 
he was touched, and said he hoped to 
work for NBC the rest of his life (he 
went to CBS in 1948). 

Then the bombers came out of the sun 
at Pearl Harbor, and the blackouts began 
on both coasts, the advertising business 
was altered radically. 

Died: Wilbur Ruthrauff, 53, mail order 
pioneer who saw Ruthrauff & Ryan be- 
come a synonym for hard-selling, un- 
lovely copy; W. D. McJunkin, veteran 
Chicago agency operator; Paul Block, 
newspaper publisher. 


1942 


General opinion in advertising circles: 
The business is in for a rough time. AA’s 
circulation off, advertising up moderately, 
as country wrestles with gravest peril. 


The automobile business was an imme- 
diate casualty of the war. Cancellation 
orders went out through agencies to all 
media with auto ads slated. The sugar 
restriction order hit the bottling industry. 
Restrictions on tin wiped out the boom in 


beer cans. Cuffless and vestless suits were 
ordered, and the vests never really came 
back. The War Advertising Council was 
formed, with Dr. Miller McClintock as its 
first director. The Union Pacific closed its 
fabulous winter resort, Sun Valley, for 
the duration, and there were diplomatic 
internees at the Greenbrier and the 
Homestead. Lifebuoy dropped its dis- 
tinctive scent, Western Union suspended 
the singing telegram, and the radio yam- 
mered endlessly that “Lucky Strike Green 
has gone to war!” 

The change in advertising became ap- 
parent. The Council on Candy as Food 


was formed, with the intention of keeping 
the candy business alive despite sugar 
restrictions. Arthur Price of Sears, Roe- 
buck & Co. blasted flag-waving advertis- 
ing, and Vultee had an ad for a fighter in 
House & Garden. Time and Life set 
space limitations. New York dailies had 
a “victory rate” for war advertising—25% 
below general rates. There were many 
preachments about the importance of 
“keeping the company name alive,” and 
much concern over the admissibility of 
advertising as a cost—an uncertainty the 
government resolved by a clear statement 
in the fall. There was an argument about 
whether the government should adver- 
tise (as the British and Canadian govern- 
ments had done successfully) and among 
those who thought they should was 
Raymond Rubicam, who left his agency to 
work with the War Manpower Commis- 
sion. Gravel-voiced Elmer Davis left CBS 
to head the Office of War Information. 


= Procter & Gamble sued Lever for pry- 
ing into trade secrets. The New York 
Times launched its Sunday magazine, 
which was to become a major mer- 
chandising force in the soft goods field. 
Heinz launched Swerl. Duane Jones (with 
accounts) left Maxon Inc. to set up his 
own agency. Paul West of ANA got a 
gold medal for his services to advertising. 
Henry Doorly of the Omaha World- 
Herald and Richard Slocum of the 
Philadelphia Evening Bulletin got kudos 
for their work in the national scrap drive. 
General Tire bought the Yankee Network. 
Frank Stanton was named a v.p. of CBS. 
Some 82.8% of U.S. homes had radios. 
A. N. Halverstadt was named media chief 
for Procter & Gamble. Gordon E. Cole 
of Cannon Mills wanted ABC to audit 
secondary circulation. 

Died: Henry Eckhardt, founder of Ken- 
yon & Eckhardt; Moses L. Annenberg, 
64, who pioneered a knowledge of circula- 
tion into a publishing empire; Charles 
Coolidge Parlin, 70, who set up Curtis 
Publishing’s research and set the whole 
pattern of media research; Conde Nast, 
68, who brought a new kind of fashion 
and sophistication to publishing; E. T. 
Gundlach, 63, Chicago agency man who 
pioneered mail order copy. 


1943 


Even in total war, advertising has an 
important job to do. Business booming, 
ad volume picking up, availability of 
paper is the controlling factor tn ad 
volume, 


Lord & Thomas suspends, with Foote, 
Cone & Belding taking over its accounts. 
Frank and Anne Hummert quit Blackett- 
Sample-Hummert to set up Air Features, 
and shortly B-S-H split into Dancer- 
Fitzgerald-Sample and Hill Blackett & 
Co. Chester Bowles left Benton & Bowles 
for the Office of Price Administration, 
and the beginning of a distinguished 
career of public service. C. J. LaRoche 
walked out of Young & Rubicam, where 
he was president; Edward Klauber left 
CBS where he was chairman of the ex- 
ecutive committee; George MacMillan of 
ANA quit to join Bristol-Myers Co. 

Edward J. Noble bought the Blue Net- 
work for $8,000,000. V-Mail was launched. 
Lloyd Herrold, Northwestern professor 
and contest consultant, joined Leo Burnett 
Co. Irwin Maier became publisher of the 
Milwaukee Journal. AA became the 
“National Newspaper of Marketing.” The 
first posters showing a pneumatic Jane 
Russell in “The Outlaw” caused a furor 
on the West Coast. WJSV became WTOP. 
Life passed The Saturday Evening Post 
in advertising dollar volume. “The Kid in 
Upper Four,” written by Nelson Metcalfe 
for Wendell P. Colton and the New York, 
New Haven & Hartford, is called a classic. 
Wendell Willkie’s “One World” was a 
publishing sensation. William S. Jack, of 
Jack & Heintz, explained his unique bonus 
system (it was wonderful while it lasted) 
to the American Marketing Assn. The 
Federal Trade Commission cited Willys 


and U.S. Advertising, charging that the 
Jeep was developed by the Army and 
American Bantam Car Co. 


= D. P. Smelser of Procter & Gamble and 
four others were found guilty in the P&G- 
Lever industrial espionage cases, but cor- 
porate defendants were acquitted. “Vic- 
tory models” were renamed “war models.” 


End of Lord & Thomas Stirs 
Entire Advertising World 


Foote, Cone and 
“ID aa’ = 0/. Belding Takes Over 
» “ag Offices, Accounts 
BULLETIN 


Chicago, Dee 31 —Declarung that 
the statement in Jan 1 Tide, out 
‘today, that American Tobaceo Com- 
pany « paying less than 15% on it 
‘ advertising ity untrue,” 
“pert ~ @ 


The vitamin business was at its height, 
with Lever’s Vimms and Standard Brands’ 
Stamms fighting for leadership. 

Paper shortages and restrictions were 
real, now. Optional insertion dates became 
the rule. Retailers pulled out of the New 
York Times after a rate boost but came 
back. Esquire cut down to 25-lb. stock. 
Drug Topics went to fortnightly. Canada 
ruled pulpwood an essential industry, 
much to the relief of U. S. publishers. 
The draft status of advertising men was 
a question (mostly they got drafted). 
“Restricted” disappeared from New York 
resort advertising in newspapers. West- 
brook Pegler ribbed advertising men who 
now had to learn not to sell, saying it 
was like “a sheepdog being asked to kill 
the ewes,” and that some admen “would 
rather die and the rest will never be the 
same.” 


= BBDO put three clients into experi- 
mental tv. Farm Journal and Farmer’s 
Wife bought Pathfinder from Emil Hurja. 
A bad lot of Fletcher’s Castoria brought 
dramatic newspaper and radio appeals 
for its return and withdrawal from the 
market, usually considered a public rela- 
tions masterpiece. Curtis-Wright Corp. 
and International Nickel’s advertising was 
blasted by the Truman Committee, since 
C-W’s Helldiver was not then in use by 
the Navy nor had the Navy flown the 
helicopter shown in the Nickel ads. AA 
published Townsend’s 27 points. 

Died: Rodney E. Boone, 61, whose or- 
ganization represented Hearst newspa- 
pers; and Philip L. Henriquez, Chicago 
representative of the St. Louis Post-Dis- 
patch, two weeks before his scheduled 
retirement. 


1944 

More of the same. Everybody’s frantic 
for paper. AA has some 5,000 potential 
subscribers stacked up on a waiting list; 
meanwhile services them with a four-page 
“digest.” 

It was a year for figures. Canadians 
pitched up $500,000 in sponsored adver- 
tising for their $1,300,000,000 7th Victory 
Loan drive. The Federal Trade Commis- 
sion handed in its monumental study on 
distribution costs, showing that ad costs 
ranged from .06% for shipbuilding to 
13.9% for drugs. The Bureau of Adver- 
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Despite Criticisms, 
Brewer Is ‘Sold’ on 
$100,000 Competition 


BY JOHN B. MILLER 


Chicago, July 20.—The answer 
would be “Yes,” company officials 
said this week, if they were con- 
sidering doing it over again—run- 
ning the $50,050 Pa! Bostw:z 
Employment 4 
In *_@3@—a 
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Advertising Age, January 10, 1955 


tising, ANPA, was hoping for a million- 
dollar budget (up from $400,000). P&G 
paid Lever $5,675,000 in a patent infringe- 
ment suit. Pabst paid out $50,000 in its 
postwar planning contest. The BofA 
figured war theme advertising running 
in newspapers totalled $58,000,000. John 
S. Knight bought the Chicago Daily News 
for an initial down payment of $2,151,538. 
A postwar national product of $145 to 
$180 billion was forecast by Walter I. 
Crowder of the Department of Commerce. 
Frederic R. Gamble, who succeeded John 
Benson as president of the Four A’s, said 
only 2% of war advertising was objection- 
able. 

As the Normandy landings succeeded, 
and as American troops fought their way 
ashore in the Marianas and the Philip- 
pines, some of the familiar look of post- 
war began to appear: Don Francisco 
joined J. Walter Thompson Co.; William 
B. Lewis joined Kenyon & Eckhardt as 
radio v.p.; Merle Thorpe left Nation’s 
Business to join Cities Service; Jean Wade 
Rindlaub became BBDO’s first female 
v.p.; Associated Merchandising Corp. an- 
nounced AMC appliances would be sold 
through department stores, including 
Marshall Field & Co.; Calvert launched 
the “Man of Distinction” campaign; 
Doherty, Clifford & Shenfield was formed 
by men leaving Pedlar & Ryan, and Rob- 
ert E. Lusk quit the agency for Benton & 
Bowles; Y&R planned a London office 
under George Bryson; and Felix Coste left 
D’Arcy to become advertising v.p. for 
Coca-Cola Co. 


# Raymond Rubicam retired from Young 
& Rubicam ($43,000,000 in billing) and 
AA reported that nine agencies had more 
than $20,000,000 in billing in 1943. P. L. 
Thomson retired as public relations di- 
rector of Western Electric (he had been 
president of ABC since 1927). The Adver- 
tising Council ran into a hornet’s nest 
with its venereal disease campaign, with 
Catholic newspapers doing most of the 
sniping. N. W. Ayer & Son was signing 
ads for 11 clients. AA launched its 8-page 
monthly Pony Edition for servicemen, and 
sadly announced that for a 60-day period 
it could take no new advertisers. WQXR 
was bought by the New York Times, Ed- 
gar Kobak quit the Blue Network to be- 
come president of Mutual, and there was 
a frightful cigaret shortage, with long 
queues before cigar and drug stores. 

Died: Bernard Lichtenberg, 52, v.p. of 
Alexander Hamilton Institute, founder of 
the Institute of Public Relations, and one- 
time president of the ANA; William 
Dewart, 63, publisher of the New York 
Sun; William Allen White, 75, nationally- 
known small town newspaper editor, 
whose Emporia Gazette became a reliable 
voice in the grass roots; Arthur H. Kud- 
ner, 54, agency man whose copy for Buick 
set a new pattern in how to sell automo- 
biles; William H. Johns, 76, chairman of 
Batten, Barton, Durstine & Osborn, who 
was a primary mover in the early days of 
the American Assn. of Advertising 
Agencies. 


1945 


Peace—it’s wonderful! But what will 
happen to our superduper economy? 


This was the year of Gotterdammerung 
for the Reich that was to live a thousand 
years, and in the Pacific the dread mush- 
room bloomed and the atomic age was 
ushered in. The lights went on in London 
(but not on outdoor signs) and Fuller & 
Smith & Ross was named to handle sur- 
plus war assets. AA editorialized after 
V-J Day that “Now It’s Up to Us”—up to 
advertising to maintain employment, pro- 
duction and income, and we predicted 
that the postwar world would be the ad- 
vertising man’s oyster. We also foresaw a 
“golden age” for advertising, with an ad 
expenditure of $3 billion. (P. S. Well, we 
were closer than the economists who 
figured on 8 million unemployed.) And 
we offered free classified advertisements 
to returning veterans. 

It was a time of confidence: U. S. ad- 
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Advertising Age, January 10, 1955 


Now It’s Up to Us 


American pon Ky allied fighting men, backed by the pro- 
of American industry, have won the war 

The ssldiors the sailors, the Marines, the Coast Guards 

men, can lay down their arms They have fought the good 

fight, and they have won. The managers, the planners, the 

workers in the inconceivably vast and efficient American 

‘arsenal of democracy” can rest, briefly, on their laurels. 

too have fought the good fight, and they ‘oo have 

The fighting man and the production man alike merit 

the endying gratitude of a world they have saved from 


The ak of peace are many, but the crux of the 
American problem is simple: 
To maintain employment, production and national 
income at or near the high 1 level of the war years 

If America can maintain high level employment, pro- 
duction and national income, the stage is set for the greatest 
period of prosperity in American history. If America is 
Prosperous, the world is likely to prosper. If the world 
Prospers, peace is assured. 

In our economy, free enterprise, with the accent on the 
enter prise, and sound, aggr ising, selling and 
advertising, are the prerequisites of high level ‘employment, 

and national income. 
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moving abroad again, reopening offices 
closed in 1939 and 1940. The ball-point 
pen craze swept the country, urged on by 
Milton Reynolds, whose company turned 
a neat $3,750,000 profit in three months. 
One adman who got out of service a cou- 
ple of years earlier, Frederick Wakeman 
of Foote, Cone & Belding, delivered him- 
self of his second novel—“The Hucksters.” 
It was a smashing success, led to count- 
less denials by advertising men that it 
bore any resemblance to reality (although 
the indictment was so flattering some 
were prepared to plead guilty), and left 
a word implanted in advertising patois. 

Kraft sued Bing Crosby successfully, 
to make him fulfill his “Kraft Music Hall” 
contract. Seagram grasped the nettle and 
advised men in advertising to see “The 
Lost Weekend,” a story of alcoholism. The 
ANPA recognized 677 agencies. Some 26 
agencies billed $10,000,000 or more in the 


MCA-TV Gre Grdlicailiz 


Ferry & Yocum; Radco Inc.; Sullivan, 
Stauffer, Colwell & Bayles; Day, Duke & 
Tarleton; Tatham-Laird; Dunn-Fenwick 
Co.; Jacobs & Co.; and Sweetser, Byrne & 
Harrington. Of these, only two were des- 
tined to make the over $10-million group, 
only one to make the $5-million and 
more group. 


= Died: Capt. Joseph Medill Patterson, 
67, publisher of the New York Daily 
News, whose tabloid newspaper had at 
his death 2,250,000 circulation daily, 4,- 
500,000 on Sunday; Earl E. May, 58, ra- 
dio pioneer and pioneer in selling seeds 
by radio from KMA, Shenandoah, Ia.; 
L. D. H. Weld, 64, who had set up Swift’s 
research department, and whose estimates 
of advertising volume for McCann-Erick- 
son (where he was a v.p.) were yard- 
sticks for the business; George Washing- 
ton Hill, 61, choleric chief of American 


é ship throughout the world the Toreedh most cous tile 


quality TV film programs anywhere. Now the MCA-TV 
consists of 68 salesmen who offer you 22 separate filmed 


in operation, broke the Curtis line and 
agreed to take liquor advertising. Robert 
R. Young began his war of nerves on 
the New York Central, a war to be ended 
with the acquisition of the Central seven 
years later. Two controversial reports 
were published: Llewellyn White’s 
“American Radio,” which blasted the 
control exercised by advertising agencies 
over the medium; and the Luce-financed, 
Hutchins-directed “A Free and Responsi- 
ble Press,” whose findings were bitterly 
debated by publishers, who disliked the 
implications that the U. S. press was free 
but frequently irresponsible. 


= Died: Ogden Reid, 64, editor of the 
New York Herald Tribune and a power- 
ful political voice on two continents; K. 
C. Hogate, publisher of the Wall Street 
Journal, whose skill had helped the Dow- 
Jones publishing empire come back from 
the debacle of the depression; William 
Crapo Durant, 85, who made fortunes in 
the auto business, twice captured Gen- 
eral Motors and twice was thrown out; 
Frederic Goudy, 82, America’s leading 
type designer; Walter B. Weisenburger, 
59, for 13 years exec. v.p. of National 
Assn. of Manufacturers, whose firm pol- 
icy had much to do with shaping NAM’s 
rigid approach to labor and public rela- 
tions; Harvey Young, 77, advertising di- 
rector of the Columbus Dispatch; and 
George Rector, 69, food authority, who 
had appeared in Wilson & Co. ads since 
1938. 


1948 


Another modest slide in ad volume, a 
rise to 20,800 in circulation. The ad busi- 
ness is definitely bigger than it was pre- 
war. 


This was the year Emerson Foote re- 
signed the $12,000,000 American Tobac- 
co account, breaking a relationship which 
Foote, Cone & Belding and Lord & Thom- 
as had maintained for a quarter century. 


[FC&B Resigns $12,000,000 
American Tobacco Account 


cee Post’ 
Not Unhappy Over 
Hill's Resignation 


Wasmimcrow — The Washington 


It was also the year when the public 
opinion pollsters missed the boat. Dewey 
was in the governor’s mansion at Albany, 
not the White House, and research men 
rushed to explain that this could happen 
only in public opinion research, not 
marketing studies. 

Toni was bought by Gillette Safety 
Razor. Springs Cotton Mills began its 
campaign of double entendre which still 
bothers the more thoughtful advertising 
men. Hunt Foods bought 52 pages in 
Life. The ANA and the Four A’s got their 
campaign to better the understanding of 
the American economic system under 
way. Borden Co. drew almost a million 
entries in a contest to name Elsie’s bull 
calf (winning name: Beauregard). 

Andrew Jergens cancelled Walter Win- 
chell. Controlled Circulation Audit 
changed its rules of audit, and began au- 
diting ABC publications with sizable seg- 
ments of unpaid circulation. McCann- 
Erickson had a new, 32-year-old presi- 
dent, Marion Harper Jr. CBS launched 
its great talent raids on NBC, picking off 
Jack Benny, Amos ’n’ Andy, and Phil 
Harris and Alice Faye. There were give- 
away shows all over the networks (“a 
carton of soap and instructions on how 
to use it,” sneered Fred Allen, but he quit 
radio at year-end), and James C. Petril- 
lo let his musicians work on FM and 
later lifted the recording ban, saying 
mildly that “Every great American can 
change his mind.” 


s Newspapers hit a new total of national 
advertising—$434,000,000—and Alfred 
Stanford, the Bureau of Advertising, quit 
to join the New York Herald Tribune. 
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: f But neither military men nor production men can wip he , 
i f the peace. The magnificent productive capacity of Ameri- || ¥ 
” can industry, shoveled into the insatiable maw of Moloch |/® 3 
for five terrifying years, must be utilized now for the re- 
" : habilitation of a devastated world, for the constant improve- 
A : ment of standards of living, for the fulfillment of human 
wants and the creation of a solid economic foundation on 
Te q which all bope of peace eventually rests. This is a job for r 
e f the marketing man—for the merchandiser, the salesman. 
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much faster than white collar people, 
and the levelling-off process was under 
way. 


® Swan was launched by Lever through 
Young & Rubicam, and Lever was sued 
by P&G, which contended that Swan 
imitated Ivory. P&G’s tough copy for Teel 
(“don’t brush cavities into your teeth’) 
ran into a storm of protest, and many 
publications refused it. 

The Federal Trade Commission ordered 
Philip Morris to drop “English blend” 
and “Ltd.” and other British terms. Vergil 
D. Reed was named acting director of the 
Census. A new, tough-talking FCC chair- 
man, James Lawrence Fly, promptly be- 
gan an investigation of monopoly situa- 
tions involving newspapers and radio 
stations. The ANPA warned that the gov- 
ernment’s eventual aim was the abolition 
of advertising. 


= The long-awaited report on the econ- 
mic effects of advertising, made by Nei 
Borden of the Harvard faculty under a 
grant from the widow of A.W. Erickson, 
substantiated claims that advertising was 
efficient. In the fall, the ANA and Four 
A’s had an historic meeting calculated to 
build a defense for advertising— its happi- 
est outcome was the groundwork for 
the Advertising Council, which became 
advertising’s best public relations instru- 
ment. James W. Young who fathered the 
Advertising Council, came back to J. 
Walter Thompson Co. 

Bernarr Macfadden retired from Mac- 
fadden Publications, with O. J. Elder 
succeeding him. Marshall Field launched 
the Chicago Sun. Magazines reduced rate 
protection to 90 days. W. H. Weintraub 
opened his own agency in New York. 
David and Alfred Smart were fined 
$10,000 each, and drew two-year suspend- 
ed sentences for violating SEC regulations 
in the sale of Esquire Inc. stock. Jack 
Benny was the guest at a $25,000 NBC 


party celebrating his ten years in radio; 


he was touched, and said he hoped to 
work for NBC the rest of his life (he 
went to CBS in 1948). 

Then the bombers came out of the sun 
at Pearl Harbor, and the blackouts began 
on both coasts, the advertising business 
was altered radically. 

Died: Wilbur Ruthrauff, 53, mail order 
pioneer who saw Ruthrauff & Ryan be- 
come a synonym for hard-selling, un- 
lovely copy; W. D. McJunkin, veteran 
Chicago agency operator; Paul Block, 
newspaper publisher. 


1942 


General opinion in advertising circles: 
The business is in for a rough time. AA’s 
circulation off, advertising up moderately, 
as country wrestles with gravest peril. 


The automobile business was an imme- 
diate casualty of the war. Cancellation 
orders went out through agencies to all 
media with auto ads slated. The sugar 
restriction order hit the bottling industry. 


Restrictions on tin wiped out the boom in — 


Advertising Is in the War 


beer cans. Cuffless and vestless suits were 
ordered, and the vests never really came 
back. The War Advertising Council was 
formed, with Dr. Miller McClintock as its 
first director. The Union Pacific closed its 
fabulous winter resort, Sun Valley, for 
the duration, and there were diplomatic 
internees at the Greenbrier and the 
Homestead. Lifebuoy dropped its dis- 
tinctive scent, Western Union suspended 
the singing telegram, and the radio yam- 
mered endlessly that “Lucky Strike Green 
has gone to war!” 


The change in advertising became ap- © 
parent. The Council on Candy as Food | 


was formed, with the intention of keeping 
the candy business alive despite sugar 
restrictions. Arthur Price of Sears, Roe- 
buck & Co. blasted flag-waving advertis- 
ing, and Vultee had an ad for a fighter in 
House & Garden. Time and Life set 
space limitations. New York dailies had 
a “victory rate” for war advertising —25% 
below general rates. There were many 
preachments about the importance of 
“keeping the company name alive,” and 
much concern over the admissibility of 
advertising as a cost—an uncertainty the 
government resolved by a clear statement 
in the fall. There was an argument about 
whether the government should adver- 
tise (as the British and Canadian govern- 
ments had done successfully) and among 
those who thought they should was 
Raymond Rubicam, who left his agency to 
work with the War Manpower Commis- 
sion. Gravel-voiced Elmer Davis left CBS 
to head the Office of War Information. 


and U.S. Advertising, charging that the 
Jeep was developed by the Army and 
American Bantam Car Co. 


= D. P. Smelser of Procter & Gamble and 
four others were found guilty in the P&G- 
Lever industrial espionage cases, but cor- 
porate defendants were acquitted. “Vic- 
tory models” were renamed “war models.” 


End of Lord & Thomas Stirs 
Entire Advertising World 


. , Foote, Cone and 
“Dr . = /0/. Belding Takes Over 
i Offices, Accounts 
. BULLETIN 
Chicago, Dee 31 —Declaring that 


the statement in Jan & Tide, owt 
‘today. that American Tobaceo Com- 
pany ws paying less than I5¢ oo it 
| advertising aay untrue,” 
*rta = @ 


The vitamin business was at its height, 
with Lever’s Vimms and Standard Brands’ 


Advertising Age, January 10, 1955 


tising, ANPA, was hoping for a million- 
dollar budget (up from $400,000). P&G 
paid Lever $5,675,000 in a patent infringe- 
ment suit. Pabst paid out $50,000 in its 
postwar planning contest. The BofA 
figured war theme advertising running 
in newspapers totalled $58,000,000. John 
S. Knight bought the Chicago Daily News 
for an initial down payment of $2,151,538. 
A postwar national product of $145 to 
$180 billion was forecast by Walter I. 
Crowder of the Department of Commerce. 
Frederic R. Gamble, who succeeded John 
Benson as president of the Four A’s, said 
only 2% of war advertising was objection- 
able. 

As the Normandy landings succeeded, 
and as American troops fought their way 
ashore in the Marianas and the Philip- 
pines, some of the familiar look of post- 
war began to appear: Don Francisco 
joined J. Walter Thompson Co.; William 


Stamms fighting for leadarshin_. CR. Lewis inined Kanvon 2. Wokhardt as 


Wass 5 
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Advertising Age, January 10, 1955 


Now It’s Up to Us 


American and allied fighting men, backed by the pro- 
ductive genius of American industry, have won the war 
The soldiers, the sailors, the Marines. the Coast Guarde- 
men, can lay down their arms. They have fought the good 
fight, and they have won. The managers, the planners, the || 
workers in the inconceivably vast and efficient American 
“arsenal of democracy” can rest, briefly, on their laurels. | 
too have fought the good fight, and they too have 
= The ee and the production man alike merit 
undying grati of a world they have saved from 
destruction “i . 


But neither military men nor production men can win 
the peace. The magnificent productive capacity of Ameri- 
can industry, shoveled into the insatiable maw of Moloch 
for five terrifying years, must be utilized now for the re- 
habilitation of a devastated world, for the constant improve- 
ment of standards of living, for the fulfillment of human 
wants and the creation of a solid economic foundation on 
which all bope of peace eventually rests. This is a job for 
the marketing man—for the merchandiser, the salesman, 
the advertiser. 
The problems of peace are many, but the crux of the || 
American problem is simple: | 
To maintain employment, production and national | 
income at or near the high level of the war years 
If America can maintain high level employment, pro- 
duction and national income, the stage is set for the greatest 
period of prosperity in American history. If America is 
Prosperous, the world is likely to prosper. If the world 


The “postwar” world—the world we are living in NOW 
~—is the marketing man’s oyster. We are confident of his 
ability to crack it. 


vertising volume had gained 700% in 30 
years. Avco Corp. bought Crosley radio 
and appliance divisions for $22,000,000. 
Magazines and newspapers got a 5% pa- 
per rebate—first in a long, long time. In 
1944, payments to individuals averaged 
$1,082 compared with $575 in 1940. The 
Philadelphia Inquirer bought WFIL for 
$1,900,000, and there was a rush for FM 
outlets, since everyone knew that the 
great FM bonanza was at hand. The Of- 
fice of Defense Transportation lifted its 
ban on conventions. (How did we live 
without them?) 


= Army PX’s liquidated their stocks, 
there were shortages of coffee, nylons, 
white shirts and men’s suits, Atlas Corp. 
bought Liberty, and Monitor Appliances 
(to be controlled by = distributors) 
awarded its account to Buchanan & Co. 
Nielsen went national on the Audimeter 
and Henry Kaiser, the demon shipbuild- 
er, went into the automobile business 
with Joseph Frazer. Richard Hubbell 
made an offer: Crosley would train agen- 
cy men in tv. The Broadcast Measure- 
ment Bureau hit its stride, adding John 
Churchill and Paul F. Peters, and had 
517 subscribers lined up to raise $769,000. 
Victor A. Pelz left General Foods Corp. 
for the Traffic Audit Bureau, J. S. Hild- 
reth became president of Chiffon Co., 
and Gordon E. (Pinky) Hyde took over 
Federal Advertising Agency and its $6,- 
000,000 billing. Family Circle announced 
Eve, a new magazine, Curtis was set to 
launch Holiday, and in Chicago a new 
magazine for Negroes—Ebony—appeared. 
Everyone knew that there would be a 
big boom in postwar private planes, and 
Ercoupe was beginning to promote heavi- 
ly. 


= William Benton became assistant Sec- 
retary of State. Alfred Stanford joined 
the Bureau of Advertising as national di- 
rector. Lowell B. Mason, Chicago attor- 
ney, became an FTC commissioner—and 
promptly became critical of FTC. W. C. 
D’Arcy quit the agency business but re- 
tained a consultant’s office. W. K. Beard 
Jr. was named v.p. in charge of adver- 
tising activities for McGraw-Hill. Donald 
G. Shook became exec. v.p. of National 
Publishers Assn. as George C. Lucas re- 
tired. Major Edward Bowes, a broadcast- 
er since 1922 and nine years for Chrysler, 
retired after glorifying thousands of am- 
ateurs. 

Died: L. B. Palmer, 79, general mana- 
ger of ANPA for 34 years, in retirement 
at Coconut Grove; on a destroyer in the 
Pacific, Lt. Comdr. McClelland Barclay, 
noted illustrator whose notion of beauty 
shaped the ideas of a generation of art 
directors. 


1946 
The boom goes right on booming. AA 
circulation hits 17,600 at year-end, adver- 
tising volume reaches “unbelievable” 
high of 2,788 pages. 


Admen were pouring back to their jobs 
from the armed services. Agencies started 


moving abroad again, reopening offices 
closed in 1939 and 1940. The ball-point 
pen craze swept the country, urged on by 
Milton Reynolds, whose company turned 
a neat $3,750,000 profit in three months. 
One adman who got out of service a cou- 
ple of years earlier, Frederick Wakeman 
of Foote, Cone & Belding, delivered him- 
self of his-second novel—“The Hucksters.” 
It was a smashing success, led to count- 
less denials by advertising men that it 
bore any resemblance to reality (although 
the indictment was so flattering some 
were prepared to plead guilty), and left 
a word implanted in advertising patois. 

Kraft sued Bing Crosby successfully, 
to make him fulfill his “Kraft Music Hall” 
contract. Seagram grasped the nettle and 
advised men in advertising to see “The 
Lost Weekend,” a story of alcoholism. The 
ANPA recognized 677 agencies. Some 26 
agencies billed $10,000,000 or more in the 
preceding year. 


s Bernard C. Duffy, up from office boy, 
took over as president of BBDO. John 
Paver was named president of National 
Outdoor Advertising Bureau. Monroe 
Green was named advertising manager 
of The New York Times. Charles Luck- 
man, wonder boy of the drug business, 
was named exec. v.p. of Lever Bros. to 
succeed Francis A. Countway, at $300,000 
a year salary. Louis Engel switched from 
Kiplinger’s Magazine to advertising man- 
ager of Merrill Lynch etc., where he cut 


LuckmanfoHead 
Lever as Countway | 
Retires on July1 


Cambridge, Mass., May es 
Charles Luckman, president of the 
Pepsodent division and executive 


Vice-president of Lever Brothers 
Company, will pass a nulestone 
In a meteuric career in solesman- 
sheep sdising and 


a new pattern of financial advertising. 
Disc jockeys were big time, with God- 
frey, Ted Husing and others commanding 
fancy pay. 

It was a time of experiment. Crowell- 
Collier rigged to go international. Family 
Circle switched from free to paid. PM 
agreed to take ads, and Ralph Ingersoll 
quit in disgust. The first pilot study of 
the proposed ARF continuing study of 
business papers was run on Penton’s The 
Foundry. The New Yorker made publish- 
ing history by devoting an entire issue to 
John Hersey’s superbly written and mel- 
ancholy “Hiroshima,” and offered to re- 
bate to any advertisers who wanted their 
money back. None did. Procter & Gamble 
was testing Prell, cream shampoo in a 
tube. Edward D. Madden was named 
exec. v.p. to head the new American 
Newspaper Advertising Network. 


= It was a time of change. The National 
Opinion Research Center found 62% of 
the people favored radio with advertising. 
Vitamins started their retreat, as Vimms 
was yanked from the market, and it 
seemed likely the field would be left to 
“ethicals.” John H. Van Deventer, per- 
haps the best known business paper edi- 
tor, left Iron Age, along with C. S. Baur, 
business manager. With David N. Laux 
pushing Sports Afield, the whole outdoor 
magazine field caught fire and began to 
mushroom. ADVERTISING AGE drove its 
copies to New York by car in the face 
of a rail strike. W. S. Townsend was 
around again, with nine points instead of 
27. 

Nowhere was optimism more rampant 
than in the agency business, where a 
rash of new agencies appeared: Baker & 
Hoskings; Gahagan, Turnbull & Co.; Rob- 
ert Orr & Associates; Harrington & Buck- 
ley; Reingold Advertising Agency; Van 
Diver & Co.; Walter Weir Inc.; Ridgway, 


Ferry & Yocum; Radco Inc.; Sullivan, 
Stauffer, Colwell & Bayles; Day, Duke & 
Tarleton; Tatham-Laird; Dunn-Fenwick 
Co.; Jacobs & Co.; and Sweetser, Byrne & 
Harrington. Of these, only two were des- 
tined to make the over $10-million group, 
only one to make the $5-million and 
more group. 


= Died: Capt. Joseph Medill Patterson, 
67, publisher of the New York Daily 
News, whose tabloid newspaper had at 
his death 2,250,000 circulation daily, 4,- 
500,000 on Sunday; Earl E. May, 58, ra- 
dio pioneer and pioneer in selling seeds 
by radio from KMA, Shenandoah, Ia.; 
L. D. H. Weld, 64, who had set up Swift’s 
research department, and whose estimates 
of advertising volume for McCann-Erick- 
son (where he was a v.p.) were yard- 
sticks for the business; George Washing- 
ton Hill, 61, choleric chief of American 
Tobacco Co., whose free spending and 
love of brash and brassy commercials 
drove Luckies to first place in the cig- 
aret field; William B. Warner, chairman 
of McCall Corp., and perennial president 
of National Publishers Assn. 


1947 


Salespeople will talk to you again, The 
fever drops a little. AA’s ad volume— 
like that of most publications—slips off 
from the peak a tiny bit. But circulation 
climbs to more than 19,000. 


The postwar pattern was evident. There 
wasn’t going to be any depression. Tre- 
mendous inflation was in process. The 
wage leveling which characterized the 
war period was continuing. McGraw-Hill 
bought Chilton’s share of Business Pub- 
lishers International Corp. The Interna- 
tional Typographical Union’s “no-con- 
tract” policy set up a flare of newspaper 
strikes. Toni was the postwar wonder 
product, and had raised its advertising 
expenditures from $5,000 to $6,000,000. 

The eternal question of agency profits 
came up again, as Ray Vir Den, presi- 
dent of Lennen & Mitchell, said they 
were inadequate, and an anonymous ad 
manager said “hooey.” (Nine years be- 
fore, Frederic R. Gamble had dolorously 
predicted that agencies would have to 
find new sources of income to offset the 
inroads of social security on agency in- 
come.) 


= Sullivan, Stauffer, Colwell & Bayles 
hit the $10,000,000 bracket. Paul Block 
& Associates became Moloney, Regan & 
Schmitt. The Newspaper Advertising Ex- 
ecutives Assn. reported its mat shrinkage 
rule was working well. Hill & Knowlton, 
a p.r. outfit, set up an agency to handle 
institutional advertising (it wasn’t the 
first p.r. company to own an agency— 
Selvage & Lee had owned French & Pres- 
ton, and John Price Jones owned Jones 
& Brakeley). The liquor business got 
mandatory fair trade in five states. Stop- 
ette started merchandising its plastic 
spray bottle. The revolution in graphic 
arts began to move: Fotosetter, Finch 
Faximile, and the Perry-Higgins process 
were all disclosed. J. Walter Thompson 
Co. elected ten new v.p.s, bringing the 
total to 56. 

There were some policy shifts: Mc- 
Graw-Hill pushed a consumer magazine, 


Free Press Commission Calls 


Science Illustrated. Swaney, Drake & Be- 
ment handled Kaiser-Frazer. Marshall 
Field acquired the Chicago Times and 
merged it with his pallid Sun. ANPA 
urged publishers to band together to fight 
$200-a-ton newsprint. Holiday, 18 months 


yee, 


in operation, broke the Curtis line and 
agreed to take liquor advertising. Robert 
R. Young began his war of nerves on 
the New York Central, a war to be ended 
with the acquisition of the Central seven 
years later. Two controversial reports 
were published: Llewellyn White’s 
“American Radio,” which blasted the 
control exercised by advertising agencies 
over the medium; and the Luce-financed, 
Hutchins-directed “A Free and Responsi- 
ble Press,” whose findings were bitterly 
debated by publishers, who disliked the 
implications that the U. S. press was free 
but frequently irresponsible. 


= Died: Ogden Reid, 64, editor of the 
New York Herald Tribune and a power- 
ful political voice on two continents; K. 
C. Hogate, publisher of the Wall Street 
Journal, whose skill had helped the Dow- 
Jones publishing empire come back from 
the debacle of the depression; William 
Crapo Durant, 85, who made fortunes in 
the auto business, twice captured Gen- 
eral Motors and twice was thrown out; 
Frederic Goudy, 82, America’s leading 
type designer; Walter B. Weisenburger, 
59, for 13 years exec. v.p. of National 
Assn. of Manufacturers, whose firm pol- 
icy had much to do with shaping NAM’s 
rigid approach to labor and public rela- 
tions; Harvey Young, 77, advertising di- 
rector of the Columbus Dispatch; and 
George Rector, 69, food authority, who 
had appeared in Wilson & Co. ads since 
1938. 


1948 


Another modest slide in ad volume, a 
rise to 20,800 in circulation. The ad busi- 
ness is definitely bigger than it was pre- 
war, 


This was the year Emerson Foote re- 
signed the $12,000,000 American Tobac- 
co account, breaking a relationship which 
Foote, Cone & Belding and Lord & Thom- 
as had maintained for a quarter century. 


FC&B a $12,000,000 
American Tobacco Account 
——_ ase 


It was also the year when the public 
opinion pollsters missed the boat. Dewey 
was in the governor’s mansion at Albany, 
not the White House, and research men 
rushed to explain that this could happen 
only in public opinion research, not 
marketing studies. 

Toni was bought by Gillette Safety 
Razor. Springs Cotton Mills began its 
campaign of double entendre which still 
bothers the more thoughtful advertising 
men. Hunt Foods bought 52 pages in 
Life. The ANA and the Four A’s got their 
campaign to better the understanding of 
the American economic system under 
way. Borden Co. drew almost a million 
entries in a contest to name Elsie’s bull 
calf (winning name: Beauregard). 

Andrew Jergens cancelled Walter Win- 
chell. Controlled Circulation Audit 
changed its rules of audit, and began au- 
diting ABC publications with sizable seg- 
ments of unpaid circulation. McCann- 
Erickson had a new, 32-year-old presi- 
dent, Marion Harper Jr. CBS launched 
its great talent raids on NBC, picking off 
Jack Benny, Amos ’n’ Andy, and Phil 
Harris and Alice Faye. There were give- 
away shows all over the networks (“a 
carton of soap and instructions on how 
to use it,” sneered Fred Allen, but he quit 
radio at year-end), and James C. Petril- 
lo let his musicians work on FM and 
later lifted the recording ban, saying 
mildly that “Every great American can 
change his mind.” 


s Newspapers hit a new total of national 
advertising—$434,000,000—and Alfred 
Stanford, the Bureau of Advertising, quit 
to join the New York Herald Tribune. 
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ing top college games of 
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Charles Bickford hosts and 
narrates 39 half-hour thrill- 
ing, true-life dramas of 
law enforcement presented 
in documentary style. 
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70 


James D. Shouse of Crosley Broadcasting 
Corp. said television would completely 
supplant radio—tfirst time this brutal view 
was mentioned publicly. But the FCC 
complicated matters when it froze con- 
struction permits while its engineers made 
up their minds about the u.h.f. and v.h-f. 
bands. 

Died: James H. McGraw Sr., founder 
of the business paper publishing empire 
of McGraw-Hill, and the man who had 
the most to do with building respect for 
business papers as an educational and 
advertising medium; Lee Maxwell of 
Parade and veteran publishing adman; 
Burridge D. Butler, who built an agri- 
cultural medium of two dimensions, 
Prairie Farmer and WLS, Chicago; John 
D. Witten, Young & Rubicam, from a 
heart attack in the agency conference 
room; Frank Crowninshield, onetime edi- 
tor of Vanity Fair, critic, and shrewd 
judge of modern art, whose private col- 
lection was worth a fortune at his death; 
E. St. Elmo Lewis, Detroit adman, second 
president of the Detroit Adcraft Club, 
and first president of the Assn. of Na- 
tional Advertising Managers, later ANA, 
when he was with Burroughs Adding Ma- 
chine Co. 


1949 


Can’t hold that circulation down. It’s 
21,600 at year end, with advertising pick- 
ing up, too. But appliance marketers are 
running into trouble. 


Anti-Histamine Firms |": 
Warned about Ad Copy}: 


Lengthy NBBB Report Bristol-Myers Claims bri 
Urges Copy Be Limited Resistob Cures Colds; sn 
to Effect on Symptoms Other Ad Drives Gein 


New Yoau—The National Better; New Yorx—Except for formal 
Business Bureau released « long t by Bristol-Myers/n 
report for its “Do's and Don'ts in| Co that Resisiab promotion will be 
Advertising Copy” for anti-his-|spread by full-page newspaper |C! 
tamines Nov 22, severely circum-| advertising. spot radio and plugs/ an 
seribing copy claims and werning/on “Break the Bank,” National | bo 
that “the full fects regarding the| Broadcasting Co network radiw7¢ 
usefulness and <gqagis of the anti-ishow. ¢ =-nies currently | 

. push 


Synthetic detergents have the cleanser 
business in the bag. There are new prod- 
ucts sweeping into the market: two new 
sensations in the drug business are an- 
tihistamines for colds, and ammoniated 
dentifrices—whose Klondike pattern of 
promotion set the stage for each succeed- 
ing miracle improvement in tooth brush- 
ing. It was also the year of the 33% vs. 
45 rpm record war (or CBS vs. RCA, if 
you will) a war CBS and 33’s won hands 
down. And it was no longer possible to 
sell 10” receivers in the booming tv set 
business. Heat was generated in the busi- 
ness paper field over controlled and paid 
circulation, as ABP changed its require- 
ments and 18 member papers resigned. 

PM folded and was replaced by the New 
York Star, which flickered briefly and 
went out. Ted Thackrey, once of the New 
York Post, launched the New York Com- 
pass on a brief and erratic career. One 
Charles S. Langs, an engineer, developed 
Poses—a stick-on bra. He advertised 
them in Life, was overwhelmed by the 
mail order demand, and hastily adver- 
tised for someone to help him out of his 
gold mine. Finally sold the product to 
Textron. 


= Schenley discussed using radio, ran 
into a hailstorm of criticism and beat a 
hasty retreat. Publicker shuffled agencies 
and got agency man Walter Weir to do 
the picking, a process which eventually 
wound up with Weir losing the Publicker 
business. There were about 96 tv stations 
operating, and advertisers were flocking 
into the medium (“going for the magic 
but there was worry in their waggery). 
Street & Smith gave up pulps, McGraw- 
Hill gave up Science Illustrated, and 
Lever dropped Young & Rubicam and 
Day, Duke & Tarleton. 

Life cut its rates 3%, Cowles launched 
Quick and prepared to launch Flair after 
the year-end, and The Reporter bowed, 
eschewing advertising for the first six 
months. Collier’s shuffled the lineup, 
bringing in Edward Anthony as publish- 


Tae ars 


er, Louis Ruppel as editor, Richard Chap- 
lin as assistant publisher. Mutual Broad- 
casting System replaced Edgar Kobak 
with Frank White. Otis L. Wiese, editor 
of McCall’s, was also named publisher. 
General Mills announced a $15,000,000 
budget and said frankly an advertiser 
had to spend real money to make an im- 
pression. 

“Death of a Salesman” was a New York 
hit which distressed sales executives. 


ws The Advertising Federation of America 
and the New York Advertising Club an- 
nounced an Advertising Hall of Fame. 
First to make the hall (one requirement 
being that nominees be dead at least two 
years) were: John Wanamaker, Philadel- 
phia merchant; John Irving Romer, edi- 
tor of Printers’ Ink; Cyrus H. K. Curtis, 
publisher; William H. Johns, BBDO; A. W. 
Erickson, agency man; L. B. Jones, East- 
man Kodak and a founder of ANA and 
ABC; E. T. Meredith, publisher; Rollins 
C. Ayres, San Francisco agency man 
and pioneer in industrial cooperative ad- 
vertising; T. F. MacManus, agency man 
(author of “The Penalty of Leadership”) ; 
and Walter Strong, publisher of the Chi- 
cago Daily News. 

Died: Thomas Buchanan, head of 
Buchanan & Co. and longtime movie ad- 
vertising man; Russell Doubleday, of 
Doubleday & Co.; Viscount Leverhulme, 
head of the world-wide empire of Lever; 
Frank C. Stahlman, Nashville Banner & 
Tennesseean; Don D. Patterson, retired 
head of advertising for Scripps-Howard 
Newspapers, who trained a host of news- 
paper and agency advertising men; S. S. 
McClure, who founded McClure’s Maga- 
zine; Otis A. Kenyon, who brought a new 
concept to research and its relation to 
agency service, founder of Kenyon & Eck- 
hardt; Henry Weaver, who supervised 
consumer research for General Motors; F. 
Wallis Armstrong, 78, pioneer Philadel- 
phia agency man, whose agency preceded 
Ward Wheelock Co. 


1950 


Peace—it was wonderful. Now it’s 
“police action,” which is as deadly as any 
war. Business booming again, ad business 
growing steadily. AA circulation 22,400 
at year end. 


War broke out in Korea, and the ex- 
tent of U. S. involvement was uncertain. 
It precipitated a frantic rush for appli- 
ances and automobiles, for tires and all 
the other goods which the previous war 
had taught the public were likely to be- 
come scarce. 

It was a year of shakeups: Charles 
Luckman lost the magic touch and was 
removed from the top post of Lever Bros.; 
the color tv struggle was fought out in 
Washington with the FCC as a dubious 
referee; the American Television Dealers 
& Manufacturers turned loose a spot cam- 


Patri, Others Upset 
Over TV Makers’ Ads 


" ay: j R&R Unperturbed, But 
av fa. Plans to Change Copy; 

' Dive io Ps 24 Named Sponsors 

7, 


New Yoru Nov 17—Dr Angelo 


“4 Vealaas Patri. child behaviorist, who is 


4  bemg widely quoted in the buy- 
television-to-keep-your-child- 
. happy campaign, is “disturbed” 
> . about the emphasis the “Amer- 
+ _ en television dealers and manu- 
facturers” are placing on the in- 
fervority complex angle 
Ruthrauff 4 en, the 
0 


sanding mad 


paign for tv sets which surely must have 
set a new mark for tasteless copy 
(through Ruthrauff & Ryan) and featur- 
ing the advice of Angelo Patri, who was 
dreadfully bewildered by the uproar and 
wanted to give back the check for his 
testimonial. 


s Secretary of Commerce Sawyer estab- 
lished an advertising advisory committee 
with Stuart N. Peabody of Borden head- 
ing it. The ANA wanted an audit of mag- 
azine audience figures and audit of con- 
trolled portions of ABC circulations. Felt 


& Tarrant was sued by a mathematician 
who felt he had succeeded in squaring the 
circle. In Louisiana, one Sen. Dudley Le- 
Blanc and Hadacol became nationally- 
known, but the bandwagon promotion col- 
lapsed. Kaiser launched the Henry J.. 
P&G launched Cheer, Cowles launched 
Flair (and folded it at year-end), and 
Parker Pen launched Flaminaire, a new 
butane lighter. The New York World-Tel- 
egram absorbed the Sun, and had a dis- 
astrous Newspaper Guild strike in which 
the mechanical unions refused for the 
first time to cross the editorial picket 
lines, and the newspaper’s settlement 
probably set the future pattern for man- 
agement-labor negotiation in the news- 
paper field. And, with Jean Muir and 
“Red Channels” the whole unpleasant 
subject of advertisers, networks and lef- 
tists came into view. 


a Liberty folded. Newsweek launched 
People Today, later sold it to Hillman. 
The Atlanta Journal and Constitution 
merged. The Oakland Post-Enquirer sus- 
pended. L. W. Waddington, of Miles Lab- 
oratories, demanded lower radio rates in 
tv cities, and the big radio rate cuts be- 
gan. The North Carolina Press Assn. was 
warned by its attorney, W. C. Lassiter, 
that double billing on cooperative adver- 
tising is fraud. 

Hooper’s national service was bought 
by A. C. Nielsen, BMB was succeeded by 
Broadcast Audience Measurement, and 
Stanley Breyer, of KJBS, provoked a na- 
tional controversy when he demanded to 
know why ratings were so different. The 
controversy is still unsettled. Tallulah 
Bankhead won $5,000 from P&G because 
its jingle about Tallulah, the Tube of 
Prell, damaged her. 

Died: Col. John Maclean, founder of 
Maclean-Hunter Publishing Co., Canada’s 
largest; Emmett Corrigan, chairman of 
Albert Frank-Guenther Law; Clarence 
Goshorn, chairman of Benton & Bowles 
and former Four A’s chairman; Homer 
McKee, famed copywriter of Roche, Wil- 
liams & Cleary; Generoso Pope, owner of 
II Progresso and WHOM; Edward T. Bat- 
chelder, secretary of ANA; L. E. Fairchild, 
founder of Fairchild Publications; Earle 
McHugh, ad director of Hearst Maga- 
zines; and John Shepard, founder of the 
Yankee Network. 


1951 


The “Creative Man’s Corner” and oth- 
er AA features are gathered together to 
make the “Feature Section,” a new depar- 
ture in advertising journalism. 


The armistice deadlock at Panmunjom 
came. For a year, marketing men had 
never known when they might be precip- 
itated into a war economy again. But dur- 
ing that year, some of the most spectac- 
ular stories of recent years broke: the 
Duane Jones case began—although suit 
was not filed until the next year; Le- 
Blane Corp. failed and the Hadacol cal- 
liope ended its hoarse carol; American 
Vitamin Associates collapsed, with its 
agency on the hook for $300,000 (much 
later AA had the pleasure to report how 
the agency—Schwimmer & Scott—sur- 
vived and paid back its debts in full); ad- 
vertising costs were skyrocketing; the 
Schwegmann case precipated a price war 
in New York, with Macy and Gimbel 
Bros. booting nationally advertised prod- 
ucts around; and it appeared that tax 
reserves for advertising might be pos- 
sible (but nothing has so far come of it). 

TV was news all year long. The simon- 
pure amateur National Collegiate Athlet- 
ic Assn. showed real concern over the 
football gate, and came up with a con- 
trolled plan which struck many adver- 
tisers as wacky, but Westinghouse bought 
it. Time Inc. bought the Kefauver investi- 
gation and made tv history. James Ellis 
of Kudner complained that networks were 
jacking up tv talent prices. 


s Antihistamines collapsed. General Mills 
announced a 2% year test in the Chicago 
Tribune was inconclusive. The triumvir- 
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ate running Lever Bros. kept changing 
people. F. W. Fitch exposed the com- 
pany’s skeletons in a suit to remove the 
trustees of a trust established for his heirs. 
Sunkist frozen juice was launched by 


Scheideler. Beck & Werner Formed... 


Jones Releases All 
Accounts; Plans Suit 


Hopes to Set Precedent with $1,000,000 ‘Piracy’ Suit 
Against Former Execs; Most of Staff to New Agency 


New Yoru, Aug 31-—Duane Jones, who. after being shaken loose 
from hes agency, returned to fire his top cxccutiwes and threst- 
ened this week to suc them for $1900 000 for conspire. yesterday 


ressgned his remaiming accounts as of Sept Jw 


California Fruit Growers Exchange. To 
the surprise of all, a small agency named 
Turner & Dyson got the $500,000 Puerto 
Rico rum account. Colored margarine 
became legal in many states. Carnation 
eancelled “The Contented Hour” after 
21 years. Mortimer Berkowitz left The 
American Weekly after many years as 
general manager and v.p. The Washington 
Post moved into a new $6,000,000 build- 
ing. Richard J. Babcock became presi- 
dent of Farm Journal Inc. Macfadden 
went through a stockholder revolt, with 
Irving Manheimer heading the control- 
ling group, and Harold A. Wise brought 
from retirement to be president. 

The ANPA recognized a record 915 
agencies. The NARTB agreed on a code— 
to be adopted the following year. Wil- 
liam B. Lewis was named president of 
Kenyon & Eckhardt. 

Died: William Randolph Hearst, chief 
of a communications empire; Archie L. 
Lee, D’Arcy pioneer and top man on the 
Coca-Cola account; Ella Burns Myers, 
first woman to be ad director of General 
Foods Corp.; Joseph Knapp, head of 
Alco-Gravure and Crowell-Collier, and 
Thomas H. Beck, ex-chairman of Crowell 
and aviation enthusiast; Grafton Perkins, 
who headed Lever Bros. advertising for 
years; Alfred Smart, president of Esquire 
Inc. and one of the founders of the pub- 
lishing company; Richard Compton, 
founder of Compton Advertising; Fred 
W. Fitch, who developed the hair tonics 
and cosmetics bearing his name; W. K. 
Kellogg, pioneer in the packaged cereal 
field; Harold Ross, editor of The New 
Yorker; Emil Alvin Hartman, who 
founded the Fashion Academy and be- 
gan its controversial awards; and Arthur 
Capper, publisher of farm papers and 
newspapers, and former governor of and 
senator from Kansas. 


1952 


AA is really rolling, ends the year with 
more than 25,000 subscribers, highest 
total ever attained by any advertising pa- 
per anywhere in the world. 


The top stories of the year were made 
in court: Duane Jones won the first 
round of his legal battle, and endured 
excoriating testimony on his way to a 
$300,000 judgment; the court of original 
jurisdiction found that the New Orleans 
Times-Picayune’s forced combination 
rate was indeed illegal (but the decision 
was reversed subsequently by the Su- 
preme Court). President Truman signed 
the fair trade bill, throwing the ball back 
to the manufacturer. 

Newspapers billed a husky $513,000,000 
in 1951, a little less than $2,000,000 more 
than magazines and the Point of Pur- 
chase Advertising Institute figured dis- 
play expenditures at $560,000,000. Pro- 
gressive Grocer figured that the number 
of drug store items sold in food stores 
had doubled in the past ten years. TV 
came—in a severely restricted way—to 
Canada. NBC put “Today” on the air, and 
saw the Garroway vehicle become one of 
tv’s best advertising properties. 


= At year-end, Foote, Cone & Belding said 
goodbye to Toni, an advertiser it had 
helped make into a postwar $12,000,000 
spender. The freak of the year was the 
chlorophyll boom, with every product 
except whisky and catgut incorporating 
the green miracle, which would make it 
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AMERICAN-MAIZE PRODUCTS COMPANY 
(Amazo Instant Dessert—Bulk Products) 


AMERICAN PRESIDENT LINES 
(Passenger and Freight Steamship Services) 


ANACONDA COPPER MINING COMPANY 
(Institutional Advertising) 

THE AMERICAN BRASS COMPANY 

ANACONDA WIRE & CABLE COMPANY 
(Wire—Cable—Metals—Metal Products) 


ANSUL CHEMICAL COMPANY 
(Industrial Chemicals—Refrigeration 
Products—Fire Extinguishers) 


BEECH-NUT PACKING COMPANY 
(Chewing Gum—Coffee—Baby Foods) 


BERKSHIRE KNITTING MILLS, INC. 
(Stockings) 


BROWNE-VINTNERS COMPANY, INC. 
(White Horse Scotch) 


CANADIAN PACIFIC RAILWAY COMPANY 
(Railways—Steamships—Hotels) 


CHASE NATIONAL BANK 


COATS & CLARK INC. 

COATS & CLARK'S SALES CORPORATION 
(J & P Coats and Clark’s O.N.T. Threads— 
Crown Zippers) 


EASTMAN CHEMICAL PRODUCTS, INC. 
(Chromspun—Estron Yarns—Tenite Plastic— 
Industrial Chemicals) 


EQUITABLE LIFE ASSURANCE SOCIETY OF THE UNITED STATES 


FORD MOTOR COMPANY 
(Institutional Advertising) 


FRANKFORT DISTILLERS CORPORATION 
(Hunter and Wilson Whiskies) 


It was just about three months after Kenyon & 
Eckhardt set up shop back in October, 1929, that 
Advertising Age went to press for the first time. Not, 
you can well say, a very auspicious time for a couple 
of beginners to go into business. But during the 
stormy quarter-century that followed, Advertising 
Age has become one of the trade’s principal oracles, 


Best Wishes 
from one 25-year-old 
to another 


K&E CLIENTS 


THE GORHAM COMPANY 
(Sterling and Plated Silverware) 


HUDNUT SALES COMPANY, INC. 
(DuBarry Beauty Preparations—Richard Hudnut 
Home Permanents and Hair Preparations) 


LINCOLN-MERCURY DIVISION 
(Lincoln and Mercury Cars—Parts and 
Accessories) 


LINCOLN-MERCURY DEALER ASSOCIATIONS 
(Lincoln and Mercury Cars—Service) 


THE MANHATTAN SHIRT COMPANY 
(Shirts—Neckwear—Pajamas—Sportswear— 
Handkerchiefs—Underwear—Beachwear) 


THE MENNEN COMPANY 

(Shampoo for Men—Hair Creme for Men— 
Skin Bracer—Spray Deodorant for Men— 
After Shave Tale—Bath Talc) 


NATIONAL BISCUIT COMPANY 

SPECIAL PRODUCTS DIVISION 
(Nabisco Shredded Wheat, 100% Bran, 
Wheat Honeys and Rice Honeys—Milk-Bone 
and Pal Dog Foods) 


PEPPERIDGE FARM, INC. 
(Bakery Products) 


QUAKER STATE Oil REFINING CORPORATION 
(Motor Oils—Lubricants) 


RADIO CORPORATION OF AMERICA 
(Institutional Advertising—Radio and 
Television Advertising) 

INTERNATIONAL DIVISION 

RADIO-VICTROLA DIVISION 
(RCA Victor Radio Sets, Victrolas and 
Tape Recorders) 

TELEVISION RECEIVERS DIVISION 
(RCA Victor Television Sets) 


critics, and needlers-for-good. And the 30-man 
K&E of 1929 has developed into a 625-man agency 
with a long list of distinguished clients. We—Adver- 
tising Age and K&E — have grown up together. 
That’s why we get a real lift out of congratulating 
Advertising Age on its Silver Anniversary. From 
one depression baby to another—here’s to the future. 


RENFIELD IMPORTERS, LTD. 
(Martini & Rossi Vermouth—Piper-Heidsieck 
Champagne—Remy Martin Cognac) 


SAFEWAY STORES, INC. 
NEWPORT SOAP COMPANY DIVISION 
(White Magic Soap) 


SCHICK INCORPORATED 
(Electric Shavers) 


SHELL OIL COMPANY 
(Institutional Advertising) 


UNITED STATES PLYWOOD CORPORATION 
(Hardwood Plywoods—Armorply—Specialty 
Products) 


THE WELCH GRAPE JUICE COMPANY, INC. 

(Grape Juice—Frozen Grape Juice—Grape 
Jelly —Grapelade—Fruit-of-the-Vine Grape 
Preserves—Tomato Juice) 


WINE DIVISION 


WHIRLPOOL CORPORATION 
(Washers—Dryers—-Ironers) 


CLIENTS IN CANADA 


BLATCHFORD FEEDS, LTD. 
(Livestock and Poultry Feeds) 


THE CANADIAN SPOOL COTTON COMPANY 
RICHARD HUDNUT, LTD. 


QUAKER STATE OIL REFINING COMPANY OF CANADA, LTD. 


ROCK CITY TOBACCO CO., LTD. 
(Black Cat, Sportsman, Craven ‘‘A’”’ Cigarettes) 


WOLSEY OF CANADA, LTD. 
(Men’s Hosiery) 


KENYON & ECKHARDT INC. 


NEW YORK ATLANTA CHICAGO 


DETROIT 


HOLLYWOOD 


PHILADELPHIA 


SAN FRANCISCO TORONTO 
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odorless. New York state authorities 
peered into Equitable Life, and found 
some interesting material in the fact 
that the president’s son, C. V. Parkinson, 
was handling the account. Dorland went 


N. Y. State Investigates Equitable Life's | 
Placing Advertising Via President's Son 


New Yorn Jan 31—Insurance, Parkinson Associates Inc , of Man- 
compames operating in New York hasset, a Long Island suburb 
state are examined every three) Since the examination is not) 
years as @ routine matter But last! yet completed it has not been made | 
week the Journal-Amerwan broke| public but Alfred J  Bohiunger.| 
of superintendent of insurence, has 
Society | stated “uner ‘~ het the 

ba ~uste® 


broke, for $190,000 liabilities. Stuart Ball, 
fourth president of Montgomery Ward & 
Co. since 1935, resigned, proof that Sewell 
Avery had adopted the multi-platoon 
system. Admiral Corp. picked up a hot 
tv property—the broadcasts of Bishop 
Fulton Sheen. 

Dancer-Fitzgerald-Sample became the 
fourth agency on the Army account since 
the end of the war. The FTC sued the 
Book-of-the-Month Club, charging that 
free is free, and that the club’s use of the 
adjective was misleading. (Eventually the 
book club won.) Cameron Hawley, who 
had retired as ad director of Armstrong 
Cork, hit the jackpot with his first novel, 
“Executive Suite,” which showed business 
men—for once—as something beside 
grasping tyrants and advanced satyriasis 
cases. Raymond R. Morgan won a $375,000 
judgment from General Foods and Ben- 
ton & Bowles for appropriating a market- 
ing technique he’d developed. H. R. 
(Russ) Van Gunten, dean of Chicago 
space buyers, retired from Foote, Cone & 
Belding. 


= A battle in Canada loomed as McCann- 
Erickson, which long had a_ working 
agreement with Cockfield, Brown & Co., 
elected to open up in Canada and go 
after accounts Cockfield had serviced. 
Marion Harper of McCann-Erickson 
predicted a 1972 advertising expenditure 
of $11 billion. Tom Johnston, v.p. and copy 
supervisor of Hewitt, Ogilvy, Benson & 
Mather (as it was then called) spoke up 
in a meeting, disclosed that the Guinness 
campaign was winning awards and selling 
no ale, and the account and Mr. Johnson 
left the agency—in different directions. 
David Ogilvy, president of the agency, 
was recognized as a fresh creative talent 
in the agency business. Niles Trammell 
left the NBC presidency. 

Died:. David M. Frederick, 43, business 


manager of Harper’s, onetime publisher ~ 


of Tide; Kenneth R. Wilson, Ottawa cor- 
respondent for Financial Post, whose 
coverage for AA of Canadian marketing 
and legislation had been perceptive and 
incisive, in the Newark airplane crash in 
which Judge Robert Patterson, former 
Secretary of War, was killed; Albert D. 
Lasker, retired president of Lord & 
Thomas, whose interest in reason-why 
advertising copy reshaped all advertising 
(and whose experiences, reported in AA, 
created national interest as “The Lasker 
Story”); Edward L. Greene, former 
president of the National Better Business 
Bureau; James A. Gray, chairman, R. J. 
Reynolds Tobacco Co., who reviewed all 
the tobacco titan’s advertising; Merlin H. 
(Deac) Aylesworth, first president of 
National Broadcasting Co.; Burnett W. 
Robbins, chairman of General Outdoor 
Advertising; and Frank Gerber, who 
pioneered in the baby food business and 
saw it grow to gigantic proportions. 


1953 
“Man,” they say, “you’ve really got a 
hot one there—3,000 pages of advertising, 
27,800 subscribers at yearend. Never 
thought you’d make it.” 


Color tv—not counting the abortive CBS 
system—was finally okayed by the Fed- 
eral Communications Commission. The 
Federal Trade Commission seemed to 
promise a more conciliatory attitude. 
Newspapers finally furnished national 
advertisers with local rate cards. The 
cigaret business was in real trouble—the 
cancer story was bustin’ out all over. 


Carter Products won the right to call its 
liver pills liver pills, which the FTC had 
denied it. Ford was all set to pass 
Chevrolet—it didn’t. The liquor business 
celebrated 20 years of repeal. 

The James Co., a johnny-come-lately 
in the applicance business, was said to 
be selling 44% of all retail dishwashers. 
Ex-agency man Robert J. Ganger was 
removed from P. Lorillard as president, 
and later turned up as chairman of 
D’Arcy Advertising Co. Thomas I. Par- 
kinson, president of Equitable, retired 
under fire, because of “nepotism” in 
awarding the company’s account to his 
son’s agency. Commander Edward White- 
head, the beaver-bearer from Schweppes, 
arrived on these hospitable shores. The 
Times-Picayune won its forced combina- 
tion case in the Supreme Court in a 5-4 
decision. Tide became a fortnightly, had 
trouble with the Audit Bureau of Circu- 
lations, and was sold by Magazines of In- 
dustry to Billboard. Cowles folded Quick, 
the pocket-size wonder, because it had no 
advertising future. Time Inc. was moving 
toward tv—it bought KDYL in Salt Lake 
City, and already owned KOB in Al- 
buquerque. 


= The food mix business was growing 
like mad but was restive, with accounts 
being shuffled. All the small fry were 
watching space shows, and _ Ralston 
Purina put a rocket ship on tour. Collier’s 
switched to a bi-weekly. Pathfinder, the 
Town Journal, became a monthly. Cosmo- 
politan stopped selling subscriptions. The 
Kansas City Star, object of a government 
anti-trust suit, said the suit was inspired 
by the Star’s recalcitrant attitude toward 
the administration. 

Many advertising men had prominent 
parts in the first Republican sweep the 
year before, and some of them (notably 
Ben Duffy of BBDO) were still close to 
the White House. Scott Paper Co. broke 
with tradition, starred a middle-aged 
schoolteacher on tv, and saw “Ding Dong 
School” turn into a masterly sales job, 
as well as a universally-admired piece 


‘U1 Had You in an Alley’... 77 7 
Milton Biow Says He Paid Samish 
$100,000 to Hold Schenley Account 
|Equitable Head. =t#vntrtaneghrene yrs an anos 
with ‘Nepotism’ 


evasion. 
Mitton Biow, head of the nation's eighth largest ad agency, told o 
New Yuen, Oct. 30—In an un- © He peid $100,000 to Mr. Semish to get and held the Schenley Dy 
orecedented action. t ate ou bey ent 


federal court jury that: 
he st 


of home entertainment. Milton Biow 
testified he paid Arthur H. Samish 
$100,000 to get and keep the Schenley 
account, and his testimony helped con- 
vict Samish of tax evasion. 


= There were 52 agencies billing more 
than $10,000,000 a year in 1952. Brig.- 
Gen. David Sarnoff quelled a rebellious 
group of affiliates, and triumphantly su- 
pervised a new compatible color system’s 
introduction. Paul M. Hahn, president of 
American Tobacco, finally broke the si- 
lence of the cigaret industry and said 
flatly that causal relationships between 
smoking and lung cancer were unproved. 
Motivation research was the golden term 
in research circles. The AFA was caught 
with egg on its face when it reported it 
had found an anti-advertising document 
in the Library of Congress Legislative 
Reference Service, and later had to ex- 
plain lamely that the document seemed 
like a plant. 

Died: Henry Ewald, 67, co-founder and 
for 40 years president of Campbell-Ewald 
Co., and one who had lived through the 
entire history of automotive advertising; 
James L. Kraft, 78, founder of Kraft 
Foods Co.; William L. Day, top copywriter 
at Foote, Cone & Belding, Benton & 
Bowles, J. Walter Thompson; John L. 
Meyer, 71, general manager of Inland 
Daily Press Assn.; George Burton Hotch- 
kiss, 67, teacher of advertising to a gen- 
eration of copywriters at NYU; Isaac W. 
Digges, 56, attorney and authority on the 
Federal Trade Commission; Henry M. 
Stevens, 52, 5. Walter Thompson Co. v.p. 


and chairman of the Four A’s at his death; 
Curtis W. McGraw, 57, president of Mc- 
Graw-Hill Publishing Co.; and Raymond 
McKinney, 68, president of J. P. McKin- 
ney & Son. 


1954 
Golly, can it really be 25 years since 
AA started? Well, son, to hell with his- 
tory. Let’s get cooking on the NExT 25 
years. 


It was a year of well-advertised reces- 
sion, which somehow failed to come off. 
But it was a spotty year, the automotive 
field was particularly hard hit, and sev- 
eral mergers of independents were con- 
summated during the year. 

For the advertising business, perhaps 
the top stories were the arrival of work- 
able color television, the debut of the 
“spectacular” as a staple of tv entertain- 
ment, and the rising eminence of the dis- 
count house as a retail outlet. 

There was the usual rash of litigation: 
Duane Jones finally won his suit against 


the former officers of his agency, and 


collected $320,000. Raymond Spector, 
agency man who sparked the phenomenal 
rise of Hazel Bishop, paid $310,000 to dis- 
satisfied stockholders, and through public 
offering of the stock seemed likely to 
make the first of several million dollars 


G. D. Crain Jr. Says... 


Advertising Age, January 10, 1955 


from the company. 

Perhaps proof of prosperity was the 
continual and widening use of the low- 
calorie theme in all advertising, certain 
evidence of weight-consciousness among 
Americans one of the few nations of the 
world where overeating was a problem. 

The Reader’s Digest decided to take ad- 
vertising in 1955, and sold out its space 
without difficulty. A group of cybernetics 
business papers were launched, and Iron 
Age and other important business papers 
bolted ABC as Business Publications 
Audit opened its doors wider. The plan to 
switch newspapers’ circulation reporting 
to the metropolitan area method ran into 
opposition from the newspapers, and was 
postponed. Comics books were under con- 
stant attack, and adopted a code and a 
czar to enforce it. 

Macfadden figured that 8,017,000 fami- 
lies (18.3%) in the U.S. now had an in- 
come of more than $5,000 a year—which 
probably symbolizes the marketing story 
of the quarter-century. One cannot sell to 
people who cannot buy; in the last 25 
years the number of families constituting 
the primary selling target had grown 
nine times. 

Died: William C. Esty, 59, New York 
agency man who quit Thompson to get 
the Camels account; Hamilton Wright, 78, 
pioneer of travel publicity; Claude E. 
Hooper, 56, whose coincidental radio 
ratings set the price and limited the life 
of programs; James M. Cecil, 63, whose 
death precipitated the dissolution of Cecil 
& Presbrey; and Allen L. Billingsley, 64, 
president of Fuller & Smith & Ross, who 
ran his agency like a business. 


Admen Have Changed from Evangelists 
to Business Men in Past 25 Years 


When I told some of my friends in 
advertising late in the fall of 1929 that 
I planned to bring out a weekly newspa- 
per for the business in January, 1930, 
most of them were either sympathetic or 
skeptical. 

The stock market crash of October, 
1929, was fresh in everybody’s mind, 
although no one realized that this ac- 
tually marked the beginning of the Great 
Depression; and in addition, most people 
felt that there were already too many 
journals devoted to advertising and mar- 
keting. 

Having served that year as president 
of the National Conference of Business 
Paper Editors, and having received assur- 
ances from high sources in Washington 
that prosperity was just around the cor- 
ner, I refused to take predictions of ad- 
verse business conditions too seriously; 
besides, with the confidence characteristic 
of young men with publishing ideas, I 
was convinced that I had just what the 
advertising world had been waiting for. 


= Those friends who felt that the busi- 
ness outlook at that time did not justify 
a new enterprise requiring the capital 
and the staff demanded by a weekly 
news publication were technically cor- 
rect; and if I had been able to foresee 
clearly the depths to which business 
would sink in the ensuing several years, 
I might not have had the courage to go 
ahead. 

On the other hand, my belief that the 
kind of business information service we 
planned to provide in AA would be 
welcomed by readers proved to be sound; 
and through several years of very tough 
sledding, we were constantly encouraged 
by their enthusiastic response. Parenthet- 
ically, I would like to add that there’s 
no better time to start a new publication 
than during a period of business decline 


—if you can take it; for every gain made 
then is earned, and you are fully pre- 
pared to take advantage of any upturn 
in business conditions. 

Actually, it was nearly four years from 
the time the first issue of ADVERTISING 
AGE appeared January 11, 1930, before 
the publication got into black ink. When 
that great day arrived, there was rejoic- 
ing among all the gallant members of 
our small but enthusiastic staff, who had 
kept their belts tightened during the 
long climb upward. 


® Having been in the advertising publi- 
cation field for the previous 14 years 
with Industrial Marketing (then titled 
Class & Industrial Marketing), I had been 
a close and interested observer of the 
advertising and marketing scene; and I 
thought that changes were taking place 
which would justify the fast-moving pace 
of a weekly reporter and interpreter of 
the exciting events of this great and im- 
portant field. 

Actually, conditions which developed 
after the depression were so dramatic, 
and the economic and business changes 
which took place in rapid sequence in ad- 
vertising and merchandising were so 
startling, that the function we had under- 
taken to perform with. ApverTIstnc AGE 
became even more important than I 
could have anticipated. 

With recovery and expansion, hastened 
by war, the nation’s production and in- 
come grew at a rapid pace, and along 
with it came a wider distribution of con- 
sumer buying power. Thus opportunities 
for alert advertisers and marketers 
opened up at an unprecedented rate, mak- 
ing the contributions of advertising 
greater than they had ever before known. 
In reporting and reflecting these vastly 
expanded activities and the improved 
promotion techniques which accompanied 
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again in 1954 for the 
5th Year in a Row 
THE MILWAUKEE JOURNAL 
Published More Advertising 
Than Any Other Newspaper 


in America 


49,400,000 Lines 


Continued nation-wide leadership in advertising is a 
significant tribute to the buying power and 
responsiveness of The Milwaukee Journal’s readers. 

For seven of the past ten years The Journal has 
maintained top position—and the big reason is 90% 
coverage of a big, million-consumer market. It’s a bigger 
and better market every year because Milwaukee is 
growing at the rate of 16,000 population and 8,000 

new homes a year—and The Journal moves in 


with almost every new family. 


THE MILWAUKEE JOURNAL 


350,000 Copies Daily 485,000 Copies Sunday 


National Representatives, O'Mara & Ormsbee, Inc. 


New York Chicago Detroit Los Angeles San Francisco 
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them, I believe that ADVERTISING AGE be- 
came even more valuable to the business 
than could have been forecast when it 
was planned. 


= During the quarter century which pre- 
ceeded the arrival of our new baby, ad- 
vertising went through what might be 
called the evangelical period, when pro- 
fessionals in the business spent their 
time preaching to business men that it 
pays to advertise. I well remember Sam 
Dobbs, of Coca-Cola, who was president 
of the old Associated Advertising Clubs 
of the World, leading the procession in 
that direction and doing a great job at it. 

There was a reason for this evangelical 
movement, for during the earlier days 
of advertising, just before and just after 
the turn of the century, the most suc- 
cessful users of advertising were in the 
medicine field. Many other business men, 
including bankers, thought that adver- 
tising was not quite respectable. This is 
the attitude I found in certain countries 
of Europe on a recent trip to the Con- 
tinent, and perhaps it is one of the rea- 
sons why they have not gone ahead eco- 
nomically as fast as they might. 

Anyway, the bankers have completely 
reversed their opinions about advertis- 
ing and now give it their hearty endorse- 
ment. They know that their best cus- 
tomers use it successfully to build better 
positions in their industries, and they 
know also that the correct use of adver- 
tising by their own institutions attracts 
business and increases public understand- 
ing of the banking function at the same 
time. 


» Another change in the business picture 
is the emergence of advertising and pro- 
motion-minded executives as the heads 
of their companies, with firm opinions as 
to the value to business of advertising 
and merchandising. These are not only 
men like Lee Bristol, of Bristol-Myers, 
who came up to the presidency of his 
company through advertising, but many 
others like Philip K. Wrigley, head of the 
Wm. Wrigley Jr. Co., who says succinctly, 
“We're in the advertising business.” 

This is a far cry from the days when 
the head of a company, coming from en- 
gineering, production or finance, found 
it difficult to believe that it was necessary 
to promote sales of good products with 
advertising. Charles Piez, for many years 
president of the Link-Belt Co., was one 
of the first engineers and manufacturers 
of industrial products who brought to his 
post the conviction that advertising could 
play a great role in promoting sales to 
industry as well as to the general public. 

Today’s management leaders like 
Charles G. Mortimer Jr., president of 
General Foods, and Neil H. McElroy, 
president of Procter & Gamble, are typical 
of the promotion-minded chief executives 
who are making modern advertising just 
as essential a part of the business process 
as production, transportation or insurance. 


ws I think one of the reasons business has 
come to a general acceptance of the ad- 
vertising method is that a lot of the blue 
sky and moonshine which used to be asso- 
ciated with it has been pretty well elim- 
inated during the past 25 years. Careful 
blueprinting of advertising and merchan- 
dising programs has enabled business ex- 
ecutives to see exactly what they were 
buying and what goals they hoped to 
achieve. It isn’t an exact science yet, by 
a long shot, but with more exact knowl- 
edge of markets, marketing methods and 
advertising media, developed through re- 
search, business has been able to see 
much more clearly where it is going. 


= I am always amazed to see the im- 
portant role which the information de- 
veloped by researchers like Arthur C. 
Nielsen plays in the day-to-day opera- 
tions of big companies in the food and 
drug fields. Art Nielsen is a phenomenon 
of the past quarter-century, too, as his 
research business prior to the early ’30s 
was confined to performance surveys 
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of industrial products, and it was only 
when he established his food and drug 
index services that it began to grow to its 
present imposing size and worldwide 
operations. 

The growth of the Nielsen company 
epitomizes what has been happening to 
advertising and marketing over the past 
25 years: manufacturers have been 
guided by more exact information about 
their sales vs. their competitors’, and 
have been able to manipulate the forces 
of advertising and merchandising more 
skillfully, because more intelligently. 

Watching the work of advertising man- 
agement during this period has also 
convinced me that we have been making 
a lot of progress. Advertising men have 
become better business men and better 
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administrators of the funds entrusted to 
them. They are able to plan and organize 
their part of the marketing functions of 
their companies with full control of the 
great forces they have at their command. 
Waste and carelessness in advertising 
expenditures haven’t been entirely elim- 
inated, of course, but good advertising 
management is working successfully to- 
ward that end. 

This is a great business to be in and 
to serve. The people in advertising man- 
agement, in agencies and in media are 
keen, alert and stimulating, among the 
best in all business. Working with them 
during the past 25 years has been a tre- 
mendously interesting and satisfying ex- 
perience. I wouldn’t have traded my job 
for any other in publishing. 


Basic Philosophy of Good Advertising Remains 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


For this present issue of ADVERTISING 
AGE, which commemorates the 25th birth- 
day of “The National Newspaper of Mar- 
keting,” Sid Bernstein suggested that I 
write a piece about the ad business a 
quarter-century ago as 
compared to what goes 
on today. Asked Sid, 
“Have your’ ideas 
about what constitutes 
good adver- 
tising changed during 
the ensuing span of 
years? Do you have a 
new set of rules, a 
con- 
cerning the art of 
salesmanship in print? Are some of your 
old notions obsolete, as it were, and do 
you look back in shame at the stuff you 
turned out in the early 1930s?” 

Sid’s question gave me pause for 
thought. I couldn’t recall, offhand, pre- 
cisely what my philosophy was way back 
there in the stone age of 1930, when Ap- 
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cocoon. Then—I remembered! 

Along about that time I had written a 
book, “Writing Advertising,” a substan- 
tial volume, in which I elucidated my 
philosophy in detail. An introduction to 
the book was written by Edward Hall 
Gardner, then professor of business ad- 
ministration at the University of Wis- 
consin. In it he noted that “Woolf knows 
too well the variety and complexity of 
the art of advertising to assert that he 
has compounded the only infallible recipe, 
and his principles are delivered with re- 
straint.” 


= Well, Sid, here’s where we start: To- 
day, just as in the 1930s, I do not believe 
in “infallible recipes.” Neither do I be- 
lieve, as I have said in this column before, 
in advertising authorities. 

I do not believe that the competent 
copywriter of 1955 knows any more about 
the art of motivation than did the com- 
petent copywriter of 25 years or more 
ago. “Motivation” is simply a fashionable 
name for what we used to call “psychol- 
ogy.” 

In fact, I believe there is very little 
that is new in advertising except with re- 
spect to certain tools and vehicles with 
which we communicate ideas to people. 
The most important of these new vehicles 
is, of course, television. Color photog- 
raphy has improved dramatically, and ex- 
cellent full-color reproduction in news- 
papers is a fairly recent development. 
New type faces make their bow from time 
to time, but it is a moot question whether 
typography today is significantly better 
than it was back in the dark ages. Food 


recipes, so tremendously popular today, 
are an old idea; they began their vogue at 
the turn of the century. The use of iesti- 
monials was in full flower way back in 
the days of Dr. Munyan. 

But let’s get back to that book I wrote 
along about the time ADVERTISING AGE 
celebrated its first birthday. Do I now 
disown the philosophy I expounded with- 
in its covers? The answer is: I do not. If 
you have been a reader of this column, I 
invite you to examine the following typi- 
cal excerpts from the book. I believe 
you'll find that the ideas set forth are the 
same ideas I have been expounding for 
eight years in this space. 


* * * 


“There is no mystery in advertising. 
There is in it no magic that will convert 
base metal into gold...No matter how 
skillfully it is done, no matter how large 
the sum of money expended, it cannot 
build a successful business on a product 
for which there is not a real consumer 
need,” 

* * * 


“The very soul of good advertising copy 
is sincerity, and the soul of sincerity is 
sympathy. Socrates expressed for al! time 
the secret of influencing people when he 
said: ‘Let him that would move the world, 
first move himself.’ Let us know those 
whom we would sell through the written 
word; let us classify our market not 
merely aS men or women, as farmers or 
mechanics, but as human beings who have 
certain problems, feelings and emotions 
with respect to the product we would in- 
fluence them to buy. Let us look into cen- 
sus figures, geographical maps, income 
statistics, bank clearings and such things 
by all means, but let us remember we will 
be missing half our data if we fail to 
look into—people.” 

% * % 


“The writer, before he puts pencil to 
paper, should have in mind a clear pic- 
ture of exactly what he seeks to accomp- 
lish with the advertisement he is about 
to write. He should understand specifical- 
ly what effect he wants to produce. He 
cannot decide on his beginning until he 
has determined on his end. His topic idea, 
his central theme should be shaped to 
fit his predetermined end. His copy, from 
the first line to the last, should progress 
surely toward his goal.” 


* % * 


“Expository writing that merely con- 
vinces the reader but fails to persuade 
him is usually ineffective...He who ad- 
dresses the intellect only is likely to leave 
the reader cold...Advertising copy must 
go further than to secure the reader’s ac- 
ceptance of an idea. To accept something 
as true does not, in nearly all cases, mean 
to act promptly or steadily on that idea.” 

“Statements in copy should be consis- 
tent with and be held within the scope of 
ordinary human experience...This prin- 
ciple is violated in much advertising by 
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exaggerated statements in copy.” 
os ok 


“The simpler the central theme idea, the 
more effective it is likely to be...Think- 
ing is hard work for the majority of per- 
sons; mental inertia is far more common 
than physical laziness...The topic idea 
should ordinarily be stated clearly and 
succinctly at the outset and held to as 
closely as may be throughout the compo- 
sition. The development of the theme 
should not hop hither and thither, as it 
were, but should unfold itself in orderly 
fashion—A, B, C, D, E.” 

ok * * 


“That specific words, ideas and proposi- 
tions are more effective than generic 
ones, is pointed out in every textbook on 
composition. And yet I know of no prin- 
ciple of writing that is so frequently 
ignored in advertising...The importance 
of this principle cannot be overestimated. 
Only by constant vigilance can we teach 
ourselves to write specifically, for it is so 
much easier to express ourselves in gen- 
eral terms.” 

* Be 

““The drama of life,’ says Martin, 
‘centers around the fictions which we in- 
vent about ourselves. Catch yourself in 
some moment of reverie and note what 
you are thinking about. It is quite likely 
you will discover you are thinking about 
yourself. You are imagining yourself in 
some heroic role, or playing with the idea 
of yourself as an important and success- 
ful person, or are in fancy enjoying your- 
self in some other way.’ 

“Dr. Samuel Crothers was no doubt 
touching on this same thing when he said 
that every man is really two men: the 
man he is and the man he wants to be. 
It is to this ‘man we want to be’—to the 
fictions every man creates about himself 
—that advertising can be made to appeal 
with special force.” 


* * * 


“The advertising business is (or should 
be) primarily a business of salesmanship 
...-The advertising man should be first 
of all an able salesman through the me- 
dium of words and pictures. If he isn’t 
that—if, instead, he is an authority on 
problems of distribution, or on matters 
of market analysis and the like—his func- 
tion is one of enormous value, and he has 
a highly important place in business, but 
he is not an advertising man in the full- 
est sense of the word.” 

* oo a 

“T insist that the good advertising man 
must have at least an affection for writ- 
ing, a sympathetic understanding of it. 
He should be able to recognize good copy 
when he sees it. He should understand 
fully the basic principles, and should 
know how to get good copy out of 
others...I believe no man can aspire to 
a high goal in advertising unless he un- 
derstands clearly, from the creative 
standpoint, the production of effective 
advertising.” 

* * % 

“All honor to the vital business side of 
advertising, to the facts and figures of it, 
to the plan. But all honor, too, to the crea- 
tive side of advertising, to the words and 
pictures of it, to the copy!” 


* * ag 


I continue to believe, after all these 
years, that advertising is first and fore- 
most a business of salesmanship—with 
words and pictures. Today, as always, 
there is no _ substitute—no marketing 
scheme, no merchandising stunt, no sales 
promotion gimmick—for copy that per- 
suades and convinces and sells. 

A half-century ago, George French, a 
leading advertising man of that day, 
wrote in his fine book, “The Art and 
Science of Advertising,” that “Advertising 
is indeed, as is constantly claimed for it, 
‘salesmanship on paper.’” In the 50 years 
since he wrote that, nothing has happened 
to invalidate his definition. New things 
have happened to the mechanics of adver- 
tising, but not to its basic philosophy. 
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Advertising Age, January 10, 1955 


The Creative Man’‘s Corner... 


Ad Design Has Changed; Copy Should Get in Step 


Twenty-five years ago when 
people said, “Twenty-five years 
ago,” 25 years seemed like a pretty 
long time. It no longer seems quite 
so long—as a period of time. 

It seems much longer when one 
looks back over the periodicals 
published then—and since. And 
it’s not so much the news or the 
advertising claims as it is the man- 


ner in which they were presented 
that causes one to say, “This is 
old-fashioned.” 

In the final issue of Vanity Fair, 
for example—May, 1934--en ad- 
vertisement announced that “All 
America enthusiastically approves 
Studebaker skyway style.” This 
is not too unlike an automotive 
claim today—but the appearance 
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certainly isn’t. A _ lightweight 
corduroy trouser, called Victoroy, 
uses a phrase that shows its age— 
“On the limbs of the discerning.” 
Even so, the layout, the art and 
typography date it even more 
surely. 


# In the first issue of Esquire— 
October, 1933—Cadillac states that, 
“Of all those material possessions 
which bespeak a man’s place in 
the general life of his community, 
none is more instantly recognized 
than his automobile.” That state- 
ment today might be dictated by 
the findings of motivation re- 
search, but it would be entirely 
in keeping with Caddy’s current 
advertising. But the typography 
wouldn’t. (Although we must con- 
fess that Caddy’s necklace series 
is not exactly modern.) 

In the first issue of Life—Nov. 
23, 1936—Wilson announced Ten- 
der Made ham, in tins. Again— 
the copy is not dated, but the pre- 
sentation is. 

There are many things that have 
taken place in advertising during 
the past quarter of a century, 
but—actually looking back over 
the advertising—their effect seems 
to have been principally on the 
appearance rather than on the 
content of the advertising message. 


® Reflecting on this, we wonder if 
it isn’t high time that advertising 
as she is written was catching up 
with advertising as she is de- 
signed. The era we have passed 
through since 1930, as far as ad- 
vertising is concerned, has brought 
its most noticeable changes 
through the art departments of ad- 
vertising agencies, not through the 
copy departments. Design-wise, 
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advertising has become much more 
orderly in its presentation, much 
more tasteful. 

Because we are a word man, 
ourselves, we are loath to come 
to this conclusion, but the evi- 
dence is all too overwhelming. 
While momentarily depressing, 
the situation also gives us hope. 
We were not writing this column 
in 1930. We doubt that we shall 
be writing it 25 years from now. 
However, it is possible that, 
through our efforts, and the efforts 
of others like ourselves on other 
publications—plus the current 
work of sociologists—advertising 
copy by 1980 may be as unlike 
present copy as present advertis- 


ing design is unlike that of 25 
years ago. If so, in our humble 
opinion, advertising will be the 
better for it. 

It is an opportunity any adver- 
tising writer should welcome. If 
we were to have a part in shap- 
ing that future, we feel we would 
direct it toward improving the 
writing of the average advertise- 
ment by freshening its word selec- 
tion, making more orderly and 
clear its presentation of the case, 
and simplifying and making more 
believable its statements. This 
is a job for copywriters—not ac- 
count executives. But it requires 
the sympathy, understanding and 
encouragment of the latter. 
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1929. “We've got cyclical depression 
licked! ‘Prosperity forever,’ that’s the 
new battle cry”... “Total production and 
services to be $104 billion this year! It’s 
unbelievable...why, no nation on 
earth...”...“American corporations (not 
banks) are so rich, now they’ve loaned 
$4 billion in the call market, so everyone 
can buy stocks on margin instead of the 
things the corporations make”... “Gim- 
me three more of them silk shirts. . .pussy 
willow...me hands may be rough from 
bricks, but I sure like silk on me back” 
... Crash... Phffft... “I’ve had it broth- 
er. A millionaire 60 days ago. Today I’m 
deeply in debt”...“Me? Everything I 
owned went (snap) just like that”... 
“What's all the excite ...my God, another 
one jumped out a window”...“I heard 
a wild-eyed guy say yesterday, our 
economy may some day again reach $104 
billion ...He’s crazy!” 


1933. “Total newspaper linage down al- 
most half since 1929? Imagine that!”... 
“Buy an apple mister!” . . . “Cadillac’s list 
price $1,345? Wish I could afford one. 
Had two in ’29”... “Please give me a job, 
please sir. I’ll do anything, anything”... 
“Spare a nickel for a cup of coffee? 
Please!” ...“National production and 
services estimated to be $56 billion this 
year”...“There must be some way we 
could sell...if we could find it”... “75- 
day all-expense tour to South Africa for 
$880 only. Only $12 a day including trav- 
el, but it might as well be a million”... 
“Atwater’s new 4-tube superhet radio at 
$22.50 is a knockout”...‘“Matson has a 
new cruise schedule...only 46 days to 
Australia” ...“You don’t honestly think 
our economy will ever reach $104 billion 
again...do you?”...“I’d like to go to 
the Stevens for New Year’s Eve, dinner 
and souvenirs $3.50...but it seems a 
little steep.” 


1938. “Stuart Chase wrote in Harper’s 
we have more capacity for shoe produc- 
tion than we'll ever use. He must be 
right” ...“Block’s of Indianapolis had a 
buyer fly from New York to Cincinnati 
and back the same day! Full page ad 
about it. That’s getting places!” ...““Bam- 
berger’s are ‘going to prime the buying 
power pump with bargains’ they say, 
whether anyone believes in the National 
Pump Priming Project or not”... “Did 
you see where Mason, prexy of Nash- 
Kelvinator, led a group of business execs 
to Lincoln, Neb., to demonstrate by ring- 
ing doorbells that goods can be sold? 
What a guy!”...“Fisher Body’s invented 
a way to keep cars cool all summer... 


no-draft ventilation”...“Germany has 
sent an ultimatum to Prague...Do you 
suppose... War?...no, no, no”... “If 


we hadn’t had that setback last year, we 
might still get out of this damned depres- 
sion” ...“Nine years! Will we ever pros- 
per again?” 


1954. “New houses by the million”... 


“6,000,000 cars a year”... “$7 billion for 
advertising? Why that’s one-eighth our 
total 1933 economy”... “365 billion pro- 


duction this year? It’s incredible... re- 
member 1933, 56 billion?”...“It’s only 
a little $22,000 cottage, Harry, but we 
got everything electrical including air 
conditioning” ... “So I says ‘$5,000?’ and 
he says ‘$5,000!’ and out I walks with a 
Cadillac. And I used to wonder if I 
could ever own a Ford”...“$15 for a 
dinner New Year’s Eve downtown, but 
it’s worth it”...“Hey Jack, the people 
spend $3,000,000 a day for newspapers 
to read...canyuh ’magine? And wrap 
the garbage in ‘em tomorrow”... “Ad- 
vertising’s beginning to look like it did 20 
or 25 years ago, lots more copy. Wonder 
_..is selling getting harder, or are ad 
people getting smarter?” 


Looking at the Retail Ads... 


Retail Advertising Isn't Selling as Hard 
Now as It Did When Times Were Tough 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Let’s consider retail advertising as it 
reflected the violent economic hand- 
springs hinted at in the column to the left. 

In the 1920s you couldn’t learn much 
about how to make advertising pay from 
the research of others. Most ambitious 
ad people did their own watching of re- 
sults, their own appraising of copy. They 
had to be largely self-taught. 

Oh, there were a few good books. 
There was Walter Dill Scott’s “Theory of 
Advertising,” printed in 1903. And Claude 
Hopkins’ book of 1923. There was an old 
book on “The Language of Advertising” 
by Opdyke, 1911. John E. Kennedy’s 
brief writings were around but seldom 
seen, unfortunately. 

Typical of what was known, or rather 
not known, about writing advertising to 
sell, was the book, “Masters of Adver- 
tising Copy, 1925.” It presented “the 
principles and practice of copy writing 
according to its leading practitioners”— 
some 27 writers. It was a potpourri of the 
views of earnest and successful ad peo- 
ple, proving what one of them said in 
his article “...we have few fixed prin- 
ciples by which to judge the value or 
comparative worthwhileness of any par- 
ticular type of advertising.” Practices, 
yes. Principles, not many. 

Kenneth Goode was out in a book or 
so by that time, but most of his excellent 
writing on advertising came later. 


= By 1929, much more than a billion a 
year was estimated as being spent in 
advertising. It was becoming big busi- 
ness—and hungry-minded men were be- 
ginning to want to do more than guess. 
Competition for dollars stimulated writ- 
ers. We talk of 1929’s prosperity, but it 
was limited to a top layer of the popula- 
tion plus a few skilled and highly or- 
ganized crafts. If admen wanted to get 
those dollars through selling words, they 
had to work hard with words—lots of 
words. 

Advertising faded away fast under the 
depression’s savage melting of business. 
With 1929 considered as 100%, total 
newspaper linage was 55% in 1933. So 
was it with other media. A young man 
named Gallup from Iowa was experi- 
menting with readership surveys. One of 
the early media to employ him was the 
Chicago Tribune. The results were not 
widely disseminated. In May of that 
year on Page 2, a Rothschild women’s ad 
seen by 15% of women readers had body 
copy noted by 6%. On the same page a 
Shayne clearance ad with no pic, was 
noted by only 4%. An institutional ad on 
Page 4, a quarter page for The Hub, was 
noted by only 27 readers out of a 
thousand. A %4 column ad for fur storage 
was noted by the same low percentage 
of readers, minus 3. 


s A half page on oriental rugs was noted 
by only four women readers out of a 
hundred. A brutal black ad on four col- 
umns for Auburn autos, Page 12, had 
been noted by fewer than 2% of those in- 


| terviewed. Three full columns for Fisher 


Bodies headed, “Travel the Cool Way on 
the Hottest Day,” had been noted by only 
4% of those interviewed. 

A 300-line ad for a funeral parlor had 
its picture noted by exactly six readers 
out of 1,000, its copy read by one reader, 
its logotype by four readers out of 1,000. 


| A 450-line baking powder ad, heavily il- 


lustrated, was noted by 23 women out of 
1,000. A full-page ad for Kerman’s, 


apparel sale, was noted by 17% of those 
interviewed. A Mandel’s omnibus, back 
of society, caught the eye of only 26%. 

Until about this time, probably most 
ad creators believed all people saw all 
ads. These early readership studies were 
extremely sobering and enlightening to 
a few of those who saw them. Few peo- 
ple did. The next year showed ads of 
identical size from one store, checked at 
different times of the year getting from 
11 to 23% readership. What made read- 
ership vary? 


= So startling was all this information 
that, although it challenged advertising 
students, some important advertising ex- 
ecutives on media wanted such findings 
suppressed. Nevertheless in 1939, with 
considerable courage, the ANPA started 
its Continuing Study, using the Gallup 
technique, to check readership of both 
men and women. 

Meanwhile, through the ’30s, with busi- 
ness hard to get, national and individual 
incomes at depression levels, and adver- 
tising expenditures about half of those 
in 1929, many of the take-it-easy Joes 
were squeezed out of advertising. 

In the ’30s numerous books were 
written, and there was evidence—which 
is notable—that many of them were read. 
Other research techniques and services 
sprang into being. It became obvious that 
those who wished to remain in and 
assume responsibility in advertising had 
to find and use good tools and keep 
sharpening them. 

It is not strange therefore that, before 
the midpoint between 1929 and the pres- 
ent, advertising was—in my opinion— 
quite generally and consciously trying 
hard to sell well. Many advertisers had 
come to the hard sell as the result of the 
depression. 

Long copy was common in 1933. By 
1939 it was habitual. Also, students of 
advertising by that time were far from 
the dilettante stage. Advertising had a 
serious purpose—to sell. And selling 
didn’t just happen. It had to be done 
calculatedly, deliberately. 

The beginnings of preparation for war 
were beginning to affect the economy 
in 1939-40. Therefore, I have chosen 1938 
as a hard-selling year from which to il- 
lustrate some of the characteristics of the 
later depression period’s advertising. 


= The 1938 ads on this and the opposite 
page are notable for the forthrightness 
with which they go about their jobs, and 
the relative completeness of their copy. 
Note the absence generally of type inver- 
sion. You begin to read at the most logi- 
cal place to begin in the ad, with the 
headline, which is in its logical place. 
Largest type comes first generally, and 
then you read down. The people who 
created these ads in 1938—like most of 
their confreres—with or without long ex- 
perience, were under compulsions to 
“make advertising sell. To make it sell you 
needed readers, and you tried to make it 
as easy as possible for them to compre- 
hend and encompass the ad. 

Ads are expected in a period like this 
to achieve all they can for the money 
they cost. Department stores in the 1930- 
1939 period averaged before taxes 2.44% 
net profit per year. By 1938 many big 
stores were on the edge of serious finan- 
cial distress. Advertising was not a cre- 
ative exercise. It was a business function 
and management watched it as such. 

In the 1938 ads it is noticeable that 
layout is a handmaiden of readability. A 
store has a story to tell and feels it is 
worth spending money on. Artists use 

(Continued on Page 78) 
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Top to Bottom: Ads 1 and 3 are 1938, 
when “sell” and communication were in 
vogue. Ads 2 and 4, 1950s. 

1. Forthright layout, lots of “sell.” No 
scream on price, but “a $22.50 regular 
value.” 2. Exploded layout, loose control, 
3. Utmost in communicative clarity. 4. Art 
for art’s sake. Readability? Who cares? 
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Above are. 1938 ads. No fanciness, no layout tricks. 


Just forthright presentation and sell. 


Below, in the middle row, ads of the recent 50s. Less 
control of layout and type. Fur and lamp ads show 


inadequate copy. 
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HOW TO HAVE A COMPLETELY 
DIFFERENT BEDROOM?-BLY 


Left, 1938. Good sell. Controlled layout. 
Excellent value but no price “scream.” 
Above, 1953. Weak copy and sell. Grievous 
copy omissions. No mention of wood, fab- 
ric, colors. Near right, 1938. Forthright 
layout calculated sell in copy. Far right, 
1954. Description only. Layout for design’s 
sake, not for utmost in communication. 
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(Continued from Page 76) 
layout and type as a means to the end of 
communicating the story. 

In recent ads you will note much lay- 
out and type inversion, and if you could 
read the copy you would see it is likely 
to be preoccupied with itself more than 
with the reader. It is on the average less 
complete. 

Nowadays in many stores layout is a 
means to the achieving of a pleasant 
design—a pleasant and aesthetic distri- 
bution of “gray” elements on _ white 
background. Readership and readability 
are apt to be secondary. If it’s a little 
harder to read—or if the inversion tends 
to lead readers out of the ads—what’s the 
difference? The store is making money 
and no one gets very excited as to wheth- 
er the ads do all they can for the money 
they cost. 

It should be noted that headlines made 
into oversized footnotes are a develop- 
ment of the gravy-train years. Incident- 
ally, most headlines printed at the bot- 
toms of ads, or in their middles, would 
be much too large if printed the same 
size at the top—where they generally 
belong. Hence, they waste space as well 
as marginal selling opportunity. 


s I hope no reader will assert I am con- 
tending for the art of 1938. I am not. I 
believe there is probably more real art 
talent in retail stores today than at any 
time in retail history. At the same time, 
I believe much of that talent is not well 
disciplined in advertising’s principles and 
requirements. 

I believe most artists in retail work 
cannot even define a layout in acceptable 
terms. If they cannot define a layout, it 
is not surprising if they make many lay- 
outs that do not come within practical 
tolerance of what research suggests a 
layout should, and can, do for an ad. 

Through the ’40s—1940-49—the stores 
that were on Uneasy Street in the ’30s 
had ridden the coattails of a war econ- 
omy to Easy Street. In that decade, as 
contrasted to the earlier average of 2.44% 
net, they achieved 8.56% net before 
taxes. But, instead of using the inexor- 
ably expanding economy to press for- 
ward into a larger position in the econ- 
omic scheme of things, they let their 
selling languish and lived largely on 
easy pickings. 


= Unlike Sears, the supermarkets, the 
record industry, the aluminum combina- 
tion storm and screen sash people—who 
increased their efforts as selling got 
easier, the department stores decreased 
theirs. Almost every newspaper in the 
land offers testimony to the spinelessness 
of department store selling as the lush 
’40s merged into the fat ’50s. In the 1950- 
53 period, with dependence largely on 
easy-sell sterile copy, and nice and “arty” 
(instead of commercial) layouts, the de- 
partment stores have averaged 5.46% 
net before taxes—more than twice their 
average of the ’30s when they were really 
working at management and selling for 
profit production. There is little correla- 
tion between the effectiveness of most 
stores’ advertising and their net profits 
in lush times. 

The weaknesses of much retail adver- 
tising today, much less to be noted in 
1929—and in 1938—are these, as I view 
them: (1) Layout to make pleasing de- 


Employe Communications... 


sign instead of to insure, so far as possi- 
ble, easy reading. (2) Type inversion. 
(3) Weak headlines. (4) Incomplete, in- 
adequate copy. (5) Wandering signatures. 
(6) Fuzzy communication. (7) Too much 
price emphasis, too little persuasion. 


= The last point merits some discussion. 

Money was scarce in 1938, compared 
with today. But people were practiced 
in using advertising to sell. Therefore, 
although price was important in 1938, 
type was not used to make it seem more 
important than it was. Today, with the 
American people, and more of them, 
more prosperous than ever in history— 
with more expendable income than ever 
—stores seem not to know how to use 
copy well, so they scream price out of 
all proportion to other appeals. Note your 
local papers day after day. With the pub- 
lic saving about $11 to $13 billion a year, 
and with two higher priced cars making 
a great bid to nose out one of the lowest 
priced for top sales—retail stores have 
come to depend upon the appeal of a 
low price more than all other appeals 
put together. Thus they tend to teach the 
public to respond only when prices are 
claimed to be special or low. 

My files must contain hundreds of 
thousands of ads. I could as well have 
used Jordan Marsh, Pogues, Woodward 
& Lothrop, Neiman Marcus, A. Harris, 
Sloane’s, Rich’s, Ohrbach's, Lord & Tay- 
lor, as the stores whose ads are shown. 
Or any of many others. In 1938 Ohrbach’s 
was using a good deal of strong selling 
copy, for instance, and Lord & Taylor’s 
ads were full of copy—much of it real 
selling copy. I have not attempted to 
search out parallel ads for two periods. 
I am illustrating a generally changed 
viewpoint and approach to selling only, 
not a precise change shown by parallel 
ads. 


= All the stores represented here did 
better and worse ads than these shown, 
the same years these were run. So my 
illustrations may not be average. I have 
used more Field ads than from any other 
store, not because Field’s illustrate the 
change more than others. But because 
Field’s, still using more copy than most 
stores, and still clinging to many hard- 
earned principles, shows—in spite of this 
—the tendency toward the changes I am 
discussing. 

It may be assumed that, when manage- 
ment in retail stores begins to want 
more volume and profits badly enough, 
it will turn to advertising and ask for a 
bigger money’s worth. And I believe ad- 
vertising people will then begin to study 
and learn and rise to the occasion. In 
many stores, lacking progressive execu- 
tive leadership, they are presently sty- 
mied, even should they want to improve 
advertising. 

If we soon enter upon another great 
surge upward in an easy economy, retail 
advertising will grow more beautiful and 
even more sterile at the same time. When 
advertising is not called into the highest 
councils of business, to share responsibi- 
lity for success shoulder to shoulder with 
merchandising, it becomes more of a 
creative exercise than an economic func- 
tion. When it becomes a partner at the 
top level it uses creative people for the 
greatest contribution they can make to 
success, instead of as wardrobe attendants 
to white space. The day will come! 


A Quarter Century in Communications 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting service in 
employe relativuns.) 

The word “communications”—in its ap- 
plication to employer and employe, was 


mo, ee 


probably borrowed either from the tele- 
phone companies or the Signal Corps, 
certainly without benefit of a credit line. 
To those in the employe communications 
field, the word simply means the ex- 
change of news, ideas and attitudes be- 


tween a management on one side and em- 
ployes on the other, either in person or in 
print. 

Over a period of 25 years, employe 
communications has certainly experienced 
some growth. In 1930, about the only evi- 
dence of company communication was a 
few hundred publications for employes, 
and the axe of the great depression was 
hovering over the necks of most of these. 
The AFL was dominant but still unim- 
pressive in the labor field, and the CIO 
had five years to go before its birthday. 
Industrial relations was a casual science, 
public relations was almost unheard of, 
and too many managements looked upon 
employes as lackeys on the industrial 
treadmill. If the word “communication” 
25 years ago had any meaning, it meant 
an order to people who had no choice but 
to accept, and certainly no right to reply. 


# Communications in industry has there- 
fore experienced some growth, but actual- 
ly it has undergone little change. It is only 
a matter of weeks since one of the man- 
agement associations announced a series 
of seminars on communication, developed 
for those at the policy-making or admin- 
istrative levels. It is a magnificent plan, 
and its only weakness is that it has been 
sO many years in coming. If seminars on 
communication with employes had been 
held in 1930, there might be no pressing 
need for them in 1955. 

Only the optimists of communication 
will hold that there has been great prog- 
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ress in our employe relations. The realists 
can tell you why there has not been great 
progress. They point, when they are in- 
vited to do so, to these high hurdles: 

1. Management still isn’t sufficiently 
concerned with good industrial relations. 
Its concentration is on production and 
sales: Management becomes alarmed only 
when something interferes with getting 
the product out of the plant. 

2. Management still sells itself, which is 
the wrong audience. It talks the virtues of 
free enterprise largely to those who al- 
ready believe in them anyway. 


= 3.Management still tries to buy—not to 
earn—employe good will. The realists 
point to the presence of big talk and free 
literature, to the absence of sincere per- 
formance. 

4. Management is still inconsistent in its 
communications. It tries to turn good will 
on and off, as though it were controlled 
by a faucet. The constructive communica- 
tions program of today may be snapped 
shut tomorrow. 

5. Management still considers silence an 
answer. After 25 years, many concerns 
consider the ostrich with his head in the 
sand an intelligent bird. 

The wise men of employe communica- 
tion—and there are many in the land— 
each year see new hope in the communi- 
cations picture. They measure progress, 
not by mile, but by fractions of the inch. 
And they expect to go, in the next 25 
years, much farther than they have come. 


The Time Is Now for Starting 
That New Business 


By E. B. Weiss 
Merchandising Consultant 

A great success is its own tribute—and 
its own reward, too. 

So on this silver anniversary of one of 
the small handful of publications that has 
tenaciously clung to the true essential of 
great journalism—editorial courage (how 
rare it has become!)—lI propose a throw- 
back in time; a throwback to those fear- 
ful, horrible, awful years of the early 
1930s, when ADVERTISING AGE first flung 
its masthead to the wolfish winds of bot- 
tomless depression. 

It has long been my contention that, in 
the majority of instances, “the time is 
now.” Human nature being what it is— 
reason can always be marshaled to justi- 
fy postponement of a radical move. In 
other words, there are always adverse 
factors in every situation, simply because 
no situation is perfect; no setup is just 
right. But because we tend to avoid im- 
portant decisions, we incline to give top 
rating to the negative factors. 

Now it so happens that I have a rather 
vivid recollection of the Great Depression 
of the 1930s. I was a victim of it. And I 
might remark here that it is utterly, com- 
pletely, totally impossible for anybody 
reared in the business world during the 
last 15 years (which takes in a substan- 
tial percentage of our executives, not to 
mention rank-and-file employes) to have 
even the vaguest notion of what those 
years were like. 


s In any event, that depression was get- 
ting its second wind when Vol. 1, No. 1 
of ADVERTISING AGE came off the press. 
I suspect that plans had been laid, how- 
ever, either just before the Wall St. crash 
of late 1929, or during that period immed- 
iately following, when we were being 
assured that the boom had merely been 
temporarily dented. And, while it may be 
solely my own imagination that paints 
this picture, it is not at all unlikely that 
the sponsors of AA must have wondered 
whether 1930 was an auspicious year to 


start a new publication. 

I should point out here that advertis- 
ing budgets were being cut in 1930—and 
being cut not merely promptly but really 
ferociously. No scalpels were used: meat 
axes exclusively! As a matter of fact, ad 
budgets were slashed before any of the 
accumulated economic extravaganzas of 
the 1924-1929 period were given any at- 
tention whatsoever. 

Consequently, before the presses started 
rolling on the small initial circulation of 
AA, there was every reason to believe 
that the cards were stacked against the 
new venture. Now I don’t know whether 
commitments had been made that pre- 
vented any change of heart. I don’t know 
whether any discussion ever took place 
concerning the advisability of delaying in- 
troduction of the publication “until we 
can see ahead more clearly,” “until the 
situation straightens out,” “until we can 
get a more optomistic go-ahead signal”’— 
you know—all of the meaningless phrases 
that rush to the tip of the tongue when 
the mind has been sent into hiding by 
fear. 


= But whether or not somebody decided 
“the time is now”—I do know that Ap- 
VERTISING AGE not merely started when a 
depression was in full swing, but that it 
had to live through several long, dark, 
forbidding years when that “corner” 
which we were going to round just never 
put in appearance. I am sure that G. D. 
Crain Jr., its founder, as he looks back, 
must wonder how they ever survived 
those black years—and I should remind 
the present generation that in those days 
there were no carry-back tax loss pro- 
visions. Neither was there an Uncle Sam 
ready to stockpile anything that might 
be in oversupply! 

Would AA have “done better” if it had 
delayed publication until, say, 1935, when 
industry and advertising were beginning 
to look up? That question will never be 
answered. I suspect, however, that those 
bitter early years made their contribu- 
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Here’s a picture of the exciting and 
important developments in oil, taco- 
nite, lignite and the Missouri River 
Basin Project which—added to an 
already thriving agricultural and in- 
dustrial economy—promise years of 
exceptional growth in the great 3% 
state market area called the Upper 
Midwest. 


North Dakota’s three-year-old Wil- 
liston Oil Basin now has 14 proven 
fields, more than 400 producing wells. 
Production should exceed 250,000 bar- 
rels of oil per day by 1960. Refineries 
and pipe lines are already under con- 
struction. 


New towns and new plants are 
springing up in northern Minnesota 
where taconite is adding another cen- 
tury of production to the state’s 
world-famous iron ore ranges. One 
mining firm alone has scheduled a 
$300 million investment in this new 
industry. Total investments may reach 
a billion dollars. 


Electric power already has begun 
flowing from Fort Randall Dam in 
South Dakota—one of five huge dams 
in the Missouri River Basin Project. 
Next will be Garrison Dam in North 
Dakota, scheduled to start operations 
in 1955. 


“NEW WEALTH IN THE LAND OF HIAWATHA” 


In just 13 months this 26-minute, full-color film story of the 
great new developments in America’s Upper Midwest has been 
shown 925 times before 150,000 people. f 

seeing this picture of America’s newest high-potential market, 
write to the National Advertising Department, Minneapolis 
Star and Tribune, Minneapolis, Minnesota. 


you are interested in 


The next 25 years belong to the Upper Midwest 


Keep in mind this picture of 
America’s Upper Midwest. Its tre- 
mendous developments will be making 
headlines for years to come...its great 
new wealth, and more than $5 billion 
annual retail sales, make it a market 
of ever-increasing importance. 

Now only 4 cities in the United 
States (New York, Chicago, Los Ange- 
les and Philadelphia) have Sunday 
newspapers with larger circulations 
than the Minneapolis Sunday Tribune 
...now more than 


620,000 


in Minnesota, North and South Da- 
hota, western Wisconsin. 


Minneapolis 
Star 2xd Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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tion, as well as exacting a price. Ad- 
versity is a darn good teacher. 

So, instead of a tribute to ADVERTISING 
AceE, to G. D. Crain Jr. and to Sid Bern- 
stein—an editor who this columnist has 
had repeated reason to know is as cour- 
ageous as he is astute—lI’d like to utilize 
this occasion to suggest to young men, and 
to some men not so young, that for you, 
too, it may very well be that “the time is 
now.” 

In my own small experience, as I look 
back—and this includes a rather recent 


Tips for the Production Man... 


one—the decisions I postponed were the 
most costly in happiness, in morale, in 
dollars. There is no question that accept- 
ing the premise that “the time is now” 
may invite headaches that even aspirin 
may not alleviate; I know of nothing 
worth achieving that did not invite head- 
aches, including the farm that I’ve been 
running for some 12 years. But I also 
know that going along with the premise 
that “the time is now” can result in a 
fine, successful publication like ApvErR- 
TISING AGE. It’s a chance worth taking. 


There Have Been Some Changes Made 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, III.) 

A long look at advertising production 
over the past span of a quarter of a cen- 
tury shows that an ad still has a head- 
line, picture, copy and signature—and 
they’re still printed with ink on paper— 
but within this structural framework 
there are many changes in technique. 

The most significant single trend has 
been a sensational growth in the amount 
of color used; likewise in the techniques 
of the use of color. Simplified, the in- 
creased use of color is linked to a trend to 
realism, 

Twenty-five years ago was 1930. We 
were in a depression. Economy was the 
order of the day. And yet the use of color 
was primitive at that time, compared with 
today. For an example, let us look at Na- 
tional Geographic Magazine. This was 
probably our earliest picture magazine, 
and one of the first to use natural color 
photography. 


= In 1930 the only color ad was the back 
cover for RCA’s Radiola. All other ads 
were in black and white. Today, an issue 
of this publication has 16 color ads, ten of 
them in four-color process. 

Most ads of that era used wash draw- 
ings for illustration. Today, natural color 
photography shows the product in use un- 
der real conditions by real people. Color, 
instead of being used ornamentally, is 
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used to capture and hold attention. This 
has increased the problems of the produc- 
tion man. It has increased the cost per 
page, but conversely has decreased the 
cost per sale. 

Another significant trend of this quar- 
ter-century has been a big swing to offset, 
lithography, and rotogravure. Offset has 
not only proved a handmaiden to color 
reproduction, but it has to some extent 
lowered the cost of color and has added a 
new dimension to color reproduction: the 
use of soft, antique papers in successful 
color printing. 


= In long-run production, rotogravure 
has proved to be effective in picture pre- 
sentation, and the lower paper cost in- 
volved in this process has effected savings 
in the over-all cost per page per thousand. 

Other significant trends that combine to 
point up a resultful era in the graphic 
arts: 

Larger pictures, more pictures. 

Shorter headlines, less copy. 

Shorter captions (legends, cut-lines) . 

Increased use of hand lettering for 
headlines. 

Change from upper and lower case to 
all caps in the treatment of brand names, 
generally. 

More self-mailers. 

Added number of enclosures in direct 
mail letters. 

Layout and typography in the hands of 
specialists, less in the hands of composi- 
tors and printers. 
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CHANGE IN 25 YEARS—These ads by General Electric in the pages of National Geographic 
Magazine highlight the trend. The refrigerator ad appeared in January, 1930. It con- 
tained two illustrations only, the top one an artist’s wash drawing. Copy block was 
long. The 18-word headline has been shortened to 12 words in the modern ad, which 
advertises electric blankets. Today’s ad features four-color process photographs, each 
with informative caption. The captions do more work, the copy much less. The GE em- 
blem is repeated. The modern ad makes use of bleeds on two sides. 


Increased use of paste-up type for 
headings. 

More stress on the unusual in adver- 
tising format. 

Greater use of pure design in layout. 

Increased use of coupons and reply 
cards. 

Introduction of fluorescent inks. 


= Increased use of slug composition—less 
machine casting of individual types and 
of hand-set display composition. 

Trend to wrappers instead of envelopes 
for bulk mailings, catalogs, etc. 

Growth of silk screen process and of 
production speed and economy in this 
process. 

Increase in the use of bleed illustra- 
tions. 

Increase in the use of gate-fold spreads. 

Increased use of double-spread space 
and double-spread layout. Linkage of 
pages has, in this area of layout, all but 
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obliterated the center gutter. 

Greatly increased use of same art for 
many purposes: outdoor posters, point of 
sale, publication space, direct mail. 


= Growth in number of external indus- 
trial publications. More internal employe 
publications, and increased stature of the 
industrial publication editor in personnel 
and public relations communications. 

Size of illustrations enormously in- 
creased in area and in dominance within 
the layout. 

Increase in the use of plated ads instead 
of publication-set ads, to control quality 
of typography, spacing and arrangement. 

Greater use of furnished inserts for 
publication advertising. 

Growth in the use of editorial type lay- 
outs for all kinds of advertising. 

Continuation of trend in the use of 
sans-serif types for display lines in ads 
and direct mail. 


Looking at Radio and Television... 


25 Years of Electronic Advertising 


By The Eye and Ear Man 


The past generation of U. S. citizens 
have been transformed and reconditioned, 
due in great part to the revolution in 
advertising caused by the electronic 
media. Baby’s first word used to be 
“Mama.” Now, thanks to the pressures 
against the ear and the eye, it is likely 
to be “Esso.” Few people now remember 
what it was like without the comfort and 
hard sell of radio, and even fewer in 
another decade may recollect what radio 
was. 

About 1929 most of the forerunners of 
present-day radio were overshadowed. 
The musicals, the personalities, election 
news, the news bulletins (beating any 
other medium by hours), the public- 
events reporting, the fights, and the 
stories were being tried by the underpaid 
pioneers. 

Once it was established that free enter- 
prise would take over and sell via the 
ear, the advertising agencies first sent 
secretaries to watch the network boys 
produce the shows, and then they did the 
“sell” in print copy. Soon they realized 
that phenomenal sales results could be 
achieved by shows like Amos ’n’ Andy, 
daytime serials, and “Maxwell House 
Showboat.” 


= The multi-million dollar radio expendi- 
tures led the agencies to build a group 
of expert producers, writers, directors, 
media research analysts, and specialists 
in every phase of radio. The SRO sign 
was soon out in prime time, day and 
night, and hundreds of new stations were 
petitioning for a hunk of air to relieve 
the demand for more time. 

Fortunes were made by men who 
started out with an orange-crate trans- 
mitter and personally played piano and 
announced, and then, years later, after 
making up to 100% net each year, sold 
radio business attracted investors who 
radio busienss attracted investors who 
soon saw that, at a certain point, the ex- 
penditures were fixed but the revenue 
could be increased many times beyond 
that point. 

Even the programming was relatively 
simple, once the pattern was set. The 
same top shows stayed on, year after 
year. The comedy of Hope, Benny, Amos 
*’n’ Andy, Fibber McGee and Molly, et al, 
seemed to be timeless. The daytime serials 
were 15 years old and still going strong. 
The story shows maintained their popu- 
larity and habit seemed to be the pre- 
dominant governor of programming. 

Most advertisers and their agencies 


could account for an average of one-third 
of their advertising expenditures going 


‘for radio. In some cases, however, as 


much as 80 to 100% of a hard sell was 
concentrated on radio in a single year. 
The soap and tobacco companies, in par- 
ticular, engaged in an all-out war for the 
ear of the consumer, almost all of whom 
had radios and listened, with the hardest 
and most frequent sell paying off the 
best. 

Just when all of these factors seemed to 
add up to an opulent old age for radio, 
with a minimum of effort and a maxi- 
mum of moolah—whambo! The hurricane 
of television hit the lethargy and com- 
placency of the business. 

With an accelerated growth due, prin- 
cipally, to the ability of the medium to 
bring sight plus sound into the living 
rooms of the consumers, the television 
medium became the top form of enter- 
tainment for the family. Sets were sold 
by the millions until—as of this coming 
year—three out of four homes will have 
television sets, and the percentage is 
still rising rapidly. 


= All media were hurt by the youngster, 
simply because of its power and its high 
out-of-pocket costs, which rose faster than 
the steady increase in total advertising 
budgets—thus forcing a reduction of other 
media expenditures. Motion picture at- 
tendance was off; there was a slight drop 
in the reading of magazines, but the 
strong magazines got stronger and the 
weaker ones sickened in circulation or 
just didn’t pick up new circulation com- 
mensurate with the increase in popula- 
tion. Radio experts fell all over each 
other in their anxiety to get out of a dy- 
ing medium and as a result, the network 
radio shows declined and the independent 
stations rose in each market to match 
and beat the former snobbish leaders. 

Advertising budgets that had to be cut 
to make room for more television ex- 
pansion lopped off network radio first, 
until now, most agencies have substantial 
investments in radio. But the form has 
changed to spot radio and the stations 
have benefited by the losses to the net- 
works. Cut after cut in ratecards, and 
deal after deal have not stemmed the 
tide. 


= And so we face another generation of 
advertising. The fate of radio is un- 
certain, but it seems that it has been 
permanently relegated to a secondary 
position as the handmaiden of television 
—tv be used when the whim and the 
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(ADVERTISEMENT) 


Survey Proves Too Much “Sell, 
Too Little “Tell” In Builder Ads 


There’s too much sell and too 
little tell in most of the advertising 
aimed at the nation’s builders these 
days, according to the builders 
polled in a recent mail and personal 
interview study conducted for 
Practical Builder. 

In the words of one of the biggest 
builders in the United States, Floyd 
Kimbrough of Jackson, Mississippi, 
“It seems strange to me that more 
manufacturers do not follow the 
same pattern in their ads as that 
set by the factual and most helpful 
editorial pages in Practical Build- 
er’s Data & Specifications File. 
Pretty girls and glamorous rooms 
don’t help us in our planning or in 
writing specifications.” 

The fact that many advertisers do 
follow the “Specs File” pattern is 
evidenced by this comment from 
another big builder, Emil Keen of 
Long Island, N.Y.: “The catalog 
type of advertisements in the PB 
Data Issue are extremely helpful. 
The fact that manufacturers give 
sizes and installation data makes it 
easy to understand these products 
and saves us a lot of time.” Among 
a large group of the biggest builders 
in the country who expressed an 
almost identical view were John 
Worthman of Fort Wayne; Bill At- 
kinson of Midwest City, Oklahoma; 
and Al Balch of Seattle. 


Builder Needs Exact 
Specifications 

These encouraging comments, 
and hundreds of others from build- 
ers in every locality (copies on re- 
quest) were anticipated when the 
study was launched. Its purpose 
was to prove the need by builders 


for this kind of help .. . and the 
acceptance of Practical Builder’s 
unique Data & Specifications File, 
published annually in May. The re- | 
sults of the study, and the hundreds | 
of supporting comments received, 

provide added evidence that wheth- 

er he is planning, estimating, buy- | 
ing or building, there is never room | 
in a builder’s operation for guess- 

work. 

A builder must know exactly | 
where a product fits, how it is in-| 
stalled and the extent to which it) 
will help him deliver better value | 
or cut his costs. That’s why detailed 
information in his hands at all) 
times makes “Data & Specifica- | 
tions File’ advertisements useful | 
to him all year long, and therefore | 
a working tool for the manufac- | 
turer of building products. 


Best Salesman— 
Well Informed Buyer | 

“Specs File” editors endeaver to | 
explain to prospective advertisers | 
why their most important goal in | 
this unique issue is getting infor- | 
mation to builders. They point out 
that the builder is the real consum- 
er of building products and equip- 
ment, and the selection of type and | 
brand is his responsibility in the 
majority of all residential and other 
light construction. Whether or not 
he chooses a product rests not on 
what is done to try to sell him. . 
but on how completely he is told 
what he wants to know. 

Briefly, a builder needs exactly 
the same information about prod- 
ucts that is customarily supplied 
to architects, plus all necessary 
data on installation and construc- 
tion. Before he can make his pur-| 
chasing decision on any product, | 
the builder must know specifica- 
tions, ratings, sizes and installation | 
data. There’s only one source that | 
the builder can turn to for all this | 
information in a single reference 
—PRACTICAL BUILDER’s Data 
& Specifications File. 

Interesting proof of the use and 
acceptance of the Data & Specifica- 
tions File, and of its great value to 
builders and advertisers alike, is 
evidenced by a builder survey con- 


ducted by the Marsteller Company, 
Marketing Counselors. This study 
showed that 89% of the builders 
subscribing use their “Specs File” 
all year long, and that 83% of them 
are principal buying factors—heads 
of building firms, top executives in 
building firms, building contrac- 
tors, etc. Thus, the editors have a 
huge responsibility in making sure 
that the advertising copy ‘meas- 
ures up” to the editorial data—and 
that it “completes the information 
cycle” as intended. 

The only reference file of its kind 
available to builders, the “Specs 
File” carries more builder adver- 
tising (mostly of the “catalog” 
type) than any other magazine 
published. In addition, the unusual 
and exclusive nature of its editorial 
content has made it the most uni- 
versally and constantly used refer- 


should be a signal of the welcome 
“tell all” advertising receives, and 
how much more effectively this 
type of advertising registers on 
builders. 


A “Tell-All” Advertising 
Opportunity 

Practical Builder’s Data & Speci- 
fications File had its inception 15 
years ago as a much-needed refer- 
ence for builders and a vehicle to 
encourage “‘tell-all” product adver- 
tising. Realizing that advertising 
men, by their very nature, would 
never accept the “tell” theory as a 
steady diet, PB hoped to be able to 
encourage them to deliver — at 
least once a year—the kind of in- 
formation builders would like to be 
provided with all year long. The 
aim was to compile a year ’round 
reference book for builders con- 
taining more information about 
more products than any other serv- 
ice available to them anywhere. 

Accordingly, the editorial layout 


(ADVERTISEMENT) 


4## ence in the entire Light Construc-|was planned to completely cover 
|tion Industry. The popularity and every phase of building for any 
wide acceptance of this service type of structure in the light con- 


struction category. Methods and 
techniques, as well as tools and 
equipment, were covered, and, 
from the very first issue, advertis- 
ers cooperated remarkably well by 
providing similar information on 
their specific products. 


How To Make “Tell” 
Ads Sell 


Through the years this advertis- 
er-editorial cooperation has been 
continuously refined to make to- 
day’s “Specs File” a reference ac- 
claimed by more than 100,000 
building men (principally builder- 
contractors) as the most valuable 
working tool they own. Not only are 
all product advertisements placed 
right alongside editorial data deal- 
ing with the same phase of con- 
struction in which the product is 
used, but the editorial data is 
planned to lead the builder right up 
to a choice of products... by giv- 
ing him all the information he needs 


to build, excepting which product 
to use. This creates an ideal “cli- 
mate” for the advertiser to tell the 
builder his product story—to pro- 
vide the builder with the informa- 
tion he wants on how the product 
fits into his designing, specifying, 
estimating and building plans. 

Building material and building 
products manufacturers interested 
in complete information about how 
to put this practical reference file 
for builders to work for them, may 
obtain it by writing for Practical 
Builder’s “7 Ideas” brochure. Fur- 
ther services provided by the pub- 
lisher to make the “Specs File” ad- 
ditionally valuable to builders in- 
clude free of charge counsel to ad- 
vertisers from PB’s builder staff. 
These counselors, all successful 
builders of up to 20 years light 
construction experience, are avail- 
able for conferences with either 
manufacturers or their advertising 
agencies, To schedule dates, write 
Data & Specifications File, Prac- 
tical Builder, 5 South Wabash Ave- 
nue, Chicago 3, Illinois. 
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92 to the pains 


* Buitg 


Says a Los Angeles advertiser (name 


on request); ‘‘Our business has increased every 
month. We are very pleased with results 
obtained from Practical Builder; 


Building is done where people live. Sounds obvious, does it? Yet a lot of 


publicity would make you think otherwise. You hear a lot of clatter about 


“Standard Metropolitan Areas” and a lot of chatter about “Business Man 


Builders”...unsupported by the actual facts. So it pays to keep an eye on 


the obvious: to be practical. Which is another way of saying: it pays to 


keep an eye on what Practical 
truth is this: most people in the U.S 
or less). And that’s where 82% of 


building is done where people live... by local 


and employ local labor... by builde’ 
real trade paper in the building 


greatest builder-readership-buyer 


builder ofers you. For the simple 
.A. (65%) live in smaller towns (50,000 


ast year’s new homes were built. Yes, 


builders who buy locally 


ts who read and believe in PB: the only 
industry, the paper that delivers the 


ship at the lowest cost! Get the point? 
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and we feel our sales volume is due, in no 
small measure, to this campaign.”’ 


.-. Of the light construction industry 
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budget allow. Radio will be important for 
local campaigns and for an extensive 
spot announcement campaign or for spe- 
cialized audiences. There is little ques- 
tion but what radio will be that last ex- 
pendable item on the budget and few 
tears will be shed if it is eliminated. Sta- 
tions will be reduced, market by market, 
until the fittest survive. Some genius may 
arise to revive this declining medium, but 
it is unlikely that any revival will be 
anything but temporary. 

Television, on the other hand, is getting 
stronger in relation to the average per- 
centage of the advertising budget it com- 
mands. Basic changes are gradually oc- 
curring which will make it available to 
every size of advertiser—with alternate- 
week, ten-times-a-year, one-shot, minute 
participations, and other variations in the 
use of the medium that make it directly 
competitive with magazines. Prices are 
beginning to level off and color is un- 
questionably going to rush in at the same 
degree black and white did. The power 


In a Quarter Century... 


of the medium should command an av- 
erage of over 50% of an advertiser’s 
budget and the percentages currently be- 
ing spent are approaching that figure. 


s The frightening part of the electronic 
media is psychological. How happy were 
the days, in a field where there is no 
inventory and where, for the most part, 
pure opinion prevails, a beautiful color 
advertisement could be fought out in ad- 
vance, run exactly as agreed upon, and 
the results never completely known. How 
miserable and ulcerous, to have to wait 
until the day after a show has run for 
the widely divergent opinions on—not 
only the show—but the commercials, as 
well. In radio and in television, everyone 
is an expert, and all experts disagree. 
Some time ago an agency reception room 
had a can marked “Help Stamp Out Tele- 
vision.” Quite a lot of money was col- 
lected, but not enough. Yes, television is 
here and right or wrong, agencies must 
make the most of it. 


The Words and Music of Advertising Have 
Changed, But the Theme's the Same 


By S. R. Bernstein 

It’s a funny thing. 

When we asked the regular ADVERTIS- 
inc AGE columnists to take the “long 
view” in their columns for this 25th an- 
niversary issue of ADVERTISING AGE, we 
expected to get some interesting “then 
and now” contrasts—contrasts that would 
mirror the enormous changes through 
which the advertising business has gone 
during the past quarter century. 

Instead of mirroring enormous changes, 
most of their writings stress the similar- 
ity between now and then, the lack of 
significant change in the basic funda- 
mentals of the business. 

This was a little disappointing until I 
in my turn tried to draw up a list of sig- 
nificant trends or changes during the 
past 25 years, and came to the same re- 
luctant and rather unexciting conclu- 
sion: There have been enormous changes 
in size and degree, but practically no sig- 
nificant changes in substance. An adver- 
tising practitioner of 1929 who miracu- 
lousy returned to the lists this year might 
have to learn some new arithmetic, and 
some new terminology, and the working 
facts of some new media, but he would 
need no new course in the fundamentals 
of advertising. Everything is very much 
changed, but very much the same. 


= As a matter of fact, if our 1929 adver- 
tising practitioner appeared on the scene 
now, he would probably feel more at 
home than he might have felt if he had 
come back sooner. For there is a good 
deal of evidence that our economic think- 
ing in general and the advertising busi- 
ness in particular has come full cycle in 
the past quarter century, and after being 
far out in a new kind of outer space, is 
back pretty close to the point from which 
it took its departure 25 years ago. Econ- 
omic thinking is all different in detail, it 
is true, but the end result is much the 
same: The assumption that human wants 
are limitless, and that there is no practi- 
cal limit to the improvements that can 
be achieved in our standards of living. 

Certainly our 25-years-ago advertising 
man would have little difficulty in adapt- 
ing himself to current economic thought, 
even though he might have to learn some 
new phraseology. He would discover, for 
instance, that once again there is an as- 
sumption that “prosperity can go on for- 
ever,” and that “a chicken in every pot” 
and “two cars in every garage” are no 
longer slogans, but realities. He would 


find the stock market bubbling up again 
merrily to unprecedented highs (we hope 
more soundly this time), and everyone 
talking and thinking in terms of a con- 
tinuous rise in the standard of living over 
an indefinite but long period. 


= He would have missed, fortunately, the 
turns of the cyclical wheel which found 
millions of Americans—and not a few 
business men among them—convinced 
that our economic life had reached and 
passed its zenith, and that the salvation 
of America now rested upon curbing pro- 
duction to fit a static market, instead of 
moving to expand the market so that pro- 
duction could soar. He would have missed 
the years when the birth rate declined 
so sharply that first a static and then a 
declining population were clearly visible. 
and when workers had more leisure time 
than they knew what to do with—not be- 
cause our productive capacity had taken 
wings, but because we had to spread 
what work there was among the millions 
who had nothing to do. 

And this Rip Van Adverwinkle of 1929 
would have to adjust his mental outlook 
to the fact that advertising has finally 
become accepted as a part of the Ameri- 
can economy; that learned sociologists 
and historians and economists give it a 
rightful place in society; and that while 
plenty of people—including advertising 
people—are still critical of some of the 
manifestations of advertising, very few 
people are seriously debating the im- 
portance of its social and economic role. 


s He’d be particularly surprised and 
pleased, I’ll bet, to discover that the ad- 
vertising method, and the organized forc- 
es of advertising, are being used widely 
on behalf of public service projects in- 
volving various aspects of government 
and a wide variety of civic and philan- 
thropic causes. 

Even though he had missed the hectic 
attacks on advertising during the depres- 
sion days, and the mushroom growth dur- 
ing the ’30s of a militant consumer move- 
ment whose basic tenet seemed to be 
that advertising was a social carbuncle, 
he would scarcely be prepared to find an 
Advertising Council working on the high- 
est political and philanthropic levels. And 
the idea of direct coordination between 
the advertising industry and the White 
House staff would undoubtedly cause a 
gasp of disbelief, followed by a feeling 
that advertising had indeed taken a ma- 


jor step forward in American society. 

Having made these minor adjustments, 
however, there would be relatively little 
in the advertising scene which would 
confuse him. He’d find all the numbers 
considerably bigger, of course: more 
agencies, more people in agencies, more 
advertisers, larger budgets, more money 
spent for advertising. But other things 
would tend to make him feel that he had 
merely been out for a short intermission 
between acts, and hadn’t actually missed 
the play at all. 

Television, of course, would be new to 
him, but its general problems would 
sound very much like the problems of 
burgeoning radio sounded in 1929—costs 
are getting out of hand, where are we 
going to get the extra money, who’s do- 
ing an affective audience measurement 
job, etc., etc. Supermarkets and self-serv- 
ice and suburban shopping centers would 
largely be new to him, and so would dis- 
count houses. 


= When he looked at advertising agen- 
cies, it would be difficult to tell whether 
he would be impressed with the breadth 
and depth of the additional kinds of serv- 
ices they have added since 1929, or dis- 
appointed that the promise of his day 
has not been borne out. For even 25 years 
ago, it was becoming quite clear that 
copy and art were not the only services 
which advertising agencies could render 
to clients; and while Van Adverwinkle 
might be pleased with the growth of re- 
search and merchandising and p.r. and 
other corollary agency functions, he 
might equally well be surprised to dis- 
cover that advertising agencies have, on 
the whole, not blossomed out still fur- 
ther in the number of marketing func- 
tions they are able and willing to perform 
for clients. 

And the number of companies with 
multiple product lines, often competing 
with themselves as well as with other 
companies, and the widespread practice 
of large and even medium-size advertis- 
ers of employing anywhere from two to a 
dozen different advertising agencies at 
the same time, would probably be mo- 
mentarily confusing. 

The things we like to think are brand 
new—like motivation research—wouldn’t 
get too much of a tumble from the 1929 
adman. He wouldn’t know the words, of 
course, but the music would sound sur- 
prisingly familiar, and once he’d had a 
chance to wander around in the orchestra 
a little, he’d recognize the same sort of 
basic concepitons which passed for psy- 
chology when he was a working advertis- 
ing man. Color in newspapers, improve- 
ments in magazine printing, latest gim- 
micks in mass store display. ..improve- 
ments and refinements and extensions 
here, of course, but nothing much that 
wasn’t either on the horizon or so clearly 
desirable that its accomplishment, while 
gratifying, is not really startling. 


@ My guess is that it would be the arith- 
metic of marketing in America—and not 
the changes in techniques of marketing 
or advertising—that would really excite 
the advertising or marketing man who 
was revisiting the business world after a 
25-year absence. The arithmetic and the 
social changes and social outlook which 
have flowed from the arithmetic. 

The box-car figures that we use to re- 
late the facts about national income and 
industrial production and disposable in- 
come and retail sales would undoubtedly 
shock Mr. Adverwinkle, even when he 
translated them into 1929 dollars and 
purchasing power. He would have ex- 
pected continued improvement, of course 
—remembering from his 1929 days that 
America was going onward and upward 
forever—but the sheer size of the growth 
would be nearly unbelievable, even with- 
out knowing of the depths to which the 
economy had fallen in the years between. 


= Republican or Democrat, he would 
have to acknowledge that the depression 
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and the New Deal, and wars and the 
threats of wars, have resulted in a truly 
major change in the American scene, 
marked by a sharp upgrading of the mas- 
ses at the lower end of the economic 
spectrum, to the point where the differ- 
ences between top and bottom in the in- 
come level, while still marked, are no- 
where near as wide as they once were. 

To our 1929 adman, it would be amaz- 
ing to discover that magazines with a 
million or two million circulation were 
sometimes considered as being too small 
to deliver a really worth while mass au- 
dience; and it would be equally amazing 
to find that the amount of money which 
in 1929 would add up to a respectable 
year-long campaign is now not infre- 
quently spent in a single issue of a mass 
magazine, or on a single night on tele- 
vision. 

Certainly, the development of multi- 
million dollar budgets, of newspapers 
that carry $60,000,000 of advertising in 
a year and magazines that carry $100,- 
000,000, and the emergence of not one 
but several advertising agencies which 
bill more than $100,000,000, would give 
Mr. Van Adverwinkle food for thought. 

But again, as he surveyed the advertis- 
ing scene and looked beneath the surface, 
he would get the feeling that he hadn’t 
missed too much in advertising tech- 
niques during the 25 years he had been 
gone. 


s He'd find, perhaps, a great deal more 
integration of advertising and promotion 
effort then he was accustomed to. He’d 
have more research findings stuck under 
his nose, and bigger plans boards and 
strategy groups to work with and 
through; and he’d certainly find an in- 
ordinate amount of thought (from his 
standpoint) given to working out special 
promotions and deals with this or that 
chain, or supermarket, rather than think- 
ing solely in terms of across-the-board 
retailing. 

He’d find, too, that his clients’ prod- 
ucts were probably being sold in a be- 
wildering variety of retail outlets, instead 
of merely in drug stores, or groceries, or 
hardware stores. And he’d discover that 
window displays are disappearing, and 
the whole idea of interior displays has 
been changed, to meet self-service con- 
ditions and retail stores that are sur- 
prisingly different, physically, from most 
of those he was once familiar with. 


s On the whole, he would find that bus- 
iness executives have accepted advertis- 
ing as a normal, natural business func- 
tion, and he wouldn’t be required, very 
often, to wave his arms and stress the 
virtues of advertising as a way of busi- 
ness life. But he’d still find too many 
budgets built on whims, too many adver- 
tising campaigns designed to please the 
client’s wife, and too many management 
officials who were skeptical of the real 
values of advertising, even while using it. 

One other thing he’d find, and it would 
be a shocking thing: That business was 
good, but that break-even points were so 
high that even small mistakes could not 
be tolerated—and as a consequence that a 
good deal of the “let’s-give-it-a-whirl” 
spirit had disappeared from the business. 
No one, he’d find; could afford to take 
the kind of chances that marked the ad- 
vertising entrepreneur in the days when 
advertising—and merchandising, too— 
partook a little more of the spirit of 
wildcatting than of the solid business in- 
stitution whose every move was careful- 
ly plotted. 

And yet, basically, he’d find the same 
old hurly-burly; the hunt for the new 
idea or the new gimmick; the fun and 
the frustrations and the feelings of ac- 
complishment; the bad hours and the 
good fellowship; and the realization that 
when he does a good job, he performs a 
useful economic service which helps to 
keep the American economic machine 
running at levels that have never before 
been approached. 
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A new era is underway these bustling 
days in Philadelphia—city of homes and 
history, of Franklin Institute and Fels Plane- 
tarium, of Rittenhouse Square and Chestnut 


Hill. 


Penn Center is now rising on the site of 
the old Broad Street Station to give cen- 
tral city a new face of youthful vigor.. This 
$100,000.000 development will cover 22 
acres. Construction plans include four 20- 
story office buildings, a 1000-room hotel, a 
500-unit apartment house and a transpor- 
tation center grouped around an open espla- 
nade, with shops. 

Building activity extends far beyond the city 


limits. It fans out to encompass the vast 


14-county Greater Philadelphia Market, 


Here live more than four and one-half mil- 
lion people. They are home-owning, home- 
loving family folks. They buy carefully and 
wisely. They'll buy your product again and 
again once convinced of its merit. 


These are the people who read The Evening 
and Sunday Bulletin—the newspaper that 
reflects the character, needs and interests of 
the entire region. 

The Bulletin is Philadelphia’s favorite news- 
paper—Philadelphians buy it, read it, trust 
it and respond to its advertising. 


The Bulletin is Philadelphia. 


“Tuts ts GREATER PutLapEpnia,” a 64-page brochure 
about the Greater Philadelphia Market —its people and 
its industrial growth—is now available. Please use your 


business letterhead in requesting your free copy. 


In Philadelphia 
nearly everybody 
reads The Bulletin 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Sts. ; 
New York, 285 Madison Ave.; Chicago, 520 North Michigan Ave. 


“ REPRESENTATIVES: Sawyer Ferguson Walker Company in 


Los Angeles San Francisco 
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Assecon, N. J., Jan. 4—Cele- 


brating the tenth anniversary of | 


its policy of selling nationally 
advertised brands only, Smith, 
Kline & French, Philadelphia 
wholesale druggist, disclosed at 
its annual sales meeting that dur- 
ing the past ten years it has in- 
creased its annual stock turnover 
from four-and-a-half to six-and- 


Sales Increased Nearly Sevenfold Since 
Pushing Name Brands, Says Smith, Kline 


and toiletries on a_ self-service 
basis. 

Emphasizing that fair trade is 
essential for nationally advertised 
brands, Mr. Buck declared that 
the worst threat to national ad- 
vertisers is private brands sold at 
cut rates. 

The chains, he pointed out, ben- 
efit by cooperative advertising, 


4 
a 


but not one dollar of this adver- 
tising ever reaches national maga- 
zines, the radio or tv networks, 
and the money is placed at low 
local rates in newspapers. 

Dan Rennick, editor of Ameri- 
can Druggist, told the meeting 
that the drug industry has taken 
national advertising too much for 
granted. Drug manufacturers have 
been late in repackaging their 
goods for self-service merchan- 
dising, he declared, which partly 
accounts for the fact that only 9,- 


000 out of 50,000 drug stores in 
the country are now operating on 
the self-service method. 


= Food stores, he said, confine 
their sales in drugs and toiletries 
to nationally advertised brands 
only because they sell faster and 
have the benefit of having been 
pre-sold to consumers by the ad- 
vertising. 

The drug industry in 1954 spent 
$385,000,000 for national adver- 
tising, Mr. Rennick pointed out. 
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This represents a gain of 27% over 
four years ago. During that same 
period drug store sales have risen 
9%. The per capita drug store 
expenditure for advertising by the 
drug industry is $8,000 a store, 
which he called significant of the 
change now taking place in drug 
merchandising. 

E. Allen Newcomb, executive 
secretary, National Wholesale 
Druggists’ Assn., told the meet- 
ing that nationally advertised 
brands turn over one-and-a-half to 


a-half times a year. 


H. C. Van Arsdale, exec. v.p., 
told the meeting, which was at- 
tended by representatives of na- 
tional advertising media, that by 
selling nationally advertised goods 
only, the company has been able 
to sell more goods more quickly. 
It has increased its sales force 
from 34 to 56, and the average 
earnings per salesman have risen 
from $6,440 a year to $9,400 a 
year. 


= In 1944, Mr. Van Arsdale said, 
every retail druggist in the Phila- 
delphia market area served by 
Smith, Kline & French had his 
own private brand of mouthwash, 
aspirin, shaving cream, milk of 
magnesia, and laxative. Today, he 
said, 41% of retail drug stores in 
Philadelphia carry no _ private 
brands; 34% have one; 19% have 
two; 6% have three. He said no) 
store in the area has more than 
three private brands. 

The composite figure of Nation- | 
al Wholesale Druggists Assn. 
shows the sales volume of the in- 
dustry increased 78.4% during the | 
1945-54 period, he said. His com- 
pany’s sales volume during the 
same period rose 87.9%. | 

Consistent promotion of nation-| 
ally advertised brands has changed 
the thinking and practices of re-. 
tail druggists throughout the, 
company’s territory, he said. 

J. Mahlon Buck, president of) 
the company, stressed that there 
is a greater need today than ever | 
for a crusade for nationally ad- 
vertised brands. The responsibili-| 
ty for this, he said, rests with busi-| 
ness papers, trade associations, | 
newspapers, national magazines 
and radio and television networks. 


= About 40% of all drug and toi- 
letries preparations today are sold 
through grocery chains, he said. 
These chains have met with suc- | 
cess because they placed drugs 


it takes talent.. 


When Benvenuto Cellini wrought his golden 
masterpieces, talent was his major tool. 
So at Eureka. Fifty years of craftsmanship 
help create sales promotions potent in 
persuasion, rich in results. When planning 
your next coupon or trading-stamp cam- 
paign, rely upon Eureka’s fine design and 
printing . . . the infinite care given to cata- 
logues, collection books, coupons, Out- 
serts, poster stamps. At Eureka, we have 
this talent. Consult us about your next 
sales promotion. 


AES, 
Uat 
Sey 


EUREKA SPECIALTY PRINTING CO. 
567 Electric Street, Scranton 9, Pa. 


No evidence in reader traffic scores 
of seasonal highs and lows 


AVERAGE MONTHLY “READ MOST™ READERSHIP SCORES 
Advertnemant in Power for six yoors 1947-1952 
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An analysis of “‘read most”’ scores for a six-year 
period reveals that there is no high or low pat- 
tern of readership among those who read busi- 
ness magazine advertising. Reader traffic is de- 
pendent on reader interest—not upon seasonal 
variation in readership. (McGraw-Hill Research 
Data Sheet #5123.) 


Steady Sales Require aj 


Advertise 


When you support the calling power of a hard- 
hitting sales staff with business publication ad- 
vertising, make sure that your program is ade- 
quate and aggressive. 

Advertising, like selling, cannot exist on mem- 
ory. And, like selling, it must be consistent and 
continuous for greatest results. Prospects must 
constantly be called upon, cultivated and condi- 
tioned by advertising as well as by salesmen. 
The old conception that there are seasonal 
slumps in business magazine readership is a 
fallacy. The facts are 


... that interrupted schedules reduce advertis- 
ing impact, while continuous schedules ac- 
tually increase advertising recognition and 
readership. 


Interrupted schedules reduce 
advertising impact 


AVERAGE READERSHIP OF ADVERTISEMENTS BY THE 
NUMBER OF MONTHLY ISSUES USED BY ADVERTISERS 


NUMBER OF NUMBER e INDEX OF COST 
MONTHS USED OF ADS INDEX OF AVERAGE READERSHIP * SCORES PER READER 
12 5314 100 

7Ttell 

inclusi 287 109 
6 261 121 
2t0S 

inclusi 86 132 


* READERSHIP SCORES used in this analysis are based on date developed by Daniel 
Starch and staf through personal interviews of readers Field interviews conducted 
approximately 2,400 readers through the issues page by page and asked in each case. 


“DID YOU READ HALF OR MORE OF THIS ADVERTISEMENT?” 


Ananalysis of 2,400 Starch Readership scores of 
one-page ads in the 1952 issues of two McGraw- 
Hill publications showed that interrupting a 
12-month schedule could reduce the readership 
score for each ad by 6% and increase the cost 
per reader by 9%. Consistent advertisers get 
greater impact at lower cost per reader. (Data 
Sheet #5126.) 


Interrupted schedules —product by product — 
reduce advertising impact 


INDEX OF “NOTED” READERSHIP SCORES OF 479 ONE-PAGE ADS IN 
FACTORY MANAGEMENT AND MAINTENANCE 1952-53. 
index: 100=average score on each product for advertisers who used twetve months of the year.) 
No of No. No. of 
Advertised Com- of Starched 
Product panies Ads Ads Index 
—_ 1 24 24 | Used all issues of year all issues of year 100.0 
Bolts & &. 2 U . 
Industrial 
o 168 «130 
Trucks 10 63 53 
Valves 2 8 
a Be 
Paint 7 8 8 
3 #1 7 
t 4 % 
_. >. 


Ratings for 479 one-page ads in a McGraw-Hill 
magazine were studied. In each case the continu- 
ous 12-month advertiser scored higher visibility 
per advertisement. 11-month advertisers scored 
higher than 6-time advertisers and served to 
pull up the average of less-than-12-time adver- 
tisers. (Data Sheet #5128.) 


eo aoe Presto ha ect tad ete igri sho at: ees et es 


San ie Bes oe Ate > Bee Fp bie Bomees Re ‘ses ror’ get Ee" x * %: ek CO clade a aia a i Ter eed ine ot > aan — Sader. i She 
S Rees eee Sy Pe Pe Li ae ene ne? ESP PY Ree gon aR ie re ee SS 9 Wat ar To apr sh as, de Sree FRR PRE ie Ale Rega te Iie eed Weare Li ges bate Wht SPA. . Sona ih Si gre Fy eg? Se Ben Pod ee Yak ae, TE . int : De a ae ae 
ees Pe Sig iae Oi eer fee See Rhein. ©) a eegmCce nee Ge Roe f De Ay eae eh ee bt Gomme wiae ON pet BOE se Oe ah Che EC ie EP A | RES tie ee Sd bP jh URE UEP gt Mak Sree ane ce eee: “ee Bee See ge rts 
oe toteat Sie : ‘ ro =r ae : Hn en ete eds . a ¥ ekg wy el esa eS FOR, Pe Ni eS ae ne Ks LAE A Oe ee y 
‘ ps eke Soa : 5 hare ¥ re ; $ ¥ Le en f x PS hea “Ot ae oe est, » i 
BD ae se a BE ee EIS SN : peel as aaeaeet ; M a sate SO af es OPE ee SA 213 COC Re TEED 
/ wi) ROR ae PPE S® é % : ‘Ne ve: : f es aie es ee mis wise : eT ee aie N , Se ‘ Sy I f a cof TEP 
ay ae Act. eae NS OP IEEE RAS ai Aan Lat Po OS 54 fo ROP. aL Peskea hc erat Sere) Ne Ae he aN i eee a f sath af: Ye Ba ee ae a 4 5 ee Paes k ie : rag eve = ire ea he ee EES OO Da a 
rR oe eee AN jSt aN EE Pie TP i ey ; ssi whee Vieoees Seep oe” Oe Ae On ee B 2 oe 1 rake Aiea Pe Wade Waar eSNG WO ar cet eiE Sctly UhNN (ER, Bie eA erie Wie ag ae te Oe Ska: Manis ld ae aoe Ne ee 
ik RS ‘ d U f oS * 4 , - r] : 1 * ere we aeipeyingztn 8 xei> Amie my ohaue tee thartrappnigndnenshles . 4 
Hoang : she 
ry. 
Ap 
j ore 
| Be 
p> a 
; amps 
oa 
re: 
po zs 
eee: 
ee a 
as 
Ae 
Ms 
Se: 
* 
a 
" a 
es 
ean 
3 
PT EE NBS EEE SEES STII SEER ET SS a r: 
| this: 
| > ae 
| whee 
1 oe 
1S 
eam 
7 
ae 
i shia 
ee, 
cee 
| se 
| So ai 
| ed . 
peed 
eee 
fot 
bs 
= 
ee 
ys 
es 
eae 
Be bs 
eek<s 
ae. 
eae 
eee 
Lane 
pit 
een 
Be 
tpran 
wee 
Biss 
M6 ER aoe Ss I r ¥ Y AS 
in (ow ho Moy toe bt tog Sen Get Wor Gee ae 
ne 33 
ae 
ey 
Sie, 
- 
‘ a 
eee 
ae 
ig. =, 
pay 
—— 
Be: 
| i aes 
| NGS 
| Pe as 
¥ itd 
| ae: 
— ‘Ce 
al * 
ae een 
’ a | . 
© AY = | ‘ 
; | 
UW (KSA | | 
\\ )) AZZ Ss 
\)) )) » . Kh | oe 
Z GRP s 
te 5 
f 
— Z 
| 5 
| eer 
| Po . 
| ie 
ee 
| 4 
‘ 
Be 
a 
! 
- 
‘ae 
4 
| # 
i 
| 
| : 
| Shee 
| ee 
} Sip 
fl re. 
i 
| a 
a 
a 
: 
} ef 
ae 
> 
Ad 
‘ gin 
SM tia : . { hehe o z 4 r mare 4 ‘ RO I Th Ap 1 aN me , ie , af 
+ ee ; “i PS Rs tae ro pe Mae » oe ei = SD Ry ty ara aes Ret ore auc ora a Pa ie ; ri Fe ere 7 ey ue. Oats sy: ee Saye oe. 2 ; Pe ee ea “ . Tel ait r z J e. * ‘ f ck ie 
ee YE me Bane pate i th a : ooh ee leer: it ata ge Ae al eases : eae at Rie ey SAR 8 Oe a eater ms ae an Soaliy nie Male eae ae Ee alee 
Fo RP pes De een oT e = r fr Bee oe ‘ eee ot 3 De 4 ney bs ~% a ‘ 6 : wht t - 5 ce ist , 
Agee S ye . ay , st nip ahs ic a - = : oe i : he’ a C ont a y We ~ a 2 hig i BENT ore ere 0 ite eh +f. Wer d Cay. ys yf 1 é rg : » at e :, : scteee raed itso. not rid eae iS. mat - <f antici OY a ask rig $f 
” ; er : ~e* es a oe cg ae rs a i : —. oe m0) 02 De : =e : 7 “ai etrta vag ; . Rd Ey z » ae Nah -  : Sy oh fF gre es of a9 
SP a Ne et “ i wyk Fee Nels et % 7 y a 53) . ats Se Forties , a oe r 6 Bre a i Ly ee artes e< 4 S hdd fn . a = ed . = m 9 wear r & “a eae le $ ae a 
wy re fee i) I Oe tee > TA, Bet Maral 2 i tow Sets, ho ee OE 1e iy”: Ee jee in ata ME! ea EEG. aot. ! Ge Thee SS) es z 6 t th * 4 Ae Set : Fs ais , f ees Fi ‘ ots Fae Deira ha i ae 
44 , gi ae or oe ae RS eS e A RG Sh PE ee rsd oe ee ee, S +9 : me tgs Be ne) Jee ekg CLES er OE Sy Oe Ae ett gee de Alas MIME he Goo oe a : ARS Y. .% a a8 Sry ee boat F Yr oud Sle Petes bs ee ae Piet 
a Bt yg pt tg i A hE nag ne etn a lg Te it Nig Et Ml a gpd NS gag En a ph ee fae LE han OLS way Suef ie alts A ap lt a gp SE lye RT nt res CUR 3 RAD he dled MR ES Ae SO 


_— 
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three times faster than private} 


brands. He said the retailer who 
pushes private brands today is 
swimming up-stream and not 
serving his customers adequately. 
Mr. Newcomb pointed out that 
two large wholesale druggists, 
Brunswick Drug Co. on the Pacific 
Coast, and Myers Drug Co. in St. 
Louis, have followed the example 
of SK&F in adopting a policy of 
selling nationally advertised 
brands only. 


B. B. Klebanoff, director of 


trade relations of SK&F, outlined 
the company’s promotion program, 
which includes helping druggists 
remodel their stores, sending lit- 
erature to doctors in the name of 
local druggists, issuing special 
holiday gift catalogs in local drug- 
gists’ names, helping retailers push 
economy-size sales, giving drug- 
gists sales literature, window dis- 
plays and decals for windows. 

J. Mervin Rosenberger, senior 
v.p. of the company, speaking on 
ethical and pharmaceutical prod- 


ucts, stressed that SK&F’s policy| 


on ethical products is the same as 
on other products. Less than 20% 
of prescriptions today, he said, are 
compounded; 80% call for prepa- 
rations nationally advertised. 


s The big test for fair trade came 
in February, 1953, when price con- 
trols were removed, Mr. Buck said. 
“We were to see just what decon- 
trol of prices would mean to our 


spurned as a device to gouge the 
consumer,” he said. 

“With so many items involved, 
it was obviously impossible to es- 
timate the average increases which 
were put into effect almost imme- 
diately in the grocery field. But 
there is always one source of in- 
formation which accurately re- 
flects the net operating profits of 
our larger retail corporations—the 


earnings per share as revealed to 


friends in the grocery field, where the Securities & Exchange Com- 
fair trade had been scornfully | mission through the company’s 


Steady Advertising Program 


Every Month During 1955! 


. .. that vacations reduce summer readership by 
less than one percent. 


... that consistent, continuous advertising is a 
very effective means of leveling off seasonal 
hills and valleys in sales. 


... that variation in response depends upon the 
message, not when it appears. 


The studies illustrated in this advertisement 
are discussed more fully in our Research Depart- 
ment’s Laboratory of Advertising Performance 
Data Sheets. If you want these Data Sheets, 
or would like information on other subjects 


related to business magazine advertising per- 


INCORPORATED 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 


formance and effectiveness, ask your McGraw- 
Hill man. 


McGRAW-HILL 


PUBLISHING COMPANY, 


330 West 42nd Street, New York 36, N. Y. 


M:- GRAW-HILL > 


> 


Readership increased when advertisers 
changed to full-year schedules 


47 Starched ads of 8 advertisers who 
eppeored in less than 12 months of 
1952. 


51 ads of the same 8 advertisers 
appearing in all 12 months of 1953. 


Publication B 

69 Starched ods of 7 advertuers who 
in less than 12 months of 

1952 

8) ads of the some 7 advertisers 

eppearing in all 12 months of 1953. 


AVERAGE READERSHIP OF EACH ADVERTISEMENT INCREASES FOR ADVERTISERS 
CHANGING FROM A PART-YEAR SCHEDULE TO A FULL-YEAR SCHEDULE 


TE 


(Data Sheet #5127.) 


Readership ratings of all advertisers in two 
McGraw-Hill publications who used part-year 
discontinuous schedules in 1952 and expanded 
to full-year schedules in 1953 showed that adver- 
tisers using continuous full-year schedules aver- 
aged 28 % greater readership per advertisement. 


Editorial surveys show consistent readership 
of business magazines 


INDEX OF THE AVERAGE READERSHIP PER PAGE 
(Based on the ‘Read half or more” score of each article) 


memes OCTOBER = «OQ 


(100 = Index of average per cent of subscribers interviewed 
who read half or more of each article in April issues) 


tighteen studies, covering 


#5124.) 


interviews with 
4,862 subscribers to McGraw-Hill magazines, 
indicate steady readership without regard to 
season throughout the entire year. (Data Sheet 


85 


own financial statements. 

“I submit to you a comparison 
between the 1951 earnings per 
share—through the latest available 
fiscal period in 1954—of the five 
leading drug chains, operating 
very largely under fair trade, ver- 
sus the five leading grocery chains, 
operating very largely without 
fair trade. 

“These companies were not 
hand picked,” Mr. Buck said. 
“They represent the largest com- 
panies listed on the New York 
Stock Exchange in their respective 
fields.” 

Mr. Buck presented the follow- 
ing tables: 


Five Drug Chains Earnings‘ 


Per Share 

1951 1952 1953¢ 1954* 
Cunningham $4.41 $ 4.02 $ 3.99 §$ 3.72 
Walgreen 2.83 2.44 2.26 1.84 
United-Whelan 42 .26 .30 18 
Rexall-Liggett 55 56 .90 72 
Peoples 3.45 3.34 3.35 2.28 

Total $11.66 $10.62 $10.80 §$ 8.74 


tSource: Standard & Poor. *Estimated. 
{Prices decontrolled February 1953. 


Five Grocery Chains Earnings’ 


Per Share 

1951 1952 1953¢ 1954* 

Amer. Stores $ 3.88 $ 3.91 $ 5.46 §$ 5.50 
A&P 12.16 13.14 13.70 14.15 
Kroger 3.45 3.30 3.40 4.26 
Penn Fruit 1.65 1.91 2.40 2.42 
Safeway 2.26 2.00 4.07 3.74 
Total $23.40 $24.26 $29.03 $30.07 
(Food Fair reports 28 weeks to Nov. 13—$1.27 


vs. $.89 last year.) 

tSource: Hemphill Noyes & Co. 
{Prices decontrolled February 1953. 
*Estimated 


“I think you will agree,” Mr. 
Buck concluded, “that what may 
presently appear to be fair trade’s 
Achilles’ heel—namely, the argu- 
ment that through it is eliminated 
free and open competition it fails 
to protect the consumer—may in- 
deed become its strongest defense 
against attack, when and if these 
facts are made known to the pub- 
lic.” 


Durez Names Simmons A. M. 


Clark R. Simmons, assistant ad 
manager of Durez Plastics & 
Chemicals Inc., North Tonawanda, 
N. Y., has been named advertising 
manager of the company, effective 
Jan. 15. He succeeds Herbert S. 
Spencer, with the company since 
1926, who has retired. Mr. Spencer 
plans to handle several accounts 
as an advertising and sales con- 
sultant. 


A 50,000 Market 
Worth Aiming At 


e BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES PerHH | % OverU.S. 
Consumer Income $5,761 VW 
Total Retail Sales 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,420 98 
Home Furnishings 355 88 
Bidg. Mat.-Hdwr. 619 116 


*Benton Harbor only. 
What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
— is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 

For Double-Barrelled Results 

Advertise in two evening papers 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


|| 27,170 ABC total circulation—with no duplication 
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| PEOPLE MAKE 
| PUBLICATIONS 


These are the people who devote their full time to 


ee 


Leo S. And Marie Arrigo Nadeem Audeh David J. Bailey 
1M Editorial Circulation Circulation AA-IM Sales 


the production of the three publications of Advertising 
Publications Inc.—Advertising Age, Industrial Market- 


ing, and Advertising Requirements. 


Lawrence Bernard S. R. Bernstein C. Bielatowicz Marlene Bilhuber 
AA Editorial Editorial Dir. Circulation Accounting 


Frederick Borden Lambert S. Botts O. L. Bruns W. L. Burkhart John P. Candi M. Caplin Elizabeth Carl 
“was a8 a : ger zabe arlson 
IM Eastern Ed. AA Editorial AR Sales AA Editorial "AA Sales AA-IM Sales Librarian 


Joan Chobanian M. Christopher D. J. Cleary Jr. Stanley E. Coh G. D. Crain, Jr. Gertrude R. Crain 
Switchboard AA Editorial AA Sales Washington Ed. AR Sales Publisher Corp. Secretary 


Kenneth C. Crain Murray E. Crain John H. Crichton Marguerite Cumm Halsey Darrow Deborah Deering Eloisa DeFelicis 
AA Editorial Editorial AA Executive Ed. Switchboard IM Sales IM Editorial Circulation 


eas 


eae bia ot 2, Cle a 


fs dio 


% Saks 


Louis F. DeMarco Charles Downes H. M. Eggleston Bertram Enos Norma Erickson Lenore Erikson Ruth Erikson 
AA Sales AA Editorial Sales Service AR Editorial AR Sales Service Switchboard Accounting 


Ero Pantene. hE ES «a emery 


wes 


Eleanor Fachet Francis J. Fanning Catherine Fortia Miriam Frankel Johanna Freeland Curtis G. Fuller Jack C. Gafford 
Circulation AA Editorial Prod. Sales IM Editorial Circulation Editor—MD&DN Advertising Dir. 


Electre Gehopolos Evelyn M. Glardon Annette Glaser Rose Golzmane Jarlath J. Graham James C. Greenwood 
Accounting AA Editorial AR Sales Service Circulation AA Managing Ed. AA Sales 
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Instant Coffees 
Account for 30% of 
Sales: Nestle Head 


New York, Jan. 3—Instant cof- 
fee sales now account for almost 
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Davenport Newspapers 
are first in 
advertising lineage 
in the $443,975,000 
QUAD-CITY MARKET 
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Sunday DEMOCRAT & TIMES 


Serving the Quad-Cities of 
Davenport, lowa; Rock Island, 
Moline and East Moline, Ill. 
HEADQUARTERS: Davenport, Ia. 
Represented Nationally by 
Jann & Kelley, Inc. 
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30% of all retail coffee volume, 
and total sales of instant coffee 
in 1954 will add up to substantial- 
ly more than 1953’s $200,000,000 
total. 

These figures were released here 
in a year-end statement by H. J. 
Wolflisberg, president of Nestle 
Co., which produces Nescafe, 
Nestle and Decaf instant coffees. 

A major factor in the gain of in- 
stant coffees in 1954, he said, was 
the climb of retail prices for 
ground coffee above $1 a pound 
early last year. Confronted by the 
price rises, many consumers tried 
instant coffee for the first time. 

Mr. Wolflisberg asserted that in 
1949, instant coffee cost the con- 
sumer about 10¢ a pound less than 
ground coffee, as measured in cup 
yield. Today, he said, the price 
differential in favor of instant 
coffee is about 30¢ a pound. 


= Commenting on the rise in cocoa 
bean prices, with the accompany- 
ing reduction in the size of the 
five-cent candy bar, Mr. Wolflis- 
berg, whose company also is a 
large manufacturer of chocolate 
and candy bars, said that it seems 
likely that “the five-cent chocolate 
bar is on its way to oblivion, to 
join the five-cent cigar and the 
five-cent telephone call.” 


Coleman Names R. J. Potts 
Coleman Co., Wichita, Kan., has 
appointed R. J. Potts-Calkins & 
Holden, Kansas City, to handle ad- 
vertising for its heating and air 
conditioning division. N. W. Ayer 
& Son, Philadelphia, formerly han- 
dled the account. Advertising for 
the company’s outing products line 
and small appliances will continue 
to be handled by Rogers & Smith, 
Potts-Turnbull, Kansas City. 
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fancy-dressing, big-eating Country and 
Western music fans! 


Get in on Country and Westem JAMBOREE! 


the new monthly magazine by the publishers of DOWN BEAT 


YOUR PRODUCT | 
WANTED! | 


» » » by America’s active enthusiastic mil- 
lions of Country and Western music fans 


Now! Watch your product land smack 
in the middle of the dad-burnedest 
crowd of CONSUMERS you'll ever see 


America’s 30 million fast-stomping, 


2001 Calumet Ave., Chicago 16, Ill. 


Write today For Facts and Rate Card! 


Public Wants 


Aired Beverage 
Ads, Say Brewers 


WASHINGTON, Jan. 5—Broadcast- 
ers and alcoholic beverage indus- 
tries are waiting for congressional 
reaction to statistics submitted last 
week showing that beer and wine 
messages make up only a small 
fraction of the commercials heard 
on radio and tv. (See earlier story 
on Page 33.) 

The survey was made at the re- 
quest of the House interstate com- 
merce committee, which had is- 
sued a report highly critical of the 
volume of radio and tv commer- 
cials on the air. Members of Con- 
gress talked particularly about the 
amount of “liquor” advertising in 
periods when audiences include 
children. But the NARTB report 
did not attempt to meet this criti- 
cism by breaking down the data 
according to time periods. 

NARTB President Harold Fel- 
lows reiterated his belief that leg- 
islation prohibiting beer and wine 
advertising on the air would be 
unconstitutional. He argued that 
the broadcasters and the alcoholic 
beverage industries are dealing 
with the problem through volun- 
tary advertising standards aimed 
at eliminating objectionable types 
of appeal. (At code board request, 
networks and stations have been 
prohibiting commercials including 
drinking scenes.) 


# The NARTB position was 
strongly supported by Wine Insti- 
tute and by American Brewing 
Assn. in letters assuring the 
committee that their members are 
anxious to cooperate with the code 
authorities established by the 
broadcasters. 

Don W. McColly, president of 
Wine Institute, wrote: “The adver- 
tising policies committee of the 
Wine Institute would be glad to 
receive from the television code 
board of the NARTB any specific 
complaints received by them with 
regard to wine commercials that, 
in the opinion of the NARTB code 
board, appear to violate either the 
‘good taste’ provisions of the 
code, or to be in violation of the 
U. S. wine industry’s own ‘state- 
ment of principles for advertising 
in the wine industry.’ 


ATLANTIC CITY IS BIGGER THAN YOU THINK! 


Compare Atlantic City with 
other cities in New Jersey and 
you'll find, on a per capita basis, 
it’s first in total retail sales and 
drug sales, and gecond in food 
sales of all New Jersey’s cities 
of 50,000 or more in population. 


Nationally, too, it’s important. 
It is the 6th ranking metropoli- 


tan area in per family retail 
sales and in per family food 
sales. 


Happily, too, Atlantic City isn’t 
part of New York or Philadel- 
phia. It can be reached and 
blanketed with one newspaper: 
The Atlantic City Press. And 


this, gentle reader, is no fish 
story. 


Atlantic City Press 


... covers New Jersey’s 
best BIG-CITY market! 


Rolland L. Adams, publisher 
DeLisser, Inc., national representatives 
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OLD AND NEW—John Blair, left, 

tion Representatives Assn., New York, turns the files over to his 

successor, Adam J. Young Jr., right. Separating them is T. F. Flan- 
agan, managing director of the association. 
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retiring president of the Sta- 


“It is our desire—and we believe 
this is in accordance with the ob- 
jectives of your committee—to co- 
ordinate the voluntary activities 
of the broadcasting industry. We 
believe that the procedure set 
forth above will accomplish the 
results that both your committee 
and our industry are desirous of 
achieving.” 


= The Wine Institute letter esti- 
mated wine industry expenditures 
in network radio, network tv and 
spot tv in 1953 totaled $3,716,174. 
Of this, $289,421 was network ra- 
dio, $1,077,753 network tv and $2,- 
349,000 spot tv. The institute said 
no figures were available for spot 
radio. 

The U. S. Brewers Foundation 
said it finds that brewers spent 
only $30,000,000 for radio and tv— 
“less than 3% of the total amounts 
expended by all advertisers using 
radio and television.” 

The foundation said: “This is 
considered by advertising author- 
ities to be a surprisingly low ex- 
penditure for one of the largest 
industries in the U. S., one for 
whose products the American peo- 
ple spend more than $5 billion an- 
nually.” 

The foundation pointed out that 
an estimated 67,000,000 persons 
recently viewed a brewer-spon- 
sored, nationwide sports telecast. 
“Had these 67,000,000 paid 50¢ 
each to view this single sports 
event, the total expenditure would 
have equaled the entire amount 
spent annually for time to adver- 
tise beer on radio and television. 


= “If the 67,000,000 had been able 
to attend this sport event, obvious- 
ly they would have paid consider- 
ably more than 50¢ each for seats. 
Yet the $30,000,000 which brewers 
spend annually for radio and tele- 
vision advertising buys ‘front row 
seats’ for countless millions of 
Americans—not at just one event, 
but at scores of such events 
throughout the year.” 

The foundation letter pointed to 
the recent rejection of an anti- 
liquor advertising bill in the state 


of Washington (AA, Nov. 8, ’54) 
‘as proof that the attacks on beer 
and wine commercials are cen- 
| tered in a relatively small group 
of prohibitionists. 

During the Washington election 
campaign, the public was alerted 
to the problem through messages 
on beer and wine programs point- 
ing out that these programs would 
be discontinued if voters went 
along with a proposal to keep beer 
and wine off the air between the 
hours of 8 a.m. and 10 p.m., the 
foundation said, recounting that 
the measure was defeated, three to 
one. 


| 


= “The desire of the people to de- 
feat this prohibition initiative was 


demonstrated by the fact that the 


PT OE (ns : 


total vote on this initiative ex- 
ceeded the combined vote of three 
other initiatives on the ballot. It is 
also significant that the prohibi- 
tionists lost in every one of the 39 
counties of the state, even in the 
rural areas, where prohibitionist 
sentiment is strongest.” 

The NARTB study did not in- 
clude new figures on the dollar 
volume of beer and wine advertis- 
ing, but directed the committee to 
McCann-Erickson reports indi- 
cating that beer and wine sponsors 
spend about $34,000,000 in radio 
and tv, or 2.7% of the $1,260,000,- 
000 total spent in these media in 
1953. 

NARTB said study of reports 
from 2,139 stations—more than 76 
per cent of all radio and tv sta- 
tions—showed radio stations 
broadcast about 590,595 programs 
a week. Of these, 9,395 had beer or 
wine sponsors. 


® The report showed beer and 
wine sponsorship is heavily con- 
centrated in sports, paying for 
17.88% of the 18,127 sports pro- 
grams carried in a week. Beer and 
wine sponsored 1.95% of the 214,- 
593 music programs and an equal 
percentage of the 194,903 news 
programs. Of the 219,086 hours of 
radio programming in a week, beer 
and wine sponsors paid for 4,386 
hours. The commercials aggregated 
462.12 hours. NARTB said beer 
and wine sponsors used 39,110 spot 
announcements, of the total of 1,- 
372,194 spots in a week—2.85%. 
Of 37,471 tv programs, 1,120 
were sponsored by beer or wine, 
including 20.4% of the 1,721 sports 
programs, 5.09% of the 6,545 news 
programs, 2.68% of the 10,437 
drama programs, 2.34% of the 2,- 
348 quiz programs and 1.07% of 
the 2,512 music programs. Among 
variety and other programs, the 
sponsorship dropped below 1%. 
Of 18,765 hours of tv program- 
ming, 575.8 hours were sponsored 
by beer or wine, and 58.4 hours 
were used for commercials. 
Among 86,116 spot announce- 
ments on tv in a week, 3,037— 
3.53%—were for beer or wine. 


Soft Drink Canners Bows 

Walter S. Mack, president of 
C&C Super Corp., New York, has 
been named president of the new 
Soft Drink Canners Assn. Inc. 
Other officers of the association 
are Morris Silver, president, Cott 
Bottling Co., Manchester, N. H., 
v.p.; Robert K. Rodgers, secretary- 
treasurer, Can-a-Pop Beverage Co., 
Sheridan, Wyo., secretary, and A. 
Mele, treasurer, C&C Super Corp.., 
treasurer. 


Wilson Adds Starck to Name 

Arthur W. Wilson & Associates, 
New York publishers’ representa- 
tive, has changed the partnership 
name to Wilson & Stark. Robert 
Stark has been a partner since 
Jan. 1, 1948. 
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“CAN YOU MATCH THESE CoLors.. Mellon MILLION TIMES? 


A prominent paint manufacturer publishes an elaborate 
booklet showing the correct use of color for homes, 
inside and out. 


Since the edition is one million copies, Clement's pro- 
duction techniques provide a welcome solution to the 
problem of keeping costs to a minimum. 


But even more important is Clement’s ability to repro- 
duce faithfully in printer’s inks the exact effect required 
by the paint color experts. 


8 LORD STREEY, BUFFALO, N. Y. 


245 ERIE STREET, BUFFALO, N.Y. 


Any of the Clement sales offices listed below can show 
many examples of how Clement saves time and money for 
leading American businesses in the printing of catalogs, 
periodicals, mailing pieces, books and package inserts. 


J. W. Clement Co. 


Manufacturers of Quality Printing 
Executive Offices and Plant: 8 Lord Street, Buffalo 10, N. Y. 
Sales Offices: Graybar Building, N. Y.; Fisher Building, Detroit 
Subsidiaries : 
Pacific Press, Inc., Los Angeles. Phillips & Van Orden Co., San Francisco 


5201 SOUTH SOTO ST., LOS ANGELES, CAL. 


870 BRANNAN ST., SAN FRANCISCO, Cal. 
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Advertising Age, January 10, 1955 ” 
National Nielsen Ratings of Top TV Shows aaa The council says that its poll/the television copy staff of Leo 
was originally inspired by Stanley| Burnett Co., Chicago. 
Two Weeks Ending Nov. 27, 1954 7, Ma AA New York’ Tribune, who’ said 
eh. New York Tribune, who said, 
All figures copyright by A. C. Nielsen Co. ds Rs Rainier for Life =|“Pipe smokers have violent pre- 
PROGRAM POPULARITY* Homes TOTAL HOMES REACHED fm Swtgeume | iudices. No use denying it. And) PRESS CLIPPINGS 
7, : Program Homes é = yet te ys to a ao yf News items, editorials, advertisements 
ackie Gleason (Schick, Rank Program (000) . smokers, aking em 7 
Sheaffer Pen, Nescafe, CBS) ....53.0| 1 Jackie Gleason (Schick, Sheaffer > =“ large, are calm, broad-minded, Promptly 
2 be of tae ona as top eg CBS) ae 14,734 tolerant, and. not ordinarily given from daily oe aps: newspapers, _ 
ercury Dealers, CBS) ............ \ oast of the Town (Lincoln- j ag magazines and trade papers as specified. 
3 1 Love Lucy (Philip Morris, CBS) ....48.9 Mercury Dealers, CBS) ........ 14,578 = eta 2 gpg. ED on the ay i 
4 Buick-Berle Show (NBC) ................ 47.6| 3 1 Love Lucy (Philip Morris, li f 50 eligibl a ite thei 
5 Disneyland (American Motors, SRR Ae 14,122 —_s meses, ae edi gp cin a se! , 
American Dairy, Derby Foods, 4 Buick-Berle Show (NBC) .......0.... 13,576 | increased use of pipes during the 
GEITEDE -. akcsdenithcandeticn Sdddiniaivetnndiadeseses 44.4| 5 Dragnet (Chesterfield, NBC) ....12,212 year. ee 
: ang (Chesterfield, NBC) ........ 43.0| 6 Disneyland (American Motors, PRESS CLIPPING BUREAU 
artha Raye (Hazel Bishop, American Dairy, Derby Foods, y haart 
REY an tliiacnkad a 0 mia ge BRO 12,015 Petry Appoints Page 105 Chanch Sheed Mew Wa 2. 08 ¥. 
8 — Liebman Presents (Reynolds 7 Martha Raye (Hazel Bishop, Be ines Edward C. Page, formerly with| wii provide you with a record of your 
etais, Hazel Bishop, Sun- NBC) PPPTTTTITITTITITITTITTITTiT Tit T ieee 11,906 ce ee George P. Hollingbery Co., has results from promotions and releases. 
DOA EE a,” bieciveteaiviscinncall 41.4; 8 Max Liebman Presents (Reynolds ' | joined the tv sales staff of Edward 
9 Jack Benny Show (Lucky Metals, Hazel Bishop, Sun- ‘| j For Future Reference 
Strike, CBS) 39.7 onm “(NBC) : 11,708 Petry & Co., New York, radio-tv Handsome loose leaf scrapbooks; rubber 
10 Pabst Blue Ribbon Bouts 9 You Bet Your Life (DeSoto- 7 t5 tn 3 ,. | Seatton, representative. cement; plastic laminating if desired. 
| ei ee lis 39.5 Plymouth, NBC) ceeccscccsssscsssee 11,312 | LIVELY BEER—“Life” in its beer is 
*Percentage of homes reached in area|10 Jack Benny Show (Lucky the keynote of Rainier’s ad cam- Edith Harper Joins Burnett B U R R E L L E , S 
where program was telecast. Dla CHE Gis tamicse nes 11,132} paign for 1955. Agency for the| 


PRESS CLIPPING BUREAU 
165 Church Street * 


Edith Driver Harper, formerly 
chief tv commercial writer at 
George H. Hartman Co., has joined 


brewer, Sicks’ Seattle Brewing & | 


: P : New York 7, N. Y. 
Malting Co., is Miller & Co., 


Seattle. Four-color newspaper 

pages, magazines, radio, tv, out- 

door and point of sale are being 
used. 


Videodex Top Ten Spot TV Shows* 
Nov. 1-7, 1954 
Copyright by Videodex Inc. 


No. of Cities and Homes % of e 
Program Distributor (000) Homes | Editors ( P uff) to 
1 | Led Three Lives (108 Cities, Ziv Television) ............cccccccccseeee 3,952 20.2 
2 Utberace (1GO Citins, Gull Filans CO.) cnicccccccccccscsccscscsscocdseseccosess 4,929 17.7 Choose (Puff) Top 
3 The Star and the Story (22 Cities, Official Films) «0.0.0.0... 1,074 17.4 7 P 
4 Annie Oakley (94 Cities, CBS Television Film) ..........sssseeesees 4,409 16.5 Pipe Smokers of ‘54 
5 Badge 714 (144 Cities, NBC Film Division) ..............cccccccceseeeees 4,527 15.9 
6 Death Valley Days (39 Cities, McCann-Erickson) ..........:cce000 2,432 15.0 New York, Jan. 4—One thou- 
7 Waterfront (63 Cities, United TV Programs) ............:cccccccseseeerees 2,557 14.4 sand newspaper editors this week | 
ee Og ES see RW 1,384 143 | are poring over ballots to reach a| § 
9 Ellery Queen (22 Cities, Television Programs of America) .......... 1,446 14.1 decision about the 10 most dis-| 
Janet Dean, RN (34 Cities, Motion Pictures for Television) ........ 2,664 14.1 tinguished pipe smokers of the 
Wild Bill Hickok (98 Cities, Flamingo) .....-:c:-scsssssessessesssecsesseees 3,781 4) ee 
10 Meet Corlis Archer (78 Cities, Ziv Television) .............:cccccseeeeeee 3,020 13.9 Distributed to them by the Pipe| 


and Tobacco Council, the elim-| 
ination lists contain the names of! | 
50 puffing notables who “have| : 
made the news, or have attained! = 
or maintained greatness during| 


1954.” Among the suggested pos-| 


*Programs appearing in a minimum of 20 markets. 


Bozell Adds Nuclear Expert 
Edward R. Trapnell, who has 

been special assistant to the gen- 

eral manager of the U.S. Atomic | 


Trendex TV Ratings 


Ten Multi-Station Markets 


‘sible wi -con-| 
Dec. 1-7, 1954 Energy Commission, has joined ees ganged — stort 
the Washington office of Bozell & | \unat (R. § D.) and Catcher 
RANK PROGRAM RATING | Jacobs. In addition to duties as a ” OMUT 


member of the agency’s plans Yogi Berra (MVP, N.Y.) | 


board, he will be retained by AEC 
in an advisory capacity. 


Jackie Gleason (Schick, Nescafe 
and Sheaffer, CBS) 


# This is the second year that the| | 
2 Dragnet (Liggett & Myers, NBC) ..38.2 ‘council has asked the nation’s| § 
3 Groucho Marx (DeSoto-Plymouth, Botany Appoints Distributor editors to vote for their selections, 
NBC) vindiiocesoniessertnosiasvettsetlaienys 353 Botany Mills Inc., New York, | because “Pipe smokers deserve to 
4 The bo Your. Ue (PEG, Neos! has appointed Amicale Yarns Inc.,| be singled out...they’re an in- 
Bishop, NBC) ....... eesrasoneeenennenen 34.7 New York, sole distributor of | teresting breed in an age charac- 
5 Toast of the Town (Lincoln- Botany no-dye-lot hand knitting | terized by tension and tumult.” 
SS heaeng vo a ica cas yarns. Amicale will continue to| Last year’s winners included J. 
. a i a te cas) “33,1 | Manufacture and import Nomotta|Edgar Hoover, Gen. Douglas 
2: tania ba ‘ol 4 Gold, oe “| matched-dye-lot hand knitting , MacArthur, Albert Einstein and 
ee aes 29.9 | Yarns. Bing Cromy. 
9 Person to Person (American Oll, 
Hamm's beer & Noxzema, CBS) 29.3 
10 Bob Hope (General Foods, NBC) ..28.9 
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“Engraving Jams 


Why, how Ridiculous! 


**How come? Simplest thing in the world! 


Larrabee Adds 2, Boosts 4 


Larrabee Associates, Washing- | 
ton, has appointed John Shipman, | 
former public relations counsel, | 
to direct all public relations activ-| 
ities and an account executive. 
Frank J. Junker, previously with 
Montgomery County Publishing 
Co., has joined the agency’s ac- 
count executive group. Four staff 
members have received promo- 
tions: Donald Osten to copy chief, 
Lee Perri to art and production 
coordinator, Gernot Rassmussen to 
art director and Jean Senter to 
radio-tv director. 


We work with an engraver who knows what 
we want, how we want it, and that ‘closing 
dates’ mean just that. He knows his busi- 
ness. But more than that, he knows plenty 
about whata production manis up against.”” 
It’s not surprising that so many comments 
like this are climaxed with “ROGERS, of 


course !’’ 


U. S. Steel Names Siebert 
Charles T. Siebert, manager of 
specialty products sales, has been 
appointed director of trade rela- 
tions of U. S. Steel Corp., Pitts- 
burgh. He succeeds David E. Jen- 


Sie" who" 'wit comme wes | — @)Phiance Salesman never 


U. S. Steel in a consulting capacity. | 


L. Ben White Jr. succeeds Mr. stops selling for you! 


Siebert as manager of specialty 
oe 
CUATS 
qc 


ROGERS 


ceca. aumal engraving company 
*If you'd like to put your Py 

name on this tag—and 
this tag on your product 


—see the man from 


Yeargain Joins R&R 

John Yeargain, formerly gen- 
eral manager and account execu- 
tive of Jackson & Co., New York, 
has joined Roberts & Reimers as 
an account executive. 


2001 calumet avenue ¢ chicago 16 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 
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Suggests Test School Idea 
for Industry-Education Move 
To the Editor: I have been 
following with much interest Ap- 
VERTISING AGE’s coverage of David 
Ogilvy’s proposal for a college of 
advertising. Although I agree that 
much of his proposal pertains to 
developments in the far future and 
perhaps much is not practical, I 
feel one of his suggestions does 
have the possibility of immediate 
and realistic use—universities and 
colleges assisting in the prepara- 
tion of campaigns now being con- 
ducted by the Advertising Council. 
As a young man looking for- 
ward to an interesting life devoted 
to both the academic and practic- 
ing phases of advertising, I am 
very much interested in seeing the 
suggestion of colleges participat- 
ing in council campaigns be given 
a chance to work. I feel also that 
this suggestion could be the next 
step in the industry-education 
cooperative movement which Earle 


© Adverisng At | @ Testimonial fhiong 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Ludgin and Charles H. Sandage 
have helped to bring about in the 
Midwest... 

The campaign idea might well 
prove not to be a practical one, 
but it does appear to me that at 
least a few of our major universi- 
ties and colleges have developed 
their advertising programs to the 
point where consideration of such 
an idea would seem to have 
merit... 

To suggest something really 
positive, I recommend that the 
council consider contacting two or 
three of the leading universities 
whose programs are more ad- 
vanced than some others, as to 
their interest in serving as test 
schools in developing such cam- 
paigns. Schools with campaign 
courses might well be considered. 
I certainly cannot speak for Dr. 
Sandage, but I feel he would be 
most willing to cooperate on such 
an adventure if he felt it was 
worthy. We would be most willing 
to serve in this capacity if it were 
not that our program at WSC has 
not developed to the point where 
we could do it. 

It might be some time—if ever— 
before a school can take the com- 
plete responsibility for the devel- 
opment of a complete campaign. 
It seems to me that this should not 
keep us from making overtures in 
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LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


Proof that advertisers are sold on newspaper supplements—more 
than 80% of the 100 leading national advertisers in 1952 used 
supplement advertising. Proof that supplement advertisers are 
sold on the Lovisville Courier-Journal Magazine—in 1952 adver- 
tising lineage jumped to a record high of 1,500,000—more than 
carried by any other Sunday supplement. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 


Journal, Louisville 2, Kentucky. 


> = Se LOOISVILEE 


Conrier-Zonrnal 
SUNDAY MAGAZINE. 


Sunday Courier-Journal Circulation 303,238 »« Member of The locally Edited Group 
Represented Nationally by The Branham Compony 


that direction. The success of the 
test programs may well be more 
gratifying than we now expect. 

It seems to me that the sugges- 
tion discussed in this letter is the 
type of activity that can make for 
progress in our chosen profession. 
I hope you and the council will 
agree and that the suggestion will 
rapidly develop beyond the talk- 
ing stage. There is so much that 
we can’t do in this positive co- 
operative movement of industry 
and education; yet here is one 
idea which I feel can bear fruit. 


DONALD G. HILEMAN, 
Assistant of Professor of Busi- 
ness Administration, State Col- 
lege of Washington, Pullman, 
Wash. 


Agrees on Goal of 
College of Advertising 


To the Editor: We heartily agree 
with the views about a national 
college of advertising expressed by 
several advertising executives in a 
recent issue of ADVERTISING AGE. 
Advertising cannot be learned 
from textbooks alone. Most college 
graduates applying for jobs, as 
Stuart Peabody observed, do not 
have any real understanding of 
what advertising is and as a result 
must start at lower wages. Even 
more important, time and effort 
(and money) have been spent 
training them on the job. 

David Ogilvy’s suggestion, that 
the colleges could give students 
practical training by having them 
work on non-commercial accounts 
now being handled by the Ad- 
vertising Council, is a definite 
step in the right direction. Not 
only would the student benefit 
from the practical knowledge he 
would gain, but the future over- 
worked boss on whose hands the 
job of teaching the youngster the 
“ropes” would ordinarily fall, 
would reap the benefits of a pre- 
trained employe. 

The Student Marketing Institute 
has been providing business and 
industry with a similar possible 
solution to this problem for the 
past seven years. Through care- 
fully planned and faculty-super- 
vised business-education projects, 


SMI has helped train thousands | 


of students for positions in ad- 
vertising when they graduate. At 
the same time advertisers, adver- 
tising agencies and publishers are 
given the opportunity to conduct 
profitable promotion and research 


programs in the college and school 
markets. 

It works like this: A company 
that wishes to reach the college or 
school markets contacts SMI. We 
work out details of the program 
and instruct our faculty supervi- 
sors at more than 400 colleges and 
1,000 high schools to select their 
most capable students to work on 
the program under their direct 
supervision. Students may be 
asked to distribute samples, plan 
promotions, contact dealers, stage 
contests or conduct research— 
depending on the client’s objec- 
tives. The client, of course, can 
select the colleges at which he 
wants his program conducted and 
limit the number that participate. 

Students are paid a minimum 
of one dollar an hour as they “earn 
while they learn.” In addition to 
receiving valuable practical ex- 
perience, they are given certifi- 
cates of commendation when they 
graduate. These certificates are 
signed by the faculty supervisor 
and an SMI executive and carry 
the name of the company for 
which the student has worked and 
the activities he has conducted. 
More than 5,000 have used these 
certificates as proof of experience 
when job hunting. 

The result: When a _ student 
with SMI practical business ex- 
perience starts working on his 
first job after he graduates, he is 
better able to “fit in’ and assume 
his regular duties immediately. 
Furthermore, if he has worked for 
his company previously, as an 
undergraduate, both he and the 
company will benefit from the 
knowledge and experience he has 
gained. In this latter respect, SMI 
also serves as a “farm system” 
for the training of potential ex- 
ecutive talent. 

Whether it will be through SMI 
business-education programs, a 
college of advertising or Adver- 
tising Council projects—college 
students must be given the oppor- 
tunity to receive practical business 
experience before they graduate. 


Jack I. Moss, 
Planning & Promotion Direc- 
tor, Student Marketing Insti- 
tute, New York. 


‘Nobody's Being Fooled’— 
Comment on Kraft Ad 

To the Editor: The attack by Mr. 
Bedell on the Kraft Parkay ad- 
vertisement in his recent ADVER- 
TISING AGE column strikes this 
reader as being somewhat more 
bitter than believable. 

It seems to me that advertising 
has too many practitioners who, 
while appearing to stand up for 
advertising, are actually tearing it 


Advertising Age, January 10, 1955 


down. 

All too often, these spokesmen 
seem to assume that advertisers 
are constantly beguiling the unsus- 
pecting public. This is arrant non- 
sense and should be consigned to 
limbo along with the myth that 
the public has the mind of a 14 
year old. The public is you, Mr. 
Bedell, I, Mrs. Smith, or any con- 
sumer. And the public is well-in- 
formed indeed about those things 
which are of interest to it. 

The Kraft advertisement clearly 
states and clearly displays the 
terms of its offer. The advertise- 
ment appears in a medium which 
will be read in the home where 
there is time to reread and evalu- 
ate, if that is necessary. Nobody is 
fooling anybody. But if Kraft is 
deluding the public, Kraft will 
surely suffer. My guess is that this 
advertisement has sold a lot of 
merchandise and that all the suf- 
fering will be done by a far too 
touchy columnist. 

Don PERKINS, 

Vice-President and Advertis- 

ing Director, Look, New York. 


Had a Couple 

To the Editor: I’ll bet a good 
nickel cigar you don’t get more 
than three letters pointing out the 
difference between the homonyms 
“pour” and “pore.” 

In these days of “rapid read- 
ing”—the fad of skimming through 
a thousand words a minute— 
spelling no longer is important. 

Newspapers, magazines, books, 


advertisements, abound with ty- 
pographic errors and broken Eng- 
lish. One finds misspelled words 
in the newest high-priced dic- 
tionaries. I recently checked 26 


How to Sellthe 
Fishing Tackle and — e 
Outdoor Sports Market. — 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


Tishing Tackle 
Wilmette, Illinois TRAD E N EWS 


Who Buys Your Product in Omaha? 


(children) 


WOW-TV Has The Top Rated Show For Each Of These Groups! 


Here's Proof: 


ARB October Survey of ALL Daytime Programs! 


(Monday thru Friday) 
Top Rated CHILDREN’S SHOWS: 


WOW-TV's children’s programs placed First .. . 


Second ... and Third. Other station placed Sixth. 
ere CO 43.2 
Second ....... STAND BY FOR ACTION... .38.4 
WED ucccsades SNICKER FLICKERS ........ 10.8 
PE noceovaed Be ER reer er re 18.4 


Top Rated WOMEN’S SHOWS: 


WOW-TV's women’s shows ranked Fourth and Sev- 


enth . . . Other station’s women’s shows placed 
Eleventh and Twelfth. 
Fourth ....... MOVIE MATINEE ............ 22.2 
Seventh ...... CONNIE’S KITCHEN ......... 17.3 
Eleventh ..... RP eee 12.4 
Twelfth ...... Other Station ....... ae 11.4 


To Lell Your Product rh - pick an adjacency to or participation in the 


rogram above that reaches your prospect. 
Fred Ebener, Sales Manager, WOW-TV, Omaha, Nebraska 
for availabilities and complete information. 


‘gj i Vw: with “Better Homes and Gardens" 


‘Successful Farming” Magazines, 


Tan it 


(women) 


(or the entire family) 


= 1 


OMAHA and ' 


Mox. Power - NBC-TV - DuMont: Aff. 


A Meredith Station - Blair — TV Rep. 
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Advertising Age, January 10, 1955 


errors in a $6 book on typography, 


selling field; our product is foun- 


and sent it back to the publisher | dation garments for women. We’ve 
for refund. He apparently was| been so occupied since 1915. 


cutting production costs by dis- 
pensing with proofreading. 


Back in the early ’30s, our 
saleswomen used a miniature gar- 


More and more I ask myself, “Is|ment as part of their sales talk. 
proofreading necessary, or does|The miniature was an exact dup- 
anyone care?” The answer prob-|licate of one of our most popular 
ably is “No.” Professional proof-| models, complete in every pat- 


reading can add as much as 50% 


to the cost of good typography, 
and it may be largely unnecessary. | tures 


ented detail. 
The enclosed photograph pic- 
one of our miniatures. 


The average reader skips over|Though it was not used as illus- 


even the most grievous errors 


and neither knows nor cares. 


If an occasional old-fashioned 
purist is pained by some violence 
done his native language, I say 
let him take a course in “rapid 


reading” and be happy. 
JOHN EVANs, 
‘Argus Publishing Co., Chi- 
cago. 


* 

To the Editor: For shame! 

To think that Bob Singer would 
do such a thing to a fine publi- 
cation as yours. Apparently the 
stuff at his agency just ain’t fit 
for pouring! 

I just clipped the enclosed ad 
from your Dec. 27 issue and I 
trust that Mr. Singer is not so 
poor with his spelling as were the 
people who pored over the poured 
over ad. 

And what a waste of martinis, 
too! 

With best wishes for the New 
Year. 

F. A. WAGNER, 

Manager, Advertising & Sales 

Promotion, Technical Pro- 

ducts Department, RCA Ser- 

vice Co., Camden, N. J. 

Mr. Singer is blameless. All of 
the spelling was done by AA’s 
circulation department, on com- 
pany time. 

e . . 


Suggests Broader Scope for 
Creative Man's Observation 

To the Editor: I was amazed 
to learn from The Creative Man’s 
Corner in the current issue that 
it is his policy never to comment 
on ads that are sent to him. 

Even granting that he reads far 
more widely than I do, he ob- 
viously is not covering every me- 
dium every week. He is therefore 
operating on the assumption that 
the media he reads are the only 
ones that carry advertising worth 
commenting on. 

Wouldn’t it be helpful to have 
a wider selection of advertising 
from which to choose? Some 
mighty good pieces of copy (and 
some mighty bad ones, too!) ap- 
pear in many a local newspaper 
that he will never see, or in some 
magazine or on some billboard 
that will never reach his attention 
unless someone takes the trouble 
to send in a copy. 

I have no wish to question his 
right to set any policy he wishes, 


trated, it’s a darn cute photo and 
will give you the general idea. 
Now, thank heavens, I’ve got 
that off my chest and can look 
forward to deep slumber. 
Davin L. Marcottis, 
Sales Promotion Manager, 
Charis Corp., Allentown, Pa. 


7 e & 
Readers Rush to Creative 
Man’‘s Help with Kijata 
To the Editor: 
A situation irritative 
Confronts our friend, The Man 
Creative; 
A word’s to blame for his frus- 
tration, 
He seeks the right pronunciation. 
Until it’s found, he must decline 
That certain Danish cherry wine. 
Kijafa is its name, you know, 
At least, I think one calls it so; 
But then, perhaps, it would be 
safer 
To say, if asked, “I’ll take Kijay- 
fa.” 
And no, the matter of the “J,” 
The accent, too—it falls which 
way? 
Won’t someone 
plight 
And speak it once exactly right? 
Unless he get that name accursed 
Our Man may damn well die of 
thirst! 


recognize his 


Ep MANDELL, 
The Zlowe Co., New York. 
o 

To the Editor: “...Born and 
educated in Holland, I would have 
no trouble pronouncing the “j” 
the way the Dutch do, but it would 
sound as kee-ya-fa and not kee- 
cha-fa, as The Creative Man in- 


but I think he is missing a vast dicated. Similarly, Dutch for “yes” 


field of “commentable” adver- 


being “ja,” is pronounced ya, not 


tising by not accepting material) cha... 


sent in. 
LEONARD M. SIve, 
President, Leonard M. Sive & 
Associates, Cincinnati. 


The Creative Man’s rules are 
flexible, and he is always happy 
to have material sent to him. Of 
course he misses lots of ads, but 
there is a good deal of point to his 
doing his own picking, instead of 
relying on what is specifically 


called to his attention. 


Charis Used Miniatures 
‘Way Back in the 1930s 


FRED Vaz DIAs, 
President, Vaz Dias Interna- 
tional, New York. 


To the Editor: A glance at this 
letterhead Chivas Brothers Im- 
port Corp. will tell you why we 
were interested in The Creative 
Man’s Corner in your Déc. 27 is- 
sue—particularly the last para- 
graph... 

It is “Shivas” Regal—with a 
short “i’”—as in shilling, shimmer 
or shiver...the last word, of 
course, not applying to the re- 


To the Editor: I envision sleep-|sults of drinking our excellent 12 
less nights unless I take some|year old Scotch!... 


steps to correct the statement that 


appeared in your Dec. 20 issue. 


On Page 50, under merchandis- 
ing ideas, Olga Co. of Los Angeles 
believes itself to be the first pro- 
ducer of a miniature garment in 


Hope this clears up your ques- 
tion. 

ELIZABETH HEITNER, 
Advertising Manager, Chivas 
Bros. Import Corp., New York. 
P. S. Cherry Kijafa is imported 


the foundation field. Were that|}by one of our affiliated compa- 
statement to be qualified by say-|nies, Browne Vintners Co. Kijafa 
ing, “retail field,” I would not/is pronounced “key-a-fa.” 


be writing you now. 


Well! That makes everything 


We are engaged in the direct|clear. And where’s the accent? 


Oh, Mr. Bentley... 

To the Editor: That Garth Bent- 
ley (of The Seng Co., Chicago), 
author of “Beauty a la Mode” in 
the Dec. 13 issue of AA, is a 
D—A—R—L—I—N—G! 

Mary LveE SISson, 
Chicago. 
- - * 
Finds a ‘Ray Serene’ 

To the Editor: You apparently 
overlooked it completely, but you 
uncovered an unusual kind of 
talent in “The Voice of the Ad- 
vertiser,” Dec. 13 issue. 

Go back and re-read Ed Roth’s 
letter, which insinuated that you 
had some kind of base, ulterior 
motive in printing the Safeway 
story on the front page. The insin- 
uation, of course, was adequately 
answered in your footnote, but I 
think you failed to note that Mr. 
Roth’s letter contained some gems 
—of “purest ray serene.” 

In his first paragraph, Mr. Roth 
states: “There is a good deal to be 
said for a point of view—right or 


wrong.” Now, there is a profound 


thought, cogently expressed—un- 
til you read it again—and again; 
then begin to feel its Gobelesque 
texture. 

The second paragraph, however, 
begins to show Mr. Roth’s true 
genius: “Right may be helpful by 
example,” says he, “wrong pro- 
vocative by contradiction; in 
either case an indication of its 
source.” 

By this time you are beginning 


superiority.” 

BOY! Will that hold you! And 
if there is no content of supremacy 
or immediacy apparent in the in- 
herence of the nullification then 
let me ask you why not? 

Now he’s got me doin’ it, but 
only as a humble admirer of a 
real genius! 


Vice-President, 
Pietersom-Dunlap Inc., 


to admire the facility with which 
Mr. Roth can bend simple English | 
words into phrases that seem to| 
mean something, but yet have an 
elf-like elusiveness. Then, alas, 
he lets us down. His third para- 
graph, forgetting for the moment 
its content, is written “in clear,” 
and you actually know what he 
means. 

He redeems himself, however, 
in paragraph four, and reaches 
new heights with: “I am quite 
interested to know if the retail 
food business has really changed 
so much that it can be classified 
so casually by such nullifying 
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JAMES TATE, 
Klau-Van 
Mil- 


YOUR PRODUCT 


TO COLLEGE! 


COLLEGE 

* Gu tex 
SAMPLING 
PROGRAM 


delivers your product to college 
and university students. 


START BRAND LOYALTY ON 
THE CAMPUS — REACH 
250,000 STUDENTS 
ANNUALLY 


TRAVEL-PAX INC. 
225 lafayette St. 
. N.Y. 12, N.Y. 
SF OWA 5-9996 


In Washington State 
SELL THESE MARKETS 


.. and you're IN! 


WASHINGTON 


..here’s why 


§ 7.2% 


STATE 


32% 


of Washington State's 


Retail Sales 


are made in these areas 


of Washington State's 


Population 


is within these areas 


Fr emember . . « to SELL the prosperous, 
growing Puget Sound region, you need the TACOMA 


NEWS TRIBUNE plus Seattle’s leading newspaper. 


and keep in min ... The Tacoma 
News Tribune, with a daily circulation of more than 
80,000 has 97% coverage in the City Zone and 93% 
coverage in Pierce County. NO SEATTLE NEWSPAPER 


INFLUENCES TACOMA BUYING! 


Tacoma 
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. Nationally Reorevented by Sawyer. farquson, Walker Company 


Mew Yerk - Chicage - Philodelphia’.Detroll - Atlanta - Los Angeles - Son Francisce 
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Spot Tv V Spot Radi 
ele Mn pot Iv Versus Spot Radio 
N.C. Rorabaugh Co. 
| A DIVI DUAL Estimated Expenditures for Net Time Costs 
3rd Q, ‘53 4th Q, ‘53 Ist Q, ‘54 2nd Q, ‘54 3rd Q, '54 
AT TENTION Detergents: TV....$ 874,658 $1,399,101 $1,157,160 $2,327,278 $1,956,100 
AM.... 1,484,199 1,484,199 1,063,017 694,824 580,601 
“> Toilet Soaps: T¥..:: 207,242 273,272 240,479 305,530 402,078 
AM.... 338,575 338,575 35,219 95,332 131,620 
Shortenings: .. ie 92,946 97,620 158,843 209,014 269,440 
AM... 97,558 97,558 67,595 56,459 69,686 
Margarines: TV... 42,942 514,836 1,084,022 722,793 240,816 
AM.... 318,195 318,195 243,569 196,128 69,206 
Dentifrices: TV.... 569,842 1,024,254 1,597,352 1,612,558 1,879,553 
AM.... 501,488 501,488 443,872 399,283 308,587 
Home Permanents: TV.... 663,421 415,415 337,381 699,289 931,765 
AM.... 22,583 22,583 19,117 5,722 5,807 
Shampoos: TV..... 422,900 511,043 607,987 388,366 705,902 
AM.... 342,968 342,968 304,842 319,553 311,289 
TOTALS: TV.... 2,963,951 4,235,541 5,183,224 6,264,828 6,385,654 
AM.... 3,105,566 3,105,566 2,177,231 1,767,301 1,476,796 
15-Month Totals: OE I asactsssiviegsicccs $25,033,198; & 
Spot Radio ............... $11,632,460 Yulke Gilbert DiNovis Alogna 
NOTF: It should be emphasized that; ports covering a six-month period, with- : 
, this study is limited to the brand catego-| out monthly or quarterly breakdowns. BUDGET BURNERS—Four happy members of the Long Island Advertis- 


Kees | ries listed above. The brands covered in-| Although the fourth quarter would nor- ing Executives Club put the torch to last year’s budgets, anticipat- 


moe | clude those of Colgate-Palmolive Co.,| mally be about 20% higher than the slow| jing a 10% increase for 1955. The e Harold Yulke, a n 
You'll be pleased and PRR Lever Bros. Co., Procter & Gamble, Mon-| summer months of the 3rd quarter, this 9 % j vbesa d » ad manager, 


WOORX | santo Chemical Co., Manhattan Soap Co.,| factor was not applied in view of the Fairchild Camera & Recording Co., Jamaica; Reginald Gilbert, ad 


satisfied with the Reem Armour & Co., B. T. Babbitt Co., Fels &| steady decline in spot radio billings over) manager, General Bronze Corp., Garden City; Bill DiNovis, sales 
r OOxREA | Co., Charles Antell, Inc., Andrew Jergens/| the entire 15-month period. os : : . 
per sonal service and RORRK Co., Mrs. Tuckers Co., Swift & Co., Best} Above figures are net for time only and and advertising v.p., Tube D istributors, Garden City, and John 


, 3 restates Foods, Standard Brands, Block Drug Co.' were computed by using the maximum| Alogna, account executive and partner, Gamut Advertising Agency, 
cooperation you will WO? | and several other national and regional | frequency discount rates on each station. Garden City 


companies. . Spot tv figures are based on the quarterly 


Spot radio totals for the third and) ‘“Rorabaugh Report on Spot Television 
fourth quarters of 1953 (only) are iden- | Advertising.”” Spot radio figures are r “- 
| tical because original computations for) based on an independent survey of radio Larned Joins Dutton | joined E. P. Dutton & Co., New 
civuhae at al da. “das ie | this medium were based on single re-' stations and their sales representatives. William Larned, who recently | York, as a v.p. His new duties will 

"y ‘ resigned as v.p. in charge of the|include supervision of and co- 
eens | trade department and the indus-/|ordination between the sales, pro- 
benefits of our 40 SOAK | trial and business book department| motion and advertising depart- 
enefits OT OU OK. | ‘of McGraw-Hill Book Co., has! ments. 

"6%, | 


he ndividvct onention 48) Who says "RECESSION"? 
1S, aeeEY and service Asked the Independent Salesman As 
Sra ae Henan: He He Sold His 30th Order in One Week 


cause of our 
(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and selling cookware in the homes of his heavily populated 
territory. And here’s the difference between Mr. Jones and a 
lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
motions to do business. Not Mr. Jones! He creates business by 
going after it—day after day. He rings doorbells. He makes 


IR a 
demonstrations right where his prospects live. He concentrates ° 
on his line of cookware with an enthusiasm and a passion you WI 
rarely see in stores. The result? Mr. Jones made $26,000.90 


last year, and is beating that record this year. And for his 


company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
mystery and envy of an industry that’s having a hard time 
keeping in the black. You see, Mr. Jones is an Independent 


Salesman—typical of the thousands and thousands of ener- 
etic, hard-hitting salespeople who don’t wait for business, 
ut create business by going after it. Recession? The hundreds 
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get at Pontiac. 
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Whether you use one 


will receive the 


continued growth. 


May we tell you more? 
Write or phone and 


> = 

SS 

° oes 
-—s*.¢ 
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a sales representative 


dress Dept. A-181. 


will call at your SAS of companies who use Direct Selling to distribute their goods Actually Cut ; 
cy ma and services never heard of it! y ri <agsneE 8! = 
convenience. Soa Hand Sign . Ae 
i TAKE A LOOK AT DIRECT SELLING! vi der 2) a 
SAS Paint ick CREAM SP 
OK A ie 
OK Hundreds of companies sell- sold in the millions direct to vb ing ' ~ coud bon 
SSK ing an almost endless variety the users by hard hitting or- Time by ; z 7 
ONS of goods and services are nizations of Independent 
SKS switching to Direct Selling to alespeople who do not wait 
SK reach new heights. Instead of for sales, but go out and 0 
SG depending on lazy retailers, create sales. Makers of office 
U N lFI ED SS on sluggish wholesalers, they supplies, business services, of- 
Sox use thousands of men and fice and factory equipment, 
SERVICES eee women engaged in Direct Sell- and industrial specialties have The new Highlander decal truck signs represent another design 
ot, ing to go after business with also found an easy path to S mendaiil hi 'M d , 
COLOR PROCESS 4 oe bare knuckles. This method of volume of profits in Direct and production achievement o eyercord. The greater portion 
Sli uieine hee — be -. od eS poe ee Paley one . —_ of their big panel and semi-trailer trucks, including the engine 
wearing apparel, cosmetics, most American calling of all hoods, are covered with a giant plaid all-over pattern with the 
ART WORK brushes, dinnerware, greeting — independent salesmanship Highlander brand name and trade mark. 
PHOTOGRAPHY eards, specialties, vacuum -—represent the great hope t = 
cleaners and other household for continued prosperity in a If you are not taking full advantage of the mo-cost advertising 
TYPOGRAPHY ge pe Sage a 8 = rapid changes in dis- space on the panels of your trucks, let us show you how you may 
ELECTROTYPING - TAKE A LOOK AT DIRECT SELLING! gain full advertising benefit and brand recognition at remark- 
No Obligation, Of Some ably low cost. A note from you will bring full details. 
Opportunity Magazine is the pioneer pub- . 
PON | I AC , Hcation serving more thas a00,000 active Meyercord Decal Truck Sign Manual—FREE 
independent salesmen and saleswomen... ; Write today for FREE copy of Meyercord’s “Ads 
y gg ready to sell your product and your serv- Mavens A on Wheels” booklet. It « eal Mavmened truck 
ice direct! For free copy, and proof-book- decals in actual colors...packed with ideas for 
Tor , la let, write today on your letterhead. Ad- making use of your “moving billboards.” 


\ SALESMAN’S 


== OPPORTUNITY 
850 N. Dearborn St., Chicago 10, Ill. 
60 E. 42nd St., Linceln Bidg., New York 17, N. Y., Phone OXford 7-2385 


THE MEYERCORD Co. 


Dept. C-533, 5323 Ww. Lake Street, Chicago 44, tl. 


812 WEST VAN BUREN 
CHICAGO 7, ILLINOIS 


call HAymarket 1-1000 
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Repplier Lists 
Ad Council's 
Gains, Losses 


NEw York, Jan. 4—The adver- 
tising business, and the Advertis- 
ing Council as well, have “erred in 
failing to make a regular contribu- 
tion to America’s overseas propa- 
ganda war,” according to Theodore 


S. Repplier, president of the coun- | 


cil. 

In a year-end report, made just 
prior to taking a six month’s leave 
of absence in Europe on an Eisen- 
hower Exchange Fellowship, Mr. 
Repplier’s criticism was part of 
an evaluation of the council’s pro- 
gram in 1954, 

“It is not much to advertising’s 
credit that we have been indiffer- 
ent,” he said. 
freer with our criticism than with 
our help, and no advertising or 


A TECHNIQUE FOR 


PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make success novels, radio and 
television programs, moving pic- 
tures, sales campaigns and busi- 
nesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 
ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Gentlemen: 


Please send me on 10-day money- 
back guarantee....copies of “A 
Technique for Producing Ideas.” 


Enclosed is $ 
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“We have been) 


public relations organization that 
I know of has taken a stern posi- 
tion with Congress on the vital 
need to match propaganda appro- 
priations with the communists. 
Not a single advertising club has 
pointed out that an amount equal 
to the cost of the carrier Forrestal 
would, if added to our information 
effort, go a long way toward per- 
‘haps making heavy armament ex- 
_penditures less necessary.” 

| “America is on the short end 
of this cold war. We are out-ad- 
| vertised throughout the _ world. 
|The communists are experts at 
agitation. We use it sparingly or 
‘not at all,” he declared. 


os Generally, Mr. Repplier as- 
serted, the council performed well 
|in the past year. He said it cur- 
rently is resting on a slightly up- 
ward plateau, but the report also 
/contained additional criticisms. 

“It is hard to name a field— 
|from education to overseas relief— 
on which we have not had some 
impact,” he said. “But this should 


“Our first failure seems to be 
right in our own backyard. I think 
we have failed to convey a feel- 
ing of importance of [the coun- 
cil’s] work to the rank and file 


not dazzle us so that we cannot see | 
our failures. 


i 
ioe Th 
ee 


the Four A’s and the council 
hastened its departure. The Red 
Cross made its quota, and it looks 
as though the community chest did 
too. 
“We didn’t make a home run 
every time up, but our batting 
average is pretty good,” Mr. 
Repplier concluded. 


Bainbridge Joins Moore 


Harry C. Bainbridge has been 
named advertising and sales pro- 
motion manager for P. O. Moore 
Inc., New York, manufacturer of 
key control systems. He was most 
recently with Wendell P. Colton 
Co., and previously had been as- 
sociated with Gordon Baird Asso- 
ciates. 


Alco Promotes Hughes 


Dana T. Hughes has been pro- 
moted to director of information of 
American Locomotive Co., Sche- 
nectady. Mr. Hughes has been act- 
ing head of the company’s new bu- 
reau since November, 1953. 
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is mighty big in the norfolk market 


WTAR Radio 1s first in Average Audience morning, noon and night * 


* January 
Pulse 


of advertising. Thanks largely to 
|Paul West and Fred Gamble, the 
heads of company advertising and 
of agencies are mostly sold. | 

“But an indication of how some 
of the rank and file feel is con-| 
tained in a letter I received last! 
week from an ex-agency man: ‘As 
‘one who used to be on the receiv- 


‘ing end, I can tell you that coun-| 


cil jobs are received with groans 
‘and gnashing of the teeth and are 
‘executed because of orders from 
higher echelon.’ ” 


. Further, Mr. Repplier declared, 
‘the council still has not sold the 
‘basic principles on which it rests. 
“We have sold ourselves to the 
‘lumber industry through forest 


'fires and to the insurance compa- | 


/nies through the safety campaign 
_and to business in general through 
;economic education, anti-inflation 
‘and Future of America. Until peo- 
|ple support the council because it 
bulwarks the system of voluntar- 
ism—the very essence of a democ- 
racy—it seems to me we rest pre- 
cariously on gimmicks rather than 
principles.” 

The report urged that top prior- 
ity be given to arousing fervor 
for the council’s work on the part 
of top business men. “With a few 
exceptions, we have acceptance 
and acquiescence, but we do not 
have fervor. Fervor comes, in 
this work, from participation; so 
the moral should be very clear.” 

The job of the Advertising 
Council is growing tougher, Mr. 
Repplier said. “Americans have 
grown sick and tired of crises, 
and perhaps even a little bored 
with them. 


= “So perhaps it is not too sur- 
prising that we find some peo- 
ple tone deaf to the song of the 
Advertising Council, which is 
by nature a professional Paul 
Revere crying of crises, present 
or future. The quieter the times, 
the tougher becomes the coun- 
cil’s job.” 

On the plus side, Mr. Repplier 
found three prime areas of suc- 
cess: the council’s campaigns, 
its relationships with govern- 
ment and private groups and its 
growing recognition. 

“Our campaigns have been 
mostly successful. The accident 
rate is down again, and so are 
forest fires. Savings bond sales 
are at a peacetime peak. Reli- 
gious interest is increasing. More 
and more local committees are 
formed to tackle their school 
problem. 

“The late lamented recession 
went away and many people, in- 
cluding Dr. Arthur Burns, think 
the joint committee of the ANA, 


| 
| 
| 
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JOHN S. KNIGHT, Publisher 


—and that's only part of the picture! 


What a bonus buy! This winter 
your schedule in The Miami 
Herald will blanket two million 
free-spending tourists plus a 


Get the complete picture from your SB&F man today 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


The Miami Herald ALONE sells the Greater Miami Market 


million year round residents 
all along Florida’s booming, 


billion dollar Gold Coast. 


Be eis 


The Miami Herald 
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Graphic Arts’ Progress in the Past 
25 Years Has Benefited Advertising 


The following article is 
adapted from “Progress Re- 
port: 1955,” which appears in 
the January issue of Advertis- 
ing Requirements. Material has 
been added to cover the 25-year 
period of ADVERTISING AGE’s 
history. : 


Cuicaco, Jan. 5—In the past 25 
years, ADVERTISING AGE has chron- 
icled a period of amazing develop- 
ment in the graphic arts. 

While the majority of develop- 
ments have been relatively minor 
in themselves, together they have 
resulted in printing of far higher 
quality, more versatility, greater 
availability and increased speed— 
with advertising the principal ben- 
eficiary. 

This period of development has 


WHEN YOU APPROACH 
THE POINT OF DECISION 


Decisions relating to advertising 
and marketing procedures are often 
based on information furnished by 
ACB Newspaper Research Services. 
Thus, the accuracy and promptness 
of these services is highly important. 

ACB checks more than $2 billion 
worth of space a year in the nation’s 
1,750 daily newspapers. The serv- 
ices it furnishes to more than 1,100 
merchandiser clients is maintained 
on a basis of better than 95% ac- 
curacy. 

This is a highly developed spe- 
cialty. Each ACB reader specializes 
on a specified group of papers and 
is thoroughly familiar with the re- 
tail stores and the brands they 
advertise. 

Special safeguards insure that 
every issue of every paper is read 
and triple-checked for accuracy. 
You can make decisions with con- 
fidence when they are based on ACB 
Newspaper Research. 

Send for ACB’s Cata 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 


U. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement 


n every daily 


ewspape 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. + Columbus 15 
* Memphi 

San Francisco 5 


161 Jefferson Ave. 
51 First St. + 


ADVERTISING 
CHECKING BUREAU 


‘seen the rise to important status 
of processes which a quarter of a 
century ago were of little interest 
to admen—and major changes in 
the accepted processes of that era. 


a The net result has been printed 
advertising of a caliber far beyond 
anything previously available. The 
progress is most evident in: 


e Greater use of color, with high- 
fidelity reproduction. 


e@ Universal use of photographic 
illustrations. 


e Printing on a wide variety of 
paper stocks and other surfaces. 


e Availability of almost any type 
of printing, immediately, in all 
sections of the country. 


e Much lower costs for like qual- 
ity. 


e Wider variety in typographic 
and layout styles. 


e Greater importance for the ad- 
vertising artist and production 
man. 


This graphic arts progress has 
had its effect on all phases of 
printed advertising—magazines, 
newspapers, point of purchase dis- 
plays, labeling, direct mail, sales 
promotion materials. 

Progress in one field has stimu- 
lated progress in the others until 
today all reflect higher quality. 

Probably the greatest progress 
has been in offset lithography, 
which in the past 25 years has 
moved up to challenge letterpress 
as the primary process for adver- 
tising printing. 

Other dramatic progress has 
been evident in gravure, screen 
process, flexography and collotypy, 
all of which have moved to new 
importance to advertising. 

While graphic arts progress has 
been continuous, the most rapid 
strides have been made in the past 
decade. 

Basically, the printing industry 
is a slow moving one. Its develop- 
ments come slowly and with much 
difficulty. But since the end of 
World War II there has been a 
period of amazing progress. 


# Probably the most important 


Wives Stak | pice oe ae ees SS 
Stee Tey phar erg 


force behind these developments 
has been increased pressure of 
competition—competition among 
the various printing processes. 
Each new development in a parti- 
cular process offers greater com- 
petition to the others, which, in 
turn, seek new methods by which 
to regain any lost ground. 

It may be an endless cycle, but 
the result has been a record of 
over-all progress never seen be- 
fore in the history of the graphic 
arts. 

In spite of all of the advances of 
the past few years, however, 1955 
appears to be the key year. Con- 
crete results from the great prog- 
ress of the past decade will become 
available commercially on a much 
wider scale than before. 

Many of the major advances 
have now gone through their criti- 
cal testing periods of limited 
availability and acceptance. 

Not only have the craftsmen in 
the graphic arts come to accept 
them, but enough admen have put 
the developments to test to clear- 
ly indicate their role in advertis- 
ing. 

On the other hand, 1955 appears 
to be the start of increased re- 
search and development in several 
new printing processes, which, 
during the next decade, may bring 
a major revolution in printing. 


= Key developments of the past 
include: 


e Offset: Better printing plates 
have been developed which permit 
longer press runs, sharper halftone 
reproduction, faster preparation 
and lower cost. 

Offset has also seen the perfec- 


tion of web-fed presses (printing 
‘from rolls of paper), which have 
provided lithographers with great- 
er speed; a new system for mois- 
ture control, one of the industry’s 
major headaches, and new meth- 
ods of copy preparation. 


e Letterpress: While offset has 
been setting the pace, the letter- 
press printers have not been 
asleep. Most important have been 
new photoengraving methods in- 
cluding fast-etch magnesium plates 
which can be prepared in less than 
10 minutes; electronic engraving 
equipment which prepares plates 
directly from opaque copy; new 
mountings for cuts which may 
soon replace the standard wood 
bases, long the source of much 
trouble for both the engraver and 
printer, and new methods for 


ie 


making better electrotypes. 


e Gravure: In this field new 
plate-making methods offer great- 
er quality, and the development of 
better sheet-fed presses has made 
gravure more adaptable for ad- 
vertising printing. 


e Screen Process: So-called silk 
screen printing is growing rapidly 
in importance to admen. Most im- 
portant developments have been 
the introduction of new photo- 
graphic processes and rapid dry- 
ing equipment. 


e Color reproduction: Of particu- 
lar importance is the development 
of new low-cost color processes. 

Eastman Kodak Co. and the 
Rochester Institute of Technology, 
for instance, have perfected a new 
almost automatic three-color proc- 
ess which can produce a full set of 
offset plates for as little as $10. 

The process can also be used for 
making color plates for other proc- 
esses and is being eyed with in- 
terest for r.o.p. newspaper print- 
ing. 

Other important color printing 
developments include electronic 
devices for making continuous tone 
color separations. Already in use 
is Time Inc.’s Springdale Color 
Scanner, which is being used for 
many of Life’s color engravings. 


e Photographic typesetting: Prob- 
ably the best publicized develop- 
ment in the graphic arts has been 
photographic typesetting. 

Several machines which elimi- 
nate the use of hot lead for type- 
setting and use, instead, photo- 
graphic negatives have been 
developed. ..and several others are 
expected to be in commercial use 
soon. 

This method of typesetting is 
rapidly growing in favor for ad- 
vertising printing, particularly as 
a substitute in those uses where 
reproduction proofs have been re- 
quired in the past. 

But what about the future? 
Many experts foresee a major rev- 
olution in printing processes 
themselves, with the possibility 
that the popular basic processes of 
today will give way to entirely 
new printing methods. 

Although by no means a revolu- 
tionary process, dry offset may be- 
come even more popular—al- 
though several experts feel that 
offset lithography has already 
licked the handicaps which made 
it vulnerable to strong competition 
from dry offset. 
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“ONE PAPER GIVES 
PLETE 


COVERAGE 


a. 


One LOW rate in the evening 
and Sunday Beacon Journal— 
Akron, Ohio’s ONLY news- 
paper—gives you full cover- 
age of Akron’s $990,000,000 
market. The Beacon Journal 
is one of your best newspaper 
buys in the middle west. 
R-O-P Color is also available. 


STORY, BROOKS & FINLEY 
REPRESENTATIVES 


Advertising Age, January 10, 1955 


Basically, dry offset is a process 
using letterpress plates, which 
print onto a rubber blanket, which, 
in turn, transfers the ink to paper. 

The major advantages of the 
process are similar to those of off- 
set lithography over letterpress— 
less makeready time, ability to 
print halftones on a wider variety 
of surfaces, increased speed for 
many printing jobs, etc. 


= Dry offset is being used com- 
mercially for many types of print- 
ing and has a large number of sup- 
porters who feel that it is 
letterpress’ real answer to in- 
creased competition from litho- 
graphy. 

On a more imaginative plane, 
however, are such printing proc- 
esses of the future as smoke print- 
ing, xeroprinting, ferrography and 
ferromagnetography. 

While, for the most part, these 
new developments are still in the 
laboratory stage, there are many 
experts who feel that the day is 
not far away when they will be 


ee 
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The daily newspaper appeals to 
every age group of both sexes 
Here at Advertising Checking Bu- 
reau, we read every advertisement 
published in every daily paper in 
the United States. 

As we read this advertising total- 
ing $2 billion annually, our eyes 
occasionally fall on the editorial 
content and we observe that every 
age group of both sexes find special 
features of interest in the daily 
newspaper. The news columns, 
mightiest magnet of all features, is 
the newspapers own exclusive baili- 
wick! Here is chronicled each day, 
newsworthy doings of local people, 
known and unknown to the reader 
—their triumphs and misadven- 
tures. And the news of the world. 

This kind of news gathering and 
editing, plus high-speed presses and 
split-second distributing systems, 
makes the daily newspaper — now 
as in the past—the most patronized 
of all advertising media! 


They pay us to serve you 


ACB serves the newspaper in- § 
dustry by reading every advertise- 
ment published in the nation’s 
dailies and Sunday newspapers, and 
making certain that proof-of-inser- 
tion is received promptly by the 
advertiser or agency. This service 
—paid for by the publisher—re 
lieves the advertiser of clerica! 
work and delays. 

From this “reading job’? ACK 
has developed 14 most useful News- 
paper Research Services for mer 
chandisers. More than 1100 lead 
ing firms use these services which 
are discussed in our column on the 
opposite column. 


ACB furnishes a complete, accurate’t dependable Prvice . 


See opposite column for listing 
of ACB Service Offices 
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Sugg 
OREGONIANS—John L. Sugg, Cole 


Bloch 


— fee 
Spruill 
& Weber, was elected chairman 


and Bryce Spruill, Botsford, Constantine & Gardner, vice-chairman 

of the Oregon council, American Association of Advertising Agen- 

cies. Both are Portland admen. Adolph L. Bloch, of the Portland 

agency bearing his name, will continue as secretary-treasurer of the 
council. 


commercial realities. 

Smoke printing appears to be 
the first of these imaginative proc- | 
esses to become commercially 
available. 

The first smoke printer, devel- 
oped by the Huebner Laboratories 
and Standard Register Co., has al-| 
ready been delivered to the Air 
Force at Wright-Patterson Air) 
Force Base in Dayton, O. 


s This method eliminates printing 
plates. The image to be reproduced 
is projected onto a sheet of coated 
glass, which functions like a 
photoelectric cell. It converts light 
energy into electrical energy. The 
energy attracts the ink, suspended 
in a fine mist on the opposite side 
of the paper. The ink mist has the 
opposite charge to that on the glass 
and the ink is deposited on the pa- 
per in relation to the amount of 
light projected. 

The major advantages of this 
process would be the elimination 
of printing plates and the fact that 
nothing except the ink touches the 
paper. Equipment would undoubt- 
edly be light in weight and prob- 
ably require less floor space. Ex- 
tremely fast speeds appear to be 


graphy, 


possible. Color printing is possible 


-asS are continuous tone photograph 


reproductions. 


# Another possibility for a print- 
ing process of the future is xero- 
printing—an extension of xero- 
which 


in the office duplicating field. 

In xeroprinting, platemaking 
and printing are combined. The 
material to be printed is directed 
by light to a metal plate where the 
image is electronically recreated. 
Then the image is covered with 
negatively charged powder, paper 
is introduced and the powder is 
transferred to it. 

Ferrography and ferromagneto- 
graphy work on the principle that 
an iron powder can be attracted to 
a plate on which areas have been 
magnetized in the form of images 
or characters. The powder will 
adhere to the magnetized images 
and can then be transferred to a 
printing surface. These processes 
are being developed by General 
Electric and the Atkinson Labora- 
tory. Both processes were original- 
ly conceived as solutions to the 
problem of recording the output of 
electronic computers and instru- 
ments. 


A Complete 


DISPLAY MOVING Cycle 


Ask your NORTH AMERICAN agent about 
“DEPARTMENTALIZED” Display Service 


* Experienced Supervision 
* Door-to-Door Service 

* Minimum Crating 

* Releases your personnel for 


sales work 


Get this FREE 


Display Brochure! Write: 


DISPLAY AND EXHIBIT DEPT. 
North American Van Lines, Inc. 


DEPT. AA-155 


* FORT WAYNE 1, IND. 


is already being 
used to produce paper offset plates | 


Add to Calendar: 
Five Bread Weeks 


Cuicaco, Jan. 5—Harold R. 
Gingrich, bread advertising spe- 
cialist, has organized Internation- 
al Bread Weeks Inc., 333 N. Mich- 
igan Ave., Chicago, as a non- 
profit organization designed to de- 
velop more promotion for bread. 

He has developed five “bread 
weeks” each featuring a different 
type of bread: 


e The last full week in February, 
“International Wheat Bread for 
Toast Week.” 


e The last full week in April, 
“International Potato Bread for 
Flavor Week.” 


e The last full week in June, “In- 
ternational White Bread for Ener- 
gy Week.” 

e The last full week in August, 
“International Rye Bread for Va- 
riety Week.” 

e@ The last full week in October, 
“International Raisin Bread for 
Health Week.” 


“es 


Mr. Gingrich hopes that local | 
radio and tv stations, newspapers | 
and other media will pick up the 
bread ball and urge local bakers 
to tie in with the special weeks in 
their promotional activities. 


STA Plans Design Exhibition 
The Society of Typographic Arts, 
Chicago, will hold its 28th annual 
Design in Chicago Printing Exhi- 
bition March 26 in the Art Insti- 
tute of Chicago. Any piece de- 
signed within a 50-mile radius of 
Chicago during 1954 may be sub- 
mitted to the society, c/o Newber- 
ry Library, 60 W. Walton St., Chi- 
cago, before Jan. 21. Entry blanks 
may be obtained from the STA. 


Patrick Jackson Named A.M. 


Beckley Newspapers’ Corp., 
Beckley, W. Va., has appointed 
Patrick J. Jackson advertising 


manager of the Beckley Post-Her- 
ald and Raleigh Register. Mr. 
Jackson formerly was an account 
executive and member of the plans 
board of Clay Agency, Grand 
Rapids, Mich. 
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Cullen Boosts Thompson 


John W. Cullen Co., publishers’ 
representative, has promoted Bruce 
E. Thompson to sales manager, 
with headquarters in Cleveland. 
Mr. Thompson previously was 
Cleveland manager. John R. 
Schmunk, formerly with Griswold- 
|Eshleman Co., has joined Cullen’s 
Cleveland office, and Henry C. 
Sutton has been named to the Chi- 
cago staff. 


Sutter to McCann-Erickson 


Samuel M. Sutter, formerly v.p. 
in charge of the creative depart- 
ments at Biow Co., will join Mc- 
| Cann-Erickson, New York, Feb. 
1 as an associate creative director. 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


ye SA ON 


1928 


O CENTRAL TOWER 


CHICAGO'S MOST MODERN PHOTO ENGRAVING PLANT 


From Canada to the Gulf, from the Pacific to the Atlantic, 
Advertisers and Agencies buy R.O.P. color engravings from us. 
Many of our customers are the acknowledged experts in the 
business. You need and can have this same experience and 
knowledge of the specialized field of R.O.P. color engraving. No 
matter where you are located, Washington Photo Engraving 
R.O.P. Color Service can assure you that you will get the finest 
set of engravings money can buy for 2, 3 or 4 color process 
newspaper advertising. A phone call or letter will bring proof of 
this experience to your desk. Our day and night service and 
constant use of the skills required will meet your deadlines 
without sacrifice of quality. 


Please PHONE FR 2-6343—-R.O.P. Color Service Department 


photo engraving company 
118 South Clinton Street, Chicago 
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RAB Promotes Two 

Carroll McKenna, who joined 
the national promotion depart- 
ment of the Radio Advertising 
Bureau, New York, in September, 
has been named assistant national 


promotion director. The bureau Beoscd York, Jan. 4—The local ae me — cage 
also promoted Walter Brown, now| Office of General Motors Corp. . 
a member of the local promotion last week put out a three-page 17- American Br. Co. ........ $ 2,484,201 $ 2,798,532 $ 26,688,385 $ 18,490,818 
, Columbia Br. Sys. ........ 4,397,245 5,404,281 49,971,925 56,826,894 
department, to its sales staff. arene as ree Seeeee ee Nell thee Mutual Br. Sys 1,540,523 2,090,007 18,682,726 21,030,808 
world about its forthcoming gala : , 6 Sere ied cisong ort ee 
pid Reie: tit Rapetate 1955 GM Motorama. National Br. Co. oe... 2,926,816 3,374,112 31,036,583 41,520,106 
It said that invitations to a pre- VOR x cascecctticuietcumanes $ 11,348,785 $13,666,932 $126,379,619  $146,349,762 
Lever Bros. Ltd., Toronto, has view had been mailed to a “select 
appointed H. Greenway v-p., J. C. list of society, civic and industrial NETWORK TELEVISION 
Lockwood marketing director and Siainen® St told d that. followin 
F. P. Steele general sales manager. . : . s ving Nov. Nov. Jan.-Nov. Jan.-Nov. 
the exclusive audience preview, 1954 1953 1954 
Mr. Greenway formerly was mar- Sis ahs ld b to th 5 1953 
keting director, Mr. Lockwood, | oie ew vic admincion free American Br. Co. ss... $ 4,134,103 $ 2,396,203 $ 30,718,266 $ 18,490,818 
sales director and Mr. Steele west-|£eneral public, admission free, Columbia Br. Sys. ........ 14,218,622 9,756,593 131,217,799 +s 87,084,930 
from Jan. 20 to 25 inclusive, at DuMont 1,397,328 1,790,981 11,686,483 10,7 
ern regional manager. the Waldorf-Astori d that lat UMONE on. ceceessccresereeseeee S97, 790, 686, 757 ,302 
somo "ad cdodionck's : os s National Br. Co. .........: 12,391,828 9,629,279 113,025,674 86,570,999 
Compton Elects Mountrey app “ roa 208 a Ss 5 $ 32,141,881 $23,573,056 $286,648,222 $202,904,049 
onde © Mount by ami, Los Angeles, San Francisco] syccess—The six sponsors of = 
, untre as been , a . ee 
elected & vp. of Compton Adver-|- 0° “Family Medicine Chest Time,” NETWORK RADIO TOTALS BY MONTHS ee 
tising, New York. Mr. Mountrey,)—= The release went on to impart emeowes Pd Seuruery, — ABC CBS MBS NBC Total 
an account executive on the| the information that special trains|B@veT aspirin, Band-Aid plastic) y,, _§ 2,830,654 $ 5,166,174 $ 1,896,925 $ 3,391,873  $ 13,285,626 
American Can Co. account, joined| will pring “a large slice of the top | S!7PS, Listerine antiseptic, Noxze-|Feh. ... 2,494,737 4,749,512 1,783,452 3,176,849 12,204,559 
Compton in 1951. echelon of the automotive world—|™a skin cream, Phillips’ Milk of| March .. 2,764,547 5,456,351 2,034,961 3,639,278 13,895,137 
and their ladies—from Detroit and| Magnesia and Vick’s VapoRub.| April .... 2,367,636 5,044,943 1,891,998 2,962,839 12,267,416 
elsewhere,” and that a full week| They ordered 35,000 of the above | May 2,307,029 5,116,152 1,908,198 2,780,725 12,112,104 
of spécial events will accompany | display stands, said to be the|June 2,405,994 4,181,677 1,558,196 2,618,614 10,764,481 
this 1955 show debut. largest single order of its kind. | July 2,098,823 3,821,234 1,481,767 2,127,192 9,529,016 
Among these events, it noted, Aug. .... 2,160,025 3,844,135 1,491,503 2,075,531 9,571,194 
there will be an _ industrialists’ Sept. .... 2,267,810 4,055,869 1,523,161 2,598,635 | 10,445,475 
luncheon at which GM president |°f 10’ tall clouds of flash powder | oc, 2,506,929** 4,138,633**  1,572,042**  2,738,231**  10,955,835** 
Harlow H. Curtice will outline his|@S they hover over an 800-sq.-ft.|Nov. .... 2,484,201 4,397,245 1,540,523 2,926,816 11,348,785 
views on the year’s business out-| Pool of water. On the upper level,| 1.141 $26,688,385 $ 49,971,925 $18,682,726 $ 31,036,583 $126,379,619 


World's largest Manufacturer 


of TOY BALLOONS 
for the 


GM's Motorama to 


Be Lavish Spectacle; 
Will Also Show Cars 


look, a press conference, and a 
nationwide tv show from 10 to 11 
p.m. on Jan. 19, when about 100 


Hollywood fame.” 
Also, the stage has giant steel 
arms that will swing 1955 cars out 


a eg ; 


yet, Victor Young will conduct a 
26-piece orchestra. 


“In addition to all this GM will, 
of course, display its 1955 cars 
and other products.” 


_ Mr. Ensrud 


Network Gross Time Charges 


Source: Publishers Information Bureau* 


Advertising Age, January 10, 1955 


NETWORK RADIO 


NETWORK TELEVISION TOTALS BY MONTHS 


NBC network stations will tele-|# There will be a stage show, the ABC CBS DuMont NBC Total 
cast entertainment with Bob Hope|release continues, with music by Jan. ....§ 2,780,574 $ 10,713,329 $ 1,445,608 $ 10,116,937 $ 25,056,448 
as emcee. Mr. Young, lyrics by Edward Hey- Feb. .... 2,502,372 9,965,481 1,108,157 9,368,148 22,944,158 
man, and costumes by Raoul Pene March .. 2,640,699 11,379,631 1,205,526 10,981,690 26,207,546 
= It takes 100 huge trucks to carry | DuBois. Stars will include Liane April .... 2,554,484 10,921,640 1,068,374 10,802,535 25,347,033 
the show’s props from city to city, | Dayde, Priscilla Gilette and David May 2,411,656 11,488,168 988,350 11,033,987 25,922,161 
said the news announcement, and | Atkinson. June 2,317,879 11,448,180 778,920 9,990,729 24,535,708 
the biggest of these is “an amazing| To top it all, five fashion models July 2,310,281 11,861,534 623,455 8,149,533 22,944,803 
80-ton stage on which GM _ will| will present a fashion show of cos- Aug. .... 2,514,815 epaclpio 820,633 8,057,484 23,668,840 
present orchestra music, choral|tumes designed for the Motorama Sept... 2460601 tapeqeao"” ore! vaeeriae* Scene" 
‘singing and a colorful show pro-|by Sophie of Saks Fifth Avenue. |Oc ~- 3890802 14,009,286** 1,447,411** —12,352,091** — 31,699,590** 
duced and directed by Richard and} The seventeenth and final para-|Nov- ~-_4134.103 ——— ne! tc net 
Edith Barstow of New York and|graph says: Total $30,718,266  $131,217,799 $11,686,483 $113,025,674 $286,648,222 


*In order to maintain continuity and comparability with previously published data, an 
adjustment factor of 1,817 has been used by PIB in calculating gross time charges for 
those nighttime programs where ABC Rate Card No. 6 was in effect. 


**Revised as of December 30, 1954. 


C&C Elects Odquist V. P. 


Maurice V. Odquist, v.p. in| COMPARE VALUES! & 
charge of national sales of Cantrell Circulation « Rates « Results / | 


' |& Cochrane Corp., New York, has | 
_been elected v.p. of C&C Super 
Corp. Cantrell & Cochrane manu- 
factures C&C soft drinks in cap- 
top cans and is a wholly owned 
subsidiary of C&C Super Corp. 


© Biggest Variety Line 

¢ New Brilliant Colors 

* Helpful Promotion Tips 
¢ Prompt Fast Delivery 


We'll gladly send you the FACTS 
about this powerful mail! order 
medium. You get around 600,000 
ABC net paid circulation for only 
55¢e a word. Investigate! Decide! 


SCIENCE AND MECHANICS 


232 Dunham Bidg., Chicago11, Wil. bi: 


~ APPLAUDS.A NEW | | \ 


SUNDAY 


NEWSPAPER 


SCIERCE ond 
MECHANICS 


pa GE ON IT’S 25th BIRTHDA y 


© . + 
GIANT BALLOONS : > BACON SAYS Advertising Age : 
A | Mirage . - HELPS BUIL 
Inflate up to 12 ft. Diameter Uday DBulictin w $ BUILD CLIPPING BUREAU iw 
Ria ne es " — 
e i Re On tus: reean Cou ficils 
Eye catching, Indoors i Me tho ri s : = [ N 1932 we ran our first ad in Advertising Age and o 
e Flying Display Outd ve Bhones oters, ils ac we've been running with them continuously ever since. m 
© Ser I Lif eths Ring Doorbe w Here's the way we know this program has been helping wn 
_— = A. G. Ensrud, Associate Media Director, J. Walter Thompson Co., Ad- > us build our clipping bureau. ad 
vertising Agency, Chicago, has this to say about the Racine Journal- a In our business we make very few direct, unsolicited 
k Times Company's new Sunday Bulletin: < sales calls. But we do consistently place our message = 
Chec where people in advertising and allied fields can learn _ 
————— “The new Racine Sunday Bulletin is one of the finest Sun- about our business. We can trace direct inquiries, of w 
day newspapers | have seen for a city the size of Racine. 12) course, but, most important, over the years these 
Its departments are complete and well organized and - people have come to know us and what we do. And x= 
BALLOON IN FLATOR should have extremely high reader interest.” a a = clippings they know where to come. m 
t's that simple. w 
low cost, ie eae ged z » SRP aiid 
er ene ~ The Racine Journal-Times published ° We regularly read 3,058 publications in the business, a 
oe Senne Meee we Foy onl By a Ai a — consumer fields. For the whole story pa 
¢ Attract Attention late news and sports, society and <q Aid P 5a mga No. 55, “Magazine Clippings 
women’s features, editorial and busi- R <a 
® Dealers love ness pages, local pictorial features, ~ Our list is published and available, to people who pre- xr 
‘em! etc., plus six pages of color comics 2 pare and release publicity, as Bacon’s Publicity Checker. 
and the Family Weekly magazine. - New 1955 Edition coded to show type of publicity ” 
Metropolitan in appearance and con- <q used by each magazine. Spiral bound fabricoid, 256 
? Cl P » ao ny 
r tent throughout. Coverage? Close to ee pp. 6%x9%"...... $15.00. Sent on approval. 
..« Write today for Details saturation in this $150,000,000 retail e c 
2 market ! ! 
and Prices <soren> 2 BACON’S CLIPPING BUREAU oe 
ALLEN - KLAPP CO. oO 343 SOUTH DEARBORN STREET + CHICAGO 4, ILLINOIS ad 
The OAK RuseeBeerRCo Representatives he i. 
Pe m 
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Filters, Kings 
Bolster Lagging 
Cigaret Sales 


(Continued from Page 1) 
Cavalier), 25.2%; Liggett & Myers 
Tobacco Co. (Chesterfield, L&M, 
Fatima), 16.5%; Brown & Wil- 
liamson, 9.1%; Philip Morris & 
Co., 8.7%, and Lorillard, 6.4%. 


# The growth of new brands in- 
dicates that the traditional cigaret 
advertising policy—bet your bun- 
dle on one brand instead of trying 
to push a number of brands simul- 
taneously—may be revised this 
year. Reynolds and American are 
standing pat on their big brands 
and pushing filters and kings un- 
der different names, the report 
points out. 

Lorillard has taken the other 
view and brought out all three 
types under the Old Gold label. 
Liggett & Myers has compromised, 
producing both long and _ short 
Chesterfields and introducing the 
filtered L&M. 

Health approaches played a ma- 
jor part in the cigaret business 
again last year, Business Week ob- 
serves: “At least eight new brands 
or variations appeared on the mar- 
ket during that time. Most of these 
were designed to give additional 
protection to the smoker, one way 
or another, and some of the com- 
panies fell back on the old but re- 
cently forsaken theme of health 
to push their new products.” 


= The- newcomers that “really 
took fire,” the magazine says, were 
Herbert Tareyton, which became 
available with filters Aug. 1 and 
sold one billion units by the end 
of the year, and Winston, which 
went on the market March 17 and 
hit 6.5 billion by Dec. 31. 

The tobacco industry, however, 
lists additional factors in declin- 
ing sales, the report adds: 

1. The number of people in the 
20-39 age group—containing the 
biggest percentage of smokers and 
the heaviest smokers—hit its low- 
est point in the 1952-55 period. 

2. Exports are down. They were 
off 7% at mid-year and then de- 
clined another 2%. 

3. The growth of king-size cig- 
arets exaggerates the downturn: 
Kings contain more tobacco, so the 
4% decline in sales as measured 
in the number of cigarets, figures 
out to a 2.5% drop in pounds of 
tobacco. 


= Financially, the cigaret compa- 


RIP DISCOVERS ELECTRIC RANGES—Life dramatizes its theme, Changing 


American Market, with Rip Van 


Winkle, who shows astonishment 


at the modern conveniences sold by Life advertisers. 


nies did not have a bad year, 
Business Week says. Lower corpo- 
rate tax rates allowed dividends 
and net earnings to remain stable 
for the most part. 

This is how the tobacco giants’ 
per-share earnings stand, accord- 
ing to the study: 


(Est.) 

1953 1954 

American Tobacco ...$5.92 $6.00 

R. J. Reynolds ...... 3.12 4.30 

Liggett & Myers .... 5.50 5.35 

Philip Morris ...... 4.06 4.00 
(Fiscal Year) 

ce”. 2.25 2.33 


Video Costs Bring 
Odd Plugfellows to 
‘Ding Dong School’ 


(Continued from Page 1) 
ruling. 

Garry Moore can sell Borden’s 
coffee and Kellogg’s cereals and 
dog foods despite the fact that 
Borden also is a big name in the 
dog food business. Competitors of 
Ace home permanent—Lever Bros. 
and Toni—are both on the Arthur 
Godfrey morning simulcast on 
CBS, Lever pitching Pepsodent 
and Toni selling home permanents. 


s Liberalization of the restrictions 
against teaming up companies who 
vie with each other for the public’s 
dollar has been brought about 
through CBS’ piecemeal saie of its 
best personal salesmen—Godfrey, 
Moore, Robert Q. Lewis, etc.—and 
by NBC’s emphasis on the maga- 
zine concept. 

Other factors boosting the trend: 


The high price of tv (an advertiser 
can afford a better show if he 
shares it); the shortage of good 
time spots (sponsor may jump at 
‘a really good time regardless of 
who his kilocycle neighbor is), 
and the realization that the public 
| seldom remembers (how many 
people know that Procter & 
/Gamble makes Cheer or that Chase 
.& Sanborn is a Standard Brands 
|‘ product?). 


= NBC wants every advertiser to 


and “Home” for all his products 
regardless of who else is on the 
sponsor list—just as he feels free 
to buy an ad in Life or The Satur- 
day Evening Post regardless of 
what the competition is running 
in the same magazine. 

At the other end of the spectrum 
of sponsor control is Swift & Co., 
_whose contract with ABC keeps all 
‘competitive products off both the 
radio “Breakfast Club” (which it 
‘helps to sponsor) and the tv 
“Breakfast Club” (which it does 
‘not sponsor). Reportedly the con- 


‘tract provides that ABC must pay 


|Swift—which makes industrial 
‘and household cleansers—an un- 
disclosed amount of money to be 
able to place a soap sponsor on the 
video end of the “Breakfast Club.” 


= This week there was a shift of 
program partners at CBS-TV, with 
Bristol-Myers replacing Parker 
Pen as Singer sewing machine’s 
alternate sponsor on “Four Star 
Playhouse.” In a last minute 
change of plans CBS-Columbia 
bought “Life with Father,” which 


Johnson’s wax and Pet milk 


Domestic Cigaret Sales, 1953-54 


As reported by Business Week, based on estimates by 
Walter E. Knight, Louisville Chamber of Commerce 


(Sales are in billions of cigarets) 


Per Cent Per Cent Per Cent Per Cent 
Change Change Change Change 
Brands Regular from’53 King from’53 Filter from ’53 Total from’53 
0 See 84.0 — 15.2 — — a — 84.0 — 15.2 
Lucky Strike ..... 58.0 —10.8 — — — — 58.0 — 10.8 
Chesterfield ...... 40.5 —16.5 13.5 0 — — 54.0 — 12.9 
ee — — 51.0 + 6.3 — — 51.0 + 6.3 
Philip Morris 20.8 —25.7 8.2 +17.1 — — 29.0 — 17.1 
I 14.8 — 24.1 4.0 7 0.7 t 19.5 — 152 
., ewes — — — _— 14.9 4148.3 14.9 + 148.3 
Herbert Tareyton .. — _— 13.0 — 3.7 1.0 t 14.0 + $3.7 
SRS Pe ee 9.1 —20.9 3.0 t — — 12.1 + S§2 
ES. t fe. oak t § _ 6.5 + 8.3 — — 6.5 — 13.3 
Mg. ccs bes _— — _— — 6.5 + 6.5 7 
Ey Sores —_— — — — 6.2 + 6.2 7 
a. 1, ears ow a — —_ — —_ 40 + 33.3 4.0 + 33.3 
I ar _ — 3.0 +20.0 — — 3.0 + 20.0 
Parliament ...... —_— — _ — 2.7 + 12.5 2.7 + 12.5 
Ps me —_ — 1.0 — 50.0 —_ — 1.0 — 50.0 
EE sig do 0 mais 1.5 —44.4 2.6 —42.2 05 +400.0 4.6 — 37.0 
0 ee ee 228.7 —16.6 105.8 5.3 36.5 +209.0 371.0 — 48 


feel free to use “Today,” “Tonight” | 
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‘Life’ and ‘SEP’ Vie for Home 
Furnishings Ads with Mart Tie-ins 


(Continued from Page 1) 
especially when a Life-Merchan- 
dise Mart series of room settings 
was declared off-limits to photog- 
raphers. 

Both the Merchandise Mart and 
Life asserted that this phase of 
the promotion, representations of 
homes _ furnished to __ indicate 
changing American tastes, has no 
relation to the market, and there- 
fore, can be held out for exclusive 
photo coverage by Life. 

Photographs of the rooms are 
scheduled for the Feb. 21 issue 
of Life. 


# An announcement sent by the 
Merchandise Mart in December 
inviting reporters to preview the 
new “home decoration show” on 
Sunday, Jan. 2, said, “Releases will 
be available to the press on Sun- 
day, but pictures will not be avail- 
able until after Feb. 17, when Life 
‘magazine is running eight pages 
|in color on the show.” 

Another Mart release dated Jan. 
3 said, “The idea for ‘Look Home- 
ward, America!’ was Life maga- 
zine’s. Life came to the Merchan- 
dise Mart with this idea which 
|was enthusiastically accepted by 
‘the Mart because it seemed a great 
potential spur to the market and 
to the entire home furnishings 
industry.” 


iS The Life promotion, according 


to George Fanning, western mer- 
chandising manager of Life, 


| started with a similar promotion 


dropped, instead of the new “King- 
fish” show as originally announced. 

News at ABC-TV this week cen- 
tered around a new sales tech- 
nique. The network will replace 
its Saturday night boxing with an 
hour hillbilly show, “Ozark Jubi- 
lee,” starting Jan. 22 at 9 p.m., 
EST. Half of the show is being of- 
fered to 102 stations on a “pay if 
you sell” basis. 

The station may set its own price; 
if it sells it must pay the network 
35% of time and talent charges, 
after agency commission. The sta- 
tion can sell the program on a 
show or announcement basis. The 
other half of the show is being 
peddled by the network. 

The network pre-tested this 
strategy on Christmas Day with a 
special Burr Tillstrom telecast. 
Eighty-seven stations carried the 
show, in addition to the four which 
have Gordon Baking Co. as a spon- 
sor. 

At NBC-TV, Plymouth division 
of Chrysler Corp. (N. W. Ayer & 
Son) began co-sponsorship of John 
Cameron Swayze’s “News Cara- 
van” on Jan. 3. 

Plymouth is sponsoring every 
Wednesday night of the show and 
three out of four Monday telecasts. 
Camel cigarets, originally the 
sole sponsor, will continue spon- 
sorship of the other nights of the 
program. 


Old Dutch to Weiss & Geller 


Cudahy Packing Co., Chicago 
office, has appointed Weiss & 
Geller, Chicago, to handle adver- 
tising for Old Dutch cleanser. 
Cudahy and Young & Rubicam 
parted in December after a 17- 
‘month client-agency relationship 
| (AA, Jan. 3). Cudahy has not as 
_yet selected an agency for the rest 
of its products. 


Hugh Gage Joins Wilding 


Hugh F. Gage, formerly exec. 
v.p. of Farrell & Gage Films, has 
joined Wilding Picture Produc- 
tions as an account executive. Both 
organizations are New York busi- 
ness film producers. Mr. Gage has 
sold his interest in Farrell & Gage 
to Matt Farrell, president. 


at Filene’s, Boston, in October, 
1954. Life had prepared a film, 
“The Changing American Market,” 
showing the growth of the middle- 
income group. It depicted the 
change from 1947, when the in- 
come distribution in this country 
shaped up as a pyramid, to today 
when, it says, the middle-income 
group, with from $4,000 to $7,500, 
is the dominant group. 

The theme of the film was 
adapted and changed for retail and 
wholesale markets. The film is 
being shown at the Mart and a 
lavish promotion is built around 
it. 

The Life promotion will remain 
in the Mart throughout January 
to cover several other shows. It 
will then move to the Blackstone 
Hotel here for the National Auto- 
mobile Dealer Assn. meetings. A 
similar promotion is being used in 
New York currently at the annual 
dry goods market. 


a The Saturday Evening Post pro- 
motion was a good deal more 
modest than Life’s. A gallery was 
set up to exhibit the original 
paintings for Post covers and 
prints and sketches of characters 
developed by the Post, such as 
Tugboat Annie and others. Dis- 
play cards carrying the tie-in 
theme, “Names America Knows,” 
were distributed to all tenants of 
the building. 

In addition to the magazine tie- 
ins, television also got into the act. 
NBC’s “Home” show moved to 
Chicago for the first week of the 
show and broadcast from both 
buildings. “Today” also moved in- 
to the home furnishings show, 
broadcasting from the Merchan- 
dise Mart on three days. The 
buildings claimed exclusives on 
the tv shows. In public announce- 
ments, both buildings claimed that 
only their own tenants appeared 
on the show. 


Proctor Electric 
Uses Market Tests, 
Picks Weiss & Geller 


PHILADELPHIA, Jan. 6—After 
testing Weiss & Geller’s services 
in a saturation television cam- 
paign in three cities, Proctor Elec- 
tric Co. has switched its account 
from John Falkner Arndt & Co., 
Philadelphia, to Weiss & Geller, 
New York Inc, 

Proctor, maker of toasters, irons 
and other electric and non-electric 
housewares, has been using Weiss 
& Geller for a tv drive in New 
York, Los Angeles and Philadel- 
phia, while the national account 
remained with Arndt. 

Satisfied with sales results in 
these markets, Proctor has now 
appointed Weiss & Geller its full- 
time agency (leaving only its 
switch division with Arndt) and 
has announced an expanded tele- 
vision campaign for 1955. 


@ The appliance maker has sched- 
uled 11 more cities for saturation 
tv spots: Boston, Chicago, Atlanta, 
Kansas City, Columbus, Seattle, 
Denver, San Francisco, Detroit, 
Buffalo and Dallas. In addition, 
Weiss & Geller will be using Good 
Housekeeping and Life for a na- 
tional drive. 

Walter M. Schwartz Jr., Proctor 
president, said new products and 
new promotions, coupled with ex- 
panded dealer coverage, resulted 
in a 20% sales increase for the 
company in 1954. He particularly 
cited the successes of Proctor’s 
new high-speed toaster and the 
Mary Proctor ironing table. 

Dr. Max Geller, president of 


Weiss & Geller, New York, will 
supervise the Proctor account. 
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ABC Radio Draws a Bead on National Spot | 
Revenues with 24-Shot Participation Plan _ 


(Continued from Page 3) 
merchandise or promote. 
“The lack of program atmos- 


phere and the fact that commer-. | basis, with ABC’s prices compared § 
cials are often surrounded by other | 


commercials, thus reducing the ef- 
fectiveness. 


what national spot would cost to 
“earn the same gross Pulse rating.” 
These are given on a city by city 


with spot rates on the leading ra- 
dio station in each city. 
Total cost of ABC’s saturation 


“The difficulty of making last'plan in the top 25 Pulse-rated 


minute, nationwide changes in the 
commercial message. 

“The problem of evaluating the 
performance of spots in cost per 
home reached by infrequent local 
ratings (or by no ratings at all).” 


® This thread is picked up later | 
after the details of ABC’s super 
saturation plan have been set 
forth. The brochure compares the 
cost of its plan in the country’s 
top 25 Pulse-rated markets, with 


IS IT EXCITING? 


Are your headlines ‘‘sto rs’’? Are 


+ 5e) Y, impel? 
ertising exciting-inviting! 
7-9187. 


iat Solin Bott "® 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 


they 
INTEREST- 
Bott makes 
Phone HA 


y 
intriguing? Is the co; 
= Does it tell 
Vv 


markets is listed at $8,584, “com- 
pared with $24,054 needed to earn 
the same ratings with spots.”| 


work of 352 stations with 24 night- 
384 (time & talent). 


Vita Food to Byrde, Richard 

Vita Food Products Inc., New 
York, has appointed Byrde, Rich- 
ard & Pound, New York, to handle 
its advertising, effective Feb. 1. 
Ben Sackheim Inc., New York, is 
the present agency. 


Sapiro to McCann-Erickson 
William H. Sapiro, formerly 
copy group head with Macy’s, New 
York, has joined McCann-Erick- 
son, New York, as a senior writer 


in the creative department. 


FUN WITH FOOD AND HELPFUL HINTS 


Only Merchandising and Advertising 
medium in Northern California offer- 
ing full retail support of more than 
2,000 independent food stores 


Plus— 


Editorialized Advertising in 36 newspapers 


with over one million 
A must on any North 


ABC circulation... 
ern Calif. schedule! 


FOR FURTHER INFORMATION SEE NEWSPAPER STANDARD RATE & DATA 
OR WRITE BONNIE HUBBARD, 342 GRANT AVE., SAN FRANCISCO, CALIF. 
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ABC’s price to cover its full net-|§ 


time participations a week is $24,- 


HIGH FASHION—This ad in the Jan. 

3 issue of Life was the first in the 

new Coca-Cola campaign. A line 

under the picture indicates that 

Tina Leser designed the model’s 
costume. 


High Fashion 
Appeal Is Aim 
of New Coke Ads 


(Continued from Page 3) 
after the most extensive pre-test- 
ing and copy research program in 
the history of Coca-Cola advertis- 
ing. Details of the program were 
announced here by Robinson-Han- 
nagan Associates, Coca-Cola’s pub- 
lic relations agency. 


s Preliminary testing in the form 
of “depth interviews” was done 


- You trust its quality 


ee ee ee 
prance eating he Srnemndiy shoo com, ~ Mts hd 
mine 5 Cater. tae” “ 


THE PAUSE THAT REFRESHES 


ia 


sasthes Ae its Saae 


NEVER CLOYS—This ad appeared in 
magazines in 1941, featuring a 
fountain dispenser, new at the 


time. 


in all parts of the country by So- 
cial Research Inc., Chicago. 

D’Arcy Advertising Co., Coca- 
Cola’s agency, then created eight 
different campaigns, including the 
“folksy,” high fashion and calorie 
types, and tested them for pulling 
power in suburban markets near 
New York, Providence, St. Louis 
and Dallas. 

The D’Arcy surveys covered all 
income groups but concentrated on 
\the middle income class and on 
| persons under 25. The high fashion 
|approach won out. However, most 
|of the new Coke ads will also use 
the calorie appeal in a footnote or 
parenthetical statement saying, 
“with as few calories as half an 
average grapefruit.” 

The “new look” in Coke adver- 
tising will be on view this month 
in Collier’s, Life, Look, Saturday 
Evening Post and Time. Later in- 
sertions are scheduled for the 
American Weekly, National Geo- 
graphic, Newsweek and This Week. 


Second Health 
Insurer Ready to 
Go Along with FTC 


(Continued from Page 2) 
error committed was wholly unin- 
tentional.” 

Previously the firm had filed 
a statement denying that FTC has 
jurisdiction over its advertising. 
At that time, Mr. Saxon pointed 
out that his firm is regulated by 
authorities of four states where it 
is licensed. He said insurance com- 
missioners of these states had not 


advertising. 


factors as extent of coverage, 


fits, health status of applicants, 
and grounds for terminating poli- 
cies. 


® Southern’s motion today said it 
has abandoned all copy themes 
questioned by the commission and 
that it has no intention of resum- 
ing them “in view of this.” 

Of 17 firms challenged by FTC 
in October, nine, including South- 
ern, have denied FTC’s right to 


Commercial Travelers Insurance 
Co., Salt Lake City—has accepted 


have asked additional time 
draft their replies. 
FTC last week made similar com- 
plaints against six other health 
insurance companies. 


to 
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FCC Approves 
Westinghouse Buy 
of WDTV, Pittsburgh 


(Continued from Page 3) 
“Because of the broad scope of 
its activities in the field of man- 
ufacturing and selling electrical 
equipment and appliances, West- 
inghouse, from a prestige and pub- 
lic relations standpoint, is inter- 
ested in keeping its name contin- 
uously before the public in a 
manner which will favorably re- 
flect the company.” 


= Commissioner Bartley com- 
mented, “I am also concerned 
whether the reasons given for the 
acquisition by Westinghouse are 
in accord with sound public poli- 
cy.” 

This statement from one of 
FCC’s two Democratic members 
was issued at a time when the 
newly organized, Democratically- 
controlled Senate judiciary com- 
mittee is seriously considering an 
investigation, expected to cover 
ownership of radio and tv stations 
by manufacturers, newspapers 
and networks. 


cited any instances of complaints | 
from the public about the firm’s | 


In its complaint last October, | s, 
FTC contended Southern’s adver-|@ 
_|tising misrepresented such major 


maximum dollar limit for bene-| 


regulate their advertising. One— | 


a consent order, agreeing to com-' 
ply with FTC’s instructions. Others | 


The New 
Sunbonded 
DAY-GLO’ 


For 120-DAY 
| PAINTED SHOWINGS 


In the Brightest 
Colors under The 
Sun. The same dy- 
namic impact that 
makes DAY-GLO 
24-sheets turn all 
heads and stop all 
eyes. 


Write for bulletin No. 2117 


In addition, | 


SWITZER BROTHERS, inc. 
4732 St. Clair Ave., Cleveland 3, Ohio 
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This Week in Washington... 


‘Bulk Rate’ Mail Tag Is Unpopular 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Jan. 6—How do 
you say “bulk rate” without us- 
ing those words? 

That’s the problem facing post- 
al officials as they dig out from 
the pile of telegrams that poured 
in this week from mailers who 
are begging Postmaster General 
Arthur Summerfield to change a 
rule in the new postal manual 
specifying that matter mailed at 
third class pound rates should be 
designated “bulk rate.” 

Mailers figure this phrase on an 
envelope is an invitation to disas- 
ter. “The public is all worked up 
over ‘junk mail,’” they cry. “A 
lot of people are sure to think 
‘bulk rate’ is the same thing.” 

When the manual was first cir- 
culated last October, the ancient 
“Sec. 34.66 P. L. & R.” tag was 
dropped and no rule substituted 
requiring any marking on pound 
rate third class. The “bulk rate” 
phrase was slipped into the re- 
vised edition last month because 
some postal people felt all mail 
ought to have a marking indicat- 
ing the amount of postage that had 
been paid. 

Ed Riley, who is chief of mail 
classification, has seen enough of 
the irate protests against so-called 
“junk mail” to know how mailers 
feel. He says he is anxious to help. 
So far the best solution he has 
heard is from mailers who suggest 
the initials “B.R.” instead of 
“bulk rate.” He may recommend 
that Mr. Summerfield settle for 
that, unless someone comes up 
with a better idea. 


Tax Honor System: New rules 
being drafted by Internal Revenue 
Service scrap a routine going back 
almost to Civil War days which 
requires cigar manufacturers to 
submit packaging and labels for 
government approval. This is part 
of a rigid inspection system, es- 
tablished to guard tax revenues, 
which has persisted long after the 
original problem ceased to exist. 

Recognizing the improvement 
in business ethics since the 19th 
century, the new rules—due in 
about three weeks—simply make! 
manufacturers responsible for! 


providing adequate packaging. 
The rules imply more flexibility 
to adopt new packaging mate- 
rials, quantity combinations and 
merchandising ideas. 

Thanks to last year’s big tax 
revision bill, Treasury also has 
authority to drop the familiar to- 
bacco tax stamp if it wishes. The 
timing of this change is uncertain 
at the moment, however. Tax 
stamp sales mean cash over the 
counter, while the quarterly re- 
porting method of _ collections 
(which is the alternative) means 
delayed collections. That is a pro- 
spect which is not particularly at- 
tractive to the Treasury at a time 
when the government continues 
to face annual deficits of $3 to $5 
billion. 


Congressional Pay Raise: It’s 
beginning to look as if just about 
everyone on the government pay- 
roll—except perhaps the Presi- 
dent—will be getting a pay raise 
soon. In the next week or so, 
Congress expects to get right to 
work on President Eisenhower’s 
request for pay raises for postal, 
civil service and armed services 
people. In addition, Congress is 
ready to give raises to judges— 
and members of Congress. 

Though there was widespread 
agreement last year that Congress 
ought to have a raise, members 
were uneasy about the political 
implications. To clear the way, 
they set up a special commission. 
It reported what everyone knew— 
that the congressional pay check 
of $15.000 is far too small. The 
commission generously recom- 
mended $27,500 plus an expense 
account. 

Top officials of the executive 
branch are hoping Congress set- 
tles on a nice healthy boost for 
itself. They are embarrassed ito 
press for raises for high level of- 
ficials of their branch when their 
salaries already equal or exceed 
the salaries of members of Con- 
gress. 

. . © 


Labor Is Watching: Labor un- 
ions are also interested in seeing 
fast action on pay increases for 
everyone from congressmen on 
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Looking for an agency, a Chicago firm used Advertising’s Market 
Place—the classified advertising page of Advertising Age. 


From their two-and-a-half inch insertion, they pulled agency 


solicitations from 60 different agencies, including small, med 


ium, 


and “blue chip” organizations. Replies were received from New 
York, Chicago, Dallas, Los Angeles and points in between. 


The results pulled from Advertising’s Market Place are not, in 
this instance, unique. With the top circulation in the advertising 
and marketing field, Ad Age naturally reaches more of the people 


who have something they want 


to sell—and more of those who 


have a buying purpose on their minds. 


Put the Market Place to work 


for you today; whether you're 


looking for an agency, or an account, for a job or an employee, 


you'll find that the Advertising Market Place is your best 


classified action, within as little 
publication! 


t for 
as 5 days from closing date to 


AGE... for action ! 
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down in government. They figure} 
Congress can’t refuse to raise the 
minimum wage once it votes all 
these pay increases. And an in-| 


crease in the minimum wage be-|} 


comes a talking point for raises 
for workers in higher pay brack-| 
ets. 

e © 7 

Reorganization Dynamite: The 
Hoover Commission has notified 
Congress it will soon begin a se-| 
ries of about 18 weekly reports 
pointing out ways to shrink the 
size of the government by merg- 
ing federal agencies and dropping 
many of the 1,500 or so govern- 
ment activities which compete 
with private enterprise. 

These Hoover Commission re- 
ports are expected to touch off 
explosive debates in Congress. Un- 
like the original Hoover Commis- 
sion, which dealt only with or- 
ganizational problems and man- 
agement methods, these reports 
are said to go into policy consid- 
erations which are sure to stir up 
scrappy partisans in such fields as 
public power, conservation and 
‘ousing. B 


KAY ASHTON-STEVENS has joined Zen- 
ith Radio Corp., Chicago, to handle 
special assignments in the p.r. ad- 


vertising departments. Recently 
she had been program adviser for 
WBBM-TV, Chicago. 


Nazareth Elects Streifler 
Benjamin W. Streifler has joined 
Julius Kayser & Co., New York, 
as president of the company’s 
wholly-owned subsidiary, Nazar- 


‘eth Mills Inc. Previously, he was 


99 


|v.p. of Haddon Mfg. Co. and, prior 


to that, v.p. and general merchan- 
dise manager of Interstate Depart- 
ment Stores. 


Hazelhotf to NBC Telesales 


Erik Hazelhoff, a former writer 
on “Today,” has been named 
manager of NBC’s new telesales 
department in New York. He will 
supervise the production of kine- 
scope and “live” closed circuit 
presentations aimed at getting new 
business for the network. 


Billies to Anderson & Cairns 

Robert A. Billies, formerly with 
American Telephone & Telegraph 
Co., has joined Anderson & Cairns, 
New York, as assistant art direc- 
tor. 


Unless you're 
—I A TRAFFIC COP 


you can’t build a business on dissat- 
isfied customers. You might not get 
JAY P, away with it, so why even attempt. 


WALK anvertising TYPOGRAPHY 
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from a new publishing idea. . . : 
to an accepted selling system; 
from pioneer . . . to the most used business paper; 
from 30,000 distribution . . . to 70,500 distribution; 
from no advertisers . . . to 1431 advertisers; 
from no agencies . . . to 609 agencies. 
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“ORIGINATOR OF 


e product news and information 
e controlled circulation by reader 


e verification of controlled circulation, 


e see-all format and standardized 
ad space units, each next to reading, 


e publisher servicing of reader inquiries. 


publishing, 


request, 


@ in volume of product 
news and information, 
@ in number of advertisers 
and agencies who use, ‘ 
@ to publish NIAA report, ‘ 
@ in finding and developing ' 


new markets, 
eae || & it number of publishers 
who have followed ° 
e the leader. ° 
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e with front page Product Finding Index, 

e whose list is updated daily from records of affiliated 
Thomas Register of American Manufacturers, 

e (NEW) providing readers and advertisers with inquiry 


all wanted information. 


Since May 1933 


from milestone in business paper publishing 
... to cornerstone of industrial marketing ; 


Industrial Equipment News 
THOMAS PUBLISHING COMPANY 


Ave., New York 1,N.Y. 


3 


BPA 


i 
| 
Ns 


i 


——— 


AFFILIATED WITH THOMAS REGISTER OF AMERICAN MANUFACTURERS 
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THE 


LANDING 


STRIP 


as seen by 
JOHN BURGOYNE 


One container of a new ice- 
cream mix is supposed to serve eight 
people, it says here in agate type. 
Recipe-writing home economists 
must have bird-like appetites. Bet 
we could eat all eight portions with- 
out half trying. 


x *k * 


Inaccurate figures can raise a lot 
of welts on the body economic. Thus, 
when a producer of fancy bakery 
goods—mit cookies, mit bretzels— 
sought to discover some things about 
his potential market, he ran smack 
into an unexpected block. In choos- 
ing spots for a test he relied on 
population figures from a year-old 
survey, but failed to consider that 
defense contracts have a way of ex- 
panding and deflating a given area’s 
economy with amazing speed. So 
when he got there the market was 
bare. Depend on Burgoyne’s merry 
men to keep you out of this trap. A 
test in Dayton, Columbus and South 
Bend, for example, would have given 
a true picture of a potential market. 


xk *& 


Stimulating business, this chasing 
after stuff to fill columns of figures. 
Many smart marketers might have 
found themselves in difficulty if they 
hadn’t played it safe and consulted 
Burgoyne. They got the information 
where and when it did them a lot 
of good. At times we deal in pre- 
ventive medicine. Doctor Burgoyne 
to you. 


x * ek 


THESE FIFTEEN THRIVING CITIES ARE THE 
WORK-TABLE OF THE BURGOYNE INDEX. 


A CROSS-SECTION OF MODERATE SIZED 
METROPOLITAN AMERICA — THESE TEST- 
CITIES HAVE BEEN HAND-PICKED FOR 
ACCURATE, SPEEDY PANEL-STUDIES. 


2 F 


A series of studies in Canton, 
Omaha, Roanoke and Rockford de- 
veloped some vital figures for a 
maker of salad dressing. He was 
about to spend a chunk of money on 
a large, family-size container in the 
hope of boosting volume. The hand- 
some Grecian urn looked nice on 
dealers’ shelves, and still does. But, 
it turned out, no Texas fifths for the 
customers. Mme. Housewife thinks 
the outsize goblet is too big to be 
handy, holds too much to stay fresh, 
and that’s that. 


x~x*«k 


Soap, soup and saverkraut—beats 
all, the variety of work we find in 
the shop nowadays. Haven't seen 
your name on an order. You got no 
problems? 


x *k *& 


Well, why don't some more of you 
big research men say something? 
Write us your case histories. You 
never know—we might print ’em, 
with credit to you, too. 


Get Closer to Your Sales Staffs, 
Cleaves Tells Canadian Marketers 


(Continued from Page 1) 
salesman for the supervisor’s job 
—then discovers a year later it has 
made a mistake. This is because 
a good salesman frequently “be- 
gins to resist, perhaps subcon- 
sciously, any implication that he 
has anything to learn about the 
fine points. His inability to con- 
ceive of how to hold the dice any 
way but his way destroys his 
value.” 

Mr. Cleaves also thinks it’s well 
to remember that sales power— 
like advertising—cannot be turned 
on and off like a faucet, that it 
takes time and advance planning. 
He then discussed stimuli, and 
here are some of the things he 
said: 


e Salary Increases—“‘Has your 
policy rolled into the rut of an in- 
crease on an annual basis with 
mediocrity getting practically the 
same reward as top-notch accom- 
plishment? If your salary adminis- 
tration record is good, capitalize 
on it. 

“If your survey shows you are 
paying as good or better wages 
than others in your field, let your 
organization know it...If 39% of 
your men had increases in the last 
nine months, publicize it.” He says 
good producers like the recogni- 
tion, and poor producers see that 
others have gotten raises and de- 
cide they must produce, too. 


e Incentive plans: “The value of 
a sales incentive plan lies in being 
able to (1) evaluate a salesman’s 
work, (2) give him monetary rec- 
ognition, (3) give him a chance 
to compete either with others or 
an established par.” 


e Sales Contests: “A contest is in 
effect nothing but a short-term in- 
centive plan...make the contest 
have a purpose...a thoughtful 
management will build one more 
element into a contest—make the 
contest teach somebody some- 
thing.” He cited display building 
as something that might be 
taught. “Finally, if you run a con- 
test, run it BIG. Surround it with 
all the showmanship you can pos- 
sibly command. The size of the 
prize is incidental, but the atten- 
tion to detail and the enthusiasm 
of everyone concerned should be 
tremendous.” 

Finally, Mr. Cleaves thinks it’s 
essential for sales management to 
get out and talk to salesmen (“Es- 
sentially pretty lonely guys... 
Much of their work is monotonous 
..-These fellows rarely see their 
boss. They seriously question 
whether anyone is properly eval- 
uating their efforts and they’re 
frustrated with the reports, bulle- 
tins and special surveys which 
take so much time from their 
daily work and the final results 
of which they so rightfully ques- 
tion.”) 


s Byrne Hope Sanders, v.p., San- 
ders Marketing Research, gave the 
meeting considerable guidance on 
the subject of reaching and influ- 
encing women. She pointed out 
that appeals to the ego are impor- 
tant. 

Specifically, Miss Sanders ad- 
vised the group that (1) they 
ought to realize that a strong ego 
has a strong “want-power”; (2) 
that women want their work done 
better and easier (“We've only 
seen the beginning of this devel- 
opment of quickly prepared 
foods”); (3) women will free 


| themselves increasingly of routine 
|housework (in a Gallup study, 


some 39% of Canadian women said 
they like to cook, only 13% like 
general cleaning, only 9% clothes 
washing, and 31% dislike general 
cleaning). 


E. B. Chown, director of mar- 
keting services for J. D. Woods & 
Gordon, Toronto management con- 
sultant, warned the marketers 
that, “just getting more and more 
sales does not automatically lead 
to greater and greater profit re- 
turns. Rather, the maximum profit 
potential in any company is only 
attained when its production fa- 
cilities, financial resources and 
sales abilities are properly bal- 
anced and coordinated.” 

George B. Park, manager, ad- 
vertising and sales promotion, 
General Electric Co., told the 
group that ad managers need all 
the specialized marketing help 
they can get. He went on to list 
four problem areas in which mar- 
keting men are challenged: (1) 
why customers react as they do; 
(2) how to get along in a tech- 
nologically shrunken world, and 
what it means to trade; (3) how 


IRV COTANCH has been appointed 
national advertising and public re- 
lations director of Petri Wine Co., 
San Francisco. Formerly general 
manager of Kelso Norman Adver- 
tising, he succeeds Hugh D. Smith, 
who resigned to join Outdoor Ad- 
vertising Inc. 


integrated into the rest of the 

management team, he declared. 
Hal M. Chase, general manager 

of National Biscuit Co.’s special 


to modernize marketing and dis- 
tribution objectives and techniques 
and (4) how to fit management 
and work of advertising into a 
new modern marketing concept. 
As examples of these problems 
he cited the rapid rate of consum- | 
er savings accumulations and the | 
demand for increased security and | 
the guaranteed annual wage. He’ 
further listed the fact that it takes 
almost as long for the public to) 


accept new appliances, like gar-| on 


| 


bage disposal units, as it did to! 


get acceptance for vacuum clean-| 
ers. 


= In the distribution area, he 
pointed out that spectacular suc- 
cesses have been made by com- 
panies which short-cut existing 
distribution facilities. He said that 
the whole class of “middlemen in 
distribution” is threatened by 
new developments. He feels that 
automatic factories can produce 
almost any amount of goods, op- 
erating at plant capacity, but 
the expense of their construction 
can only be justified by high-level 
operation, and so poor sales fore- 
casts and inflexible channels of 
distribution are intolerable. 

He also feels that advertising 
men have been regarded as spe- 
cialists and have tended to hang 
together too much. They must be 


products division, traced the rapid 
rise of product diversification, 
based on four objectives: (1) to 
hedge against recession; (2) to 
smooth out seasonal peaks and 
valleys; (3) to give a company 
room to grow and (4) to make up 
for cyclical swings of a market. 


# Planned diversification, Mr. 
Chase said, is a bulwark for the 
whole economy. For the individual 
company it offers higher returns 
investment, builds up stock 
market values, makes for expan- 
sion and stability in sales and 
profits and lets a company achieve 
specific aims—and by specific 
methods (like the choice between 
buying an existing company or 
starting a new division). 

The drawbacks, he said, are: 
(1) the capital and risk involved 
(so that large companies are bet- 
ter equipped to diversify than 
small ones); (2) it takes time and 
proper personnel and (3) it isn’t 
a guaranteed course. Some com- 
panies, he said, haven’t been able 
to diversify successfully. Mr. Chase 
estimated that 50-60% of com- 
panies up for sale are in trouble. 
He went through the steps to be 
taken in planning a diversification 
and carrying them out, and he 
analyzed General Motors, showing 
how it met the standards. 

Nabisco itself, he said, has sales 
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at the $360,000,000 mark, up 300% 
since the start of World War II. 
It dominates the cracker business 
and is moving well in the cookie 
business. It has opened up in 
Venezuela and Mexico, and is ex- 
panding in Canada and England. 
It has bought several U. S. com- 
panies and spent $100,000,000 on 
plant and production facilities 
—out of income. An additional 
$50,000,000, he said, will come out 
of income and earned surplus, 
and the whole diversification pro- 
gram has resulted in an increase 
in capitalization of only $3,500,000. 
Last year, Mr. Chase reported 
cheerfully, Nabisco’s profits were 
up nicely, while competitors’ were 
down. 

Donald M. Hobart, v.p. and di- 
rector of research of Curtis Pub- 
lishing Co., stressed the changing 
nature of the consumer market. 
But, he said, consumer action is 
predictable and can be influenced. 
Nevertheless, he urged marketers 
to remember that the market is 
changing all the time: “We are not 
selling a standing army, we are 
selling a parade.” 


= He emphasized the value of de- 
fining market areas and analyzing 
them, but warned that no analysis 
is any good “unless it results in 
better selling, better advertising 
and in better marketing all along 
the line.” Many companies, he 
said, still have no way of deter- 
mining who their really profitable 
dealers are, despite the fact that 
in a general way studies have 
shown that 20 to 30% of dealers 
in most lines produce 70 to 80% 
of the volume. 

“Marketing people,” Mr. Hobart 
advised, “should work more close- 
ly with cost accounting people to 
develop adequate methods of de- 


One Dozen Stamps 


4 IMAGINE! A single 
& rubber stamp machine 
that doest 


work of 12. The new 


HAND STAMPONLY DO NOT BEND 
SPECIAL HANDLING VIA AIR MAIL 
SPECIALDELIVERY REGISTERED 
FOR DEPOSIT ONLY PARCEL POST 


Jo, 


FIRSTCLASS MAIL PLEASE REMIT 


“Daily Dozen” multiple stamp con- 
tains all the proper imprints for 
mailing, banking and billing. 
Each of the 12 rubber stamps 
built into this one efficient ma- 
chine is over 1'," long! if 


purchased individually, 12 
rubber stamps would cost 
about $10.00. But this con 
venient, space-saving ma- 
chine is yours for only $1.98 
postpaid. GUARANTEED 

SIMPLY TURN the dial to 

select the stamp you need 


COSSMAN STAMP CO. 


7013 Sunset Boulevard 
Dept. AA, Hollywood 28, Calif 


While we have one thing in 
common—tabloid formats—the 
40 years difference is still a big 
one. 


You have us 15 years on 
TRANSPORTATION SUPPLY 
NEWS which is now 10 years 


“AD AGE’ |= 


OTR: 


Wels 
4 


you 

have us by 
FORTY 
YEARS 


' 
rai 


aif 
| 


old. Since we are just starting 
OBBER PRODUCT NEWS, we 

ve 25 years there to catch up 
to you. 


Your first 25 years, of course, 
are now an impressive history— 
so we are anxiously looking for- 


ward to the next 25. We know 
they will not only be important 
to you, but important to all of us. 


As we look forward to your 
golden anniversary, we'd like to 
reiterate—Congratulations, “Ad 
Age.” 


Transportation Supply News — Jobber Product News 


The Fleet and Automotive Jobber Product News Tabloids 
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termining what outlets are profit- 
able and why.” 

Mr. Hobart also defended adver- 
tising’s role in the economy, sum- 
ming up as follows: “I know of 
few other activities which are so 
responsive to constructive criti- 
cism, or where faults are so easily 
discernible or more quickly 
mended. Advertising which is a 
failure is quickly abandoned or 
changed ... Advertising’s best an- 
swer to criticism is perhaps the 
pragmatic one. It works. It had 
better work.” 


= Walter P. Margulies, designer 
and partner of Lippincott & Mar- 
gulies, told the marketing men 
that the battle for survival in the 
product field is now being fought 
on self-service shelves. A prod- 
uct’s package ought to be a silent 
salesman, he said. Packages that 
can signal and win consumer rec- 
ognition are the ones that will 
survive, he added. 

Mr. Margulies said he feels that 
the battle will result in fewer 
brands on sale; the more dominat- 
ing brands and packages will re- 
main. He pointed out that one of 
the problems is to make the pack- 
age bridge the span between the 
advertising which has gone before 
and the product on the shelf, and 
he stressed the importance of at- 
tention-getting when the shopper 
faces miles of look-alike packages. 


As TV's New King... 
Everyone Bows 
to Gleason but 

Rating Experts 


New York, Jan. 6—If you judge 
by the clamor in the press and the 
size of his contracts, the new- 
crowned king of television is a fat 
comic named Jackie Gleason. 

But if you await the stamp of 
royalty conferred by the various 
rating services, then you'll be 
much confused: According to the 
latest ratings there are still a cou- 
ple of other heads wearing the 
same crown. 

Among the four most recent 
(and comparable) ratings figures 
available to AA, only one gives 
first place in listenership to Mr. 
Gleason’s show. That one is Tren- 
dex, whose measurements in 10 
multi-station markets gave Glea- 
son first place for the week of Dec. 
1-7. 


s For the same week, American 
Research Bureau and Pulse both 
agreed that Gleason belonged in 
third place. They went further 
and agreed that “Dragnet” be- 
longed in first place. But on sec- 
ond place they split, ARB award- 
ing it to Groucho Marx, while 
Pulse gave it to “I Love Lucy.” 

In both the above cases, there 
was this consolation for Mr. Glea- 
son; he had been edged out of first 
place by the barest of margins. But 
in the case of Videodex he was not 
even particularly close. 

To Videodex he was fourth in 
the Dec. 1-7 week with a rating of 
32.8%. Ahead of him were: Grou- 
cho (34.9%), “Lucy” (38.1%) and 
“Dragnet,” whose 43% figure gave 
it an impressive margin. 

Solace for Mr. Gleason might 
come again from the national 
Nielsen ratings, where he was in 
first place again. But the Nielsen 
ratings (for the two weeks ended 
Nov. 27) were neither as recent 
as the others nor comparable in 
period. The (roughly) comparable 
figures for the two weeks ended 
Dec. 11 were not available at press 
time. 


s Regardless of who’s right in 
rating him, the rollicking comedi- 
an is in the happy position of hav- 
ing his sponsor-to-be and his net- 


breaks a point.” 


is the agency. 


for an unannounced new position. 


Last Minute News Flashes 
Ads Proclaim Crawford Clothes Is Discounter 


New York, Jan. 7—Crawford Clothes Inc., manufacturer and chain 
retailer of men’s clothing, broke a new campaign today in 30 newspa- 
pers in major eastern cities announcing a new policy of operating as 
a “discount house’”—the first such label in the clothing field. Radio 
spots are being used in metropolitan New York and will be extended 
to other areas. Al Paul Lefton Co. is the agency. 


Parker to Market ‘Liquid Lead’ Pencil 


JANESVILLE, Wis., Jan. 7—Parker Pen Co. will market a new type 
of pencil in about 90 days. Introductory ads will run in Newsweek, 
Time and the Wall Street Journal, placed by J. Walter Thompson Co. 
The pencil is said to write an erasable line and “never wears down or 


Magazine Revenue at New High; Other Late News 


e Magazine advertising revenues were at an alltime high in 1954, the 
Magazine Advertising Bureau reports. The year’s total was $604,100,- 
000. The figure is based on space measurements made by Publishers 
Information Bureau. The 1953 revenue figures were $603,100,000. 


e Thomas J. Lipton Inc., Hoboken, N. J., breaks its newest soup premi- 
um promotion Feb. 13, when it will offer a three-piece Glasbake cas- 
serole set for $1 and the front of a Lipton soup envelope. Major pro- 
motion will be through the Metro Group, eight independent supple- 
ments, “Talent Scouts,” and a one-minute tv commercial on the West 
Coast and elsewhere. Trade promotion is now in progress with b&w 
spreads running in eight business papers. Young & Rubicam, New York, 


e O’Neil, Larson & McMahon, which estimates it does about $300,000 
annually in Canadian advertising, is closing its Canadian operations of- 
fice in Toronto, effective Feb. 1. After thai date, Canadian business 
will be handled out of the agency’s Chicago headquarters. George Dix- 
on, general manager of the Toronto office, is leaving O’Neil, Larson 


e Wendell D. Moore, media director at Grant Advertising, Detroit, for 
the past three years, has been appointed ad manager of the Dodge 
_ division, Chrysler Corp., Jack W. Minor, ad director, announced. 


work right in the palm of his hand. 

From Buick Mr. Gleason has a 
|two-yvear firm contract, with op- 
tions for a third, which reportedly 
could bring him as much as $11,- 
000,000 in the three-year period. 

From CBS, as a measure of the 
network’s determination to hold 
onto him, he has a contract start- 
ing at the expiration of his agree- 
ment with Buick, which can bring 
him as much as $5,000,000 in the 
next 15 years. 

In Hollywood this week, George 
(Bullets) Durgom, Mr. Gleason’s 
personal manager and president of 
Jackie Gleason Enterprises, de- 
tailed the comedian’s plans for the 
future following the signing of the 
long-term pact with CBS. 


s Mr. Gleason’s contract with 
Buick starts next fall and calls 
for 39 film shows a year at $65,- 
000 per show, with 13 weeks of 
re-runs at $32,500 each. Featuring 
one of the most popular Gleason 
characters, Ralph Cramden, this 
half-hour “Honeymooners” show 
will be filmed in New York at 
studios to be set up by the Gleason 
company. 

Time has not been announced, 
but the show is expected to fill 
half the time currently occupied 
by the live “Jackie Gleason Show” 
—Saturdays from 8 to 9 p.m., EST. 
This telecast is sponsored by 
Schick, Nescafe and Sheaffer, who 
were left hanging in midair by the 
entertainer’s switch to Buick. 

In addition to the weekly series 
for the auto maker, Mr. Durgom 
said negotiations are going on for 
ten special one-hour shows to be 
televised for General Motors dur- 
ing the next two years. These 
would be variety and dramatic 
stanzas. 


= Mr. Gleason’s contract with 
CBS calls for his company to pro- 
duce a Saturday night show with 
Jimmy and Tommy Dorsey and 
the June Taylor Dancers. The Dor- 
sey brothers subbed very effec- 
tively for Jackie last summer and 
filled for him the last couple of 
weeks while he took a short vaca- 
tion. 

The Dorsey show will cost $1,- 
560,000 for the 1955-56 season. His 
company also will produce his 
summer replacement again this 
year; there is no indication yet if 
this will be the Dorsey starrer. 

Mr. Durgom said CBS has guar- 


anteed to pay Mr. G. $100,000 a 
year between 1957 and 1972 
whether he works or not. 


NCAA Football TV 
Plan Is Challenged 


Inside Organization 


NEw YorK, Jan. 7—The Na- 
tional Collegiate Athletic Assn.’s 
football tv plan, already in dis- 
favor with sponsors, networks and 
the public, this week was under 
fire from some of its most impor- 
tant members. 

Speaking at a round table ses- 
sion at the association’s annual | 
meeting here, representatives of 
the Big Ten and the Pacific Con- 
ference made it clear that they 
want some changes made in the 
program, which last year confined 
each college to one network ap- 
pearance and required that one tv 
game originate in each of the 
eight NCAA districts. 

Herbert Orrin (Fritz) Crisler, 
athletic director at Michigan, made 
it clear that the Western Confer- 
ence (Big Ten) is prepared to ex- 
ercise its “right to reject” any 
plan bearing a close resemblance 
to the 1954 program. He said there | 
is a likelihood that pressures from | 
state legislatures might force some 
of the state universities to tele- 
vise, irrespective of NCAA con- 
trols. 


# His position was supported by 
Al Masters, athletic director at 
Stanford University, who said the 
Pacific Coast Conference, which 
had very poor football attendance 
last year, is in favor of a regional 
video program. He submitted a 
blueprint for such a setup two 
years ago. 

The Big Ten favors controls, 
but feels they should be more 
flexible as a means of meeting the 
growing competition from  pro- 
fessional football. The 1954 re- 
tiring tv committee has dropped 
five possible plans—ranging from 
last year’s strict program to no re- 
strictions at all—into the lap of 
the 1955 committee. The brewing 
battle within NCAA isn’t expected 
to flare up until spring, when the 
1955 committee meets to formulate 
a program. The betting odds are 
that some sort of compromise will 


be worked out then. 


‘Investigator,’ at 
$5.98, Is Hottest 


Record in New York 


New YorK, Jan. 6—Hottest rec- 
ord in New York this week was 
an unadvertised special called 
“The Investigator.” 

Though it mentions no names, 
the LP disc is an obvious satire on 
this country’s most famous in- 
vestigating senator. “The Investi- 
gator” is a recording of a drama 
broadcast by the Canadian Broad- 
casting Corp. last May, but the 
CBC, which had the rights to a 
single broadcast of the play, did 
not authorize the record. 

Published under the label of 
Discuriosities by B. & C. Record- 
ing, the record, which sells for 
$5.98, started moving several days 
ago following a news story in The 
New York Times. When the paper 
appeared, there were 5,000 copies 
on hand; by noon the supply was 
exhausted. Immediately more 
pressings were ordered; by mid- 
week B. & C. reported sales of 15,- 
000 and orders for-at least that 
many more. 


= “The Investigator” has been 
publicized as a “bootleg” record, 
but the company said it has cleared 
the drama’s use with the author, 
Reuben Ship, a Canadian who was 
deported from the U.S. charged 
with U.S. Communist party mem- 
bership. 

The play tells the story of an 
investigator who is killed in a 
plane accident, arrives Up Here, 
begins to investigate the Gate- 
keeper, then the chief. Finally he 
is returned to earth after being 
refused admission Down There. 

Yesterday the drama was broad- 
cast in the U. S. for the first time, 
over WLIB, New York. 


# Other record news: Columbia 
Records met RCA Victor’s price 
cuts on its 12” LPs, with classical 
discs dropping from $5.95 to $3.98. 
However, some of the Master- 
works group remained at $4.98 
and others at the old list price of 
$5.95. 

Sam Goody, New York’s biggest 
discount dealer, was already un- 
derselling on RCA’s new prices. 
The retailer advertised as follows: 
“Cuts RCA Victor’s new prices on 
12” long-play records. RCA Victor 
new price, $3.98; Goody’s price, 
$3.19. RCA Victor new price, $4.98; 
Goody’s price, $3.75.” 


‘INVESTIGATOR’ 
MAY BE IN TROUBLE 

ToRONTO, Jan. 7—Reuben Ship, 
author of “The Investigator,” said 
he had granted permission for 
neither sale of the records nor 
their use in broadcast. He said his 
New York attorney was studying 
the possibilities of a suit. So did 
John Drainie, who played the 
major role but said he gave no 
performance right. 

Walter Murdock, Canadian ex- 
ecutive officer of the American 
Federation of Musicians, insisted: 
“No one has the right to steal off 
the air.”” He said AFM is studying 
possible breaches of musicians’ 
rights. 

In Ottawa, A. M. Davidson 
Donton, CBC chai:man, said CBC 
had bought only Canadian rights 
to the play. “‘There’s really noth- 
ing we can do about it now,” he 
said. “We’re disturbed, naturally.” 

In Parliament, opposition mem- 
bers attacked CBC and questioned 
the international “good taste” of 
the play. 


Stauffer to Research Corp. 
Kenneth Stauffer, formerly edi- 
tor of Food Topics, has joined the 
Market Research Corp. of Amer- 
ica, New York. He is succeeded at 
Food Topics by Leonhard H. Kan- 
ter, previously managing editor 
and a former ad and merchandis- 
ing director of Goldmark Super 
Market chain, Long Island. 


N. Y. Agency Sues 
Former Employes, 
Clients, Rival 


(Continued from Page 1) 
gage additional help for one year 
at a cost of $22,950.” 

Hening & Co., a Philadelphia 
agency, is cited in an additional 
complaint, as a vehicle for the 
operation of the former Mihic em- 
ployes, although no specific mon- 
etary damages are sought against 
it. [Bohack last fall appointed 
Hening & Co. to handle its adver- 
tising and p.r. (AA, Nov. 15, ’54).] 


s Among the former Mihic staff 
members named as defendants are 
Vincent A. Carberry, who was 
exec. v.p.; Leo P. Murray, p.r. ac- 
count executive; Russell E. Sacken, 
Thomas E. Delaney and Edward 
L. Tichy. Total damages against 
all the defendants, with the excep- 
tion of the Bohack organization, 
are sought in the amount of $795,- 
000. Additional sums are asked 
from the five former Mihic em- 
ployes to recover salaries paid 
while they remained on the agen- 
cy’s payroll and were paid in 
what the complaint describes as 
the “mistaken belief” that they 
were acting solely in the plain- 
tiff’s interests. These sums range 
from $1,046.12 paid to Mr. Delaney 
up to $8,037.77 to Mr. Carberry. 

According to the complaint, 
Hubert L. Mihic, agency president, 
told some of his staff members 
early in 1954 of “certain financial 
difficulties” the agency had ex- 
perienced in the previous year. 
Within a few days, the document 
continues, they “conspired to de- 
stroy plaintiff’s business.” 


« At various times in 1954, the 
complaint states, all five Mihic 
staffers resigned. They are 
charged with scheming to spread 
rumors of dissatisfaction with 
Mihic on the part of various ac- 
counts. They also, the complaint 
alleges, conspired to make it ap- 
pear that Bohack planned to pull 
its account from the agency. 

Messrs. Carberry and Murray 
are said to have made offers to 
buy out Mr. Mihic at prices “far 
below the worth of the agency” 
and to have told him that they 
would resign unless the agency 
were sold to them. 

The former employes also are 
accused of having created a state 
of hysteria and insecurity among 
the other Mihic employes and of 
spreading stories that the office 
was in a state of chaos and that 
Mr. Mihic was a sick man, unable 
to meet the physical demands of 
carrying on the business. 

One objective of the conspiracy, 
the complaint alleges, was to force 
Mr. Mihic to abandon some ac- 
counts and go out of business. 


"Your Church’ to Bow 

Religious Publishing Co., Green- 
wich, Conn., will begin publication 
of Your Church, building and 
equipment quarterly in the Protes- 
tant church field, with the April, 
1955, issue. Rates (available upon 
request) are based on a controlled 
circulation of 202,529 ministers 
and church architects. Victor E. 
Campbell, formerly a religious edi- 
tor with Doubleday & Co. and 
MacMillan Co., has been named 
editor. R. R. Donnelley & Sons Co., 
Chicago, will print the publication, 
and Allan E. Shubert Co., Phila- 
delphia, Chicago, Los Angeles and 
Atlanta, is advertising representa- 
tive. 


KMOD Appoints Paschall 
Benton Paschall has been named 
Los Angeles sales manager for 
KMOD, Modesto, Cal. Mr. Paschall 
serves in a similar capacity for a 
number of radio stations. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


MARKET RESEARCH ANALYST 
Career job for research analyst in es- 
tablished department of large manufac- 
turer. 2 to 3 years of experience in con- 
sumer survey work. Must have skill in 
interpretation of data and writing re- 
ports for management. College degree 
necessary and some knowledge of sta- 
tistics. Supervisory experience essential. 
Salary commensurate with skill and ex- 
perience. Location New England. 

Box 7252, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


ADVERTISING EXECUTIVE SALESMAN 
Young; to take charge of one of Inter- 
national Publishing Chain Operations in 
Overseas area; some knowledge other 
phases publishing helpful; should be able 
to meet and deal with top men in area; 
submit full information in first letter, 
and possibly starting salary. Prefer single 
man; excellent opening. 
Box 7256, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


ADVERTISING AGENCY 
OFFICE MANAGER 


Large, well-established Michigan Avenue 
Advertising Agency has unusual opening 
for an office manager, thoroughly famil- 
iar with all phases of advertising agency 
operation and procedures. Will be in 
charge of job and traffic control, purchase 
supplies and printed forms, hire and train 
new personnel, general office supervision 
and maintenance. Give full details expe- 
rience in confidence. 
Box 211 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


WANTED 


COPY GROUP SUPERVISOR 
. 
ART DIRECTOR 


FOR BIG CITY (Not New York 
or Chicago) 4A AGENCY 


COPY GROUP SUPERVISOR: 
The man we're looking for is a 
successful copywriter now. He 
has experience handling other 
writers, too, knows what to ex- 
pect from varying degrees of 
talent. He’s a good judge of copy, 
fair and sympathetic with the 
men who work with him. He’s at 
home with consumer or industrial 
accounts. He knows how to plan 
a campaign, from markets thru 
creative, is a “take charge guy” 
on over-all creative strategy. He’s 
an experienced advertising man 
who is ready to join a hard- 
working, congenial creative de- 
partment. 


ART DIRECTOR: We're looking 
for a heavyweight here, too. He’s 
an experienced “old hand,” a real 
leader in visualizing selling ap- 
peals. He can handle a pencil 
sufficiently so his creative talent 
has unlimited expression. He 
should be able to render com- 

rehensives, if necessary. He 

ows how to work with writers. 
He’s an art director now or at 
least a fully developed assistant 
with at least 10 years seasoning 
behind him, looking for greener 
pastures. 

We are a medium-sized agency, 
hard working and aggressive. We 
will bill over 6 million this year, 
will go higher next year—we’re 
a growing, vital, enthusiastic shop 
that needs to staff up with the 
same kind of creative talent. 


If you’re too ambitious to hang 
around a shop that’s standing 
still, or play second fiddle to the 
. man who stands in your way, 
this could be the spot you are 
looking for. We need you if your 
talents, enthusiasm and experi- 
ence can help us go places faster. 
We believe the career-minded 
men who will be seeking these 
top level creative jobs should 
be in their late thirties or early 
forties—but that is not absolutely 
mandatory. 

Tell us all in your first letter. 
Include salary requirements. 
Please do not send samples until 
we ask you. Write Box 218, AD- 
VERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


HELP WANTED 


Chicage Studio has good opportunity for 
young competent experienced figure il- 
lustrator. Versatility and modern ap- 
proach will decide. Salary open. Write, 
enclosing proofs or photostats of work to 
Box 7250, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. Ha 17-1991 Chicago 


WANTED: SPACE SALESMAN to cover 
mid-west for west coast building and 
construction publications. Must be ‘‘self- 
starter’’ able to work on his own 2,000 
miles from home office. Write qualifi- 
cations and salary requirements to 

Box 7254, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2360 202 S. State Chicago 


ADVERTISING SALES 
Leading trade publication. Large ABC 
circulation. Established territory in New 
York office. Excellent opportunity for 
advancement. Experience preferred. 
Write, giving age, experience, etc. 

Box 7257, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


RETAIL COPYWRITER WANTED 

BY AAAA AGENCY 
We'd like someone, probably not over age 30, 
to 1 a spot in our shop. He or she should 
have a sincere style of writing rather than 
ae without sayi Pomyien The loom oe 

ng an ng. e 
select should want to. write ° « Pernot ‘ao 


contact work .. not become an account 
executive or vice president ° the 
next goal in our shop for this person will 


more money! This perees may now be work 
n 


ing in the advertising department of a mail 
order concern .. . retail store... or 
perhaps in one of those unpopular (with 
other merchants!) ‘‘discount’’ houses, or in 
some other place where merchandise is 
really sold through words and pictures. At 
our a he or she will write for news- 


ce, 
papers and television. If you apply, write a 
etter about yourself, enclose one proof of an 
ad you wrote and describe its effect on the 
sale of merchandise (or, a TV script, if you 
prefer), tell your sala : — yg By the 
way, our agency people know of thi 
Radress Box 2 y 
20 


16 c f 
0 E. Illinois St., Chicago 11, Ill 


TOP SALES PROMOTION MANAGER 
FOR ADVERTISING DEPARTMENT 


Leading national manufacturer seeks 
experienced, competent, smart, re- 
sourceful, hard-working sales pro- 
motion manager in expanding ad- 
vertising department. Must be 
thoroughly grounded in all phases 
of advertising and able to direct 
and supervise staff of copywriters, 
layout and roduction men and 
traffic department in assembling 
catalog pages, broadsides, all other 
collateral material to augment huge 
national advertising and sales pro- 
gram. 


This is a big job for a top flight 
man who may now be an advertis- 
ing manager in a medium-sized 
company or an assistant in a pg <4 
company, and who is looking for 
better pay, greater opportunity. 


Apply Box 214, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, 
Ill., stating full background and 
salary requirements. 


POSITIONS WANTED 


REPRESENTATIVES AVAILABLE 


CREATIVE ADVERTISING EXECUTIVE 
Ten years creative advertising with ac- 
tual experience in copy, art and pro- 
duction. Complete campaign planning, 
merchandising and promotions. Wili ac- 
cept agency or mfr. Chicago only. Age 35. 

Box 7255, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


MR. PUBLISHER 
Need a man 31 to promote, sell, edit, be 
administrative right arm? If you are 
looking for the right man for a good 
spot in your firm, you will profit by 
writing Box 7251, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADV. SALES PROM. PUB. REL. RADIO 
Nineteen years chronological experience, 
Art Dir.(2) Adv. Acct. Exec.(3) Sales 
Prom.(4) Adv. & Pub. Rel.(5) Rad. Mgr. 
(5) Please write for resume, station 


closing. 
JERRY KEEFE 
1500 Sherwin Chicago 26, Il. 


West Coast Publishers’ Representative 
with offices in Southern California who 
has sold over 12 million dollars worth 
of advertising space in aviation, cosmetics, 
drug, food, liquor, mail order, men’s 
clothing, shoe, sporting goods and travel 
advertising fields wishes to represent one 
additional alert and aggressive publisher 
in the 11 Western States on a straight 
commission basis. 

Box 7249, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


ADVERTISING AGENCY AVAILABLE 
My client, who has had a sudden heart 
attack, says sell mid-Missouri' estab- 
lished small advertising agency—low rent 
—growing list good accounts—a real op- 
portunity—not too much cash required. 
Write or phone George A. Spencer, At- 
terney, Columbia, Missouri. 


MISCELLANEOUS 
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"WANTED 
AGENCY OR REP HOUSE 


Young, aggressive agency or rep house 
to take over New York sales of fast- 
growing syndica.ed pubi.cauon. Profit- 
sharing basis. Send organization de- 
scription and experience. 

Box 219 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, II. 


OPPORTUNITY for alert young coliege 
graduate (engineering or economics) wno 
wants to train now for lucrative industrial 
space selling in 2 to 3 years. First as- 
signment—industrial market research— 
fascinating in itself, and perfect ground- 
ing for future analytical selling. Assign- 
ments in other departments of publication 
will follow. Able direction and guidance. 
New York location. Age 25-27. Complete 
résumé, stating salary range. 
Box 213 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


Copywriter - top creative talent pro- 
duces high readership copy. Any media. 
Briargate 4-3762 or Box 7257, ADVERTIS- 
ING AGE, 200 E. Illinois St., Chicago 11. 


ARTIST-ART DIRECTOR. One man dept. 
Idea to rough to finish. Hundreds of pub- 
lished samples - Advertising, Editorial, 
Direct Mail, Record Covers, Book Jackets, 
Cartoons, Spots, Production, Typography. 
Telehone in N. Y. Flushing 3.8133. 


YOUR DIRECT MAIL, FREE-LANCED, 
saves hiring. My 9 yrs. management, circ. 
prom., ad copy, means results. 

Box 7258, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


CREATIVE WRITER 


Big city advertising agency (not 
New York) has a fine coening for 
the t writer on consumer prod- 
ucts. Plenty of es for good 
creative work. Top gra clients. 
Unusual growth opportunities. Hap- 
y shop. Start salary open to 
iS 0,000. In your letter tell us why 
you should get it. 
Box 195 ADVERTISING AGE 
480 Lexington Ave., N. Y. 17, N. Y. 


“Our 44th Year” 
HAPPY IN YOUR RUT? 


Is your head bumping the salary ceil- 
ing? If it is and you have creative 
copy knack, we have agency open- 
ings which will justify exploration. 
Your requirement is self-contained 
ability and a résumé sent to us. 


GLADER CORPORATION 
“The Agency’s Agency” _ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
DRAKE PERSONNEL, INC. 
Suite 1009 
7 W. Madison * Financial 6-2100 * Chicago 2, Ill. 


DISPLAY AGENTS AND BROKERS 


Selling volume accounts. Opportunity to 
add custom printed corrugated to your 
line. Exclusive territories. Colorful and 
flexible material for Rap Arounds, Val- 
ances, Backgrounds. 


FULLER DISPLAYS, INC. 
5-39 48th Avenue 
Long Island City 1, N.Y. 


ASSISTANT ACCOUNT EXECUTIVE 


A Good “Right Hand Man’... thor- 
oughly capable of being shifted between 
routine follow-thru, or contact, or highly 
creative duties. With top 4A Agency: 
ASSISTANT ACCOUNT EXECUTIVE on 
large package goods account. (Budgeting, 
media evaluation-selection, heavy follow- 
thru). 
CREATIVE MERCHANDISING (Planning- 
development of point-of-purchase display 
material, package inserts, contests, sales 
promotion, cross-product promotions, etc.) 
CREATIVE COPY (Originated dynamic 
campaign themes and strategy). 
Please invite me in. Mere words cannot 
properly measure my abilities and enthu- 
siasm. I am 27, single, and a college 
graduate. 

Box 212 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


able, but not essential. 


for the right man. 


TOP OPPORTUNITY 
for a 


TOP SALES PROMOTION MAN 


Leading radio, TV manufacturer, with head- 
quarters in Chicago is looking for an experienced 
man to assume the responsibility of Sales Pro- 
motion Manager working directly with top sales 
and advertising management. 

He must have sound sales ability and sales 
and advertising experience. Must be creative. 
Experience in radio and television sales desir- 


He must be qualified to plan and execute 
sales promotion material. 

Salary commensurate with experience and 
ability. Many company benefits. Excellent future 


Apply by letter giving complete information, 
including personal data, business experience, 
earnings record, recent photo. All applications 
will be treated in strictest confidence. 


WRITE BOX 215 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


WANTED— 
BACKING 
WITH VISION! 


Monthly news mag on Latin America. Only 
one in field formerly published bi-lingual in 
Lat. Amer. now wants to go state-side. 
Enormous two way media between U.S5S., 
Latin America. Distribution hemisphere. 
Sound opp. for progressive investment capital 
with interests Central, South America. Box 
220, ADVERTISING AGE, 200 E. Illinois St., 
Chicago 11, Ill. 


MARKET RESEARCH 
ANALYST 
Well known, growing Chica- 
go Ad Agency has opportu- 
nity for growth conscious 
Market Research Analyst. 
Must be a college graduate 
and have two to five years of 
rounded research experience, 
primarily in the consumer 
field. Clear report writing im- 
portant. Salary open. Our em- 
ployees know of this ad. Box 
221, Advertising Age, 200 E. 


Illinois St., Chicago 11, IIl. 


PACKAGING AND SALES 
PROMOTION MAN 
Young man with experience in packaging 
and/or sales promotion. To establish new 
function in fast growing power tool ac- 
cessory company located in the Mid-West 
at present employing 350 people. Saiary 
will depend on background and experience 
of appiicant. Our employees know of this 
ad. Repiies will be held in strict confi- 


dence. 
Box 201 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


MAILING LISTS—Men, Women 60 to 85. Buy- 
ers of hearing aids. Buyers dentures. Arthritic 
remedy buyers. Progressive farmers. New Cali- 
fornia residents. Hobbyists—craftsmen. Home 
workers, etc. WE BUY! Phone HArrison 6469. 
OR— send samples 


les to: 
MAIL-O-MATIC, List Dept. AA 
P. O. Box 644, Kansas City 41, Mo. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 > 


> Pana LIST 3:4 


NEEDLEWORK LOVERS | [2070 | 
& homemakers. Mail Order buy-|6§ 
ers. 3,000,000—1952, ‘53 ©& 4 
*54. Geographic arrangement. 
On labels or addressed. $12.50/|6 
per thousand, Write— g 


0. H. ROSKAM ADVERTISING 
1430 Grand Ave., K. C. 6, Mo. 


WANTED 
COST ACCOUNTANT 
for Advertising Agency 


Chicago Four-A Agency has un- 
usual opportunity for man with 
advertising agency accounting 
background to take over cost- 
accounting and other administra- 
tive work. Age 30 to 40 preferred. 
Salary commensurate with ex- 
perience and ability. All inquiries 
will be kept completely con- 
fidential. Give full experience. 
Address Box 210, ADVERTISING 
—, E. Illinois St., Chicago 


COPY-CONTACT 
For Connecticut Agency 


The creative head of this still-young 
and successful 4-A agency in Hart- 
ford is seeking a right-hand man to 
ease the load. Trade and consumer 
copy, sales promotion experience 
required. Equally capable on con- 
tact. No job for an amateur or a 
specialist — but a superb spot for 
the all-around adman with a flare 
for copy and a liking for clients. 
Comfortable starting salary and an 
honest opportunity for rapid and 
substantial increases as our as- 
sociate. Tell us about yourself. 
Replies confidential. Box 209, AD- 
VERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


IS YOUR 
BUSINESS 
FOR SALE? 


The classified columns of 
Advertising Age are often 
used successfully to start 
negotiations on major 
deals. Advertising Age 
reaches an important 
group of people—many 
of them with important 
money to invest. 


One of America’s top business publications 
which runs over 3000 pages of space an- 
nually needs a space salesman based in 
Detroit, familiar with Detroit agencies, to 
cover eastern Michigan and western Ohio. 
Please outline your experience in your re- 
ply to Box 217, ADVERTISING AGE. 200 E. 
Illinois St., Chicago 11, Ill. 
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vertising, in the Washington Star. 

The special insert is reported to 
meee be the largest b&w tabloid adver- 
|tising supplement, as well as the 
\greatest volume of advertising 
|placed by a single advertiser in a 
| single day in any Washington 
newspaper. 


Hagan Names Motheral A.M. 

Hagan Corp., Pittsburgh maker 
of control instruments, has ap- 
pointed George B. Motheral ad- 


eighnes 
ee ft Meas 


103 


| vertising manager. Mr. Motheral, 
| formerly with Pittsburgh Plate 
| Glass Co., will direct advertising, 
sales promotion and public rela- \ 
tions programs for Hagan and its} \ 
subsidiaries, Calgon Inc., Hall Lab- MW) 
‘oratories Inc. and Buromin Co. 


Veale Appoints Fradkin 

Frank Veale, Columbus, Ind., 
mail order house, has appointed 
Fradkin Advertising, New York, 
to handle its advertising. 


America's 


, FOREMOST 
‘TOY TRADE 


Magazine 


Only ABC Toy Paper 
Oldest in Field 
Leads in Lineage 


Write for New Market 
Data Folder 
McCREADY PUBLISHING 
\ 71 W. 23rd N.Y. 19 


i ALICE M. LIDDELL, media director of 
Ingalls-Miniter Co., Boston, for the 
past six years, has been appointed 
a v.p. of the agency. She will con- 

tinue to direct media operations. 


. LP Gas Industry 
Cuts Media List, 
Hikes Frequency 


(Continued from Page 3) 
papers. The budget for the year is 
about $300,000 and another $75,000 
to $100,000 will be spent on pro- 
motional material, public rela- 
tions and employe training. 

The promotional phase of the 
campaign will be handled by 
Cramer-Krasselt Co., Milwaukee, 
and includes newspaper ad mats, | . 
mailing pieces, radio transcrip- 
tions, model press releases, 24- 
sheets, ad blowups and displays. 


= Magazines to carry LPG ads in 
the first quarter of this year in- 
clude American Home, Farm Jour- 
nal, Household, Ladies’ Home 
Journal, and Progressive Farmer. 

State farm publications to be 
used are American Agricultur- 
ist, Arkansas Farmer, California 
Farmer, The Farmer, Farmer- 
Stockman, Florida Grower, Idaho 
Farmer, Kansas Farmer, Kentucky 
Farmer, Michigan Farmer, Missis- 
sippi Farmer, Missouri Ruralist, 
Montana Farmer-Stockman, Ne- 
braska Farmer, Ohio Farmer, 
Pennsylvania Farmer, Prairie 
Farmer, Tennessee Farmer, Utah 
Farmer, Wallaces’ Farmer & Iowa 
Homestead, Western Farm Life 
and Wisconsin Agriculturist & 
Farmer. 

Business papers scheduled in- 
clude Agricultural Leaders’ Digest, 
American Motel, Butane-Propane 
News, Implement & Tractor and 
LP-Gas. 


= The LPG program, now in its 
sixth year, is supported by volun- 
tary contributions of LP gas mar- 
keters and producers, appliance 
and equipment manufacturers. It 
is co-sponsored by the Natural 
Gasoline Assn. of America, Liq- 
uefied Petroleum Gas Assn. and 
Gas Appliance Manufacturers 

- Assn. Advertising is screened by a| iim 
copy committee headed by William 
R. Lund, marketing research man- 
ager of Warren Petroleum Corp., 

4 Tulsa. 

Bi A new setup establishing a min- 
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* THe TELEGRAM LEADS 


IN CHAIN DRUG STORE LINAGE | 
WITH A TOTAL OF 119,920 LINES | 


MEDIA RECORDS 8 MOS. ENDING AUGUST 31, 1954 


_ OVER 600,000 ADULT BUYERS READ THE TELEGRAM DAILY 
| In Toronto and Retail Trading Zone 286,000* people read The 


Telegram as their only daily newspaper . . . an exclusive market 
larger than the total population of Trenton, N. J., Duluth, Minn., 
Tulsa, Okla. or Utica, N. Y. 


* Gruneau Research Ltd. (representing Daniel Starch and Staff) 


THE TELEGRAM 


imum annual contribution of $25 
by retail dealers has been put in- 
to effect. Dealers—defined as sell- 
ers who have no bulk plants but 
purchase LP gas in cylinders of 
less than 5,000 gallons per delivery 


CANADA’S RICHEST MARKET 


10,300 new homes— 


—will pay 20¢ per 1,000 gallons) 
into the ad and promotion fund. 

Bulk plant operators will con- 
tinue to pay $2 per tank car, or 
20¢ per 1,000 gallons delivered by | 
truck, pipeline or other carrier. 


Woodward & Lothrop Uses 
64-Page Newspaper Ad 
Woodward & Lothrop, Washing- 
ton department store, launched its 
75th anniversary celebration Jan. 2 
with a 64-page tabloid insert, em- 


bracing some 80,000 lines of ad- 


6,800 new apartments 
over $300,000,000.00 
in new building in 19537 


t Sales Management (May) 1954 


Daily plus Weekend, Toronto 1, Canada 8 
METROPOLITAN TORONTO IS ee 
O'MARA & ORMSBEE, INC., 
J. A. WEIR 420 Lexington Ave., New York, N. Y. 
1106 Dominion Sq. Building, 640 New Centre Bidg., Detroit, Michigan. 
Montreal, Que. Wacker Building, 221 North LaSalle Street, Chicago, Ill. 
612 South Flower Street, Los Angeles, California. 
Russ Building, 235 Montgomery Street, San Francisco, Calif. 
. 2 
3457-US® 
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SPORT JACKETS —A SPORTS IL- 
LUSTRATED Sporting Look essay 
on sport jackets, accompanied by a 
color photo of an expensive J. Press 
cashmere, brought these happy re- 
sults: for J. Press (Madison Ave., 
New York) 5 orders of this custom- 
made jacket ($175 ea.), sales of other 
merchandise running between $500 & 
$1000 apiece, many new customers 
introduced to J. Press through the 
Sporting Look story . . . sport-jacket- 
week tie-ins with exclusive Men’s 
Apparel Forum stores . . . and for 
men’s shops all over the U.S., a surge 
of interest & sales for sport jackets 
inspired directly by the SPORTS 
ILLUSTRATED story. 


LIFE INSURANCE — A full-page ad of- 

fering a booklet to SPORTS ILLUS- 
TRATED readers brought John Han- 
cock the lowest cost per thousand in- 
quiries of any magazine carrying the 
copy. 

John Hancock was impressed 
enough with the results to repeat the 
ad and schedule another page for 
early 55. 


a 


GOLF CARTS & ROLLER SKATES 
— Just four days after A J Industries’ 
first 35-lineadranin SPORTS ILLUS- 
TRATED, they’d received orders from 
stores all over the country for A J 
Golf Carts & Roll-King Roller Skates 
(among them, Ivey’s in Orlando, 
Sakowitz in Houston, Roos Bros. in 
San Francisco). A J Industries sched- 
uled 13 more of the same. 


WOMEN’S SPORTSWEAR — For I. 
Magnin, Los Angeles, a tie-in with 
SPORTS ILLUSTRATED’s 3-page 
color story on jockey silks “created 
more action in the young sportswear 
department than we’ve had in two 
years,’”’ completely sold out a line of 
sweaters & skirts made especially for 
the promotion. Magnin’s Beverly 
Hills store did a normal month’s 
worth of business the second day. 


BATTERIES— This proof that 
SPORTS ILLUSTRATED’s audience 
is a true leisure market from Span- 
O-Life Corp.: “Rather than just re- 
quest additional information, our 
many SPORTS ILLUSTRATED re- 
spondents took the time to write a 
letter telling us they’d seen our ad in 
your magazine.” 


SPORTS CATALOGS—L. L. Bean, 
old hand at mail-order, stopped to 
count 462 replies to a 35-line SPORTS 
ILLUSTRATED ad, reported orders 
for the catalog were still coming in a 
month after the ad ran. Wrote Bean’s 
ad director, ““We consider this a good 
response for a weekly, and plan to 
repeat our ad.” 
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SWIMMING POOLS — Koven’s ad- 
jective for the response to their fall 
adon $4,000steel pools (8/23 SPORTS 
ILLUSTRATED) is “‘excellent.”’ Re- 
quests for Koven’s booklet were still 
coming in daily many weeks later. 


BOWLING BALLS — Stowe - Wood- 


ward’s booklet offer (part of a 2- 
column SPORTS ILLUSTRATED ad 
for Ebonite balls) pulled 112 re- 
quests in four weeks, a return Stowe- 
Woodward reported “substantially 
ahead”’ of other publications of larger 
circulation carrying the same ad. 


MEN’S JEWELRY — Anson’s pre- 
Christmas ad in SPORTS ILLUS- 
TRATED appeared in no other mag- 
azine. The mail return—tested at 
consumer, retail and distributor lev- 
els—according to Anson (who has 
been using mass media primarily) 
was the biggest in its history. 


SPORTS CARS— A single announce- 
ment ad in SPORTS ILLUSTRATED 
sold two $6000 Arnolt-Bristol sports 
cars the first two days after it ap- 
peared. Later the total rose to 12—a 
$72,000 selling job for a $3150 ad. 


MEN’S SWEATERS & SOCKS— 
Towne & King’s column in SPORTS 
ILLUSTRATED —their very first na- 
tional advertising—not only pro- 
duced an impressive response from 
consumers, but opened up outlets in 
areas where they’d never made sales 
calls, particularly on the East Coast 
where they’d had little or no dis- 
tribution. 


GOLF CLUBS — George Sayers’ 
SPORTS ILLUSTRATED ad for cus- 
tom-built golf clubs (starting at $250 
a set) inspired a Honolulu doctor en 
route to New York to make a special 
side trip to Pa. for a set, 17 other peo- 
ple to order the clubs outright, 377 
more to write for measurement charts 
—and the requests were still coming 
in 2 months later. 


The results inspired Sayers to call 
this the best response he’s ever re- 
ceived from a magazine ad. 


TRAVEL—When Cunard offered 
color reproductions of its SPORTS 
ILLUSTRATED page ad, Ad & Pub- 
licity Mgr. Howard Kramer reported: 
“Our random sampling of the first 
1,000 replies showed that over 60% 
of those who mentioned a publication 
saw the ad in SPORTS ILLUS- 
TRATED. 


An impressive number came from 
persons of means—corporation & 


bank presidents, lawyers, doctors, © 


movie executives, editors, army offi- 
cers, engineers, other professional 
people—logical prospects for first- 
class passage to Europe on one of the 


’ 99 


‘Queens’. 


HUNTING CATALOGS — Abercrombie 
& Fitch were so impressed with the 
quantity (27 phone calls came in the 
first day) and the quality of the re- 
spondents to their first one-column 
SPORTS ILLUSTRATED ad, they 
immediately followed it up with 
another. 


FOREIGN CARS— Besides a healthy 
batch of inquiries from all over the 
country, British car-maker Rootes 
Motors can actually confirm the sale 
of 7 cars through its Park Ave., N.Y. 
showroom alone—all the direct re- 
sult of the first Sunbeam-Talbot ad 
inSPORTSILLUSTRATED, asquare- 
column that cost Rootes $1150. 


POCKET CUSHIONS —A 35-line ad, 
aided by customary merchandising 
preview for SPORTS ILLUS- 
TRATED’s list of leading retailers, 
brought Products Unlimited major 
orders from 12 new & important out- 
lets for its Pocket-Cushion. Cost of 
the ad, $315. 


WOMEN’S BLOUSES — This result 
story was told very simply in a P. S. 
from one of Enid, Oklahoma’s com- 


mercial photographers. On his bill for — 


a picture of Newman’s tie-up with a 
SPORTS ILLUSTRATED Ship ’n 
Shore ad he wrote: “This display 
really sold the blouses!” 


SPORTS CARS— Ford made its first 
public announcement of the Thun- 
derbird in SPORTS ILLUSTRATED 
several weeks before advertising it 
anywhere else. 80 Ford dealers, se- 
lected at random, reported firm or- 
ders for 82 cars ($250,000 worth of 
business for a $9600 investment) and 
421 solid prospects. 


GOLF CARS—<Autoette’s first 
SPORTS ILLUSTRATED ad on the 
Golfmobile—a two-passenger golf car 
Autoette had been advertising for a 
year and a half—delivered more in- 
quiries than any other three publica- 
tions advertised in that month. 


CLOCKS — The “overwhelming num- 
ber of orders” a SPORTS ILLUS- 
TRATED ad brought Sessions for its 
new Aquarius clock (an ‘‘unusually 
high number” of them from doctors) 
promised to keep Sessions in business 
for some time. 


Said they, ‘“‘We will go absolutely 
mad trying to keep people satisfied 
with deliveries of this clock.” 


SHOES—Brown Shoe, who makes 
Pedwin’s, gives its once-a-month 
back covers of SPORTS ILLUS- 
TRATED credit for: (1) upping 
requests from dealers for tie-in 
materials by 75-80%, dealers news- 
paper lineage nearly 50%; (2) 
giving a Cleveland dealer one of 
his biggest months in history (one 
shoe sold so fast he had to reorder 
3 times); (3) bringing in more 
response from consumers and 
dealers than Pedwin’s advertising 
had ever had before. Said Pedwin’s 
top salesman, “I believe our tie-in 
with SPORTS ILLUSTRATED 
is the finest thing that has hap- 
pened since the beginning of 
Pedwin.” 


UT PERHAPS the biggest result of all is that the publica- 
tion of SPORTS ILLUSTRATED—the first new weekly 
magazine to appear on the publishing scene in a generation, 
at the crest of the changing American market—has brought 
together for America’s advertisers the young, alert, suc- 
cessful families who have been able to produce, in less than 
six months of this magazine’s young life, results like these. 


There are now 575,000 families reading SPORTS ILLUS- 
TRATED every week. Give them the chance to produce 
results for you. William W. Holman, Advertising Director, 
SPORTS ILLUSTRATED, 9 Rockefeller Plaza, N.Y. 


SPORIS 
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